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EVALUATION PROCESS
All applications have undergone a double-blind peer review process.

PARTICIPATING COUNTRIES

TURKEY - South Africa- Egypt- Kazakhistan- Nigeria- Tajikistan- Tanzania- Indonesia-
Algeria- Tajikistan- Kenya- Kenya- Senegal-

PRESENTATION
Oral presentation

PERCENTAGE OF PARTICIPATION
More than 50 % of paper are presented by participants from maintained countries.
15 papers from Turkey and 25 paper from other countries.

Members of the organizing committees of the conference perform their duties with an

"official assignment letter""

LANGUAGES
Turkish, English, Russian, Persian, Arabic
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Kongre Baglant1 Linki :
Join Zoom Meeting
https://us06web.zoom.us/j/88571518350?pwd=fOYazCWBmbAiWrHygjKSjkbbSvotfd.1
Meeting ID: 885 7151 8350

Passcode: 202224
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ONEMLI ACIKLAMA (Liitfen okuyunuz)

e ZOOM baglantist i¢in yukarida verilen baglantiy1 veya yine yukarida verilen giris bilgilerini
kullanabilirsiniz.

e Oturum icerisinde en KIDEMLI olan moderator olarak secilir. Moderatoriin oturum diizenini
gozetmesi, akademisyen adaylarim yonlendirmesi beklenmektedir.

e  Oturuma baglanmadan 6nce Salon numaranizi adinizin 6niine asagidaki gibi ekleyiniz. Bu sayede
kongre agiliginda beklemeden oturumlarmiza gonderilebileceksiniz. Or. 5 Ahmet Ahmetoglu

Sunum siiresi 10 dakikadir. Bu siirenin asilmamasini moderatorler temin edecektir.

Sunum sonrast 5 dakikay1 gegmeyen soru-cevap, tartigma stiresi verilmektedir.

Sunumlar TURKCE veya INGILIZCE yapilabilmektedir.

Kameralar, oturum siiresince toplam % 70 oraninda agik olmak zorundadir.

Sunum yapan katilimeinin kamerasi acik olmak zorundadir.

Sunum yapmak zorunludur. Herhangi bir nedenle sunum yapmamis olan katihmeciya sertifika

verilmesi ve calismasinin yaymlanmasi sézkonusu olamaz.

e  Katilimci, kendi oturumda, oturum bitene kadar bulunmak zorundadir.

e Katilimcilarin kendi oturumlart disindaki oturumlara katilma zorunlulugu yoktur.

e ZOOM platformunun kapasite sinirt nedeniyle, DINLEYICI, sadece kapasite izin verdigi siirece kabul
edilebilmektedir.

e SADECE CALISMADA YAZAR OLARAK GECEN KiSiLER SUNUM YAPABILIR !

IMPORTANT, PLEASE READ CAREFULLY

To be able to make a meeting online, login via https://zoom.us/join site, enter ID instead of “Meeting ID
or Personal Link Name” and solidify the session.

The Zoom application is free and no need to create an account.

The Zoom application can be used without registration.

The application works on tablets, phones and PCs.

Speakers must be connected to the session 10 minutes before the presentation time.

e  All congress participants can connect live and listen to all sessions.

e  During the session, your camera should be turned on at least %70 of session period

e Moderator is responsible for the presentation and scientific discussion (question-answer) section of the
session.

TECHNICAL INFORMATION

e  Make sure your computer has a microphone and is working.

e You should be able to use screen sharing feature in Zoom.

e  Attendance certificates will be sent to you as pdf at the end of the congress.

e  Moderator is responsible for the presentation and scientific discussion (question-answer) section of the
session.

e  Before you login to Zoom please indicate your name surname and hall number,

Academy Global Conferences & Journals ﬁ ‘ﬂ 'i OFL‘%[?‘L

ijasjournalcom
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Meeting ID: 885 7151 8350 Passcode: 202224

19 Eyliil / Sept 19, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
BIBLIOMETRIC TRENDS IN Al-BASED FORENSIC DNA é;f/tu:{;’gh::")' Fatma
MIXTURE INTERPRETATION
MSc, Sena Kadem
FROM FORENSIC GENETICS TO CLINICAL BIOMARKERS: é:f/tf{fghg:")' Fatma
ncSTR PROFILING IN BREAST CANCER
ORGAN-SPECIFIC DISTRIBUTION OF AMINO ACIiDS AND Assist. Prof. Dr. SAMED
TRACE ELEMENTS IN VERBASCUM TUNA-EKIMIl: A SIMSEK
= PHYTOCHEMICAL AND PHARMACOLOGICAL PhD Student TUGCE
c PERSPECTIVE VAROL
o
>_
(g
— = THE STRUCTURAL ANALYSIS OF MARINE PEPTIDES AND | Dog. Dr. Sibel AVUNDUK
% o INVESTIGATION OF THE BETA GLUCOSIDASE ACTIVITY Dr. Burcu OMUZBUKEN
h g OF THEIR SEQUENTIAL PEPTID FRAGMENTS Prof. Dr. Asli KACAR
< =
) ©
g LL
| a INVESTIGATION OF POLLUTION LEVELS IN Yiiksek Lisans Osrencisi
2' £ AGRICULTURAL LANDS OF MARDIN PROVINCE DUE TO Hgsesem G%DSER‘O’ encls
T - TRAFFIC AND AGRICULTURAL ACTIVITIES THROUGH Do 3]’)r ibrahim KOC
IS SOIL SAMPLING g Ur.
[a
—
(2]
<
SESELI RESINOSUM’DA (APIACEAE) ERKEK GAMETOFIT e T——T—
GELISIMi Dr. Ogr. Uyesi Hanife IRIS
DURHAM CIiHAZI KULLANILARAK GERCEKLESEN
AEROPALINOLOJIK CALISMALARIN YER ALDIGI TEZLER: | Dr. Ogr. Uyesi Hanife RIS
2000-2025 LITERATUR TARAMASI
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Meeting ID: 885 7151 8350 Passcode: 202224

19 Eyliil / Sept 19, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 2
Asst. Prof. Dr. SURE KOME

DYNAMICAL BEHAVIOR OF A DISCRETE FRACTIONAL
PREDATOR-PREY SYSTEM WITH INTRASPECIFIC
COMPETITION

Asst. Prof. Dr. SURE
KOME

GEOMETRIC PROPERTIES OF PARA-KENMOTSU
MANIFOLDS ADMITTING -RICCI-BOURGUIGNON
SOLITONS

DOC. DR. TUGBA MERT
PROF. DR. MEHMET
ATCEKEN

SIGNIFICANT RESULTS ON PSEUDOPARALLEL PARA-
KENMOTSU MANIFOLDS WITH RESPECT TO THE -

DOC. DR. TUGBA MERT
PROF. DR. MEHMET

CURVATURE TENSOR ATCEKEN
TOPSIS METHOD BASED ON HYBRID AHP-ENTROPY i:fﬂingrﬁfaé%i "
WEIGHTING IN SPHERICAL FUZZY SETS AND ITS po pror.br

APPLICATION

Prof. Dr. Halis AYGUN

MATEMATIK ALAN BECERILERININ GENEL MATEMATIK
BASARISINI
ACIKLAMADAKI ROLU: MTK VE REGRESYON TEMELLI

Uzman, Simge CEYLAN
Uzman, Yasemin YARDIM
Prof. Dr. Tahsin Oguz

BIR INCELEME BASOKCU

Ravza Nur TURKDOGDU
AN ENHANCED MEREC-COPRAS METHOD BASED ON Sg‘gﬁgﬁgi |
COMPLEX SPHERICAL FUZZY SETS AND ITS APPLICATION . -

Assist. Prof. Dr. Elif
IN HEALTHCARE GUNER

Prof. Dr. Halis AYGUN

Approximation and Derivative Properties of a Generalized Bernstein
Operator: Analytical and Computational Investigations

Assoc. Prof. Dr.,NAZMIYE
GONUL BILGIN

PhD Student,EMINE
GUVEN

CHROMATIC ZAGREB INDEX OF ZERO DIVISOR GRAPHS

Assistant Professor, OZGE
COLAKOGLU
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ICSAS 1st INTERNATIONAL CONFERENCE ON HISTORY
September 19 - 21, 2025

IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224

19 Eyliil / Sept 19, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
1 The _Rolg of Islam in Fhe Middle East Policies of European Powers: Farida Allahverdiyeva
A Historical Perspective
S
M
=
g
; E 2 ANTIK DONEM SIKKELERINDE ATLET YANSILARI ggﬁgén e
O =
- 3}
< g
2 % Dog. Dr Olcay Pulluk¢uoglu
_ (g Yapucu
< 2 3 KUCUK MENDERES HAVZASI'NDA KIRSAL ENDUSTRIYEL grt‘r’TfaDnr' Aylin U. Erdem
I = MIRAS ENVANTER VE HARITALANDIRMA : . -
> Dr Ibrahim Hamaloglu
% Dr Yasin Ozdemir
o Prof Dr Cihan Ozgiin
2
-
4 Turkey’s position on the resolution of the Armenia-Azerbaijan Prof. Seyidova Sevinc
Nagorno-Karabakh conflict Mammad Kizi
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ICSAS
15T INTERNATIONAL CONFERENCE ON MARRIAGE AND FAMILY THERAPY

SEPTEMBER 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

19 Eyliil / Sept 19, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
PROBLEMS EXPERIENCED IN MARRIAGE ACCORDING TO o
CLIENTS AND SOLUTION SUGGESTIONS: THE ORDU Yesim GUR GOL
EXAMPLE (2018-2025)
SURDURULEBILIR EVLILIK ICIN ES SECME VE ISTEME Dog. Dr. SEZAI
SURECINDE ORUCUN ONEMI BEKDEMIR
Yiiksek Lisans Ogrencisi,
SOSYAL MEDYA VE EVLILIK ALGILARI SUMEYYE USTUN
ALKAN
MEDIATION AND COUNSELLING IN MUSLIM FAMILIES IN | o0 0o et
THE ENGLAND (THE EXAMPLE OF THE ISLAMIC SHARIA ESIT
COUNCIL)
g
< Z
z § YAPISAL AILE TERAPISI KURAMI PERSPEK TIFINDEN Yiiksek Lisans Ogrencisi,
3 = “DANGAL” FILMININ ANALIZI Kiibra UCARSU
< =
(92] <
-~ wn
- S DIJITAL BAGIMLILIK OZELINDE TIiKTOK
< & UYGULAMASININ ZAMAN YONETIMI VE ILISKi DOYUMU Doc. Dr. Sait Yildinm
T 5 ACISINDAN EVLILIKTEKI CATISMA DINAMIKLERINE g Ur.
ETKISININ INCELENMESI
MEVCUT AILE YAPISINDA YASANAN SORUNLARIN X VE Doc. Dr. Sait Yildirm
Y KUSAGI KADINLAR TARAFINDAN Lis‘;'ns Oarencisi Avan
DEGERLENDIRILMESI: AZERBAYCAN GADABAY KENTI oli S Y
ORNEGI yeva
Yiiksek Lisans Ogrencisi,
EVLILIKTE ALDATMA OLGUSU: NEDENLERI, TURLERI, VE ESIS(%I\SIN SEVDE
SONUCLARI UZERINE BIR DEGERLENDIRME Prof Br. HASAN
HUSEYIN TAYLAN
FAMILY COUNSELING and ETHICS Sr% KARAHAN COBAN,
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ICSAS
2nd International Conference on Biology, Biochemistry and Molecular Biology

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

19 Eyliil / Sept 19, 2025/ 11:30 — 13:30 Time zone in Turkey (GMT+3)

ASSESSMENT OF AGRICULTURAL PESTS USING DNA
BARCODING

Dr. Saud Al-Mutairi

Faisal Al-Qahtani

Assoc. Prof. Dr. Noura Al-
Harbi

Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
VIRTUAL BIOLOGY LABORATORY FOR ENHANCED
STUDENT LEARNING Dr. Nurul Huda
Dr. Amirul Faizal
INTEGRATING ONLINE LABORATORIES INTO Avan Mukhtar
SECONDARY BIOLOGY EDUCATION IN KAZAKHSTAN Y .
Zhanar Bektemir
Dinara Sadykova
BIOLOGICALLY INSPIRED REACTIVE AGENT MODELING Lo
USING X-MACHINES Dimitrios Papadopoulos
Elena Nikolaidis
Yannis Christodoulou
el CRYPTOGENIC FRESHWATER FISH BIODIVERSITY IN
re BANGLADESH Dr. Md. Hasan
% Dr. Kamal Uddin
v Md. Tarek Hossain
— <
Z 3
@) 5 .
| 8 UNIFIED MODELS IN GENOME REARRANGEMENT AND Dr. Anil Kumar
< Pz SORTING PRIMITIVES IN BIOINFORMATICS Assis. Prof. Dr. Priya
- - Sharma
~ 1. . .
- [ Rohit Singh
- =
< o
T o MOLECULAR IDENTIFICATION AND DIVERSITY
S
o
(2]
(%)
<

ADVANCED MICROFLUIDIC TECHNIQUES FOR
BIOMEDICAL AND BIOHEALTH APPLICATIONS

Dr. Zahra Roudsari
Dr. Nima Etemad

EVALUATING THE EFFECTIVENESS OF
INTERPROFESSIONAL SIMULATION TRAINING ON
COLLABORATIVE SKILLS AMONG HEALTHCARE
UNDERGRADUATES

Assoc. Prof. Dr. L.
Thompson Ramirez,
Lec. N. Khamal

SUSTAINABLE POULTRY FEED FORMULATIONS BASED
ON ALTERNATIVE ENERGY SOURCES

Dr. Chinedu Okoro
Ifeanyi Nwosu
Ngozi Eze
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19 Eyliil / Sept 19, 2025/ 11:30 — 13:30 Time zone in Turkey (GMT+3)

ICSAS
2nd International Conference on Biology, Biochemistry and Molecular Biology

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL /SALON 2
Assoc. Prof. Dr. Hiroshi Takeda

DIFFERENTIATION OF GENE EXPRESSION PROFILES IN
LIVER AND KIDNEY TISSUES OF PIGS

Assoc. Pro. Dr. Sergey
Sokolova

DECISION TREES FOR PREDICTING RISK OF MORTALITY
USING ROUTINELY COLLECTED DATA

Dr. Emily Carter
Dr. James Walker
Dr. Michael Thompson

SELENIUM LEVELS IN AGRICULTURAL SOILS AND CROPS
OF THE BALKAN REGION

Mila Stefanovic
Dragan Kovacevic

MODELING THE COMPLEX INTERACTIONS BETWEEN
miRNA DYSREGULATION AND BREAST CANCER
PROGRESSION

Dr. Neda Karimi
Assoc. Prof. Dr. Pardis
Mousavi

MODELING THE COMPLEX RELATIONSHIP BETWEEN
miRNA DYSREGULATION AND BREAST CANCER
PROGRESSION

Dr. Olufemi Adewale
Dr. Chinedu Okoro

PRELIMINARY ANALYSIS OF REAL-TIME HAND
MOVEMENT RECOGNITION FOR UPPER-LIMB
PROSTHETICS BASED ON ELECTROMYOGRAPHIC
SIGNALS

Assoc. Prof. Dr. Hiroshi
Takeda

Assist. Prof. Dr. Maria
Gonzalez

Lec. Ahmed El-Sayed
Dr. Jonathan Clarke

ADVANCED SIMULATION PLATFORM FOR MEDICAL
IMAGE FUSION AND LEARNING

Assoc. Prof. Dr. Beatriz
Oliveira,

Assis. Prof. Dr. Inés Soares,
Miguel A. Duarte

MICROFLUIDIC SYSTEMS FOR ADVANCED BIOMEDICAL
ENGINEERING APPLICATIONS

Arman Khalili

Assist. Prof. Dr. Laleh
Moradi

Lec. Sahar Nematpour
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19 Eyliil / Sept 19, 2025/ 11:30 — 13:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
IMPACT OF INTEGRATED REHABILITATION STRATEGIES Assoc. Prof. Dr. N
ON FUNCTIONAL RECOVERY AND FALL PREVENTION Pa adb oulbs o
FOLLOWING HIP FRACTURE SURGERY IN CLINICAL padop .
Assis. Prof. Dr. E. Kallergi
PRACTICE L
Lec. M. Vassilakis
INVESTIGATION OF OCCUPATIONAL STRESS AND ’;‘:i‘s’gi;"f' Dr. Samira
BURNOUT AMONG MEDICAL STAFF IN ANORTH AFRICAN Assist. Prof. Dr. Yacine
UNIVERSITY HOSPITAL ) T
Meddour
c THE IMPACT OF LOW-INTENSITY BALANCE EXERCISE ON Chia-Ling Huang
@ MUSCLE STRENGTH, MOBILITY, AND WELL-BEING IN Assis. Prof. Dr. Wei-Ting
g OLDER ADULTS UNDERGOING HEMODIALYSIS Lin
S Hsin-Yu Chang
™ m Kuo-Jen Tsai
Z ©
@) =
:EI % KNOWLEDGE, ATTITUDE AND PRACTICE OF EXPECTANT Assoc. Prof. Dr. Samir Al-
%) n MOTHERS TOWARD MATERNAL HEALTH SERVICES AT Mahdi
=~ — GOVERNMENT HOSPITALS IN ADEN CITY Khaled N. Al-Saqgaf
j (@) Amal M. Al-Harazi
< G
T E CHALLENGES AND ENABLERS IN ACCESSING .
Assoc. Prof. Dr. Putri
S CHILDHOOD IMMUNIZATION SERVICES AMONG Anindva Santoso
2 UNREGISTERED MIGRANT FAMILIES IN EASTERN Mohan)flmad Rizal Fauzi
(7)) .
< INDONESIA: A QUALITATIVE STUDY Lec. Siti Rahmah Hidayat
INTERDISCIPLINARY COLLABORATION IN PALLIATIVE Dr. A. Kovécs
CARE SYSTEMS ACROSS URBAN AND RURAL AREAS Lec. S. Thompson
Assis. Prof. Dr. H. Berger
EVALUATING THE PHYSIOLOGICAL AND Assoc. Prof. Dr. Leila M.
PSYCHOLOGICAL STRESSORS AND COPING MECHANISMS | Hassan
IN HEMODIALYSIS PATIENTS Reem A. Al-Farhan
Assis. Prof. Dr. Omar S.
Rahman
Lec. Nour T. Aziz
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Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 4
Assis. Prof. Dr. Laura Jensen,

OPTIMIZING RESOURCE ALLOCATION IN DYNAMIC
NETWORKS USING HEURISTIC METHODS

Assoc. Prof. Dr. Elena
Vasilev, Pavel Korolenko,
Dr. Matteo Ricci

DEEP LEARNING-DRIVEN ANALYSIS FOR EARLY
DETECTION OF CROP STRESS

Lec. Amina Koulibaly, Dr.
Jonathan Reese

INTELLIGENT DECISION-MAKING IN ORGANIZATIONAL
STRATEGIES USING FUZZY LOGIC

Assis. Prof. Dr. Laura
Jensen, Thomas Gruber,
Sebastian Meyer

ADAPTIVE STOCHASTIC GRADIENT METHODS FOR NON-
CONVEX OPTIMIZATION

Assoc. Prof. Dr. Emil
Dubois, Jae-Hyun Lee

COSMIC INFLATION AND THE ROLE OF QUANTUM
VACUUM FLUCTUATIONS

Lec. Amir Rahimi

EXTENDED RENYI ENTROPY AND APPLICATIONS IN
COMPLEX SYSTEMS

Assis. Prof. Dr. Carla M.
Silva,

Dr. José F. Romero, Miguel
A. Torres, Ana L.
Hernandez

EXACT ANALYTICAL SOLUTION OF THIRD ORDER
NONLINEAR DIFFERENTIAL EQUATIONS
Authors:

Assoc. Prof. Dr. Farid
Alimov,

APPLICATION OF MULTIVARIATE REGRESSION MODELS
FOR ECONOMIC TREND PREDICTION: ANALYZING THE
IMPACT OF ENERGY PRICES, NATIONAL OUTPUT, AND
GDP GROWTH

Dr. Ravi K. Menon, Assoc.
Prof. Dr. Leila Hassan, Aria
Feroz

ADVANCED SPATIAL INTERPOLATION USING
HIERARCHICAL INVERSE DISTANCE WEIGHTING FOR
COMPLEX GEOSPATIAL CLASSIFICATION

Assis. Prof. Dr. Karim Ben
Salem, Olivier Tremblay,
Prof. Dr. Marie-Claire
Dubois,

Dr. Lucien Gagnon

Academy Global Conferences & Journals

2 e =

oo ACADEMY




F
LT
S -

&

ACADEY,
Pl

www.akademikongre.org

ICSAS 3rd INTERNATIONAL CONFERENCE ON MATHEMATIC
September 19 - 21, 2025

1IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224
19 Eyliil / Sept 19, 2025/ 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors

ADVANCED FOURIER METHODS IN QUANTUM SIGNAL
PROCESSING

Liam O’Connor, Dr. Esi K.

1 Mensah, Theo van Dijk
TOPOLOGICAL ANALYSIS OF NONLINEAR DYNAMICAL
SYSTEMS
2 Haruto Nakamura, Assis.
Prof. Dr. Priya S. Nair
MATHEMATICAL FOUNDATIONS OF DEEP
REINFORCEMENT LEARNING
3 Dr. Arjun V. Reddy
k=]
S
o MESHLESS TECHNIQUES FOR 3D WAVE PROPAGATION IN
o £ COMPLEX MEDIA ) o
= 4 Prof. Dr. Farid Al-Husseini,
@) _‘—E Dr. Samir Khadem
3 4
2 E EXPLORING THE EFFECTS OF URBANIZATION ON
- . VECTOR-BORNE DISEASES: A SPATIO-TEMPORAL STUDY .
a b Assoc. Prof. Dr. Leila
< kS 5 Haddad,
I - Ahmed R. Thompson
o
2 MODELING THE INFLUENCE OF TEMPERATURE
VARIABILITY ON MONSOON PATTERNS IN EASTERN
6 INDIA Dr. Rajesh Kumar Mehra

ON THE GENERALIZATION OF SALVADORI NUMBERS IN
FORMAL POWER SERIES FIELDS

7 Wiem Gadri

A NOVEL ALGORITHM FOR SOLVING THE EXTENDED
MALFATTI PROBLEM IN NON-CONVEX TRIANGLES

8 Lec. Ching-Shuo Chiang
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Assoc. Prof. Dr. Hiroshi
ANCIENT TRADE ROUTES AND CULTURAL EXCHANGE IN | Tanaka
ASIA Prof. Dr. Priya Raghavan
Lec. Nguyen Van Long
Assoc. Prof. Dr. Aisha
IMPACT OF COLONIALISM ON SOUTHEAST ASIAN Rahman
Prof. Dr. Somchai
POLITICAL STRUCTURES .
Chaiyaporn
Dr. David Chen
> Prof. Dr. Leila Al-Mansouri
3 Assoc. Prof. Dr. Farhad
S RELIGIOUS TRANSFORMATIONS IN THE MIDDLE EAST Rezai )
£ FROM 7TH TO 15TH CENTURY Lec. Omar Khalid
©
Z <
@) ©
| e
o .
g s HISTORY OF SCIENCE AND TECHNOLOGY IN EAST ASIA Prof. Dr. Min-Joon Park
= . Assoc. Prof. Dr. Ananya
| 5 Gupta
:(l - Dr. Chen Wei
T e
a Assoc. Prof. Dr. Marat
It REVOLUTIONARY MOVEMENTS IN MODERN CENTRAL Akhmetov
2 ASIA Prof. Dr. Dilshod Rasulov
2 Lec. Gulnara Abdiyeva
ART AND ARCHITECTURE IN THE OTTOMAN EMPIRE
Prof. Dr. Leyla Hassan
Dr. Samir Al-Khalifa
Prof. Dr. Li Na
ENVIRONMENTAL HISTORY AND AGRICULTURAL Assoc. Prof. Dr. Takeshi
PRACTICES IN ANCIENT CHINA Sato
Lec. Tran Thi Hoa
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE IMPACT OF CULTURAL BELIEFS AND TRADITIONAL
NORMS ON FAMILY THERAPY OUTCOMES IN MIDDLE Dr. Kourosh Fattahi
EASTERN SOCIETIES Samira Daryaei
INTERGENERATIONAL CONFLICTS, PARENTAL Prof. Dr. Elena Kuznetsova
EXPECTATIONS, AND STRATEGIES FOR RESOLUTION IN Igor Volkov
MARRIAGE AND FAMILY THERAPY Anastasia Morozova
THE ROLE OF EMOTIONAL INTELLIGENCE, SELF- ?jf;s'ezg‘:g Dr. Aisuluu
AWARENESS, AND COPING SKILLS IN IMPROVING Yerz%an Akhmetov
MARITAL SATISFACTION AND STABILITY Bibigul Saparova
PARENTAL STRESS, WORK-LIFE BALANCE, AND THEIR Rania Al-Masri
. IMPACT ON CHILD DEVELOPMENT AND FAMILY Omar Khalaf
§ RELATIONSHIPS
o]
; z
O -c?s ANALYZING COUPLE COMMUNICATION PATTERNS,
= ~ CONFLICT RESOLUTION TECHNIQUES, AND
< o Huda Nasser
n a THERAPEUTIC INTERVENTIONS FOR HEALTHIER
~ e RELATIONSHIPS
- o
| —
< o
I X
§ THE INFLUENCE OF RELIGIOUS BELIEFS, SPIRITUALITY, Dr. Ahmed Salah
2 AND PRACTICES ON MARITAL RELATIONSHIPS AND Dr. Laila Mostafa
FAMILY DYNAMICS Nourhan Youssef
MANAGING FINANCIAL STRESS, ECONOMIC PRESSURES,
AND RESOURCE ALLOCATION IN FAMILY SYSTEMS Dr. Hanan Al-Harbi
THROUGH MARRIAGE AND FAMILY THERAPY Lec. Dana Al-Mutairi
THE EFFECTS OF TECHNOLOGY, SOCIAL MEDIA, AND
DIGITAL COMMUNICATION ON FAMILY INTERACTIONS, Mariam Al-Nuaimi
COUPLE RELATIONSHIPS, AND THERAPEUTIC OUTCOMES | Latifa Al-Mazrouei
TRAUMA-INFORMED MARRIAGE COUNSELING: Assoc. Prof. Dr. Jad Nasser
STRATEGIES FOR SUPPORTING FAMILIES EXPERIENCING Dr. Maya Khalil
PSYCHOLOGICAL, EMOTIONAL, AND SOCIAL TRAUMA Lec. Rami Bou Saab
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Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
THE RELATIONSHIP BETWEEN DIGITALIZATION AND TAX gssu'jm Eg;i?{l
REVENUES: A FOURIER-BASED EMPIRICAL STUDY FOR & .
TURKIYE Research Assistant Seref
Can SERIN
Assessing Health Insurance Awareness and Its Correlation with ISI;}éZSrnA:umszgiﬁfgzr?criow
Economic Utilization Among Gujjars and Bakarwals For Seeking Monisa Qadiri
Health in Jammu and Kashmir
ASYMMETRIC SHOCKS IN INDUSTRIAL PRODUCTION AND
ECONOMIC GROWTH: AN EMPIRICAL STUDY ON TURKEY Ogr.Gor.Dr. Atilla UNLU
WITHIN THE KALDO-STYLE APPROACH FRAMEWORK
E
1S
o0
]
- 5 FRAGILE SYNCHRONIZATION: GLOBAL, REGIONAL AND Dr. O8r. Uvesi Ahmet
% = COUNTRY-SPECIFIC DYNAMICS OF BUSINESS CYCLE TUNcg - oyes ¢
2 5o FLUCTUATIONS
=
5 =
~ <
- 5 Res. Assist. Dr. Ali Fuat
:(l (3 THE EFFECTS OF WAR ECONOMY ON THE BUDGET: THE URUS T
T S CASE OF THE RUSSIA-UKRAINE WAR Dr. Fadime Ayca CEYLAN
S
(=]
a
ENERJI VERGILERI VE YENILENEBILIR ENERJI ILISKIST: Dr. Ogr. Uyesi MURAT
TURKIYE UZERINE BiR UYGULAMA ALBAYRAK
Silver Economy Perspective: A Sectoral Focus on Silver Tourism DOQLDr' Suna Mugan
Ertugral
Turuncu Bayrak Programi ile Gida Israfinin Azaltilmasi ve Dog. Dr. Suna Mugan
Siirdiiriilebilir Turizm Uygulamalari: “Tabagin1 Sen Se¢” Yaklasimi | Ertugral
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Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 2
Assoc. Prof. Dr. Giilhan SUADIYE

AN ASSESSMENT OF THE FAST MOVING CONSUMER
GOODS INDUSTRY

Doktora Ogrencisi Hakan
ERTUGRAL

Evaluation of Bioplastic Production Processes in Terms of
Sustainability and Efficiency Using GaBi-Based Life Cycle
Analysis: An Interdisciplinary Approach

Chemical Engineer Hakan
Ertugral

Computer Engineer
Alaeddin Gazi Toprak

DERGIPARK’TA YAYIMLANAN SATIS YONETIMI
CALISMALARININ NIiTEL ANALIZI

Dr. Ogr. Uyesi, MUALLA
AKCADAG

TUKETICI KARAR SURECLERINDE NOROPAZARLAMANIN
ROLU: NOROFIZYOLOJIK BIR PERSPEKTIF

Ogrt. Gorv. Dr. PINAR
COSKUN

VISITOR PERCEPTIONS IN NATIONAL PARKS AND
NATURE PARKS IN ANTALYA PROVINCE: A CONTENT
ANALYSIS BASED ON TRIPADVISOR REVIEWS

Assistant Professor Hiiseyin
KELES

Lecturer Dr. Giiray
KARACIL

Artificial Intelligence in Advertising: Personalization, Predictive
Analytics, and Consumer Trust

PhD Candidate EYLEM
SENCAN

Al-Driven Marketing Strategies: From Consumer Insights to
Sustainable Engagement

PhD Candidate EYLEM
SENCAN

FULL-RANGE LEADERSHIP AS A MULTIDIMENSIONAL
APPROACH: THE GLOBAL DEVELOPMENT OF THE
LITERATURE

Ogretim Gorevlisi Doktor,
YASAR SAHIN

ESG REPORTING: GLOBAL COMPLIANCE THROUGH
TURKISH SUSTAINABILITY REPORTING STANDARDS
(TSRS)

Assoc. Prof. Dr. Giilhan
SUADIYE
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Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
IMKAN ANLAYISININ KARSILASTIRMALI ANALIZI
(AYNULKUDAT HEMEDANI, IBN SINA VE GAZALI’NIN Riistem Haciyev
GORUSLERI DOGRULTUSUNDA)
) M TR i PP Yiiksek Lisans Ogrencisi
PLATON’DA EGITIM: BILGI, ERDEM VE DEVLET ILiSKISI NURPERI TITiZ
AN EXAMINATION OF THE RELATIONSHIP BETWEEN THE S
CONCEPTS OF SCIENCE AND IDEOLOGY Dr. Karani Kagan BADEM
=
™ :
= THE CONCEPT OF RACE IN THE CONTEXT OF THE R
o 2 RELATIONSHIP BETWEEN SCIENCE AND IDEOLOGY Dr. Karani Kagan BADEM
_| .-
5 | E
g =
- o . . o
2' a MANTIK FELSEFESININ PROBLEMLERINE YONELIK BiR Dog. Dr. Muhammet Nasih
T & COZUMLEME Ece
S
a
ANTINATALIZM: KAVRAMSAL TEMELLER, TARTHSEL Dr. Ogr. Uyesi Fegani
GELISIM VE FELSEFI ELESTIRILER BEYLER
AN EVALUATION OF HAYEK’S CONCEPT OF JUSTICE AND . .
HIS CRITIQUE OF SOCIAL JUSTICE Dog. Dr., Ferdi SELIM
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19 Eyliil / Sept 19, 2025 / 15:00 — 17:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
Metehan DAY]
Spatial Configuration Transformation of Repurposed Traditional Dr. Ogr. Uyesi Murat
Houses: The Case of Traditional Dwellings in Alanya SAHIN =
: Dog. Dr. Tuba Nur OLGUN
Architecture and modern life of people Amina Huseynova
o
< <
= ::) DESIGNING VISITOR ROUTES IN ARCHAEOLOGICAL SITES | Dog. Dr. Gamze Fahriye
O PN AS A CONSERVATION STRATEGY PEHLIVAN
- Q
< 9
(%) [}
~ I
- o
-
< D THE ROLE OF URBAN LANDSCAPE PLANTS IN THE Research Assistant,
I S CONTEXT OF ECOSYSTEM RIDVAN TiK
j -
o
Prof. Dr. Habibe ACAR
QUALITY IN URBAN SPACE AND ITS EFFECT ON QUALITY é;s%;mf' Dr. Aysel
OF LIFE Prof. Dr. Nilgiin
GUNEROGLU
Prof. Dr. Nilgiin
LANDSCAPE POTENTIAL OF PLANT TAXON INTRABZON | SotNEROWLL -
URBAN GREEN AREAS S
Assist. Prof. Dr. Aysel
YAVUZ
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ARTIFICIAL INTELLIGENCE-SUPPORTED CREATIVE Dogent, AYSE SEZER
DRAWING APPLICATION: ArtinDraw
1
ELEKTRIK TUKETIMI VE FIYATLANDIRMA UZERINE BiR Dr. Ogretim Uyesi, Murat
YAPAY SINIR AGLARI UYGULAMASI: ABD ORNEGI KAPUSUZ
Elektrik ve Elektronik
2 Miihendisi, Enes
YILMAZER
=
2 N
=
3 wn
< (% PREDICTIVE ANALYTICS FOR DEFECT DETECTION IN Dr. Sameer Jain
f >~ 3 MANUFACTURING: A DATA-DRIVEN APPROACH USING
1 ‘i MACHINE LEARNING MODELS
= =
< g
L Q ENHANCING REGRESSION MODELING IN MATERIALS Dr. Ogretim Uyesi, Erhan
_ SCIENCE: EVALUATING SYNTHETIC DATA KAVUNCUOGLU
4 AUGMENTATION FOR MECHANICAL DISPLACEMENT
PREDICTION
DEVELOPMENT OF AN ENTERPRISE-LEVEL CHATBOT Alim Toprak Firat
Goksen Caligkan
5 Ceren Ulus
Nazli Yusufoglu
M. Fatih Akay
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2nd INTERNATIONAL CONFERENCE ON ARCHITECTURE, LANDSCAPE ARCHITECTURE AND URBANIZM
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
SUSTAINABLE URBAN HOUSING DESIGN STRATEGIES Elena Markarian, Assis.
FOR RESILIENT COMMUNITIES Prof. Dr. Dimitrios
Kalogeropoulos,
Maria Fernanda Castillo,
Dr. Arvind Rathore
INTEGRATED FLOOD-RESILIENT INFRASTRUCTURE
PLANNING FOR COASTAL CITIES
Dr. Lara M. Oliveira,
Assoc. Prof. Dr. Marco
Vitali
CROSS-CULTURAL PERSPECTIVES IN MODERN URBAN
ARCHITECTURE
Joao Mendes, Assis. Prof.
Dr. Farid Aliev,
Nadira Khan
s
© S INNOVATIVE FINANCIAL MODELS FOR AFFORDABLE
— =3 HOUSING IN EMERGING ECONOMIES Dr. Timothy Adebayo,
< =] Chidera Okonkwo, Rizal
3 o> Hidayat
5 s 5
g o D ARCHITECTURAL STRATEGIES FOR CLIMATE-ADAPTIVE
- S5 PUBLIC SPACES
2' S = Manoj Patel,
T oG Dr. Hana Syafigah
o o
a
<_ RISK ASSESSMENT AND SAFETY MANAGEMENT IN
INDUSTRIAL URBAN ZONES Dr. Khaya Qonono, Assis.
Prof. Dr. Zeynep Alimova,
Paulo Ribeiro
DVANCES IN LIGHTING SIMULATION AND VISUAL fﬂsjr"e%ipro‘(' Dr. Luca
COMFORT ANALYSIS IN CONTEMPORARY .
ARCHITECTURE Mahmoud Al-Khatib
E. S. Cantrell
Sofia Petrova
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2nd INTERNATIONAL CONFERENCE ON ARCHITECTURE, LANDSCAPE ARCHITECTURE AND URBANIZM

September 19 - 21, 2025
IZMIR
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19 Eyliil / Sept 19, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ELITE SUSTAINABLE URBAN DEVELOPMENT Assoc. Prof. Dr. Matteo
STRATEGIES: INTEGRATING GREEN SPACES AND SMART Ricei ’ T
INFRASTRUCTURE .
Hana Kim,
Prof. Dr. Samuel Osei
REVITALIZING HISTORIC CITY CENTERS THROUGH
CONTEMPORARY LANDSCAPE DESIGN AND COMMUNITY
ENGAGEMENT Tomasz Kowalski,
Amina Diallo
ADVANCED MATERIALS AND TECHNOLOGIES IN
MODERN ARCHITECTURE FOR ENERGY EFFICIENCY
Dr. Isabella Fernandes,
Assoc. Prof. Dr. Ahmed Al-
Mansouri
8
x BIODIVERSITY-FOCUSED URBAN PARK DESIGN:
~N S PROMOTING ECOLOGICAL CORRIDORS AND HABITAT
= 2 RESTORATION Prof. Dr. Juan Carlos
(@] [ Ramirez,
E(I = Prof. Dr. Fatima Noor
f E SMART MOBILITY AND INTEGRATED TRANSPORTATION
:II .45- PLANNING IN FUTURE CITIES Dr. Lars Svensson,
< a Mei Ling Zhao
L G
o
3
< ARCHITECTURAL RESPONSES TO CLIMATE CHANGE:
RESILIENT STRUCTURES AND FLOOD MANAGEMENT Assoc. Prof. Dr. Olga
STRATEGIES lvanova,
Dr. Rafael Martinez,
lec. Noura Al-Faraj
CULTURAL LANDSCAPES AND URBAN IDENTITY:
PRESERVATION, ADAPTATION, AND COMMUNITY . .
PARTICIPATION Anika Schreiber,
Assoc. Prof. Dr. Sahar
Mohammadi
INNOVATIVE HOUSING SOLUTIONS FOR DENSE URBAN
ENVIRONMENTS: VERTICAL GREENERY AND MULTI-USE Lucas Pereira,
SPACES Prof. Dr. Min-Joon Choi,
Assoc. Prof. Dr. Elena
Dimitrova
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Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
THE PHILOSOPHICAL IMPLICATIONS OF ARTIFICIAL
INTELLIGENCE IN HUMAN AGENCY AND MORAL Emma Johansson
RESPONSIBILITY Dr. Hiroshi Tanaka
Isabella Moretti
EXPLORING THE INTERSECTIONS OF ENVIRONMENTAL
PHILOSOPHY AND ETHICS IN THE CONTEXT OF GLOBAL Dr. Carlos Martinez
CLIMATE CHANGE RESPONSE Assoc. Prof. Dr. Amina
Said
Fiona Campbell
PHENOMENOLOGICAL INQUIRY INTO THE NATURE OF
CONSCIOUSNESS AND SUBJECTIVE EXPERIENCE
Dr. Markus Weber
Léa Dupont
@ CRITICAL ANALYSIS OF FEMINIST PHILOSOPHY AND ITS "
™ X CHALLENGES TO TRADITIONAL METAPHYSICAL Assoc. Prof. Dr. Sofia
z 8 THEORIES Dimitriou
O O Dr. Priya Rao
- - Zara Al-Khalil
5 | £
hag = POLITICAL PHILOSOPHY AND THE ETHICS OF GLOBAL
- c JUSTICE IN AN ERA OF INCREASING INEQUALITY .
a o Dr. David Kim
< ) Amara Ndlovu
I 5 Prof. Dr. Lucia Rossi
MIND-BODY PROBLEM REVISITED: CONTEMPORARY
THEORIES IN PHILOSOPHY OF MIND AND COGNITIVE Dr. Jonathan Clarke
SCIENCE ’
RECONSIDERING THE CONCEPT OF HAPPINESS IN
CONTEMPORARY ETHICAL THEORIES AND Prof. Dr. Olivia Bennett
PSYCHOLOGICAL WELL-BEING .
Dr. Samuel Okoro
THE ROLE OF LANGUAGE IN SHAPING REALITY: ASTUDY
IN CONTEMPORARY PHILOSOPHICAL LINGUISTICS Dr. Abdullah Al-Mutairi
Assoc. Prof. Dr. Elise
Fournier
Mateo Gonzalez
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Authors

HALL / SALON 4
Assoc. Prof. Dr. Milena Popescu

FREEDOM AND COLLECTIVE RESPONSIBILITY:
PHILOSOPHICAL EXAMINATIONS OF INDIVIDUAL
AUTONOMY WITHIN SOCIAL STRUCTURES

Assoc. Prof. Dr. Tomas
Becker

prof. Dr. Lucia Fernandes
lec. Kwesi Boateng

REALITY AND PERCEPTION: ONTOLOGICAL INQUIRIES
THROUGH THE LENS OF MODERN SCIENCE AND ANCIENT
PHILOSOPHY

Assoc. Prof. Dr. Matteo
Bianchi
lec. Jonas Fitzgerald

ETHICS IN TECHNOLOGY: THE IMPACT OF ARTIFICIAL
INTELLIGENCE AND BIOTECHNOLOGICAL ADVANCES ON
MORAL VALUES

Dr. Sven Eriksson
lec. Chike Obi

TIME AND EXISTENCE: REFLECTIONS ON PAST, PRESENT,
AND FUTURE IN EXISTENTIAL PHILOSOPHY

Assoc. Prof. Dr. Sofia
Petrovic¢

prof. Dr. Kenji Saito
Dr. Diego Alvarez

LANGUAGE AND REALITY: THE ROLE OF SEMANTIC
STRUCTURES IN THOUGHT AND MEANING-MAKING

lec. Fatoumata Diop
Dr. Heinrich Wagner
Assoc. Prof. Dr. Milena
Popescu

ART AND AESTHETICS: PHILOSOPHICAL ANALYSIS OF
BEAUTY, CREATIVITY, AND SOCIETAL INFLUENCE

Prof. Dr. Ricardo Campos
Ifeoma Nwosu
Dr. Tatiana Kovalchuk

POLITICS AND JUSTICE: ANALYZING EQUALITY, RIGHTS,
AND POWER DYNAMICS IN POLITICAL PHILOSOPHY

Assoc. Prof. Dr. Emil
Novak

Dr. Charlotte Moreau
lec. Jabari Diallo

CONSCIOUSNESS AND THE PHILOSOPHY OF MIND: DEEP
INVESTIGATIONS INTO THE MIND-BODY PROBLEM,
PERCEPTION, AND SELF-AWARENESS

Dr. Priya Nair

lec. Maximilian Kriiger
Assoc. Prof. Dr. lvana
Stankovié
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THE MORAL FOUNDATIONS OF GLOBALIZATION:
ETHICAL CHALLENGES IN AN INTERCONNECTED WORLD
Giulia Bianchi
EXISTENTIAL ANXIETY AND HUMAN AGENCY:
NAVIGATING MEANING IN CONTEMPORARY LIFE
Dr. Henrik Johansen
Assoc. Prof. Dr. Freja Lund
Lars Pedersen
KNOWLEDGE AND TRUTH: EPISTEMOLOGICAL
PERSPECTIVES ON BELIEF, JUSTIFICATION, AND
EVIDENCE Prof. Dr. Amina Hassan
Dr. Omar El-Sayed
o Salma Farouk
Q
s
0 § THE PHILOSOPHY OF EMOTION: UNDERSTANDING THE
= = ROLE OF FEELINGS IN REASONING AND ETHICAL Sophie Dubois
o) = DECISION-MAKING Julien Lefevre
- 2 i
z a Camille Moreau
wn —
: o CIVIC VIRTUE AND DEMOCRATIC RESPONSIBILITY:
3 -45' PHILOSOPHICAL EXAMINATION OF CITIZENSHIP AND Alejandro Ramirez
< fut ETHICAL GOVERNANCE Valeria Torres
I o Assac. Prof. Dr. Diego
8 Morales
3
< THE CONCEPT OF IDENTITY: SELF, SOCIETY, AND THE
FLUIDITY OF PERSONAL AND CULTURAL CONSTRUCTION
Ekaterina Smirnova
SCIENCE AND MORALITY: THE INTERSECTION OF
TECHNOLOGICAL ADVANCEMENT AND ETHICAL . .
Hiroshi Nakamura
OBLIGATION A
Yuki Sato
Kenji Fujimoto
SPACE, TIME, AND COSMIC PHILOSOPHY: HUMAN
UNDERSTANDING OF THE UNIVERSE AND EXISTENTIAL
SIGNIFICANCE Chinedu Eze
Assoc. Prof. Dr. Funke
Adewale
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INNOVATIVE STRATEGIES FOR SUSTAINABLE BUSINESS Assoc. Prof. Dr
GROWTH IN EMERGING AFRICAN MARKETS ) s
1 Abdu_lr_ahmaq L_Jmar
Dr. Siti Nuraini
Lecturer Fatima Zeghichi
THE IMPACT OF DIGITAL TRANSFORMATION ON SUPPLY
ggéll(N)gsESILIENCE IN INDONESIAN MANUFACTURING Rizal Maulana .
2 Assoc. Prof. Dr. Aisha
Bensalem
Emmanuel Okoro
EFFECTIVE LEADERSHIP MODELS FOR MANAGING
fﬁ%osTrE{yORKFORCES IN TAJIKISTAN’S SERVICE Dr. Dilshod Saidov .
3 Assoc. Prof. Dr. Hening
Wulandari
o Grace Mbatha
5
Q
% CORPORATE SOCIAL RESPONSIBILITY AND ITS .. .
© > INFLUENCE ON BRAND LOYALTY IN NIGERIAN Kadija Ali
= % 4 CONSUMER MARKETS Assoc. Prof. Dr. Bambang
3 o Saputra
3 % Modupe Adebayo
2 m STRATEGIC HUMAN RESOURCE MANAGEMENT
- 5 PRACTICES TO IMPROVE EMPLOYEE RETENTION IN Amine Belkacem.
2:' - 5 ALGERIAN SMEs Indah Kusumawati
T o Assis. Prof. Dr. Tinashe
o Dzvairo
)
g THE ROLE OF ENTREPRENEURIAL FINANCE IN
<L FOSTERING INNOVATION IN AFRICAN STARTUPS Dr. Halima Oumar
6 Assis . Prof. Dr. Dewi
Handayani
Rashid Alizoda
ANALYSIS OF CONSUMER BEHAVIOR TRENDS IN
DIGITAL MARKETING CAMPAIGNS WITHIN INDONESIAN
7 | ECOMMERCE PLATFORMS Salah Eddine Belmokhtar
Adeleke Johnson
EXPLORING THE CHALLENGES AND OPPORTUNITIES OF
WOMEN ENTREPRENEURS IN TAJIKISTAN’S ECONOMY Assoc. Prof. Dr.
8 Gulchekhra Rahimi
Dr. Hendri Setiawan
Dr. Mariam Sow
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Authors

HALL / SALON 7
Dr. Yacine Mansouri
Assoc. Prof. Dr. Hariyanti Putri

INNOVATIVE RISK MANAGEMENT FRAMEWORKS FOR
FINANCIAL INSTITUTIONS IN ALGERIA

Dr. Yacine Mansouri
Assoc. Prof. Dr. Hariyanti
Putri

THE INFLUENCE OF ORGANIZATIONAL CULTURE ON
EMPLOYEE PERFORMANCE IN NIGERIAN
TELECOMMUNICATION COMPANIES

Assoc. Prof. Dr. Dwi
Anggraini

THE EFFECTIVENESS OF SUPPLY CHAIN
SUSTAINABILITY INITIATIVES IN TAJIKISTAN’S
INDUSTRIAL SECTORS

Dr. Murodjon Rasulov
Dr. Sari Dewi

Assoc. Prof. Dr. Femi
Adewale

STRATEGIC ALLIANCES AND BUSINESS PERFORMANCE
IN INDONESIAN TECHNOLOGY FIRMS

Indra Wijaya
Dr. Abderrahmane Cherifi
Dr. Nana K. Mensah

THE IMPACT OF LEADERSHIP STYLE ON
ORGANIZATIONAL CHANGE IN AFRICAN AGRIBUSINESS
COMPANIES

Dr. Jamilah Baba
Assoc. Prof. Dr. Lusiana
Putri

Prof. Dr. Idriss N’Dour

CUSTOMER SATISFACTION AND LOYALTY IN THE
CONTEXT OF NIGERIAN RETAIL INDUSTRY

Prof. Dr. Nkechi Okeke
Dr. Rini Anjani

Assis. Prof. Dr. Mahmoud
Bekhti

E-GOVERNANCE AND BUSINESS TRANSPARENCY: A
STUDY ON TAIJIKISTAN’S PUBLIC SECTOR

Dr. Shokhrukh Yuldashev
Dr. Dewi Ayu

Assoc. Prof. Dr. Oumar
Sylla
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THE ROLE OF CORPORATE GOVERNANCE IN BUSINESS
SUSTAINABILITY AMONG ALGERIAN COMPANIES

Dr. Safia Boudiaf

1 Dr. Agung Priyanto
Assoc. Prof. Dr. Kwame
Asante
STRATEGIES FOR ENHANCING INNOVATION CULTURE IN
INDONESIAN FAMILY BUSINESSES Dian Kusumaningrum
2 Dr. Amina Bourahla

SOCIAL ENTREPRENEURSHIP AND COMMUNITY
DEVELOPMENT IN AFRICAN URBAN AREAS

Dr. Maimuna Ahmed
3 Anggi Retno

Salah Jamal

THE IMPACT OF DIGITAL MARKETING ON CUSTOMER

BUYING BEHAVIOR IN TAJIKISTAN’S FMCG SECTOR Dr. Farzona Safarova
Assoc. Prof. Dr. Widya

Lestari
Dr. Tunde Balogun

INTERNATIONAL TRADE STRATEGIES FOR SMALL AND

MEDIUM ENTERPRISES IN NIGERIA Dr. Emeka Chukwu

5 Yuliana Dewi
Abderrahmane Bensaid

THE DEVELOPMENT OF BUSINESS INTELLIGENCE
SYSTEMS IN ALGERIAN MANUFACTURING INDUSTRY .
Nourredine Kabache

6 Dr. Ani Natalia
Fisayo Kehinde

HALL / SALON 8

WORKFORCE DIVERSITY AND ITS EFFECT ON
CORPORATE INNOVATION IN INDONESIAN COMPANIES Dr. Putra Hidayat
Prof. Dr. Fatima Ziani

Assoc. Prof. Dr. Ahmed Mazouz
Prof. Dr. Rebecca Mwangi

! Assoc. Prof. Dr. Samuel
Karanja
STRATEGIC PLANNING AND COMPETITIVE ADVANTAGE
IN THE AFRICAN FINANCIAL SERVICES SECTOR . .
Dr. Amina Touré
Dr. Arif Rahman
SOCIAL MEDIA STRATEGIES FOR BRAND DEVELOPMENT
IN TAJIKISTAN’S SMALL BUSINESSES
Dr. Sari Widya
Dr. Peter Okoye
THE ROLE OF CUSTOMER RELATIONSHIP MANAGEMENT
IN ENHANCING BUSINESS PERFORMANCE IN INDONESIA | Dr. Dian Anggraini
8 Assoc. Prof. Dr. Ahmed

Mazouz
Prof. Dr. Rebecca Mwangi
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Merve KURT
PROBLEMS AND RISK FACTORS FACED BY ELDERLY Riimeysa CAYLI
PEOPLE AFFECTED BY DISASTERS FROM A SOCIAL WORK | Riimeysa HAZIRLAR
PERSPECTIVE Dr. Ogr. Uyesi Isil AVSAR
ARIK
LOCAL SOLUTIONS TO THE GLOBAL CLIMATE CRISIS: Ars. Gor. SUMEYYE
THE CASE OF PAKISTAN AYDOGDU KUZUCU
BAGIMLILIKLA MUCADELEDE PSIKOSOSYAL DESTEK Ogr.Gor. Abdulkadir llgaz
YONTEMLERI Prof.Dr. Oguzhan Zengin
DIJITAL BAGIMLILIK: PSIKOLOJIK ETKILERI VE BAS Prof.Dr. Oguzhan Zengin
= ETME STRATEJILERI Ogr.Gor. Abdulkadir Ilgaz
— =
z |z ,
9 d Doktora Ogrencisi Nermin
< ?: BIBLIOMETRIC ANALYSIS OF STUDIES ON CHILD LABOR TD‘;ra“Dr Sait Yaldirm
& = IN THE LAST FIVE YEARS G r i
7 Prof. Dr. Senayi Dénmez
|
| ™
< A
I 53
S N 5
2 EXAMINING THE EFFECT OF TEACHERS® EARTHQUAKE Sinem SENGUL
PREPAREDNESS ON THEIR ATTiTUDES TOWARD Doc. Dy Sait YILDIRIM
EARTHQUAKES: THE IGDIR TUZLUCA EXAMPLE 0. Dr. >a
CAREER PATH MAP FOR SOCIAL WORK STUDENTS: AN fﬁﬁ.\f s Student Aslthan
EDUCATIONAL SEMINAR MODEL SUPPORTING CAREER Master’s Student Habibe
ORIENTATION AND SPECIALIZATION TANDOGAN AKAR
BREAKING THE CYCLE OF CHILD LABOR: A MARKOV Lecturer HAMDI
CHAIN ANALYSIS OF MICROFINANCE, FAMILY SUPPORT, | AYYILDIZ
AND SOCIAL WORK INTERVENTIONS iN POVERTY Lecturer, PhD MERVE
DYNAMICS KAYA BUZKIRAN
SUCA SURUKLENEN COCUKLARA YONELIK ONLEYICI }(ngr\'((A}GEL?zrk%%\Y E
SOSYAL HIZMETTE KUSAKLARARASI YAKLASIM VE Or. Gor. HAMDI
TOPLUMSAL DAYANIKLILIK A%(\.(ILD.IZ
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Authors

9

HALL / SALON 2
Doc. Dr. Fatma ASILIOGLU

KAMUSAL YESIL ALAN KALITE KRITERLERI
KAPSAMINDA MAHALLE PARKLARININ
DEGERLENDIRILMESI iCiN NiCEL BiR YONTEM

Dog. Dr. Fatma
ASILIOGLU

Ogr. Gor. Hande ASLAN
Dr. Reva SERMET ACAR

KENTSEL YESIL ALANLARIN TERAPI BAHCESI
POTANSIYELININ DEGERLENDIRILMESI VE
HORTIKULTUREL TERAPI YAKLASIMI

Ogr. Gor. Hande ASLAN
Dog. Dr. Fatma
ASILIOGLU

Dr. Reva SERMET ACAR

MEKANIN KOLEKTIF YENIDEN URETIMi: LEFEBVRE’NIN
SEHIR HAKKI PERSPEKTIFI ILE GUNUMUZ KENT
SORUNLARI

Ars. Gor. Pinar Ozge
PARLAK

Prof. Dr. Banu Cigek
KURDOGLU

SU, BELLEK ve SURDURULEBILIRLIK: WROCLAW
HYDROPOLIS ORNEGI

Ars. Gor. Pinar Ozge
PARLAK

Prof. Dr. Banu Cigek
KURDOGLU

LANDSCAPE NARRATIVES AT THE INTERSECTION OF
PLACE AND REPRESENTATION: PEARL S. BUCK’S THE
MOTHER AND TOLSTOY’S ANNA KARENINA

Prof. Dr. SERAP YILMAZ
Res.Asst. Dr. ABDULLAH
CiGDEM

THE ROLE OF SECTIONS AND ELEVATIONS IN THE ERA OF
DIGITAL AND AI-ASSISTED DESIGN

Res.Asst. Dr. ABDULLAH
CIGDEM
Prof. Dr. SERAP YILMAZ

EFFECTS OF GREEN INITIATIVES ON AIR POLLUTION
REDUCTION IN URBAN AREAS

Res. Assist. Dr. Seyhan
SEYHAN

Prof. Dr. Elif
BAYRAMOGLU

EVALUATION OF NATURE-BASED SOLUTION PROPOSALS
IN TERMS OF URBAN SURFACE RUNOFF

Res. Assist. Dr. Seyhan
SEYHAN

Prof. Dr. Elif
BAYRAMOGLU
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THE RELATIONSHIP BETWEEN JOB SATISFACTION AND Master’s-Prenared Nurse
INTENTION TO LEAVE AMONG NURSES: A META- v ASLAI‘\’I SEKI
ANALYSIS STUDY sma
Ogr. Gorevlisi, OZNUR
YAPAY ZEKA CAGINDA HEMSIRELIK EE%EG&ELEBI
METAPARADIGMALARINA YENIDEN BAKIS Dr. Ogr. Uyesi, NURDAN
YALCIN ATAR
Dr. Ogr. Uyesi, NURDAN
YAPAY ZEKA TEKNOLOJILERININ HEMSIRELIK ggrnge’;};’?%ZNUR
BAKIMINA ENTEGRASYONU TUGBA CELEBI
DURSUN
(g0]
=z Ziileyha AYKUT
(@) Review of Nursing Studies Related to Health Literacy Meryem YAVUZ Van
2:' GIERSBERGEN
(9p] .
= Scientific Mapping of Artificial Intelligence in Nursing: Ziileyha AYKUT
= Bibliometric Analysis Meryem YAVUZ Van
3 Y GIERSBERGEN
T
THE EFFECT OF HEMSBALL ACTIVITY ON BALANCE, QSEOC';I;‘I’J' Dr. Fatma
KINESOPHOBIC ATTITUDE, AND FRAILTY IN OLDER Ae ra b fCD ik
PEOPLE: A RANDOMIZED CONTROLLED TRIAL PROTOCOL | {06 PI0% P »urai
[RIBALCI
Ars. Gor. Biisra KUTUK
KURT
YENIDOGAN BESLENMESI VE BEYIN GELISIMI iLiSKiSi Prof. Dr. Aynur AYTEKIN
OZDEMIR
Ars. Gor. Biisra KUTUK
COCUKLARDA NONFARMAKOLOJIK AGRI YONETIMi: PKrUE]T)r JURR—
AILE MERKEZLi BAKIM (..)ngmRy u
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Authors

HALL / SALON 4
Dr. Ogretim Uyesi,Buket AKCAN ALTINKAYNAK

EVALUATION OF THE EXPRESSION LEVELS OF GENES
ASSOCIATED WITH SALT STRESS IN COTTON

PhD student, SHADER
ALIZADE

Development of technology for obtaining drug nanoparticles from

Kamala Gahramanova

medicinal plants using green synthesis method Ismat Ahmadov
Leyla EIman

STUDYING THE INTERACTION OF GLYCYRRHIZIN AND GALANDARLI

P53 PROTEIN FAMILY USING MOLECULAR DOCKING Dr. Gulnara Ahmad
AKVERDIEVA

MANAGEMENT OF OBESITY FROM A NUTRIGENOMIC
PERSPECTIVE: GENETIC REGULATION WITH FUNCTIONAL
COMPOUNDS

Dr. Ogretim Uyesi,Buket
AKCAN ALTINKAYNAK
Dr. Ogretim Uyesi, Yahya
ALTINKAYNAK

EFFECTS OF ZINC SULFATE NANOPARTICLES ON EPS
STRUCTURE AND GENE EXPRESSION iN
STAPHYLOCOCCUS AUREUS BIOFILMS

Research Assistant Ayse
USTUN BASKUT
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METABOLOMIC PROFILING AND BIOMARKERS
DISCOVERY IN CARDIOVASCULAR DISEASES USING
MASS SPECTROMETRY

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
REGULATION OF EPIGENETIC MODIFICATIONS IN Dewi Kartika
METABOLIC SYNDROME AND DIABETES: MECHANISTIC | ™ B8TEE
INSIGHTS AND THERAPEUTIC POTENTIAL : .
Dr. Olalekan Adeyemi
ADVANCES IN ENZYME KINETICS AND ALLOSTERIC Dr. Sari Widiaia
REGULATION FOR DRUG DEVELOPMENT IN INFECTIOUS : 3
Abdelhak Imene
DISEASES : :
Aisha Nnamdi
MOLECULAR MECHANISMS OF PROTEIN AGGREGATION E&Ec%r??ﬂiﬁ%ﬂ
AND ITS ROLE IN NEURODEGENERATIVE DISORDERS Sencalom
5 Dr. Chinedu Umeh
2
5—3 £ Prof. Dr. Zukh
— B B INTERACTION OF NON-CODING RNAS IN GENE lej’l dasr;év: ra
z x 2 EXPRESSION REGULATION AND CANCER BIOLOGY
O F Dr. Irfan Pratama
9 =
2 ==
) 8T
- 2 g
- x STRUCTURAL BIOLOGY OF MEMBRANE TRANSPORTERS: | Assis. Prof. Rustambek
< €0 IMPLICATIONS FOR DRUG RESISTANCE IN BACTERIA Sharipov
I T % Prof. Dr. Andini Kusuma
e
¥
‘=
w)
<

Dr. Javokhir Khodjaev
Dian Anggraini

Lila Haddad

Dr. Folashade Adeyinka

CRISPR-CAS9 APPLICATIONS IN GENOME EDITING:
CURRENT CHALLENGES AND FUTURE DIRECTIONS IN
THERAPEUTICS

Azizbek Tursunov
Assoc. Prof. Kamal Souilah

ROLE OF MITOCHONDRIAL DYSFUNCTION IN AGING AND
AGE-RELATED DISEASES: A MOLECULAR BIOLOGY
PERSPECTIVE

Assoc. Prof. Daler Hasanov
Prof. Dr. Sinta Rahmawati
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
IMPACT OF TELEHEALTH IMPLEMENTATION ON Assoc. Prof. Dr. Layla
MATERNAL AND NEWBORN HEALTH OUTCOMES IN Hassan
RURAL MIDDLE EASTERN COMMUNITIES Omar Al-Najjar
Sara Al-Mutairi
STRATEGIES TO ENHANCE MENTAL HEALTH SUPPORT Dr. Fatima Suleiman
FOR PREGNANT AND POSTPARTUM WOMEN IN MIDDLE KHaIed Al-Farsi
EASTERN HEALTHCARE SETTINGS
IMPLEMENTING TELEHEALTH IN RURAL AND REMOTE
COMMUNITIES FOR PRIMARY CARE Prof. Dr. Alejandro Ruiz,
Dr. Fatima Khan, Assis.
Prof. Dr. Morten Larsen
ASSESSMENT OF PAIN MANAGEMENT PRACTICES IN Dr. Rania Khalil
= PEDIATRIC CARE UNITS ACROSS MIDDLE EASTERN v : f Mah d
< COUNTRIES ousset vlanmou
~ = Dr. Leila Mansour
Z 8 THE ROLE OF NURSES IN CHRONIC DISEASE
Rl
- < MANAGEMENT: A CROSS-COUNTRY STUDY IN THE Prof. Dr. Ahmed Farouk
Dr. Salma Nabil
< © MIDDLE EAST X
) T Prof. Dr. Dalia Karam
: -
- 5 EVALUATION OF NURSING EDUCATION CURRICULA IN
% e THE MIDDLE EAST: ALIGNMENT WITH GLOBAL Prof. Dr. Samir Abbas
e HEALTHCARE NEEDS AND CULTURAL CONTEXTS
[a
PEDIATRIC NURSING AND FAMILY-CENTERED CARE:
IMPROVING CHILDHOOD HEALTH OUTCOMES Assoc. Prof. Dr. Helena
Schmidt, Dr. Rafael Costa,
lec. Priya Sharma
EFFECTIVENESS OF COMMUNITY-BASED HEALTH Dr. Sara Nasser
PROMOTION PROGRAMS LED BY NURSES IN MIDDLE Assoc. Prof. Dr. Fadi
EASTERN URBAN AREAS Hassan
Prof. Dr. Laila Abdallah
PUBLIC HEALTH NURSING AND EPIDEMIOLOGICAL
STRATEGIES FOR INFECTIOUS DISEASE PREVENTION Prof. Dr. Nnedi Okeke,
Dr. Hye-Jin Park,
Assis. Prof. Dr. Marco
Rossi
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NUTRITIONAL INTERVENTIONS AND PATIENT
EDUCATION IN HOSPITAL SETTINGS

Dr. Abdul Rahman, Prof.
Dr. Camille Dubois, Assis.
Prof. Dr. Tomasz Kowalski

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ELDERLY CARE STRATEGIES AND CHRONIC DISEASE Assoc. Prof. Dr. Maria
MANAGEMENT IN NURSING PRACTICE : T
Fernandez,
John O’Connor, lec. Aisha
Al-Mansouri
ADVANCES IN MIDWIFERY INTERVENTIONS TO REDUCE
MATERNAL AND NEONATAL MORTALITY Prof. Dr. Lillian Mbatha,
Assis. Prof. Dr. Kenji
‘Yamamoto, Sofia Petrescu
MENTAL HEALTH NURSING: INTEGRATED APPROACHES
FOR ANXIETY AND DEPRESSION TREATMENT
Dr. Samuel Thompson,
3 Assoc. Prof. Dr. Amina
_8 Hassan, lec. Clara Nielsen
2
™ & CULTURAL COMPETENCY AND ITS EFFECT ON PATIENT Mona Al-Shammari
% p SATISFACTION IN MIDWIFERY SERVICES IN THE MIDDLE Assoc. Prof. Dr. Jamal
| '% EAST Ibrahim
<
2 % IMPACT OF WORKPLACE STRESS AND BURNOUT ON Assoc. Prof. Dr. Nour EI-
_ a NURSING STAFF PERFORMANCE IN MIDDLE EASTERN Din
- - HOSPITALS Basma Saleh
% o Dr. Saeed Al-Harith
o
S
7]
<

ADVANCED PRACTICES IN PAIN MANAGEMENT AND
PALLIATIVE CARE

Assoc. Prof. Dr. Ingrid
Johansen, Dr. Michael
Brown,

lec. Leila Haddad

UTILIZATION OF E-LEARNING PLATFORMS TO IMPROVE
CONTINUING PROFESSIONAL DEVELOPMENT AMONG
MIDDLE EASTERN NURSES AND MIDWIVES

Dr. Hanan Al-Muhanna
Dr. Wafa Saeed
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2nd INTERNATIONAL CONFERENCE ON ARCHITECTURE, LANDSCAPE ARCHITECTURE AND URBANIZM

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

9

HALL / SALON 4
Doc. Dr. Fatma ASILIOGLU

SUSTAINABLE URBAN DESIGN STRATEGIES FOR
RESILIENT CITIES IN RESPONSE TO CLIMATE CHANGE

Emily Carter
Prof. Dr. Hiroshi Tanaka

INTEGRATING GREEN INFRASTRUCTURE INTO HIGH-
DENSITY URBAN ENVIRONMENTS FOR ENHANCED
ECOLOGICAL AND SOCIAL BENEFITS

Dr. Marco Rossi
Assoc. Prof. Dr. Aisha Al-
Khalid

THE ROLE OF HISTORICAL PRESERVATION IN MODERN
URBAN PLANNING: BALANCING CULTURAL HERITAGE
WITH CONTEMPORARY DEVELOPMENT

Assis. Prof. Dr. Isabelle
Dubois

DESIGNING SMART CITIES: THE IMPACT OF
TECHNOLOGY AND DATA-DRIVEN DECISION MAKING ON
URBAN LIVING SPACES

Olivia Bennett

Dr. Wei Zhang
Assoc. Prof. Dr. Jamal
Hassan

Ricardo Silva

LANDSCAPE ARCHITECTURE FOR URBAN WELL-BEING:
PROMOTING PSYCHOLOGICAL AND PHYSICAL HEALTH
THROUGH PUBLIC SPACES

Prof. Dr. Hanna Karlsson
lec. Fatima Noor

Assoc. Prof. Dr. Samuel
Adeyemi

Dr. Miguel Herrera

ADAPTIVE REUSE OF INDUSTRIAL SPACES:
TRANSFORMING FORMER FACTORIES INTO VIBRANT
URBAN HUBS

Dr. Katarzyna Nowak
Assoc. Prof. Dr.
Mohammed Al-Farouq

URBAN MOBILITY AND PUBLIC SPACE DESIGN:
CREATING PEDESTRIAN-FRIENDLY CITIES AND
ENHANCING TRANSPORT CONNECTIVITY

lec. Laura Gonzalez
Assoc. Prof. Dr. Tarek
Mahmoud

Dr. Michael Thompson

CLIMATE-RESPONSIVE ARCHITECTURE: INTEGRATING
PASSIVE DESIGN STRATEGIES IN URBAN BUILDINGS TO
REDUCE ENERGY CONSUMPTION

Assoc. Prof. Dr. Nadia
Rahman
Prof. Dr. Johannes Bauer
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3rd INTERNATIONAL CONFERENCE ON SOCIAL WORK

September 19 - 21, 2025
IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224
20 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors

. Helena Bergstrom
Dr. Samuel Adeyemi
Maria Gonzales

THE IMPACT OF COMMUNITY-BASED INTERVENTIONS ON
1 MENTAL HEALTH OUTCOMES IN URBAN POPULATIONS

EXPLORING THE ROLE OF SOCIAL WORKERS IN

ADDRESSING DOMESTIC VIOLENCE IN MULTICULTURAL | Ahmed Al-Mutairi
2 Dr. Fiona MacLeod Ricardo
SETTINGS Fernandez

SOCIAL WORK APPROACHES TO SUPPORTING REFUGEE Noor El-Sayed
3 CHILDREN IN EDUCATIONAL ENVIRONMENTS Tomislav Novak
Dr. Lian Zhang

Dr. Aisha Khan

THE EFFECTIVENESS OF ELDERLY CARE PROGRAMS IN Prof. Dr. Jean-Pierre

4 PROMOTING SOCIAL INCLUSION AND WELL-BEING
© Leblanc
Lo c q>')
prd § [
9 S g
2 e ADDRESSING SUBSTANCE ABUSE THROUGH HOLISTIC Or. Lavia Hassan
5 Bl 5 SOCIAL WORK INTERVENTIONS -Lay .
= = O Prof. Dr. Carlos Rivera
3 |3z
< = 0
T 0%s
= THE ROLE OF SOCIAL WORK IN COMBATING YOUTH
6 HOMELESSNESS IN MAJOR CITIES Dr. Keiko Tanaka
Daniel Mwangi
INTEGRATING TECHNOLOGY IN SOCIAL WORK Anika Johansson
7 PRACTICES FOR REMOTE COMMUNITIES vl
SOCIAL WORK STRATEGIES FOR PROMOTING MENTAL g‘:f]?ﬁ;mf' Dr. Abdul
8 HEALTH IN POST-CONFLICT SOCIETIES .
Dr. Sofia Marques
Tom Havers
THE INFLUENCE OF CULTURAL COMPETENCY TRAINING
9 ON SOCIAL WORK EFFECTIVENESS Dr. Chandra lyer

Prof. Dr. Michael O’Connor
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ICSAS
3rd INTERNATIONAL CONFERENCE ON SOCIAL WORK

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

THE ROLE OF SOCIAL WORK IN DISASTER RESPONSE AND
EMERGENCY MANAGEMENT

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
SUPPORTING SURVIVORS OF HUMAN TRAFFICKING Fatima El-Tayeb
THROUGH INTERDISCIPLINARY SOCIAL WORK Dr. Tobias Klein
Ana Pereira
ADDRESSING FOOD INSECURITY THROUGH SOCIAL Johan Svensson
WORK INTERVENTIONS IN URBAN AND RURAL AREAS L
Lucia Ricci
THE IMPACT OF POLICY ADVOCACY ON IMPROVING Emily Thompson
CHILD WELFARE SERVICES Assoc. Prof. Dr. Jovan
Milosevic
PROMOTING GENDER EQUALITY THROUGH SOCIAL 2;'5 (’f‘cmggfrgr“‘i/ikmr
WORK INITIATIVES IN DEVELOPING COUNTRIES Horva.th T
c
2 £
5 |3
- 04 -
e T EXPLORING TRAUMA-INFORMED CARE PRACTICES IN Rachel Adams
wn < SOCIAL WORK SETTINGS H
hag S elga Lund
- g
< Z
T —
(@]

Anna Kowalski
Dr. Mateo Jimenez

SUPPORTING MENTAL HEALTH OF IMMIGRANT FAMILIES
THROUGH COMMUNITY SOCIAL WORK PROGRAMS

Dr. Nabilah Rahman

EVALUATING THE EFFECTIVENESS OF SOCIAL WORK
INTERVENTIONS IN ADDRESSING CHRONIC POVERTY

Assoc. Prof. Dr. Peter
Johansson

Sofia Ibrahim

Miguel Santos
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2nd INTERNATIONAL CONFERENCE ON ECONOMICS

September 19 - 21, 2025 - Izmir
Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ECONOMIC IMPACTS OF DIGITAL TRANSFORMATION ON
SMALL AND MEDIUM ENTERPRISES IN DEVELOPING .
1 ECONOMIES Nazarbek_Sharlpov
Dr. Yasmine Boukhalfa
ANALYSIS OF AGRICULTURAL SUBSIDY EFFECTS ON
RURAL POVERTY AND FOOD SECURITY IN AFRICAN
COUNTRIES Assoc. Prof. Dr. Idrissa
2 .
Koulibaly
Dr. Rustam Ashurov
MODELING THE EFFECTS OF REMITTANCES ON
ECONOMIC GROWTH AND INCOME DISTRIBUTION IN Prof. Dr. Hasan Rakhmonov
3 EMERGING MARKETS Assoc. Prof. Dr. Jamila
Cheriet
THE ROLE OF MICROFINANCE IN EMPOWERING WOMEN .
ENTREPRENEURS IN RURAL AFRICA: A CASE STUDY Fatima Hassan
4 APPROACH Prof. Dr. Dodik Santoso
>
<)
% IMPACT OF INFRASTRUCTURE DEVELOPMENT ON
o FOREIGN DIRECT INVESTMENT INFLOWS IN CENTRAL Dilshod Rahmonov
,E 5 ASIAN ECONOMIES Dr. Rahayu Handayani
N~
5 |5
- E EXPLORING THE RELATIONSHIP BETWEEN EDUCATION
5) Q INVESTMENT AND ECONOMIC PRODUCTIVITY IN
- 2 6 AFRICAN URBAN CENTERS Assoc. Prof. Dr. Mehrbon
| j-
- a Tursunov
< [
T S
o EVALUATION OF MONETARY POLICY EFFECTIVENESS IN
1%} CONTROLLING INFLATION IN DEVELOPING ASIAN AND
. 7 AFRICAN COUNTRIES Rustamov Akbar
2 Aminata Diop
AN EMPIRICAL STUDY ON THE CAUSALITY BETWEEN
ENERGY CONSUMPTION AND ECONOMIC GROWTH IN Dr. T Kebed
SUB-SAHARAN AFRICA r. | segaye Rebede
8 Hendra Surya
Aicha Chafai
ASSESSING THE IMPACT OF GLOBAL TRADE POLICIES ON Prof. Dr. Jamaliddin
LOCAL MANUFACTURING INDUSTRIES IN EMERGING Sobirov
9 ECONOMIES Assoc. Prof. Dr. Dini
Nurhasanah
SOCIAL PROTECTION PROGRAMS AND THEIR EFFECTS ON
INCOME INEQUALITY IN AFRICAN AND ASIAN Dr. Halima Adeyemi
10 DEVELOPING COUNTRIES Prof. Dr. Bambang Pranoto

Dr. Fouad Benali
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ICSAS
2nd INTERNATIONAL CONFERENCE ON ECONOMICS

September 19 - 21, 2025 - Izmir
Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
EXPLORING THE ROLE OF DIGITAL FINANCE IN Assoc. Prof. Dr. Mukhlis
PROMOTING INCLUSIVE GROWTH IN LOW-INCOME Juraev
AFRICAN COUNTRIES Dr. Dian Puspitasari
Boubaker Djerah
Ahmed Boussouf
INFLUENCE OF FOREIGN AID ON ECONOMIC
DEVELOPMENT AND GOVERNANCE: COMPARATIVE
STUDY OF SELECT AFRICAN AND CENTRAL ASIAN
COUNTRIES Assoc. Prof. Dr. Riana
Kartika
TRADE LIBERALIZATION AND ITS IMPACT ON POVERTY
REDUCTION IN AFRICAN AGRICULTURAL SECTORS
Prof. Dr. Nizom Umedov
Mirna Sari
=
s <
_8 El ANALYSIS OF THE INFORMAL ECONOMY’S
oe} D ~ CONTRIBUTION TO GDP AND EMPLOYMENT IN AFRICAN
Z g S URBAN AREAS Assis. Prof. Dr. Salem
3 = g Benhamadi
< S
2 % [a) FISCAL DECENTRALIZATION AND ITS EFFECTS ON
- [T REGIONAL ECONOMIC DEVELOPMENT IN TAJIKISTAN Dr. Tonia Abubakar Rustam
- a2 AND INDONESIA Nizomov
< .o Dr. Ratna Puspita
T Y— .
e 38 Lotfi Bouazizi Sami Saidi
o3
< THE ECONOMIC CONSEQUENCES OF CLIMATE CHANGE
ADAPTATION POLICIES IN NORTHERN AFRICA AND
CENTRAL ASIA Assoc. Prof. Dr. Yayan
Zuhri
THE ROLE OF ENTREPRENEURSHIP AND INNOVATION IN
DRIVING ECONOMIC GROWTH IN AFRICAN AND Prof. Dr. Azizbek
INDONESIAN EMERGING MARKETS Rahmatov
Dr. Dewi Anggraini
Abdelkader Zerari
MODELING THE IMPACT OF CORRUPTION ON ECONOMIC
PERFORMANCE IN AFRICAN COUNTRIES AND Komilion Usmonov
TAJIKISTAN omry
Siti Aisyah
Dr. Lamine Oumar
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ICSAS
2nd INTERNATIONAL CONFERENCE ON GASTRONOMY and FOOD ENGINEERING

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:00 — 17:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
MAD HONEY: BIOACTIVE COMPONENTS AND EFFECTS ON | Dr. Ekin VAROL
HUMAN HEALTH Prof. Dr. Banu YUCEL
IMPORTANCE OF HONEY AND FRESH BEE POLLEN IN Prof. Dr. Banu YUCEL
HEALTHY DIETS Dr. Ekin VAROL
TURKIYE ILE ISPANYA’YA AIT GASTRONOMIK Dog. Dr. EMRE
UNSURLARIN KARSILASTIRILMASI HASTAOGLU
-
=
- Z Dog. Dr. EMRE
= - . : Qi » ; ; 0¢. Dr.
% = TURKIYE’DEKI SIMITLER VE OZELLIKLERI HASTAOGLU
— =
g £ .
@ 2 Yiiksek Lisans Ogrenci,
_ S _ ) ) MELIHA CETIN
- = PORTAKAL VE LIMON YAPRAKLARININ BiYOAKTIF Dog. Dr., NURHAN USLU
< a OZELLIKLERI VE FENOLIK BILESIKLERINDEKI Doktora Ogrenci,
T “ DEGISIMLER UZERINE KURUTMANIN ETKISi HAVVANUR YILMAZ
& Prof. Dr., MEHMET
MUSA OZCAN
THE ASSESMENTS ON FOOD CHEMISTRY ON VALUE- )
ADDED PLANT-BASED FOOD EFFERVESCENT Prof.Dr.Ozlem Tokusoglu
SUPPLEMENTS
MICROENCAPSULATED RASPBERRY LAMBERTIANIN C
(LC) POWDER AND RASPBERRY LC BASED CHEWING GEL | Prof.Dr.Ozlem Tokusoglu
CANDY
e L e o CRULERILIR
PROF. DR. NESRIN M.
BAHCELERLI
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ICSAS
3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:00 — 17:00 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 2
Assist. Prof. Hilal OK ERGUN

METAL ESYA, MAKINE, ELEKTRIKLI

CIHAZLAR ve ULASIM ARACLARI SEKTORUNDE
FINANSAL PERFORMANSININ ENTROPI
AGIRLIKLANDIRMALI TOPSIS YONTEMI iLE
DEGERLENDIRILMESI

Dr. Osman Nuri AKARSU

THE RELATIONSHIP BETWEEN AUDIT COMMITTEE
STRUCTURE AND FINANCIAL PERFORMANCE: EVIDENCE
FROM THE BIST-100 INDEX

Dr. Ogr. Uyesi Yavuz
KILING

ACCOUNTING OF MURABAHA FINANCING: A
COMPARATIVE STUDY OF TURKISH ACCOUNTING
STANDARDS AND INTEREST-FREE FINANCE
ACCOUNTING STANDARDS

Dr. Ogr. Uyesi Mehmet
Murat GUTNU

Yiiksek Lisans Ogrencisi
Abdullah ADANIR

COUNTERFEITING’S RIPPLE EFFECT ON SUSTAINABILITY:
INSIGHTS AND STRATEGIES FOR CHANGE

Dr. Ali Galip Ayvat
Talat Yorik

Levent Koseoglu
Assoc. Prof. Dr. Pinar
Ayvat

FINANCIAL DEVELOPMENT AND NATURAL RESOURCES
MANAGEMENT: EVIDENCE FROM TURKIYE

Assist. Prof. Hilal OK
ERGUN

THE IMPACT OF STRATEGIC MANAGEMENT PRACTICES
ON EMPLOYEE PERFORMANCE IN CUSTOMS
CONSULTANCY FIRMS

Master Student, FERIZA
DEMIR GITMISOGLU
Assist. Prof. Dr., FATIH
MEHMET BULUT
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ICSAS
3rd INTERNATIONAL CONFERENCE ON THEOLOGY
September 19 - 21, 2025
Ilzmir

Meeting ID: 885 7151 8350 Passcode: 202224
20 Eyliil / Sept 20, 2025 / 15:00 — 17:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
Ismail Rusihi Ankarawi’s Magqasid al- ‘aliyya fi Sharh al-Taiyya and Dog. Dr. Zeliha Oner
Its Impact on Ottoman Thought
HADISLERIN TARIHSEL OLAYLAR iLE : :
KARSILASTIRILMASINDA KULLANILAN YONTEMLER Dog. Dr. FUAT ISTEMI
&
o
=
™ =
% ﬁ KONJOKTURUN HADIS TASNIFINE YANSIMASI Dog. Dr. FUAT iISTEMI
| ©
< 2
2 z
~
- =
< = THE ROLE OF CIVIL INITIATIVES IN PREVENTING GLOBAL « .
T E INJUSTICES: THE EXAMPLE OF THE HILF AL-FUDUL Prof. Dr. Faruk OZDEMIR
2
[-™
KIND WORD AS A UNIVERSAL HUMAN AND MORAL
VALUE: A STUDY FROM THE PERSPECTIVE OF ITS POWER - .
TO TRANSFORM HOSTILITY INTO FRIENDSHIP AND Prof. Dr. Faruk OZDEMIR
ESTABLISH PEACE
MANTIK VE ILAHIYAT ]E)((:Jg D Muhammet Nasih
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ICSAS
3rd INTERNATIONAL CONFERENCE ON NURSING, MIDWIFERY AND HEALTH SCIENCES

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:00 — 17:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
TECHNOLOGY-SUPPORTED FAMILY-CENTERED NURSING o
INTERVENTIONS IN CHILDREN WiTH CHRONIC R{}gﬁr' Uyesi HAKAN
ILLNESSES: A COMPREHENSIVE NARRATIVE
REVIEW FOCUSED ON TYPE 1 DIABETES
SCREEN ADDICTION AND SLEEP QUALITY iN Dr. Ogr. Uyesi HAKAN
CHILDHOOD: A REVIEW OF NURSING INTERVENTIONS AVAN
Dog. Dr. Meryem Tiirkan
STIGMATISING ATTITUDES OF HEALTHCARE ISIK
PROFESSIONALS TOWARDS INDIVIDUALS WITH AIDS Dog. Dr. Rana CAN
AND INFLUENCING FACTORS: A DESCRIPTIVE- OZDEMIR
z CROSS-SECTIONAL STUDY Ogretim Goérevlisi Tbrahim
< Duman
z
< 7z TAZELENME UNIVERSITESINE KATILAN YASLI
% § BIREYLERIN BASARALI YASLANMA DUZEYININ Ogr. Gor. Ibrahim DUMAN
h % BELIRLENMESI
5 =
~ ’a‘
- > Ogr. Gor., Merve MURAT
2' O DIABETES CARE IN A CHANGING CLIMATE: FROM RISK M%HN?]E]’) A‘i"‘{e
T )é_-n TO ADAPTATION, FROM ADAPTATION TO RESILIENCE Prof. Dr., Selda CELIK
©
S‘
THE DUAL FACE OF INSULIN: DIABULIMIA AND ITS ﬁ%ﬁ%’é‘bﬁf}’e MURAT
MANAGEMENT IN ADOLESCENT DIABETES CARE Prof. Dr., Selda CELIK
NURSES’ INFORMATICS COMPETENCIES: A Prof. Dr. Meryem YAVUZ
COMPREHENSIVE LITERATURE Van GIERSBERGEN
REVIEW Nurse Nebihat TEKIN
INFORMATICS NURSING IN GRADUATE NURSING Prof. Dr. Meryem YAVUZ
PROGRAMS IN TURKIYE Van GIERSBERGEN
Nurse Nebihat TEKIN
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ICSAS
3rd INTERNATIONAL CONFERENCE ON NURSING, MIDWIFERY AND HEALTH SCIENCES

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
IMPROVING PATIENT OUTCOMES THROUGH EVIDENCE-
BASED NURSING PRACTICES IN CRITICAL CARE Assoc. Prof. Dr. Ayan
SETTINGS Mukhtar, Assis. Prof. Dr.
Serik Tulegenov,
MATERNAL MENTAL HEALTH: ASSESSING THE IMPACT Prof. Dr. Zharaskan
OF POSTPARTUM SUPPORT PROGRAMS Amanov
Ayesha Khan, Prof. Dr.
Rizwan Igbal, lec. Sana
Farooq
THE ROLE OF MIDWIVES IN REDUCING INFANT
MORTALITY IN RURAL COMMUNITIES Assoc. Prof. Dr. Aliya Bek,
Assis. Prof. Dr. Nurlan
© Sadykov,
>
o
S,
; & ENHANCING NURSING EDUCATION THROUGH Hamza Malik
e) |E SIMULATION-BASED LEARNING AND VIRTUAL REALITY Sadaf Javed '
z(' E Dr. Mahnoor Igbal
(7p) j .
[ INTEGRATING CULTURAL COMPETENCY TRAINING INTO .
~ > Prof. Dr. Shazia Abbas,
:II <T: HEALTHCARE PROFESSIONAL DEVELOPMENT Assis. Prof. Dr. Faizan
< o Tariq, lec. Hina Rauf
I D STRATEGIES FOR PREVENTING HOSPITAL-ACQUIRED
kS INFECTIONS IN INTENSIVE CARE UNITS . .
= Leila Hariri,
o Prof. Dr. Marwan Haddad,
Nadine Karam
ADVANCEMENTS IN NEONATAL CARE: EARLY Assoc. Prof. Dr. Samina
INTERVENTIONS FOR HIGH-RISK INFANTS Igbal
Prof. Dr. Imran Aslam,
Noor Baloch
ASSESSING THE EFFECTIVENESS OF TELEHEALTH A Prof. Dr. Zari
SERVICES IN CHRONIC DISEASE MANAGEMENT SSOC. Frot. L. zarina
Sadykova, Assis.
Prof. Dr. Bauyrzhan Kairat,
Prof. Dr. Aigerim
Tursynova
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ICSAS
3rd INTERNATIONAL CONFERENCE ON NURSING, MIDWIFERY AND HEALTH SCIENCES

September 19 - 21, 2025
IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE IMPACT OF NURSING LEADERSHIP ON EMPLOYEE
SATISFACTION AND RETENTION Assoc. Prof. Dr. Layla
Hamidi,
Prof. Dr. Farid Wardak,
PROMOTING BREASTFEEDING PRACTICES THROUGH
COMMUNITY-BASED INTERVENTIONS Assoc. Prof. Dr. Amal
Hassan,
Zeinab Khatib,
Rania Touma
EXPLORING THE ROLE OF NURSES IN MANAGING
EMERGING INFECTIOUS DISEASE OUTBREAKS Dr. Nabil Zayani,
R Assis. Prof. Dr. Samir
é Belkacem,
[«5)
G
N % PAIN MANAGEMENT IN PALLIATIVE CARE: EVALUATING Assoc. Prof. Dr. Jasmin
Z e MULTIDISCIPLINARY APPROACHES Kabuli,
9 o Prof. Dr. Haroon Rahman,
P =
2 g IMPLEMENTING MENTAL HEALTH SCREENING IN Assoc. Prof. Dr. Leila
_ = PRIMARY HEALTHCARE SETTINGS Bennis,
- IS} Assis. Prof. Dr. Anis Cherif,
< 0: Prof. Dr. Amira Boudjelal
T E THE USE OF MOBILE HEALTH APPLICATIONS FOR
e PATIENT EDUCATION AND SELF-MANAGEMENT Assoc. Prof. Dr. Maryam
° Farooqi,
o Prof. Dr. Tariq Azhar
Sana Qureshi
NURSE-LED INTERVENTIONS IN REDUCING HOSPITAL Assoc. Prof. Dr. Fawzia
READMISSION RATES AMONG ELDERLY PATIENTS Rahimi,
Prof. Dr. Rahmatullah
Hashemi,
lec. Sahar Mohammadi
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ICSAS
3rd INTERNATIONAL CONFERENCE ON NURSING, MIDWIFERY AND HEALTH SCIENCES

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)

RURAL AREAS: CHALLENGES AND STRATEGIES FOR
NURSES AND HEALTH PROFESSIONALS

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ADDRESSING NUTRITIONAL CHALLENGES IN NEONATAL
INTENSIVE CARE UNITS Assis. Prof. Dr. Bilal
Benyamina,
Prof. Dr. Karima Ouchene
EVALUATING THE EFFECTIVENESS OF STRESS
REDUCTION PROGRAMS FOR NURSES IN HIGH-INTENSITY | prof. Dr. Rana Al-Khatib,
ENVIRONMENTS Prof. Dr. Jad Saade, Nour El
Hage
IMPROVING PATIENT SAFETY THROUGH ELECTRONIC
HEALTH RECORDS AND DIGITAL MONITORING Assoc. Prof. Dr. Amirullah
Safi,
_ Dr. Hakim Wazir,
o]
R
€ c
- g _GCJ E(I:E)VELOCPINGOTRSAINING gl(C:)DULES FOR MIDWIVES ON Dr. Anisa Rahimi,
2 8 g MPLICATIONS DURIN HILDBIRTH Dr. Abdul Qadir Khan,
o) m O Samina Mir
= ®©
z:l ‘—E = IMPROVING PATIENT SAFETY AND QUALITY OF CARE Assoc. Prof. Dr. Ayan
n m '% THROUGH ADVANCED NURSING INTERVENTIONS IN Bektemir
i 5X ACUTE CARE SETTINGS lec. Zhanar Tulegenova
| - = Prof. Dr. Yerlan Sadykov
< o 0 Assoc. Prof. Dr. Asma Riaz
T i .
a5 Hamza Qureshi
g r
ﬁ MENTAL HEALTH PROMOTION AMONG ADOLESCENTS IN

Prof. Dr. Rustam Kairat
Dilshad Akhmed

MATERNAL AND NEWBORN HEALTH OUTCOMES:
INTEGRATING EVIDENCE-BASED MIDWIFERY PRACTICES
WITH COMMUNITY HEALTH INITIATIVES

Dr. Nadia Al-Khatib
Dr. Faridah Mansoor
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ICSAS 15T INTERNATIONAL CONFERENCE ON MARRIAGE AND FAMILY THERAPY
SEPTEMBER 19 - 21, 2025

IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
Amina Belkacem
MARITAL COMMUNICATION AND CONFLICT Prof. Dr. Adewale Okoye
RESOLUTION STRATEGIES IN LONG-TERM Rizky Pratama
RELATIONSHIPS
IMPACT OF DIFFERENT PARENTING STYLES ON CHILD Err(')f':aé'rmﬁgszsz:]”i”mov
EMOTIONAL AND SOCIAL DEVELOPMENT D
Maria Santos
COUPLE THERAPY APPROACHES FOR BLENDED FAMILIES | Nurul Hidayah
AND STEP-PARENTING CHALLENGES Dr. Leila Karimova
Juan dela Cruz
THE ROLE OF CULTURAL VALUES AND BELIEFS IN 'Fz‘:f]‘;fl;mf' Dr. Anisa
FAMILY THERAPY INTERVENTIONS N
Timur Beketov
c Sofia Mammadova
@
< 3
zZ 8 PREMARITAL COUNSELING AND STRATEGIES TO Assis. Prof. Dr. Ahmed
3 m ENHANCE RELATIONSHIP SATISFACTION Benyamina Rizal Fahri
z @ Kristine Reyes
(%) 'S
- <
| >
Z:l - FAMILY THERAPY TECHNIQUES FOR SUPPORTING Halima Olanrewaiu
T a SUBSTANCE ABUSE RECOVERY AND RELAPSE . J
- Alif Prasetyo
=) PREVENTION L
o Elina Nazarova
o
THE EFFECTS OF DIGITAL TECHNOLOGY AND SOCIAL Prof. Dr. Yacine Bensalem
MEDIA ON FAMILY DYNAMICS AND INTERACTIONS Farida Iskandarova
Miguel Santos
TRAUMA-INFORMED FAMILY THERAPY APPROACHES Dr. Aisha Mohammed
FOR HEALING EMOTIONAL AND PSYCHOLOGICAL - .
WOUNDS Dwi Lestari
Rashid Akhmedov
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ICSAS 1st INTERNATIONAL CONFERENCE ON HISTORY
September 19 - 21, 2025

IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
ANCIENT CIVILIZATIONS AND THEIR ECONOMIC, SOCIAL,
AND POLITICAL STRUCTURES Assoc. Prof. Dr. Khalid Al-
Mansouri
Lec. Ahmed Rezaei
OTTOMAN EMPIRE: SOCIAL HIERARCHIES, GOVERNANCE,
AND CULTURAL TRANSFORMATIONS
Dr. Nour Al-Farouq
Lec. Fatima Al-Hadid
HISTORY OF ISLAMIC SCIENCE, TECHNOLOGY, AND
KNOWLEDGE TRANSMISSION ACROSS REGIONS Prof. Dr. Omar Al-Khalifa
Assoc. Prof. Dr. Rania
Saeed
-g MODERN MIDDLE EAST POLITICAL HISTORY: NATION
2 BUILDING, CONFLICTS, AND INTERNATIONAL Dr. Layla Abou-Taleb
o S RELATIONS Assoc. Prof. Dr. Tarig Al-
= I Zahra
O Z Lec. Samira Al-Basri
-
< = TRADE ROUTES, CULTURAL EXCHANGES, AND THE
2 g SPREAD OF IDEAS IN HISTORICAL CONTEXTS
- Q Prof. Dr. Salma Shalabi
- . Lec. Mohammad Al-Saadi
< —
T )
uc-)' HISTORY OF WOMEN IN THE ARAB WORLD: SOCIAL
E ROLES, RIGHTS, AND HISTORICAL NARRATIVES Assoc. Prof. Dr. Dina Al-

Mahdi
Dr. Leila Kanaan Lebanon

COLONIALISM AND POST-COLONIAL TRANSFORMATIONS
IN MIDDLE EASTERN SOCIETIES

Prof. Dr. Hana Al-Mutairi
Lec. Fadi Al-Karim

HISTORICAL ARCHITECTURE AND URBAN
DEVELOPMENT IN MIDDLE EASTERN CITIES

Prof. Dr. Yasmin Al-
Hussein

MILITARY STRATEGIES, CONFLICTS, AND WARFARE IN
MIDDLE EASTERN HISTORY

Prof. Dr. Samah Al-Saleh
Lec. Nabil Al-Ahmad
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20 Eyliil / Sept 20, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)

ICSAS
2nd INTERNATIONAL CONFERENCE ON GASTRONOMY and FOOD ENGINEERING

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE IMPACT OF NATURAL FERMENTATION TECHNIQUES Yerlan Akhmetov
ON THE NUTRITIONAL QUALITY OF TRADITIONAL DAIRY "
PRODUCTS Assoc. Prof. Dr. Aigul
Sadykova, Bauyrzhan
Tleugabyl
INNOVATIVE METHODS FOR PRESERVING SHELF-LIFE IN
READY-TO-EAT MEALS USING BIOACTIVE PACKAGING
Sana Ullah,
Prof. Dr. Adeel Khan,
Imran Haider
APPLICATION OF MICROWAVE AND ULTRASOUND
TECHNOLOGIES IN FOOD PROCESSING FOR ENERGY
EFFICIENCY Alua Zhumagaliyeva,
Daniyar Omarov,
Nurlan Sagin
= DEVELOPMENT OF FUNCTIONAL FOODS ENRICHED WITH .
© < PLANT-BASED PROTEINS AND ANTIOXIDANTS Amna Tarig,
> _§ Saima Igbal,
3 - Assis. Prof. Dr. Fahad
o >
z 3 Rashid
2 < UTILIZATION OF AGRICULTURAL WASTE IN BIOACTIVE
:II 5 FOOD INGREDIENT PRODUCTION Hina Malik,
< — Prof. Dr. Imran Abbas,
I 2 Farah Zaman
o
APPLICATION OF 3D FOOD PRINTING IN CULINARY
INNOVATIONS AND PERSONALIZED NUTRITION . L
Aisha Rahimi,
Lec. Dr. Farid Noori,
Mohammad Shirzad
EXPLORING THE ROLE OF NANOTECHNOLOGY IN FOOD
SAFETY AND QUALITY MONITORING
Zahra Khan,
Prof. Dr. Ali Raza, Asma
Qureshi
OPTIMIZATION OF ENZYMATIC PROCESSES FOR PLANT-
BASED DAIRY ALTERNATIVES Samira Najafi,
Assoc. Prof. Dr. Nadia
Karimi,
Ramin Farhad
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ICSAS
3rd INTERNATIONAL CONFERENCE ON NURSING, MIDWIFERY AND HEALTH SCIENCES

September 19 - 21, 2025
IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
THE RELATIONSHIP BETWEEN VENTRICULAR Asst. Prof. Dr. HALIL
1 EXTRASYSTOLE FREQUENCY AND C-REACTIVE PROTEIN FEDAl
ALBUMIN RATIO
Dr. Ogretim Uyesi, Mehmet
Emin §ANLI
THE EFFECT OF BODY IMAGE ON SEXUAL QUALITY OF &iﬁ‘ﬁ g‘-l’r;g‘s‘ Dr.
2 LIFE IN WOMEN WIiTH BREAST CANCER WHO HAVE O t.” Gorevlisi Dr. Us
RECEIVED NEOADJUVANT CHEMOTHERAPY oﬁﬁﬁm oreviist Lr. Lgur
Dr. Ogretim Uyesi, Tiilay
YILDIRIM USENMEZ
POSTPARTUM ANNE VE YENIDOGAN GUVENLIGI: Zekiye SIVRIDAG
3 PSIKOLOJIK RISKLER VE CEVRIMICI EGITIM Prof.Dr. Sengiil YAMAN
MUDAHALELERININ ROLU SOZBIR
<
o -
L Ebe Remziye
; j KARADOGAN
= KOSANOGLU
3 Z:' 4 MENOPAUSE AND SEXUAL LIFE Dog. Dr. Ayea SOLT
< T KIRCA
@ ; Dog. Dr. Elif DAGLI
S B
- ) Ebe Remziye
Z:' w KARADOGAN
o KOSANOGLU
I a 5 HEART DISEASES DURING PREGNANCY Dog. Dr. Ayca SOLT
2 KIRCA
< Dog. Dr. Elif DAGLI
6 SEZARYENIN KLINIK ETKILERI VE POSTOPERATIF Ars. Gor., SONGUL
YONETIM KEKIL
7 GEBELIKTE KULTUREL INANISLAR VE GELENEKSEL Ars. Gor., SONGUL
UYGULAMALAR KEKIL
8 THREE-MONTH FOLLOW-UP OF GREATER OCCIPITAL Assis. Prof. Dr. Derya
NERVE BLOCK EFFICACY IN CHRONIC MIGRAINE Yavuz Demiray
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ICSAS
2nd International Conference on Biology, Biochemistry and Molecular Biology

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
Uzman
Biyoteknolog/Projeler
MONOAMIN OKSIDAZ A’NIN GENETIK MANIPULASYONU: | Koordinatorii, SELIN
NOROTRANSMITTER METABOLIZMASINDAN DAVRANISA | URAL
Arastirmaci Ogrenci,
SEDEN TOLUNAY
_ KEDILERDE HERPES VIRUS ENFEKSIYONLARININ ESRA KOSE
| OKSIDATIF STRES PARAMETRELERI UZERINE GUNCEL Prof. Dr. SENA CENESIZ
Z RASTIRMALARI T
V]
-
<
Q
N 5 KQPEKLERDE PAR\_/_OVIRUS ENFEKSIYONLARININ ESRA KOSE )
2 1 GUNCEL TEDAVI YONTEMLERI Prof. Dr. SENA CENESIZ
o >
-
< Pz
2 g MSc Student Serap
_ N OZDEMIR
- L CONTRIBUTION OF ARTVIN (TURKIYE) BROWN BEAR Dr. Gokge Ali KELES
% ! POPULATIONS TO THE MOLECULAR PHYLOGENY OF Ursus | Asst. Prof. Dr. Ahmet
o .
a arctos Yesari SELCUK .
- Asst. Prof. Dr. Peringek
o Seckinozan SEKER
a Assist. Prof. Dr. KEZBAN
z SHILAJIT ATTENUATES 5-FLUOROURACIL-INDUCED YILDIZ-DALGINLI
3 HEPATOTOXICITY THROUGH ANTIOXIDANT AND Lecturer, MELEK
< SIRTUIN PATHWAYS IN RATS OZTURKLER-DUNDAR
Prof. Dr. ONUR ATAKISI
Ogr. Gor. Dr. Deniz
CAKAR
INVESTIGATION OF THE CAUSES OF EUCALYPTUS Dog. Dr. Ebru DERELLI
CAMALDULENSIS SEEDLINGS MORTALITY IN TARSUS TUFEKCI
FOREST NURSERY Fatih AYTAR
Prof. Dr. Seg¢il AKILLI
SIMSEK
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ICSAS
3rd INTERNATIONAL CONFERENCE ON THEOLOGY
September 19 - 21, 2025
Ilzmir

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 3
Assoc. Prof. Ceyda GURMAN

A PSYCHOLOGICAL EXAMINATION OF THE
RELATIONSHIP BETWEEN POSTMODERNISM AND
RELIGIOUS FATIGUE

Dr. Ogr. Uyesi, Mehmet
Emrullah DURAN

WHAT IS JERUSALEM?

Assistant Professor KENAN
KARAGOZ

IBAZIYYE’DE HALKU’L-KUR‘AN TARTISMALARI

Dog. Dr. Metin YILDIZ

IBAZIYYE’DE EF‘AL-i IBAD

Dog. Dr. Metin YILDIZ

THE GOVERNANCE PRINCIPLES AND EXEMPLARITY OF
THE PROPHET

Dr. Ogr. Uyesi, Sadettin
GURMAN

The Ottoman Ulema’s Defence of Ahl al-Sunnah Against the
Mu ‘tazila: Treatises on al-An‘am 6:158

Assoc. Prof. Ceyda
GURMAN
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ICSAS
5th INTERNATIONAL CONFERENCE ON EDUCATION

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025/ 11:00 — 13:00 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 4
Assoc. Prof. Dr., Fatma Képriilii

Assoc. Prof. Dr., Sengiil Basar1

STUDENTS’ VIEWS ON PLACE-BASED EDUCATION
PRACTICES IN SCIENCE COURSE

Uzman Ogretmen, Cahide
SERDAROGLU

Prof. Dr. Munise Handan
GUNES

TURKIYE YUZYILI MAARIF MODELINE PROGRAM
GELISTIRME VE FELSEFi YAKLASIM ACISINDAN
ELESTIREL BiR BAKIS

Dr. Okan DEDE

Sinif Ogretmenlerinin Akran Zorbaligina Yénelik Goriislerinin
Yapay Zeka Destekli Egitim Yaklasimlariyla Incelenmesi

Assoc. Prof. Dr., Fatma
Koprili

Assoc. Prof. Dr., Sengiil
Basari

EVALUATING THE PRIMARY SCHOOL CLASSROOM
GUIDANCE PROGRAM THROUGH THE CIPP MODEL

Esma TASKIRAN
CAPRAK

Dr. Ogr. Uyesi Ugur
EPCACAN

EVALUATING SOCIAL PARTICIPATION IN THE CONTEXT
OF WOMEN THROUGH THEIR PARTICIPATION IN
LIFELONG LEARNING

Dr. Deniz Yal¢inkaya
Hediye Acar

ORTAOKUL OGRENCILERININ ETKILi ILETiSIM
BECERILERI iLE DINLEME MOTIVASYONLARI
ARASINDAKI ILISKININ INCELENMESI

Yiiksek Lisans Ogrencisi,
Yener Emre SEVGILI
Dog. Dr. Ata PESEN

Dr. Ogr. Uyesi Burhan
UzOM

BEDEN EGITIMI VE SPOR OGRETMENLIGI
OGRENCILERINDE OGRETIM PROGRAMI
OKURYAZARLIGI

Dr. RUKIYE AYDOGAN
DENiZ ORSAN ORS

ORTAOKUL, LISE VE UNIVERSITE OGRENCILERINDE
NOMOFOBI DUZEYLERININ INCELENMESI: CINSIYETIN
VE EGITiM DUZEYININ ROLU

Dr. Ogr. Uyesi Halil
ASLAN
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ICSAS
3rd INTERNATIONAL CONFERENCE ON THEOLOGY

September 19 - 21, 2025
Ilzmir

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE ROLE OF INTERFAITH DIALOGUE IN PROMOTING Assoc. Prof. Dr. Yerzhan
RELIGIOUS TOLERANCE AND SOCIAL COHESION Bektaé T
Prof. Dr. Aisulu Muratova
Amanzhol Kairat
RECONCILING TRADITIONAL BELIEFS WITH MODERN
CHRISTIAN THEOLOGY IN CONTEMPORARY SOCIETIES
Prof. Dr. Haroon Qureshi
Lec. Nadia Khattak
ETHICS AND MORALITY IN ISLAMIC PHILOSOPHY::
CHALLENGES AND MODERN INTERPRETATIONS
» Dr. Kiran Jameel
o
o
T
»
g % THEOLOGICAL PERSPECTIVES ON THE CONCEPT OF .
-~ o c DIVINE JUSTICE IN ISLAM Assoc. Prof. Dr. Faridullah
brd o 2 Ahmadi
O = S Dr. Hameed Safi
| g2 Zarina Wardak
< 52
2 S g’ MYSTICISM AND SPIRITUAL EXPERIENCE IN SUFI
- o < TRADITIONS: HISTORICAL AND CONTEMPORARY VIEWS Prof. Dr. Layth Al-Khatib
2' Q. Prof. Dr. Rana Daher
T "5' [a) Fadi Tahan
=y Katrina Delos Reyes
o 9
8 o INTERPRETATIONS OF SACRED TEXTS IN MODERN
3 PHILIPPINE CATHOLIC THEOLOGY Assoc. Prof. Dr. Maria
< Teresa Santos
Prof. Dr. Angelo Villanueva
THE IMPACT OF RELIGIOUS EDUCATION ON ETHICAL
DEVELOPMENT IN MUSLIM COMMUNITIES Igbal Khan
Sana Riaz
Bilal Ahmed
Youssef Benali
CHRISTIAN THEOLOGY AND ENVIRONMENTAL ETHICS:
TOWARDS A SUSTAINABLE WORLDVIEW Assoc. Prof. Dr. Ahmad
Hariri
Prof. Dr. Leila Mounir
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ICSAS
3rd INTERNATIONAL CONFERENCE ON THEOLOGY

September 19 - 21, 2025
Ilzmir
Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THEOLOGICAL REFLECTIONS ON SUFFERING AND Assoc. Prof. Dr. Abdul
THEODICY IN ISLAMIC AND CHRISTIAN TRADITIONS Rahman Azimi
1 Prof. Dr. Laila Hamidi
Farid Noorzai
Timur Akhmetov
THE INFLUENCE OF ISLAMIC PHILOSOPHY ON
CONTEMPORARY ETHICAL THEORY Dr. Askar Zhaksylyk
Prof. Dr. Gulmira
Nurgaliyeva
THE ROLE OF WOMEN IN RELIGIOUS LEADERSHIP:
PERSPECTIVES FROM ISLAMIC AND CHRISTIAN Dr. Shazia Malik
TRADITIONS Hina Tariq
MODERN CHALLENGES IN THEOLOGICAL EDUCATION
AND RELIGIOUS STUDIES
Dr. Ahmad Sultani
Lec. Lailuma Rahimi
THE CONCEPT OF MERCY AND FORGIVENESS IN
DIFFERENT RELIGIOUS TRADITIONS
2 Prof. Dr. Sami Najjar
X
N >
pd > —
(@) ~ HISTORICAL DEVELOPMENT OF CHRISTIAN Felicity Ramos
- ‘Cﬁ MONASTICISM AND ITS SOCIO-CULTURAL IMPACT Assoc. Prof. Dr. Maria
% N 3 Angela Flores
- ] Dr. Jonathan Cruz
4 |3
Z:I < THE INTERSECTION OF POLITICS AND RELIGION: .
T = THEOLOGICAL PERSPECTIVES Samina Rauf Assoc. Prof.
&) 4 Dr. Igbal Hussain
Dr. Anwar Siddiqui
ISLAMIC ESCHATOLOGY AND THE CONCEPT OF THE Assoc. Prof. Dr. Nurlan
AFTERLIFE: A COMPARATIVE STUDY Seitov
5 Prof. Dr. Aiman Tuleyev
Dinara Zhumagaliyeva
Rami Mansour
Lina Saab
RELIGION, SCIENCE, AND FAITH: NAVIGATING
CONTEMPORARY THEOLOGICAL DEBATES ﬁf]zcl’ﬁ' Prof. Dr. Ahmad Al-
THE ROLE OF RELIGION IN CONFLICT RESOLUTION AND
PEACEBUILDING Assoc. Prof. Dr. Khalid
Benamara
Samira Bouaziz
Yasmine Cherif
THE IMPACT OF GLOBALIZATION ON TRADITIONAL
RELIGIOUS PRACTICES AND BELIEFS Assoc. Prof. Dr. Maria
6 Lourdes Reyes
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ICSAS
5th INTERNATIONAL CONFERENCE ON EDUCATION

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE IMPACT OF DIGITAL LEARNING PLATFORMS ON Yerlan Tulegenov Assoc.
STUDENT ENGAGEMENT IN HIGHER EDUCATION Dr. Danaer Beketova
Prof. Dr. Aibek
Zhumatayev
EXPLORING INCLUSIVE EDUCATION POLICIES FOR
CHILDREN WITH SPECIAL NEEDS
Assoc. Prof. Dr. Saadullah
Kabirov
IAisulu Altynbekova
THE ROLE OF INTERCULTURAL COMPETENCE IN
INTERNATIONAL STUDENT SUCCESS Gulnara Tulegen
Assoc. Prof. Dr. Almas
Zharkynov
Daniyar Serikbay
Madina Sarsenova
™ 8 EFFECTIVE TEACHING STRATEGIES FOR MULTILINGUAL
= = CLASSROOMS Dr. Sanaullah Qureshi
O L] Dr. Rabia Tariq
:(l = Hamid Raza
0% <
~ — THE USE OF AI-DRIVEN ASSESSMENTS TO IMPROVE
- o LEARNING OUTCOMES
< S Prof. Dr. Asif Javed
T a Samina Khalid

CHALLENGES AND OPPORTUNITIES IN ONLINE STEM
EDUCATION

Dr. Mirza Rahman
Prof. Dr. Ayesha Khan

THE INFLUENCE OF EDUCATIONAL GAMIFICATION ON
STUDENT MOTIVATION

Fahad Riaz
Dr. Lubna Ahmed

IMPLEMENTING SUSTAINABLE EDUCATION PRACTICES
IN PRIMARY SCHOOLS

Dr. Farid Gulzhan
Dana Yerzhan
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ICSAS
5th INTERNATIONAL CONFERENCE ON EDUCATION

September 19 - 21, 2025
IZMIR
Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE EFFECTIVENESS OF PROJECT-BASED LEARNING IN
ENGINEERING PROGRAMS Dr. Shahrukh Malik
1 Dr. Saba Javed
Imran Hussain
LEADERSHIP DEVELOPMENT PROGRAMS FOR SCHOOL
ADMINISTRATORS
5 Khalid Mehmood
Sana Tariq
INTEGRATING CULTURAL HERITAGE INTO MODERN
CURRICULA
- Dr. Farzana Rahimi
§ 3 Omar Karimi
oo Waliullah Faiz
< Pz
=z =
9 % THE ROLE OF PARENTAL INVOLVEMENT IN EARLY Assoc. Prof. Dr. Jamal
< U’ CHILDHOOD EDUCATION Alawi
2 5 4 Nadia Khoury
_ - Rania Saab
| o Tarek Husseini
% 0— ADAPTIVE LEARNING SYSTEMS AND PERSONALIZED
§ EDUCATION Prof. Dr. Imad Zayed
2] 5 Assoc. Prof. Dr. Layla
<
Maroun
THE INFLUENCE OF SCHOOL ENVIRONMENT ON
STUDENT WELL-BEING . .
Faridah Alawi
6 Assoc. Prof. Dr. Hadi
Hassan
MOBILE LEARNING APPLICATIONS AND STUDENT
PERFORMANCE Prof. Dr. Khaled Mansour
7 Yasmin Farah
Assoc. Prof. Dr. Samir
Nasser
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ICSAS
5th INTERNATIONAL CONFERENCE ON EDUCATION

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL /SALON 5
Assis. Prof. Dr. Ahmed Belkacem

THE IMPACT OF EDUCATIONAL POLICY REFORMS ON
TEACHER MOTIVATION

Prof. Dr. Wali Khan
Assoc. Prof. Dr. Nadia
Rahim

lec. Farzana Hamidi

INNOVATIVE APPROACHES TO LANGUAGE ACQUISITION
IN SECONDARY SCHOOLS

Assoc. Prof. Dr. Yasin
Qureshi

THE ROLE OF ART EDUCATION IN CHILDREN’S
COGNITIVE DEVELOPMENT

Rania Khalil
Dr. Sami Youssef
Dr. Lina Hariri

E-LEARNING AND DIGITAL DIVIDE IN RURAL
COMMUNITIES

Assis. Prof. Dr. Ahmed
Belkacem

TEACHER TRAINING PROGRAMS FOR EMERGING
EDUCATIONAL TECHNOLOGIES

Prof. Dr. Reynaldo Santos
Lorna Cruz

Assoc. Prof. Dr. Marco dela
Rosa

ASSESSING THE IMPACT OF SOCIAL EMOTIONAL
LEARNING ON ACADEMIC PERFORMANCE

Fatima Zohra
Assis. Prof. Dr. Ali Amrani

PROMOTING ENVIRONMENTAL EDUCATION THROUGH
SCHOOL CURRICULA

Kareem Haddad
Maya Khoury
Rachid Bensaid

THE EFFECTS OF COOPERATIVE LEARNING ON STUDENT
INTERACTION

Assis. Prof. Dr. Farid
Noorzai
Aisha Habibi

EDUCATIONAL INNOVATIONS IN TEACHING
MATHEMATICS THROUGH TECHNOLOGY

Dr. Alvaro Santiago
Maria Lopez
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ICSAS
2nd INTERNATIONAL CONFERENCE ON GASTRONOMY and FOOD ENGINEERING

September 19 - 21, 2025
IZMIR

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 20, 2025 / 11:30 — 13:30 Time zone in Turkey (GMT+3)

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE EFFECT OF PROBIOTIC ENRICHMENT ON
FERMENTED BEVERAGE MICROBIOLOGY Layla Haddad,
1 Dr. Karim Saab,
Nour El-Hayek
ADVANCEMENTS IN NON-THERMAL FOOD
PRESERVATION TECHNOLOGIES Assoc. Prof. Dr. Yasmine
5 Bensalem,
Omar Aloui,
Hocine Charef
SUSTAINABLE SOURCING AND PROCESSING OF SEAFOOD Mary Grace Santos,
PRODUCTS FOR GLOBAL MARKETS Bianca Cruz
3 Assoc. Prof. Dr. Miguel
Reyes,
INFLUENCE OF PLANT EXTRACTS ON THE
PHYSICOCHEMICAL PROPERTIES OF BAKERY PRODUCTS
4 Prof. Dr. Rania Kassem,
APPLICATION OF BIOINFORMATICS IN FOOD
E‘ ENGINEERING FOR FLAVOR PREDICTION
© % 5 Dr. Kamran Shafiei,
Z 3}
@] N4
=2 o
3:-, % DEVELOPMENT OF LOW-CALORIE SWEETENERS WITH
: o ENHANCED FUNCTIONALITY
?EI 5 6 Abdelkader Benyahia,
T s
a
EFFECTS OF HIGH-PRESSURE PROCESSING ON VITAMIN
AND MINERAL RETENTION IN FRUITS
7 Prof. Dr. Naveed Shah,
Asif Igbal
INNOVATIVE FERMENTATION STRATEGIES FOR THE Sohail Ahmed
PRODUCTION OF VEGAN CHEESE ohail /Anmed,
Fatima Noor,
8 Assoc. Prof. Dr. Danish
Malik
Elias Fares
INTEGRATION OF SENSORY SCIENCE AND FOOD
ENGINEERING IN CULINARY PRODUCT DESIGN
9 Jamal Al-Khalil,
Dr. Layla Karam,
APPLICATION OF BIOPOLYMERS IN EDIBLE COATING TO
IMPROVE FRESH PRODUCE SHELF-LIFE
10 Ayesha Khan,

Assoc. Prof. Dr. Igra Malik,
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Salon Moderator Bildiri No ve Basligi / Paper ID and Title Authors
ADVANCED NANOTECHNOLOGY APPLICATIONS IN FOOD
PRESERVATION AND SAFETY
1 Zhandos Akhmetov
SUSTAINABLE FOOD PROCESSING METHODS FOR
REDUCING ENVIRONMENTAL IMPACT IN GASTRONOMY Assoc. Prof. Dr. Rakhim
5 Zhumabayev
Dinara Kassenova
Prof. Dr. Yerlan Abilkhan
INNOVATIVE FERMENTATION TECHNIQUES FOR
DEVELOPING FUNCTIONAL FOODS AND BEVERAGES
3 Aigerim Bektemir
Dr. Saltanat Orazbayeva
< DEVELOPMENT OF PLANT-BASED PROTEINS AND THEIR .
~ S INDUSTRIAL APPLICATIONS IN FOOD ENGINEERING Sana Riaz
P e 4 Assoc. Prof. Dr.
(@) @ Muhammad Ahsan
| D
< o
2 D APPLICATION OF MICROENCAPSULATION TECHNOLOGY
- 5 TO ENHANCE FLAVOR AND NUTRITIONAL VALUE Bilal Khan
2‘ & 5 Assis. Prof. Dr. Hira Javed
T % Assoc. Prof. Dr. Fatima
‘B Zahra
<
ADVANCES IN SMART KITCHEN TECHNOLOGIES FOR
GASTRONOMIC INNOVATION AND FOOD SAFETY
6 Assis. Prof. Dr. Usman Ali
EVALUATION OF TRADITIONAL AND MODERN FOOD
PRESERVATION METHODS IN EXTREME CLIMATES Dr. Rahimullah Wardak
7 Fariba Nazari
Ahmad Shah
APPLICATION OF NATURAL FOOD COLORANTS AND Lavla Karam
FLAVOR ENHANCERS IN MODERN CUISINE ayla Kara .
Prof. Dr. Omar Benyamina
8 Assoc. Prof. Dr. Nabil
Salim
IYoussef Bensalem
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Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL /SALON 1
Assoc. Prof. Dr. Cagla YIGITBAS

EVALUATING WEBINAR-BASED NURSING EDUCATION
DURING THE COVID- 19 PANDEMIC: A RETROSPECTIVE
ANALYSIS

MSc, SALIHA KOG
ASLAN

IMPLEMENTING THE BALANCED SCORECARD IN
NURSING SERVICES: DEVELOPMENT OF A NURSE
PERFORMANCE SCORECARD FOR STRATEGIC
PERFORMANCE MANAGEMENT

MSc, SALIHA KOC
ASLAN

THE MEDIATING ROLE OF PATIENT TRUST IN THE EFFECT
OF PERCEIVED HEALTHCARE SERVICE QUALITY ON
OUTPATIENTS’ BEHAVIORAL INTENTIONS

Dog. Dr. Fuat YALMAN
Prof. Dr., Yalgin
KARAGOZ

THE EFFECT OF SOCIAL SUPPORT ON ORGANIZATIONAL
SUPPORT AND ORGANIZATIONAL TRUST: AN
APPLICATION ON HEALTHCARE WORKERS

Prof. Dr., Yalgin
KARAGOZ
Dog. Dr. Fuat YALMAN

The Global Outlook of Technology-Facilitated Violence Against
Girls: A Bibliometric Analysis

Assoc. Prof. Dr. Cagla
YiGITBAS

Nuchal Translucency Measurement and Maternal Stress: A
Bibliometric Analysis of Global Research Trends

Assoc. Prof. Dr. Cagla
YIGITBAS
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Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 2
Assist. Prof. Dr. Tiilay YILDIRIM USENMEZ

MENOPOZ DONEMINDEKI KADINLARIN BASETME
YONTEMLERI

Ebe Meltem YAVUZ
Dog. Dr. Ayga SOLT
KIRCA

Dog. Dr. Elif DAGLI

HPV VE BAGISIKLAMA

Ebe Meltem YAVUZ
Dog. Dr. Ayca SOLT
KIRCA

Dog. Dr. Elif DAGLI

UYKU BOZUKLUKLARINDA TAMAMLAYICI VE
ALTERNATIF TIP: PALYATIF BAKIM HASTALARINA
YONELIK YAKLASIMLAR

Dr. Ogr. Uyesi, NURDAN

YALCIN ATAR
PhD, MURAT KOC

THE IMPACT OF ALCOHOL AND SUBSTANCE ABUSE ON
WOMEN’S HEALTH

Uzman Ebe, Nilay
GELMEZ

Dog. Dr. Ayca SOLT
KIRCA

Dog. Dr. Elif DAGLI

THE EFFECT OF OBESITY ON PREGNANCY

Uzman Ebe, Nilay
GELMEZ

Dog. Dr. Ayga SOLT
KIRCA

Dog. Dr. Elif DAGLI

THE EFFECT OF MINDFULNESS ON TREATMENT
ADHERENCE iN INDIVIDUALS WiTH MENTAL ILLNESS

Assist. Prof. Dr. Tiilay
YILDIRIM USENMEZ
Res. Assist. Deniz
KURTARAN
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
AKILLI KENTLER VE DIJITAL VATANDASLIK: YENI .
KATILIM BICIMLERi UZERINE BiR INCELEME Dog. Dr. ABIDIN KEMEC
AKILLI KENTLERDE ETiK SORUNLAR Dog. Dr. ABIDIN KEMEC
YEREL VE ULUSAL DUZEYDE SiYASAL LIDERLIK e
TEMSILLERI: KATILIMCI SOYLEMLER UZERINDEN BiR gg&gﬁé{yes" MUSTAFA
LIDERLIK TiPOLOJiSi ANALiZi
INSTITUTIONAL MECHANISMS IN DISABLED
INDIVIDUALS’ ACCESS TO PUBLIC SERVICES: A STUDY Asst. Prof., Osman
ON THE HUMAN RIGHTS AND EQUALITY INSTITUTION OF | KARACAN
o TURKIYE (HREIT)
=
- |2
% N PUBLIC POLICIES OF TURKEY AND GERMANY TOWARDS ’;EN%’;IEBI%%\‘ARHI
2:' Z SURVEILLANCE SOCIETY: A COMPARATIVE ANALYSIS Doktorant Duygu AKYU/Z
%) a
~
)
|
=
T a REGULATIONS ON MUNICIPALITIES IN THE PERIOD Prof. Dr. Bayram COSKUN
g‘ BETWEEN THE 1921-1924 CONSTITUTION Doktorant Duygu AKYUZ
a
TURKIYE’DE YEREL YONETIMLERIN TERS GOCE Dr. Osr. Uvesi Fatma
YONELIK MEKANSAL PLANLAMA YETERLILiGi UZERINE (")KDS e
BIR DEGERLENDIRME
PUBLIC ADMINISTRATION AND THE TRANSFORMATION
OF URBAN AND RURAL AREAS AFTER THE Dr. Ogr. Uyesi Hatike
METROPOLITAN LAW: THE CASE OF RURAL KOCAR UZAN
NEIGHBORHOODS
FROM ELECTRONIC STATE TO SMART STATE: ANALYSIS Dr. Or. Tvesi O
OF DIGITAL TRANSFORMATION IN PUBLIC CZM%;I'{ yest mer
ADMINISTRATION
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5th International Conference on Artifical Intelligence and Information Technologies

Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL / SALON 4
Assoc. Prof. Dr. Sinan Sami AKKURT

ARTIFICIAL INTELLIGENCE APPLICATIONS AND ROLE OF
GPU ACCELERATION

Dr.Ogr.Uyesi, ilkay Sibel
KERVANCI

BLOCKCHAIN FOR MEDICAL DATA INTEGRITY AND
SHARING IN CLINICAL RESEARCH

Asst. Prof.Dr, Ilkay Sibel
KERVANCI

MD, Urology Specialist.,
Cagdas CEKIC

ULUSLARARASI CEZA HUKUKU BAGLAMINDA SILAHLI
CATISMALARDA INSANSIZ HAVA ARACLARININ
KULLANIMI

Ars. Gor. Seda Yagmur
SUMER

PROHIBITED AND HIGH-RISK ARTIFICIAL INTELLIGENCE
APPLICATIONS WITHIN THE FRAMEWORK OF EUROPEAN
UNION LEGISLATION

Assoc. Prof. Dr. Sinan Sami
AKKURT

TURK MEDYASINDA DEEPFAKE SOYLEMLERININ COK
BOYUTLU ANALIZI

Opr.Gor.Dr. BAHAR
BALCI AYDOGAN

OGRETMENLERIN TUBITAK 4005 PROJESINE BASVURU
GEREKCELERI VE PROFILLERI: “KIMYA KONULARININ
OGRETIMINDE YAPAY ZEKA

UYGULAMALARI” ORNEGI

Dr. Ogr. Uyesi, SENEM
COLAK YAZICI
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Salon Moderator

Bildiri No ve Baslig1 / Paper ID and Title

Authors

HALL /SALON 1
Assoc. Prof. Dr. Olumide Adesanya

ARTIFICIAL INTELLIGENCE-DRIVEN PREDICTIVE MODELS
FOR HEALTHCARE DIAGNOSTICS

Assoc. Prof. Dr. Rustam
Alimov
Dilnoza Karimova

DEEP LEARNING TECHNIQUES FOR REAL-TIME TRAFFIC
MANAGEMENT SYSTEMS

Prof. Dr. Talant Usubaliev
Meerim Sadykova

Assoc. Prof. Dr. Aibek
Ergeshev

OPTIMIZATION OF CLOUD COMPUTING
INFRASTRUCTURES USING Al ALGORITHMS

Aziza Makhmudova
Prof. Dr. Jahongir Rasulov

ENHANCING CYBERSECURITY THROUGH MACHINE
LEARNING-BASED INTRUSION DETECTION

Assoc. Prof. Dr. Soronai
Kubatbekova

Aijan Tursunova

Prof. Dr. Bekzat
Mamatkulov

Aibek Doolmatov

INTELLIGENT DATA MINING METHODS FOR FINANCIAL
FRAUD DETECTION

Assoc. Prof. Dr. loana
Popescu
Mihai Radu

AUTONOMOUS ROBOTIC SYSTEMS CONTROLLED BY
NEURAL NETWORKS

Assoc. Prof. Dr. Olumide
Adesanya

Al-BASED NATURAL LANGUAGE PROCESSING FOR
MULTILINGUAL TRANSLATION

Assoc. Prof. Dr. Leyla
Mammadova
Samir Hasanov

SMART GRID MANAGEMENT USING MACHINE LEARNING
AND PREDICTIVE ANALYTICS

Assoc. Prof. Dr. loan
Marinescu

IAndreea Stoica

Prof. Dr. Vlad Petrescu
Mihnea Popa
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
DEEP NEURAL NETWORKS FOR IMAGE RECOGNITION IN Amina Suleiman
INDUSTRIAL APPLICATIONS Prof. Dr. Tunde Balogun
Al-POWERED RECOMMENDER SYSTEMS FOR E- Assoc. Prof. Dr. Ramin
COMMERCE PLATFORMS Guliyev
Nigar Huseynova
Prof. Dr. Fidan Mammadli
MACHINE LEARNING TECHNIQUES FOR SMART Assoc. Prof. Dr. Rustamjon
AGRICULTURE Ibragimov
>
<}
£
&
E AI-BASED FORECASTING MODELS FOR STOCK MARKET Assoc. Prof. Dr. Kubanych
3\ = ANALYSIS Mamatov
P k=3 Elmira Bekbolotova
3 € Prof. Dr. Nurlan
b7 g Toktomamatov
2 03: AUTONOMOUS VEHICLE NAVIGATION USING DEEP Assoc. Prof. Dr. Farhod
— . REINFORCEMENT LEARNING Karimov
- 5 Dilafruz Yusupova
< - .
T - Prof. Dr. Jamshid Sharipov
o Komiljon Rahmatov
o
8 INTELLIGENT DECISION SUPPORT SYSTEMS FOR Assoc. Prof. Dr. Vlad
a HOSPITAL MANAGEMENT lonescu
< loana Petre
MACHINE LEARNING APPLICATIONS IN Assoc. Prof. Dr. Ahmed
ENVIRONMENTAL MONITORING Tijani
Blessing Okonkwo
Prof. Dr. Ifeanyi
Chukwuma
Al-BASED PERSONALIZED EDUCATION SYSTEMS Assoc. Prof. Dr. Fikret
Aliyev
Gunay Hajiyeva
Kamran Mammadov
Nigar Farzali

Academy Global Conferences & Journals

2® &

oo ACADEMY




F
LT
S -

&

ACADEY,
Pl

www.akademikongre.org

ICSAS
5th International Conference on Artifical Intelligence and Information Technologies

September 19-21, 2025
Ilzmir

Meeting ID: 885 7151 8350 Passcode: 202224

21 Eyliil / Sept 21, 2025 / 15:30 — 17:30 Time zone in Turkey (GMT+3)
Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
AUTOMATED DEFECT DETECTION IN MANUFACTURING Otabek Sultonov
USING COMPUTER VISION Dilnoza Rakhmonova
1
DEEP LEARNING FOR SPEECH RECOGNITION AND Assoc. Prof. Dr. Aida
EMOTION DETECTION Ismailova
2 Rovshan Mammadli
Elchin Huseynov
AI-ENABLED CYBER-PHYSICAL SYSTEMS FOR SMART Assoc. Prof. Dr. Raul Popa
3 CITIES Simona lliescu
MACHINE LEARNING TECHNIQUES FOR ENERGY Assoc. Prof. Dr. Babajide
CONSUMPTION OPTIMIZATION Oladipo
4 Sade Afolayan
INTELLIGENT SYSTEMS FOR PREDICTIVE MAINTENANCE | Assoc. Prof. Dr. Vugar
< IN INDUSTRY Aliyev
S 5 INurlana Mammadova
™ = Elmir Huseynli
z <
(5]
:(' © AI-ASSISTED DECISION-MAKING IN EMERGENCY Assoc. Prof. Dr. Beknazar
%) c% RESPONSE MANAGEMENT Omurbekov
~ o 6 Elmira Tursunbayeva
.| <
:(' o
I 2 ADVANCED MACHINE LEARNING MODELS FOR MEDICAL | Assoc. Prof. Dr. Dilorom
kS IMAGE ANALYSIS Rajabova
1 . .
o 7 Nilufar Saidova
Prof. Dr. Jamshidbek
Khodjaev
Shakhnoza Abdurahmonova
NATURAL LANGUAGE UNDERSTANDING FOR AI-DRIVEN Dr. Adrian Stoian
CHATBOTS Raluca Stanescu
8
INTELLIGENT SYSTEMS FOR AUTONOMOUS DRONE Prof. Dr. Adewale Akinbiy.
NAVIGATION Kemi Olufunke
9
AI-POWERED CYBERSECURITY FOR CLOUD STORAGE Assoc. Prof. Dr. Elchin
SYSTEMS Mammadov
10 Aysel Gasimova
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE IMPACT OF DIGITAL GOVERNANCE ON LOCAL
ADMINISTRATIVE EFFICIENCY Assoc. Prof. Dr. Azizbek
Tursunov
Prof. Dr. Rustam Yuldashev
CITIZEN PARTICIPATION IN DECISION-MAKING
PROCESSES: CHALLENGES AND STRATEGIES IN LOCAL Assoc. Prof. Dr. Beknazar
GOVERNMENTS Alimov
Nilufar Sadykova
THE ROLE OF PUBLIC SECTOR ETHICS IN BUILDING
TRUST BETWEEN GOVERNMENT AND CITIZENS
Prof. Dr. Shokhrukh
Ibragimov
POLITICAL DECENTRALIZATION AND ITS EFFECT ON
REGIONAL DEVELOPMENT STRATEGIES Assoc. Prof. Dr. Aigul
Sadykova
5 Davron Mirzaev
£
< % CORRUPTION PREVENTION MECHANISMS IN MUNICIPAL
> S GOVERNANCE Assoc. Prof. Dr. Altynai
e) E Bakirova
| X Prof. Dr. Muratbek Iskakov
< 2 Azamat Toktogulov
)
~ kY,
:II g INNOVATIVE POLICY IMPLEMENTATION IN LOCAL
< c/) GOVERNMENTS: CASE STUDIES AND LESSONS LEARNED Assoc. Prof. Dr. Ibrohim
= E Abdullaev
e Prof. Dr. Sardor Rakhmatov
£
THE EFFECTS OF PUBLIC SERVICE MOTIVATION ON
LOCAL ADMINISTRATION PERFORMANCE
Assoc. Prof. Dr. Elena
Popescu
Dr. lonel Stanescu
URBAN PLANNING AND CITIZEN ENGAGEMENT: A
COMPARATIVE ANALYSIS Prof. Dr. Olusegun
Adeyemi
Assoc. Prof. Dr. Radu
Marin
LOCAL GOVERNMENT FINANCIAL TRANSPARENCY AND
ACCOUNTABILITY STRATEGIES
Dr. Leyla Mammadova
Assoc. Prof. Dr. Vlad Rusu
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THE ROLE OF INTERGOVERNMENTAL RELATIONS IN
POLICY COORDINATION Assoc. Prof. Dr. Timur
Karimov
Shakhnoza Rakhmonova
PUBLIC SECTOR INNOVATION AND E-GOVERNANCE .
ADOPTION IN MUNICIPALITIES Prof. Dr. Dumitru lonescu
Assoc. Prof. Dr. Chukwuma
Okeke
SOCIAL MEDIA AS A TOOL FOR CITIZEN ENGAGEMENT IN
LOCAL POLITICS Assoc. Prof. Dr. Aida
Aliyeva
Dr. Ovidiu Petrescu
THE IMPACT OF REGIONAL POLICY ON LOCAL i
ECONOMIC DEVELOPMENT Assoc. Prof. Dr. Aljan
Joldosheva
Prof. Dr. Bakytbek
© Toktomamatov
5 &
o g o PUBLIC ADMINISTRATION REFORM AND BUREAUCRATIC
> g., S EFFICIENCY IN MUNICIPALITIES
5 5 § Dr. Nargiza Usmanova.
?(I 8 > Rustam Sharipov
-
2 =ga
- g '-'C—; STRATEGIES FOR SUSTAINABLE LOCAL GOVERNANCE IN
- o =~ EMERGING ECONOMIES
< oo .
T .G Dr. Maria lancu
5 o] Dr. Olufemi Olatunji
%
<
POLITICAL ACCOUNTABILITY AND LOCAL GOVERNMENT
PERFORMANCE INDICATORS
Kanykei Karybekova
Tilekbek Sydykov
THE ROLE OF POLICY NETWORKS IN URBAN
DEVELOPMENT .
Dr. Camelia Georgescu
Assoc. Prof. Dr. Victor
Popa
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Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
CITIZEN TRUST AND PARTICIPATORY BUDGETING IN Prof. Dr. Avaun
LOCAL GOVERNMENTS - Or AYg
1 Mammadova
Radu Dobre Nodirbek
Ergashev
PUBLIC ADMINISTRATION CAPACITY BUILDING IN POST-
5 SOVIET STATES Dr. Farhod Nishonov
THE INFLUENCE OF POLITICAL PARTIES ON MUNICIPAL
DECISION-MAKING Dr. Olumide Adegboye
3 Assoc. Prof. Dr. Anca Stan
Prof. Dr. Gabriela Popa
LOCAL GOVERNMENT PERFORMANCE ASSESSMENT
> USING DATA-DRIVEN APPROACHES
o 4 Assoc. Prof. Dr. Alisher
© Karimov
g
% THE CHALLENGES OF POLICY IMPLEMENTATION IN
© m MULTI-LEVEL GOVERNANCE SYSTEMS
=z ~ Assoc. Prof. Dr. Janylbek
3 § 5 Beknazarov
< >
e |5
- o PUBLIC POLICY AND LOCAL ECONOMIC RESILIENCE:
;:' o LESSONS FROM CRISIS MANAGEMENT Dr. Dilbar Tursunova
T [P 6 Dr. Khikmatulla
2 Rakhmonov Prof. Dr. Eldar
D‘_ Toktogulov
<3
3 EVALUATING THE EFFECTIVENESS OF LOCAL SERVICE
< DELIVERY IN URBAN AREAS
Prof. Dr. lonut Stan
7 Assoc. Prof. Dr. Bamidele
Ajayi
INTERCULTURAL GOVERNANCE AND INCLUSION
POLICIES AT LOCAL LEVELS Assoc. Prof. Dr. Gulnara
8 Zhumabekova
Dr. Meerim Toktobekova
THE ROLE OF CIVIL SOCIETY IN LOCAL POLICY MAKING
9 Prof. Dr. Camelia Popescu
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Rysbekov

RELIGION AND POLITICS: EXPLORING THE INFLUENCE OF
THEOLOGICAL DOCTRINES ON GOVERNANCE

Salon Moderator Bildiri No ve Baslig1 / Paper ID and Title Authors
THEOLOGICAL PERSPECTIVES ON THE INTERPLAY Assoc. Prof. Dr. Dilshod
BETWEEN FAITH AND SCIENCE IN MODERN SOCIETY Karimbv T
Nodira Tursunova
Javohir Rakhmonov
THE ROLE OF MYSTICISM IN SHAPING CONTEMPORARY
RELIGIOUS EXPERIENCES Assoc. Prof. Dr. Andrei
Popescu
Dr. Chinedu Okeke
Elena lonescu
ETHICAL DIMENSIONS OF RELIGIOUS LEADERSHIP AND
MORAL RESPONSIBILITY Prof. Dr. Ulugbek Salimov
Assoc. Prof. Dr. Feruza
Mamatova
3 Shavkat Islomov
<
2 INTERPRETATIONS OF SACRED TEXTS AND THEIR
~ 0>:* INFLUENCE ON SOCIAL JUSTICE IN CENTRAL ASIA Assoc. Prof. Dr
% = Talant Ergeshov
b = . Meerim Toktobekova
S &
f o THE IMPACT OF RELIGIOUS RITUALS ON COMMUNITY
:II S COHESION AND IDENTITY FORMATION Dr. Aibe_k Bektur
< o lec. Elmira Sadykova
I o Assoc. Prof. Dr. Samat
3]
o
(2]
<

Dr. Vasile Dumitrescu
Leyla Mammadova
Bogdan lonescu

CONTEMPORARY CHALLENGES IN INTERFAITH
DIALOGUE AND THE PROMOTION OF RELIGIOUS
TOLERANCE

Dr. Askarbek Jumabaev
Dr. Nurzat Kanatbekova
Aibek Toktogulov
Assoc. Prof. Dr. Dilshod
Karimov

THEOLOGICAL PERSPECTIVES ON THE INTERPLAY
BETWEEN FAITH AND SCIENCE IN MODERN SOCIETY

Nodira Tursunova
Prof. Dr. Javohir
Rakhmonov
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GaBi TABANLI YASAM DONGUSU ANALIZi ILE BIYOPLASTIK URETIM
SURECLERININ SURDURULEBILIRLIK VE VERIMLILIK ACISINDAN
DEGERLENDIRILMESI: DiSIPLINLERARASI BiR YAKLASIM

Evaluation of Bioplastic Production Processes in Terms of Sustainability and Efficiency
Using GaBi-Based Life Cycle Analysis: An Interdisciplinary Approach
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Ozet

Artan c¢evresel kaygilar, fosil bazli plastiklerin neden oldugu atik krizleri ve karbon ayak izinin
azaltilmasia yonelik kiiresel politikalar, plastik endiistrisinde ¢evre dostu alternatiflerin
gelistirilmesini zorunlu kilmigtir. Bu baglamda, biyolojik kaynaklardan elde edilen ve dogada
¢Oziinebilen biyoplastikler, slirdiiriilebilir tiretim sistemlerinin temel unsurlarindan biri haline
gelmistir. Ancak bu iiriinlerin gercekten ¢evreye duyarli olup olmadiginin anlasilmasi, yalnizca
iiretim asamasinin degil, hammaddeden bertarafa kadar tlim yagam dongiisiiniin biitiinciil olarak
analiz edilmesini gerektirir.

Bu ¢aligmada, biyoplastik {iretim siireclerinin ¢evresel etkileri ve tiretim verimliligi, kapsaml
bir yasam dongiisii analizi (LCA) yontemiyle degerlendirilmistir. Uygulama kapsaminda, 6rnek
bir PLA (polilaktik asit) biyoplastik iiretim siireci esas alinarak siire¢ akis diyagrami
olusturulmus, hammaddeden nihai iiriine kadar olan asamalar GaBi yazilimi araciliiyla
modellenmistir. ILCD veri setleri kullanilarak gevresel etkiler nicel olarak hesaplanmis; ayrica
farkl1 senaryolar altinda Monte Carlo simiilasyonlar1 gergeklestirilerek sistemin belirsizlik
diizeyi analiz edilmistir. Boylece iiretim siireglerinin g¢evresel yiikleri, enerji ve kaynak
kullanimi agisindan 6l¢iilmiis; elde edilen bulgular iiretim verimliligi ve maliyet optimizasyonu
kriterleriyle birlikte degerlendirilmistir.

Bu calisma, iiretim siireglerinin teknik yapisinin modellenmesinden, ¢evresel etkilerin nicel
olarak degerlendirilmesine ve elde edilen verilerin analizine kadar gesitli uzmanlik alanlarinin
biitiinciil katkisiyla yiiriitiilmiistiir. Siirecin teknik boyutu ayrintili bicimde ele alinirken, dijital
modelleme ve senaryo analizleri araciligiyla sistematik bir degerlendirme yapilmistir. Elde
edilen c¢iktilar, yalnizca ¢evresel etki agisindan degil, ayn1 zamanda maliyet etkinligi ve liretim
verimliligi ¢er¢evesinde de degerlendirilerek ¢ok yonlii bir analiz sunulmustur. Bu yoniiyle
caligma, farkli bilgi alanlarmin entegre edildigi disiplinlerarast bir yaklasim Ornegi teskil
etmektedir. Calisma sonucunda, biyoplastik {retiminde siirdiiriilebilirlik performansini
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artirmaya yonelik cevresel ve ekonomik agidan optimize edilmis somut stratejilerin
gelistirilmesi hedeflenmistir.

Anahtar Kelime: GaBi Yazilimi, Yasam Dongiisii Analizi (LCA), Cevre Dostu Malzemeler,
Siirdiiriilebilir Uretim, Uretim Verimliligi

Abstract

Growing environmental concerns, waste crises caused by fossil-based plastics, and global
policies aimed at reducing carbon footprints have made it necessary to develop environmentally
friendly alternatives in the plastics industry. In this context, bioplastics obtained from biological
sources and biodegradable in nature have become one of the fundamental elements of
sustainable production systems. However, understanding whether these products are truly
environmentally friendly requires a comprehensive analysis of the entire life cycle, from raw
materials to disposal, not just the production stage.

In this study, the environmental impacts and production efficiency of bioplastic production
processes were evaluated using a comprehensive life cycle assessment (LCA) method. Within
the scope of the application, a process flow diagram was created based on an example PLA
(polylactic acid) bioplastic production process, and the stages from raw material to final product
were modeled using GaBi software. Environmental impacts were quantitatively calculated
using ILCD datasets; additionally, Monte Carlo simulations were conducted under different
scenarios to analyze the system's uncertainty level. Thus, the environmental loads of production
processes were measured in terms of energy and resource usage; the findings were evaluated
alongside production efficiency and cost optimization criteria.

This study was conducted with the comprehensive contribution of various areas of expertise,
ranging from modeling the technical structure of production processes to quantitatively
assessing environmental impacts and analyzing the data obtained. While the technical
dimension of the process was addressed in detail, a systematic assessment was carried out
through digital modeling and scenario analyses. The results obtained were evaluated not only
in terms of environmental impact but also in terms of cost-effectiveness and production
efficiency, providing a multifaceted analysis. In this respect, the study serves as an example of
an interdisciplinary approach that integrates different fields of knowledge. The aim of the study
was to develop concrete strategies that are optimized from both environmental and economic
perspectives to improve sustainability performance in bioplastic production.

Keywords: GaBi Software, Life Cycle Analysis (LCA), Environmentally Friendly Materials,
Sustainable Production, Production Efficiency



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

HIZLI TUKETIM MALLARI ENDUSTRISINE YONELIK BiR DEGERLENDIRME!
AN ASSESSMENT OF THE FAST MOVING CONSUMER GOODS INDUSTRY

Hakan ERTUGRAL Doktora Ogrencisi

“Marmara Universitesi Fen Bilimleri Enstitiisii, Istanbul, Tiirkiye,
“ORCID Code:0000-0003-0870-8866,
hakanertugral@gmail.com, 05382408005

Ozet

Diinyada {irlin iiretimi ve tiiketici talepleri, 6zellikle son birkag on yilda 6nemli bir evrim
gecirmistir. 20. ylizyilin ortalarindan itibaren, endiistriyel liretim yontemlerinin gelismesi,
biiylik dlgekli tiretim tesislerinin yayginlagmasi ve ulagim altyapisinin iyilesmesi, iirlinlerin
daha hizli ve daha diisik maliyetle tretilmesini saglamistir. Bu siiregte, e-ticaretin
yayginlagsmasi tiiketici taleplerinin g¢esitlenmesine ve artmasina neden olmustur. Bununla
birlikte, siirdiiriilebilirlik ve ¢evre dostu iiriinlere olan talep, 21. yiizyilda énemli bir trend
olmustur. Tiiketiciler, giderek daha bilinglenerek ¢evresel etkileri géz oniinde bulundurmakta
ve lreticiler bu talepleri karsilamak icin yesil iiretim silireclerine ve siirdiiriilebilir iiriin
gelistirmeye yonelmektedir. Ayrica, kiiresel pandemi gibi olaylar, tiiketici taleplerinde
degisimlere yol agmis, anlik ve esnek tedarik zincirlerine olan ihtiyact daha da artirmistir. Bu
gelismeler, diinya genelinde {iriin {iretimi ve tiiketiminde siirekli bir doniisiim siirecini
tetiklemistir.

Hizli tiikketim mallart sektorti, kiiresel olgekte yasanan demografik, ekonomik ve teknolojik
degisimlerden = dogrudan  etkilenmektedir. = Tiiketici  aligkanliklarinin  déniismesi,
strdiirtilebilirlik baskilart ve dijitallesme gibi unsurlar, sektoriin yapisini ve igleyisini yeniden
sekillendirmektedir. Bu ¢alisma, hizli tiiketim mallar1 sektoriinii degerlendiren biitiinciil bir
analiz sunmaktadir. Bu nedenle, bu makale, sektorii biitiinciil bir bakis acisiyla ele alarak;
iretimden tiiketime, pazarlamadan ¢evresel etkilerine kadar ¢ok boyutlu bir degerlendirme
yapmay1 amaglamakta ve bu yoniiyle hem akademik literatiire katki saglamay1 hem de sektor
paydaslarina yol gostermeyi hedeflemektedir.

Anahtar Kelime: Hizh Tiikketim Mallar1 Sektorii, Parekendecilik, Tiketici Beklentileri
Abstract

Product production and consumer demands around the world have undergone significant
evolution, especially in the last few decades. Since the mid-20th century, the development of
industrial production methods, the spread of large-scale production facilities, and the
improvement of transportation infrastructure have enabled products to be produced faster and
at lower costs. This process has led to the diversification and increase of consumer demands,
especially with the rise of e-commerce. However, the demand for sustainability and
environmentally friendly products has become a significant trend in the 21st century.

1 T.C.Istanbul Universitesilsletme Fakiiltesi isletme Iktisad1 Enstitiisii Uzaktan Egitim isletme YoneticiligiTezsiz
Yiiksek Lisans Programi”Hizli Tiiketim Mallari Endiistrisinde Pazarlama Ve Arge Entegrasyonu: Tematik
Analiz” Baglikli Bitirme Projesinden ¢ikarilmis yayimndir.
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Consumers are increasingly aware of environmental impacts, and manufacturers are turning to
green production processes and sustainable product development to meet these demands.
Additionally, events such as the global pandemic have caused shifts in consumer demands,
further increasing the need for instant and flexible supply chains. These developments have
triggered a continuous transformation process in product production and consumption
worldwide.

The FMCG sector is directly affected by demographic, economic, and technological changes
on a global scale. Factors such as the transformation of consumer habits, sustainability
pressures, and digitalization are reshaping the sector's structure and functioning. This study
provides a holistic analysis of the FMCG sector. For this reason, this article aims to make a
multidimensional assessment from production to consumption, from marketing to
environmental impacts, by addressing the industry from a holistic perspective. It aims to
contribute to the academic literature and to guide sector stakeholders.

Keywords: Fast Moving Consumer Goods Sector, Retail, Consumer Expectations
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DERGIPARK’TA YAYIMLANAN SATIS YONETIMI CALISMALARININ NiTEL
ANALIZI

Dr. Ogr. Uyesi, MUALLA AKCADAG
Sivas Cumhuriyet Universitesi, makcadag@cumhuriyet.edu.tr - 0000-0002-0785-3976

OZET

Nitel igerik analizi yontemi, metin temelli verilerin sistematik ve derinlemesine incelenmesine
imkan taniyan, arastirma konusuna iligkin ortiik anlamlarin, egilimlerin ve yapisal Oriintiilerin
ortaya ¢ikarilmasinda Onemli bir ara¢ olarak tercih edilmektedir. Buradan hareketle bu
calismada, Dergipark’ta yayimlanan ve anahtar kelimelerde “Satis yonetimi” ifadesi gecen 7
akademik calisma nitel icerik analizi yontemiyle incelenmistir. Analiz slireci MAXQDA
yazilimi kullanilarak yiiriitiilmiis; kod birlikte olugsma modeli, kod karsilastirmalari ve
kodlanmis boliimler {izerinden belge analizi yapilmistir. Bulgulara gore, alana katki acisindan
en fazla onerme gelistirme ve model olusturma yaklagimlarinin 6ne ¢iktigi anlasilmaktadir.
Yazar profilleri incelendiginde ise ¢alismalarin ¢ogunlukla iki veya daha fazla yazarli sekilde
tiretildigi belirlenmistir. Yontemsel agidan da arastirmalarin nicel yontemlere dayali oldugu
goriilmiistiir. Anahtar kelime analizinde ise en sik kullanilan kavramlarin satis yonetimi ve
kisisel yenilikgilik oldugu tespit edilmistir. Calisgma sonuglari Tiirkiye’de satis yOnetimi
alanindaki akademik iiretimin mevcut egilimlerini ortaya koymaktadir. Ozellikle nitel
yontemlerin siirl diizeyde kullanilmasi, farkli metodolojik yaklasimlarin ilerideki ¢aligsmalara
katki saglayabilecegini gostermektedir. Bu arastirma, satig yonetimi alanindaki yayinlarin
sistematik ve karsilastirmali bi¢cimde degerlendirilmesiyle literatiire Ozgiin bir katki

sunmaktadir.

Anahtar Kelimeler: Satis yonetimi, igerik analizi, Nitel analiz.
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1. GIRIS

Kiiresellesme, dijitallesme ve artan rekabet ortami, isletmelerin satis siireglerini yalnizca
operasyonel bir faaliyet olmaktan ¢ikarip stratejik bir yonetim alani haline getirmistir. Satis
yonetimi, miisteri iligkilerinden pazarlama stratejilerine, Orgiitsel performanstan yenilik¢i
uygulamalara kadar genis bir yelpazede isletmelerin basarisini dogrudan etkileyen kritik bir
Ooneme sahiptir. Bu nedenle, satig yonetimi alanindaki akademik arastirmalar, hem kuramsal
literatiiriin gelisimine hem de isletme uygulamalarina Onemli katkilar saglamaktadir.
Tiirkiye’de satis yOnetimi iizerine yapilan caligmalarin bir kismi, ulusal akademik yayin
platformlarindan biri olan Dergipark’ta yayimlanmaktadir. Bu platform, arastirmacilar igin
erisilebilirlik, seffaflik ve bilgi paylasimina katki saglamakta; ayn1 zamanda belirli bir alandaki
akademik egilimlerin sistematik bigimde incelenmesine olanak tanimaktadir. Ozellikle belirli
bir kavram ya da tema etrafinda iiretilen makalelerin degerlendirilmesi, literatiirdeki giiclii ve
zaylf yonlerin ortaya konulmasina, metodolojik g¢esitliligin incelenmesine ve gelecek
arastirmalara yonelik yol haritalarinin olusturulmasina imkan tanimaktadir. Bu baglamda,
calismada Dergipark’ta yayimlanan ve anahtar kelimelerinde “satis yonetimi” ifadesi gegen 7
akademik ¢alisma ele alinmistir. Caligmalar, nitel igerik analizi yontemi ile incelenmis; alana
katki, yazar profilleri, yontem tercihleri ve anahtar kelime dagilimlar agisindan karsilastirmali
olarak degerlendirilmistir. Nitel icerik analizi yontemi sayesinde c¢aligmalarin sistematik ve
derinlemesine incelenerek arastirma konusuna iliskin bilgilerin ortaya ¢ikarilmasi
saglanmaktadir.

Bu arastirma, satis yonetimi alanindaki mevcut yayinlarin genel egilimlerini ortaya koymaysi,
metodolojik yaklasimlar1 tartismayr ve literatiire yoOnelik 0Ozgiin katkilari belirlemeyi
amaglamaktadir. Boylece alandaki mevcut bilgi birikimi degerlendirilecek ve gelecek
calismalar i¢in yonlendirici ¢ikarimlar sunulacaktir.

2. SATIS YONETIMI KAVRAMSAL CERCEVE

Satis bilimsel olarak 20. Yiizyilin baslarinda NJR Firma sahibinin “ Temel Satis” adli kitabi ile
nitelik kazanmigtir (Merter, 2021). Satis, isletmelerin miisteri istek ve ihtiyaclarinin
karsilanmasi i¢in iirlin ya da hizmetlerini piyasaya sunma siireglerinin temel faaliyetlerinden
biri olarak tanimlanabilir. Geleneksel anlamda ise iiriin ya da hizmetlerin miisteriye aktarilmasi
olarak bilinmektedir. Giinlimiizde ise deger yaratma, miisteri memnuniyeti saglama, miisteriler
ile uzun vadeli iligkiler yiiriitme gibi birgok unsuru barindirmaktadir (Kotler & Keller, 2016).
Ayn1 zamanda satis, isletmelerin gelir elde etmesini saglayan kritik bir pazarlama faaliyetidir
(Johnston & Marshall, 2016). Satisc1 da miisteri ile isletme arasindaki iletisimi saglayan,
miisterilerin istek ve ihtiyaglarini anlamaya calisip isletmeye aktaran kisi olarak ifade
edilmektedir (Spiro, Rich, & Stanton, 2008). Dijital satis kanallari, veri analitigi ve miisteri
deneyimi ile satis gorevi daha da ¢esitlenmektedir (Cuevas, 2018). Bu kapsamda satis¢ilarin,
farkli sektorlere gore cesitlilik gosterse de temelde olan gorevleri ise isletmeye kazang
saglamak, piyasa durumunu arastirmak, miisteriyi bilgilendirmek, iletisim saglamak, isletmeye
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geri doniis bilgisi vermek, kendi islerini yonetmek, yaratict olmak, ikna etmek, siparis almak,
tanzim ve teshir yapmak seklindedir (Merter, 2012).

Satis yonetimi ise isletmelerin iiriin ve hizmetlerini miisterilere ulastirma siirecini planlayan,
organize eden, yonlendiren ve kontrol eden stratejik bir yonetim alani olarak bilinmektedir.
Geleneksel anlamda satis yonetimi, yalnizca satis hacmini artirmaya odaklanirken, giiniimiizde
miusteri iliskileri yonetimi, pazar odaklilik, yenilikgilik, dijitallesme gibi ¢ok boyutlu unsurlari
da kapsayan bir yapiya doniismiistiir (Johnston & Marshall, 2016). Bu kapsamda satig yonetimi,
isletmelerin rekabet iistiinliigli elde etmesinde kritik bir fonksiyon haline gelmistir.

Satis yOnetimi siireci ise satig giiciiniin planlanmasi, organizasyonu, motivasyonu ve
performans degerlendirmesi gibi temel islevleri icermektedir (Ingram, LaForge, Awvila,
Schwepker, & Williams, 2015). Ozellikle satis giiciiniin etkin ydnetimi, isletmelerin hem kisa
vadeli gelir hedeflerine ulagsmasinda hem de uzun vadeli miisteri sadakati saglamasinda
belirleyici rol oynamaktadir. Ulusal yazinda da satis yonetimi, pazarlama ve miisteri iligkileri
baglaminda ele alinmakta; bireysel performans, kisisel yenilikgilik ve teknoloji kullanimi1 gibi
degiskenlerle iligkilendirilmektedir. Bu kapsamda Eren (2008) tarafindan yapilan bir
arastirmada, satis yonetimi kontrol sistemlerinin ilag sektdriinde satis elemani olarak gorev
yapan calisanlarin isle ilgili yonelim ve is algilarinin {izerindeki etkisi arastirilmistir. Calisma
sonucunda satis elemanlarinda siire¢ bazli kontrol sistemlerinin performans ve 6grenme
yonelimleri, yoneticiye duyulan giiven, orgiite duyulan baglilik, motivasyon, is stresi gibi
degiskenler iizerinde etkili oldugu bulgusu elde edilmistir. DergiPark’da yayimlanan ve anahtar
kelimelerinde satis yonetimi gegen g¢alismalardan bir digerinde ise teknoloji kabul modeli
degiskenleri kullanilarak satig giiciiniin teknoloji kabuliinii belirleyen faktorler ile kisisel
yenilik¢iligin satig giiclinlin teknoloji kabulii lizerindeki etkileri incelenmistir. Calisma
sonucunda belirtilen teknoloji kabul modelinde 6nerilen tiim degiskenler tizerinde galisanlarin
kisisel yenilikgilikleri tizerinde anlamli etkileri oldugu anlasilmistir. Konuyla ilgili bir diger
calismada ise tekstil sektoriinde calisan satis gérevlilerinin mesleki yasam mutluluklarina etki
eden bilissel ve duyusal degerlendirmeleri arastirilmistir (Ural & Basik, 2015). Calismada disa
doniik olma duygularinin yasama sikligini artirdigi, mesleki yasam mutlulugu tizerinde etkisi
oldugu sonucu elde edilmistir. Bebitoglu ve Saricam (2025) tarafindan yapilan ¢alismada ise
sigorta sirketleri satis elemanlarinin belirli bir siirede oyunlastirma stratejileri uygulamalarinin
basartya etki edip etmeyecegi arastirilmistir. Calisma sonucunda oyunlastirma stratejilerinden
satig ligi uygulanmasinin satig performansina etki ettigi bulgulanmistir. Satiglarda cinsiyet
kimligi konulu calismada ise satis elemanlarinin cinsiyet kimliklerine dikkat ¢ekmek ve bu
kapsamda yonetsel uygulamalara fayda saglamak amaclanmaktadir (Gelibolu & Tanrikulu,
2014). Emlak sektoriindeki satiscilarin kisisel ahlak deger ve zihinsel ahlaki gelisimlerinin etik
davranma ve davranmama arasindaki iligkinin arastirildig1 caligmada ise etik deger yargilari ile
etik davranma egilimi arasinda olumlu bir iligki tespit edilmistir (Cabuk & Zeren, 2009). Satis
yonetimi kavraminin anahtar kelimelerde yer alan Dergiparkta yayimlanmis bir diger calismada
da pazarlama uzman sistemi ve satig yonetimi uzman sistemi Onerisi getirilmistir. Tasarlanan
pazarlama uzman sistemi ve satis yonetimi uzman sistemlerinin, satig¢1 basarisi, satig
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yonetiminin planlanmasi, bolge, tiikketici ve {iriin analizleri konularinda yardimci olabilecegi
belirtilmistir ( Hogcan, 1989).

Giliniimiizde dijitallesmenin artmasi, satis yOnetiminin kapsamini daha da genisletmistir.
Cevrimici satis platformlari, sosyal medya kanallar1 ve yapay zeka destekli satis tahmin
modelleri, satis yonetimi siireclerini koklii bicimde doniistiirmektedir (Moncrief, Marshall, &
Rudd, 2015). Dolayisiyla modern satis yonetimi, yalnizca satis faaliyetlerinin koordinasyonunu
degil, ayn1 zamanda pazarlama iletisimi, veri analitigi ve miisteri deneyimi yonetimi gibi
alanlar1 da kapsamaktadir. Bu kapsamda, satis yonetimi literatlirii hem kuramsal modellerin
gelistirilmesine hem de uygulamaya yonelik stratejik Onerilerin {iretilmesine zengin katkilar
saglamaktadir. Ozellikle Tiirkiye baglaminda DergiPark’da yayimlanan calismalar, satis
yonetiminin farkli boyutlarini inceleyerek literatiire 6zgiin bakis agilar1 kazandirmaktadir.

3. ARASTIRMANIN YONTEMI

Bu arastirmada, Dergi Park veri tabaninda yayimmlanan ve anahtar kelimelerinde “satig
yonetimi” ifadesi yer alan 7 akademik calisma nitel arastirma yaklasimiyla incelenmistir.
DergiPark’da filtreleme siireci Oncelikle “Satis YOnetimi” kavrami, arama butonuna yazilarak
tarama yapilmistir. Bu aramada 722.461 makale, 266 dergi, 736 arastirmaci ve 7 yayimci
sonucu elde edilmistir. Daha sonra amacina uygun olmasi i¢in “Satis Yonetimi” kavrami
basliklarda taramasi yapilmigtir. Bu taramada ise 2 makaleye ulagilmigtir. Gelismis arama
butonundan arastirmay1 genisletmek i¢in anahtar kelimelerde tarama yapilmig bu asamada 7
makale elde edilmistir. 7 makalenin tamami analize tabi tutulmustur. Diger filtrelemeler, yayin
yili, arastirma tiirti, dergiler vb. hepsi segilmistir. Nitel igerik analizinin, metin temelli verilerin
sistematik bir bi¢imde ¢Ozlimlenmesini saglayarak, arastirma konusuna iligkin temalarin,
ortintiilerin ve iligkilerin ortaya ¢ikarilmasina imkéan tanimasi analiz yontemi tercihinde etkili
olmustur (Mayring, 2014).

Verti seti olarak secilen calismalar, arastirma amacina uygunluk, erisilebilirlik ve yayin niteligi
dikkate alinarak amagli 6rnekleme yontemiyle belirlenmistir. Elde edilen veriler, MAXQDA
yazilimi araciligiyla analiz edilmistir. Analiz siirecinde; (i) alana katka, (ii) yazar profilleri, (iii)
yontem tercihleri ve (iv) anahtar kelimeler olmak {izere dort ana kategori olusturulmus;
kodlama siireci de bu kategoriler ¢ercevesinde yiiriitiilmiistiir.

Aragtirma kapsaminda kod birlikte olusma modeli, kod karsilastirmalar1 ve kodlanmig
boliimlerin belge analizi tekniklerinden yararlanilmistir. Bdylece, calismalardaki temel
egilimler, iliskiler ve metodolojik tercihler sistematik olarak degerlendirilmistir. Analiz
sonucunda, Ozellikle alana katkilarin ¢ogunlukla 6nerme gelistirme ve model olusturma
seklinde oldugu; ¢alismalarin biiylik kismimin iki veya daha fazla yazar tarafindan iretildigi;
yontemsel acidan nicel arastirma yaklagimlarinin baskin oldugu ve anahtar kelimelerde en ¢ok
satig yonetimi ile kisisel yenilik¢ilik kavramlarinin 6ne ¢iktigi belirlenmistir.

Bu yontemsel yaklagim, ¢aligmanin gilivenilirligini artirmak i¢in sistematik kodlama siireci ve
yazilim destekli analiz teknikleriyle yiiriitiilmiistiir. Bulgularin yorumlanmasinda ise hem
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ulusal hem de uluslararasi literatiir ile karsilagtirmalar yapilarak nitel icerik analizine derinlik
kazandirilmgtir.

4. BULGULAR

Calismada oncelikle olusturulan alt kodlarin istatistiki bilgileri (alana katki, anahtar kelimeleri
yazarlar, yontem) yorumlanmistir. Daha sonra kod birlikte olugsma modeli ve kod karsilagtiriima
analiz sonuglarindan elde edilen bilgilere yer verilmistir. 3 ¢alismada satis yonetimi ile ilgili
satig yonetimi uzman sistemi model gelistirilmesi ve satigsg1 6zellikleri ve performanslarinin
artirllmasina yonelik model, dnermeler ve politikalar gelistirilmistir. iki caligmada ise satisc
Ozelliklerinin belirlenmesine yonelik alan katki saglanmaya ¢alisilmistir. Diger 2 calismada ise
strastyla, teknoloji kullaniminin arabulucuk etkisi ve mesleki mutluluk alanlarinda katki
saglandig1 anlasilmistir.

4.1. Alt Kodlarm Istatistiki Bilgileri
Caligmanin amacina uygun olarak DergiPark’da yayimlanan satig yonetimi ifadesinin anahtar
kelimelerinde gecen 7 ¢alisma i¢in alana katki, anahtar kelimeler, yazarlar ve yontem alt kodlar1

olusturulmustur. Bu alt kodlardan alana katki kodu ile ilgili bilgiler su sekildedir.

Cizelge 1. Alana Katki Alt Koduna Ait Bilgiler

Makaleler
Onerme Gelistirme 3
Teknoloji kullaniminin arabulucuk etkisi 1
Mesleki Mutluluk 1
Satise1 6zelliklerinin belirlenmesi 2
TOPLAM 7

Satis yonetimi alaninda uzman sistem temelli model gelistirme, satis¢1 Ozellikleri ve
performanslarinin artirilmasina yonelik modeller ve politika onerileri tiretildigi bulgusu,
literatiirde satis yOnetimi alaninda kuramsal cerceve olusturma ve model gelistirme
caligmalarinin oncelikli bir egilim oldugu yoniindeki tespitlerle ortiismektedir (Johnston &
Marshall, 2016; Spiro, Rich, & Stanton, 2008). iki calismada da satisc1 ozelliklerinin
belirlenmesine yonelik katkilar saglandigi goriilmistiir. Bu bulgu da satiscilarin bireysel
yetkinliklerinin ve kisisel 6zelliklerinin satis basarisinda belirleyici oldugunu vurgulayan
onceki arastirmalarla paralellik gostermektedir (Johnston, 2002). Diger iki caligmada ise
sirasiyla teknoloji kullaniminin arabuluculuk etkisi ve mesleki mutluluk degiskenleri tizerinden
katki saglandig1 belirlenmistir. Bu sonug¢, modern satis yonetiminde dijital teknolojilerin ve
bireysel iyi olugun giderek daha fazla 6nem kazandigini gosteren giincel arastirmalarla uyumlu
oldugunu destekler niteliktedir (Moncrief, Marshall, & Rudd, 2015).
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Cizelge 2. Anahtar Kelimeler Alt Koduna Ait Bilgiler

Makaleler
Satis YOnetimi
Kisisel Yenilikgilik
Performans Y 6netimi
Satis Giicii
Satisci
Cinsiyet
Yapay Zeka
Uzman Sistemi
Pazarlama
Etik
TOPLAM

N I i i il el R SIS Ao

=
oo

Incelenen makalelerde 18 farki anahtar kelimenin kullanildig1 anlasilmaktadir (satis ymnetimi
disinda kalan anahtar kelimeler analiz disinda birakilmistir). Bu anahtar kelimeler arasinda en
cok kullanilan kavramin satis yonetimi (6) oldugu anlasilmaktadir. Bu durumun ¢aligmalarin
dogrudan satis yonetimi alanina odaklanmasinin dogal bir sonucu olarak degerlendirmek
miimkiindiir. Yine “kisisel yenilikgilik” (3) ve “performans yonetimi” (2) kavramlarinin da
gorece yiiksek siklikla kullanildig: tespit edilmistir. Diger kavramlar ise yalnizca birer kez yer
almis; bunlar “satig giicii, satis¢i, cinsiyet, yapay zeka, uzman sistemi, pazarlama ve etik”
seklinde siralanmistir. Tim bu bulgular satis yonetimi alaninda yiiriitiilen ¢alismalarda temel
kavramsal odagin satis siirecleri ve bireysel yenilikcilik boyutu etrafinda yogunlastigini
gostermektedir. Ayrica, teknolojik (yapay zeka, uzman sistemi) ve etik temalarin yalnizca
sinirhi diizeyde ele alinmis olmasi, literatiirde yeni ve gelistirilmeye agik alanlara isaret
etmektedir. Benzer sekilde, performans yonetimi ve satig giicii kavramlarinin az sayida
calismada yer almasi, satis yoOnetimi arastirmalarinda insan kaynagi ve oOrgiitsel yapi
boyutlarinin daha fazla incelenmesi gerektigini diisiindiirmektedir (Ingram, LaForge, Avila,
Schwepker, & Williams, 2015; Cuevas, 2018).

Cizelge 3. Yazar/Yazarlar Alt Koduna Ait Bilgiler
Yazar/Yazarlar Makaleler
Selim Said Eren
Serap Cabuk, Deniz Zeren
Ceyda Tanrikulu, Levent Gelibolu
Tilin Ural, Hamit Basik
Merig Esat Bebitoglu, Furkan Alp Sarigam
Levent Gelibolu, Ceyda Tanrikulu
Yasar HOSCAN
TOPLAM

Nk, R R R R R
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Satis yonetimi ile ilgili caligmalarin yazar/yazarlari ile ilgiliye Cizelge 3’e gore ¢aligmalarin
bes tanesinin 2 yazarli oldugu geriye kalan iki calismanin ise tek yazarli oldugu anlagilmaktadir.
Cizelge 4. Yontem Alt Koduna Ait Bilgiler

Makaleler
Nicel Yontem 3
Model tasarlama 2
Ornek Olay Analizi 1
Literatiir Taramast 1
TOPLAM 7

Cizelge 4 ise caligmalarin yontemsel dagilimimi gostermektedir. Buna gore nicel yontemlerin
lic calismada, model tasarlamanin iki ¢alismada, 6rnek olay analizinin ve literatiir taramasinin
birer c¢alismada kullanildig1r belirlenmistir. Bu bulgu, satis yonetimi alaninda yiiriitiilen
arastirmalarda nicel yontemlere egilimin baskin oldugunu gostermektedir. Benzer sekilde
literatiirde de satig yOnetimi arastirmalarinda anket temelli nicel calismalarin ¢ogunlukta
oldugu; deneysel ve nitel yontemlerin ise gorece sinirli kaldig1 anlagilmaktadir.

4.2. Kodlu Boliimler Analizi

MAXQDA ile yapilan analiz sonucunda incelenen yedi makalede toplam 39 kodlu bdliim
olusturulmustur. Bu béliimler arasinda en yiiksek orana sahip olanin anahtar kelimeler oldugu
goriilmektedir (%46; f=18). Anahtar kelimelerin yogun bi¢imde kodlanmasi, ¢alismalarin
kavramsal odaklarinin belirlenmesi agisindan O6nem tasimaktadir. Calismalarin yontem
bolimleri %17 (f=7), alana katki bolimleri %17 (f=7) ve yazar/yazarlar bolimleri ise %17
(f=7) oraninda kodlanmistir. Bu dagilim, satis yonetimi alanindaki ¢calismalarda kavramsal ve
sonu¢ odakli boliimlerin daha fazla 6ne ¢iktigini; yontemsel ve yazarlikla ilgili bilgilerin ise
gorece daha az yer buldugunu gostermektedir. Bu bulgular, literatiirde satis yonetimi alaninda
yapilan ¢calismalarin ¢ogunlukla kavramsal ¢erceve ve bulgu sunumuna yogunlastigi; yontemsel
tartigmalara ise smirli yer verildiginin belirtildigi (Ingram, LaForge, Avila, Schwepker, &
Williams, 2015; Johnston & Marshall, 2016) ¢alismalar1 destekler niteliktedir.

11
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Anahtar Kelimeler Yontem Alana Katki Yazar/Yazarlar

Gorsel 1. Kodlu Boliimler Analizi

4.3. Kod Birlikte Olusma Modeli Analizi

MAXQDA’da kod birlikte olugsma (code co-occurrence) modeline ait bir ag haritasi
olusturulmustur. Bu harita, satis yonetimi alanindaki anahtar kavramlar arasinda hangi kodlarin
bir arada kullanildigin1 ve birbirleriyle nasil iligkilendigini gostermektedir. Gorsel
incelendiginde dort ana kodun (Anahtar Kelimeler, Yontem, Alana Katki ve Yazar/Yazarlar)
birbirleriyle dogrudan baglantili oldugu goriilmektedir. Ag yapisinda “Anahtar Kelimeler”
kodunun en merkezi ve en biiyiik diiglim olarak 6ne ¢ikmasi (f=18), incelenen calismalarin
onemli bir bolimiinde kavramsal ¢gercevenin yogun bigimde ele alindigin1 géstermektedir. Bu
bulgu, satis yonetimi alanindaki aragtirmalarda kavramsal yapilarin ve temel degiskenlerin
belirlenmesine verilen 6nemi yansitmaktadir (Johnston & Marshall, 2016; Ingram, LaForge,
Avila, Schwepker, & Williams, 2015). Diger ii¢ kodun (Yo6ntem, Alana Katki ve
Yazar/Yazarlar; f=7) esit frekansta yer almasi, bu kategoriler arasindaki temsil dengesine isaret
etmektedir. Bu durum, galigmalarin yontemsel tasarimlarinin, yazar profillerinin ve alana
sunduklar1 katkilarin dengeli sekilde ele alindigini, ancak bu yonlerin kavramsal ¢erceve kadar
baskin olmadigini ortaya koymaktadir.

Kodlar arasindaki ¢oklu baglantilar, kavramsal ¢er¢evenin olusturulmasi siirecinde yontemsel
tercihlerin ve yazar profillerinin etkili oldugunu; ayn1 zamanda yontemsel yapi ile alana
katkinin birbirini destekledigini gdstermektedir. Bu ag goriiniimii, satis yonetimi alaninda
yiiriitiilen ¢aligmalarda kavramsal odakli yaklagimin baskin oldugu, buna karsin yontemsel
cesitliligin ve katki analizlerinin ikincil diizeyde kaldigim1 gostermektedir. Bu durum,
literatlirde de vurgulanan metodolojik ¢esitlilik eksikligi bulgulariyla ortiismektedir (Cuevas,
2018).
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Gorsel 2. Kod Birlikte Olusma Modeli Analizi

4. GENEL DEGERLENDIRME VE SONUCLAR

Calismanin amaci, DergiPark veri tabaninda yayimlanan ve anahtar kelimelerinde “satig
yonetimi” ifadesi gecen akademik ¢alismalarin mevcut durumunu inceleyerek, bu alandaki
akademik egilimleri ve bosluklar1 ortaya koymaktir. Satig yonetimi, glinimiiz isletmeleri
acisindan miisteri iliskilerinin yonetimi, satig giiciiniin performansi ve siirdiiriilebilir rekabet
avantaji gibi ¢ok boyutlu ciktilarla dogrudan iligkilidir (Johnston & Marshall, 2016). Bu
nedenle, alandaki bilimsel iiretimin i¢erik ve yonelimlerinin sistematik bi¢imde analiz edilmesi,
hem ulusal literatiiriin gelisimi hem de uygulayicilara yol gdstermesi agisindan Snem
tagimaktadir.

Calismada nitel arastirma yaklasimi benimsenmis; MAXQDA yazilimi kullanilarak nitel igerik
analizi gerceklestirilmistir. Incelenen 7 makale, dort ana kategori (alana katki, ydntem,
yazar/yazarlar, anahtar kelimeler) temelinde kodlanmis ve ayrica kod birlikte olusma modeli,
kod karsilagtirmalar1 ve kodlu boliimler iizerinden analiz edilmistir. Bulgular, satis yonetimi
alanindaki c¢aligmalarin agirlikli olarak kuramsal model, 6nerme ve politika gelistirme
cergevesinde yogunlastigini; satisci 6zellikleri, teknoloji kullaniminin arabuluculuk etkisi ve
mesleki mutluluk gibi farkli temalarin sinirli sayida ele alindigini gostermistir. Ayrica
yontemsel olarak nicel aragtirmalara egilimin baskin oldugu, 6rnek olay ve literatiir taramasi
gibi nitel yontemlerin sinirl diizeyde kullanildig: belirlenmistir. Bu yoniiyle ¢alisma, literatiirde
siklikla vurgulanan metodolojik cesitlilik eksikligini desteklemektedir (Ingram, LaForge,
Avila, Schwepker, & Williams, 2015; Cuevas, 2018). Ayrica anahtar kelime analizinde en sik
kullanilan kavramlarin satis yonetimi ve kisisel yenilikcilik olmasi, satis yOnetimi
caligmalarinin bireysel yenilik¢ilik boyutu etrafinda yogunlastigini gdstermektedir. Bu bulgu,
satigcilarin bireysel 6zelliklerinin satis performansi iizerindeki belirleyici etkisine vurgu yapan
onceki aragtirmalarla (Johnston & Marshall, 2016) paralellik gostermektedir.

Calismanin en 6nemli katkisi, Tiirkiye’deki satig yonetimi literatiiriinde daginik bi¢imde yer
alan caligmalar1 sistematik bi¢imde analiz ederek alana iliskin biitlinciil bir egilim haritasi
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sunmasidir. Bu yoniiyle, literatiirdeki igerik analizine dayali sinirli sayidaki arastirma
arasindaki boslugu doldurmakta ve satig yOnetimi yazinina Ozgiin bir perspektif
kazandirmaktadir.

Aragtirmanin bazi sinirliliklar1 da bulunmaktadir. Caligma yalnizca DergiPark veri tabaninda
yer alan ve anahtar kelimelerinde “satis yonetimi” ifadesi gegen yedi makale ile sinirhidir. Bu
durum, Orneklem kapsaminin dar olmasina ve elde edilen egilimlerin genellenebilirliginin
siirli kalmasina yol agabilir. Gelecekte yapilacak ¢alismalar igin satig yonetimi ile ilgili farkli
veri tabanlarindan (TR Dizin, Scopus, Web of Science vb.) daha genis Orneklemlerle
karsilagtirmali analizlerin yapilmasi, nitel yontemlerin (6rnek olay, derinlemesine goriisme,
dokiiman analizi) daha fazla kullanilmasi, teknoloji kabulii, dijital satis kanallar, kisisel
yenilikgilik, mesleki mutluluk ve etik gibi yeni degiskenlerin satig yonetimi ile iliskisinin daha
ayrintili incelenmesi onerilmektedir.

Sonu¢ olarak, bu arastirma satis yoOnetimi alanindaki akademik c¢aligmalarin mevcut
yonelimlerini ortaya koyarak hem ulusal literatiire katki saglamakta hem de ileride yapilacak
caligmalara yol gosterici bir ¢ergeve sunmaktadir.
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TUKETICi KARAR SURECLERINDE NOROPAZARLAMANIN ROLU:
NOROFIiZYOLOJIK BiR PERSPEKTIF

Ogrt. Gorv. Dr. PINAR COSKUN
Munzur Universitesi, pcoskun@munzur.edu.tr-0000-0001-66369-6951

OZET

Noropazarlama, satin alma kararlarin1 sekillendiren bilingdist mekanizmalar1 inceleme
potansiyeline sahip olup norobilim ile pazarlama disiplinlerini biitiinlestirerek tiiketici
davraniglarini yalnizea yiizeysel gézlemlerle sinirli kalmadan sinirbilimsel veriler araciligiyla
derinlemesine analiz etme olanagi sunmaktadir. Bu yaklasim, bireylerin karar alma siireglerinde
biligsel ve duygusal faktorlerin etkilesimini ortaya koyarak geleneksel yontemlerin 6tesinde
tiikketici tercihlerini anlamaya yonelik daha kapsamli ve nesnel bir ¢er¢ceve sunmaktadir. Bu
kavramsal makalenin temel amaci ndropazarlamanin ozellikle beyin dalgasi modellerinin
analizi yoluyla tiiketici se¢imlerini anlamada ve bu se¢imleri etkilemede nasil bir islev
iistlenebilecegini kapsamli bi¢cimde incelemektir. Calisma biligsel sinirbilim, davranig
psikolojisi ve pazarlama disiplinlerinden beslenen kuramsal ¢erceveler araciligiyla tiiketicilerin
pazarlama uyaricilarina maruz kaldiklarinda ortaya ¢ikan norofizyolojik siirecleri sistematik
bicimde degerlendirmektedir. Bu baglamda, farkli beyin dalgasi aktiviteleri (6rnegin alfa, beta,
teta ve gama dalgalar1) ile dikkat, duygu, hafiza ve karar verme mekanizmalar1 arasindaki
etkilesimlerin nasil  gergeklestigi kavramsallastirilmakta ve pazarlama baglaminda
yorumlanmaktadir. Noropazarlamanin bu yonii tiiketicilerin yalnizca bilingli ve rasyonel
tercihlerinin degil ayni zamanda bilingdis1 diizeyde sekillenen algilarimin ve duygusal
tepkilerinin de satin alma kararlar ilizerindeki etkilerini ortaya koymay1 miimkiin kilmaktadir.
Dolayisiyla makale, tiiketici davranmislarinin anlagilmasinda disiplinleraras1 bir yaklasimin
gerekliligini vurgularken ayni zamanda beyin dalgas1 analizlerinin pazarlama arastirmalarina
saglayabilecegi metodolojik katkilar1 da teorik bir perspektiften tartismay1 amaglamaktadir. Bu
makale, belirli beyin dalgas1 tepkilerini tliketici karar verme siirecinin asamalariyla
iliskilendiren kavramsal bir ¢erceve Onermeyi amaglamakta ve mevcut teorik yaklagimlar
sentezlemektedir. Calismada, pazarlama alaninda norofizyolojik verilerin kullaniminin etik,
pratik ve stratejik sonuclar1 ayrintili bigimde ele alinmaktadir. Beyin dalgalarina dayali bir
perspektif sunan bu yaklagim, tiiketici davranis modellerine teorik derinlik kazandirmakta ve
gelecekte yapilacak ampirik arastirmalar i¢in yeni imkanlar ortaya koymaktadir. Sonug olarak,
etik ilkelere bagl kalindiginda ndéropazarlamanin hem pazarlama etkinligini artirabilecegi hem
de tiiketici tercihlerinin sinirsel temellerine iliskin bilgi birikimini gelistirebilecegi one
stiriilmektedir.

Anahtar Kelimeler: Noropazarlama, Tiiketici Karar Verme, Beyin Dalgasi Analizi,
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1. GIRIS

Noropazarlama, tiiketici davraniglarinin norobilimsel temellerini inceleyerek pazarlama
alaninda yenilik¢i bir paradigma sunmaktadir. Bu disiplin, geleneksel yontemlerin cogu zaman
g0z ardi ettigi bilingdis1 siireglere ulasma olanag1 saglayarak dikkat, duygu ve karar verme
mekanizmalarinin sinirsel temsillerini anlamaya katkida bulunmaktadir (Ariely ve Berns,
2010). Noropazarlama arastirmalarinda yaygin olarak kullanilan géz izleme, fonksiyonel
manyetik rezonans, gorlintileme (fMRI) ve elektroensefalografi (EEG) gibi yontemler
tiikketicilerin biligsel ve duygusal tepkilerini daha nesnel bir diizlemde O6lgme imkani
sunmaktadir (Morin, 2011). Ozellikle EEG, diisiik maliyeti, yiiksek zaman ¢dziiniirliigii ve
gercek zamanli geri bildirim saglama kapasitesi sayesinde, tliketici norobilimi ¢alismalarinda
giderek artan bir bi¢cimde tercih edilmektedir (Ramsoy, 2019).

Cok sayida ¢alisma, tiiketici kararlarim1 sekillendiren psikolojik siireglerin beyin dalgasi
aktiviteleriyle yakin iliskili oldugunu ortaya koymaktadir. Ozellikle alfa, beta, teta ve gama
salmimlart farkli bilissel ve duygusal durumlarin noral yansimalarini anlamada kritik
gostergeler olarak degerlendirilmektedir. Beta dalgalarinin artist genellikle yogun dikkat,
biligsel ¢aba ve problem ¢dzme siirecleriyle iligkilendirilirken (Kopton ve Kenning, 2014), alfa
dalgalarinin baskinligi rahat dikkat, zihinsel gevseme ve gorsel islemleme siirecleriyle
baglantilidir (Pfurtscheller vd., 1996). Gama salinimlari, duyusal bilgilerin biitiinlestirilmesi ve
karmagik karar verme siireglerinde yiiksek diizeyde biligsel baglanmayi1 yansitmaktadir
(Herrmann vd., 2010). Teta dalgalari ise hafiza kodlamasi, duygusal rezonans ve 6zellikle
reklam igerigine verilen tepkilerin incelenmesinde 6ne ¢ikan bir ndrofizyolojik gosterge olarak
tanimlanmaktadir (Lin vd., 2018). Bununla birlikte, mevcut literatiiriin biiyiik kismi bu
norofizyolojik bulgular belirli uyaran-tepki iliskileri ¢er¢evesinde incelemekte olup tiiketici
davraniginin biitlinciil ve teorik olarak saglam bir modeline entegre etmede sinirli kalmaktadir.
Dolayisiyla néropazarlama alaninda EEG tabanli beyin dalgasi analizlerinin tiiketici davranig
kuramlariyla daha sistematik bigimde biitiinlestirilmesine yonelik disiplinlerarast ¢alismalarin
artirilmasi gerekmektedir (Hsu, 2017). Bu tiir bir yaklasim yalnizca tiiketici kararlarin1 daha
dogru anlamaya degil, ayn1 zamanda pazarlama stratejilerinin daha etik ve etkili sekilde
gelistirilmesine de katki saglayacaktir.

Noropazarlamanin hem kuramsal hem de pratik acidan degerini artirabilmesi ig¢in
norobilimsel iggoriilerin yalnizca tanimlayici degil ayn1 zamanda davranigsal kuramlarla
biitiinlestirici bir sekilde ele alinmasi gerekmektedir. Bu baglamda Yoon ve arkadaslar1 (2012)
ile Morin (2011), tiiketici ndrobiliminin saglam bir teorik temele dayandirilmadig: siirece
ylzeysel bulgular iiretme riski tasidigin1 vurgulamaktadir. Buna paralel olarak tiiketici
noroverilerinin kullanimma iligkin etik kaygilar da giderek 6nem kazanmaktadir. Fugate
(2007), noropazarlamanin pazarlama uygulamalarina kazandirdig: avantajlarin ancak bireysel
mahremiyetin korunmast ve manipiilasyon risklerinin simirlandirilmasi ile sorumlu bir
cercevede mesrulastirilabilecegini ileri siirmektedir. Bu makale, mevcut literatiirdeki pargali
bulgular biitiinciil bir bakis acistyla birlestirerek beyin dalgalar: temelli mantiksal bir tiiketici
karar verme modeli ortaya koymay1 hedeflemektedir. Bu yaklasim alfa, beta, teta ve gama
dalgalarimin farkli biligsel ve duygusal siireglerle iligkisini satin alma yolculugunun dikkat, ilgi,
degerlendirme ve eylem gibi asamalariyla sistematik olarak eslestirmektedir. Boylelikle
calisma, yalnizca néropazarlamanin metodolojik giiciinii artirmay1 degil ayni zamanda etik
sinirlarin gozetildigi bir arastirma paradigmasi gelistirmeyi de amaclamaktadir. Sonug olarak,
noropazarlama alanindaki bu teorik ¢erceve Onerisi hem disiplinlerarasi arastirmalarin
yonlendirilmesine katki saglayacak hem de pazarlama pratiklerinin daha sorumlu ve bilimsel
temelli bir bi¢imde sekillendirilmesine zemin hazirlayacaktir.
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2. LITERATUR INCELEMESI

Tiketici davraniglarinin altinda yatan sinirsel mekanizmalar1 inceleyen ve giderek
genisleyen literatiir, ndropazarlama alanindaki gelismelerle birlikte hiz kazanmistir. Knutson
ve arkadaslar1 (2007), tarafindan yapilan norogoriintiileme arastirmalariyla somutlastiriimistir.
S6z konusu ¢alismada, fiyatlandirma kararlari sirasinda insulanin tiksinti ve olumsuz duygusal
degerlendirmelerle, niikleus akumbensin ise 6diil beklentisiyle iligkili olarak aktive oldugunu
gostermistir. Benzer sekilde Plassmann ve arkadaglart (2008)’de sarap tadimi deneyleri
araciligiyla fiyat bilgisinin beyin aktivitesini ve algilanan lezzet deneyimini degistirdigini
ortaya koyarak, tiiketici kararlarinda bilissel cergeveleme ve beklentilerin kritik roliine isaret
etmistir. Ariely ve Berns (2010), erken donem calismalarinda, norogdriintiilleme tekniklerinin
geleneksel pazarlama yaklasimlarinin ¢ogunlukla gz ardi ettigi bilingaltr siirecleri daha iyi
aciklayabilecegini ileri slrmiistiir. Ayrica Zurawicki, bilingalt1 tercihlere odaklanmanin,
ozellikle yogun rekabetin yasandig1 pazarlarda mesaj tasarimini gelistirebilecegini savunmustur
(Zurawicki, 2010). Bercea, birgok ampirik ¢alismanin gii¢lii bir teorik ¢er¢ceveye dayanmadigini
belirterek alandaki kuramsal eksiklikleri isaret etmistir (Bercea, 2013). Karmarkar ve Yoon
(2016), tiiketici norobilimi alaninda yapilan ¢aligmalarin, duygusal ve bilissel siireglerin karar
alma tizerindeki etkilesimini acgiklamada” giderek daha fazla o©Onem kazandigini
vurgulamaktadir. Stanton, Sinnott-Armstrong ve Huettel, bilgilendirilmis onam olmadan beyin
verilerinin ticarilestirilmesine karst uyarida bulunarak, noropazarlamada etik kaygilarin
Oonemini vurgulamistir (Stanton vd., 2017). Balconi ve Venturella ise empati temelli
reklamcilikta ayna noron sistemlerinin roliinii ve duygusal rezonansin beyin temelli pazarlama
tasarimiyla kontrol edilebilecegini vurgulamaktadir (Balconi ve Venturella, 2017).

Pandey ve arkadaglar1 (2020) ise, EEG sinyallerini kullanarak film fragmanlarina yonelik
tercihleri makine 6grenmesi teknikleriyle tahmin etmis ve sinirsel verilerin tiiketici begenisini
ongdrmede yiiksek potansiyele sahip oldugunu gostermistir. Khondakar ve arkadaslar1 (2024)
tarafindan yapilan sistematik inceleme, EEG tabanli néropazarlama c¢alismalarindaki
metodolojik egilimleri, analiz tekniklerini ve ¢ok yontemli arastirma yaklasimlarini
derinlemesine ele alarak gelecekteki arastirmalara yon gdstermektedir. Dolayisiyla mevcut
literatlir tiiketici davraniginin yalnizca rasyonel modellerle agiklanamayacagini aksine
duygusal, biligsel ve 06diil temelli sinirsel mekanizmalarin ¢ok boyutlu bir etkilesimiyle
sekillendigini gostermektedir. Bu bakis acisi, noropazarlamanin hem kuramsal hem de
uygulamali yonlerini zenginlestirerek tiiketici kararlarinin daha derinlikli ve biitiinciil bir
sekilde anlasilmasina olanak tanimaktadir.

3. CALISMANIN AMACLARI

Tiiketici karar verme siirecinin temel bilesenleri olan dikkat, duygu, hafiza ve satin alma
niyeti ile belirli beyin dalgasi desenleri (alfa, beta, teta ve gama) salinimlar1 arasindaki iligkileri
sistematik olarak kavramsallagtiran aym1 zamanda norofizyolojik tepkileri klasik tiiketici
davranig modelleriyle biitiinlestirerek pazarlama uygulamalarinda bu bulgularin stratejik ve etik
yansimalarini ortaya koyan kapsamli bir teorik ¢erceve gelistirmek amaglanmaktadir.

4. PROBLEMIN TANIMLANMASI

Geleneksel pazarlama stratejileri genellikle tiiketicilerin kendi beyanlarina dayali bilgiler
ve gozlemlenebilir davraniglara odaklandigindan satin alma kararlar1 iizerinde 6nemli etkisi
olan bilingaltt mekanizmalar1 tam olarak yansitamayabilir. Davranigsal ekonomi ve tiiketici
psikolojisindeki gelismelere ragmen pazarlamacilar hala tiiketici tercihlerini yonlendiren derin
bilingalt1 biligsel ve duygusal faktorleri anlamakta zorluk yagamaktadir. Bu baglamda 6zellikle
beyin dalgas1 modellerinin incelenmesi yoluyla bilingalti tepkileri ortaya ¢ikarma potansiyeline
sahip bir yontem olarak ndropazarlama umut vaat etmektedir. Bununla birlikte alfa, beta, teta
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ve gama dalgalar1 gibi belirli beyin dalgasi aktivitelerinin tiiketici karar verme siirecinin farkl
asamalartyla sistematik bir sekilde iliskilendirilmesi halen teorik olarak yetersizdir. Ayrica,
mevcut ¢aligmalarin ¢ogu ndropazarlama araglarinin  faydasini gostermesine ragmen
sinirbilimsel bulgular yerlesik pazarlama teorileriyle biitiinlestiren kapsamli ve entegre bir
gergeve gelistiren arastirma sayist oldukga sinirlidir. Bu kavramsal belirsizlik, hem akademik
anlayis1 sinirlamakta hem de néropazarlamanin pratik baglamlarda stratejik ve etik bir sekilde
uygulanmasini zorlastirmaktadir. Bu nedenle beyin dalgalarina dayali i¢goriilerin geleneksel
tikketici davranis1 modellerini nasil gelistirebilecegini ve etik agidan saglam pazarlama
stratejilerine nasil rehberlik edebilecegini arastirmak ve teorilestirmek onemlidir.

5. ARASTIRMA BOSLUGU

Literatiir incelemeleri goz izleme, fonksiyonel manyetik rezonans goriintiileme (fMRI) ve
elektroensefalografi (EEG) gibi ndropazarlama araglarinin tiiketicilerin pazarlama uyaricilarina
verdikleri tepkileri anlamak amaciyla giderek artan bir sekilde kullanildigin1 gostermektedir.
Ariely ve Berns (2010), Knutson ve arkadaslar1 (2007) ile Ramsoy ve arkadaslar1 (2018) gibi
arastirmacilar tiiketici davranisinin sinirsel temellerine iliskin 6nemli ampirik bulgular sunmus
biligsel ve duygusal siire¢lerin karar verme tizerindeki etkilerini aydinlatmistir. Bununla birlikte
bu caligmalarin elestirel bir degerlendirmesi néropazarlama arastirmalarinin ¢ogunlugunun tek
bir biitlinciil teorik ¢erceveye dayandirilmadan uyarici-tepki iliskileri tizerine sinirli ve pargalt
bir bigimde yiiriitiildiiglinli ortaya koymaktadir. Bazi ¢alismalar belirli beyin dalgasi modelleri
ile bunlarin hafiza, duygu ve dikkatle olan iligkilerini incelemekle birlikte bu tepkileri
tiiketicilerin karar verme siireglerini kapsayan sistematik bir modele entegre etmede yeterli
olamamaktadir. Dahas1 literatiirde bilingli satin alma kararlariin bilingalti beyin dalgasi
aktiviteleriyle nasil etkilestigini aciklamak i¢in biligsel sinirbilim ve geleneksel pazarlama
teorilerini birlestiren kapsamli bir ¢erceve mevcut degildir. Ayrica tiiketici hedefleme amaciyla
norofizyolojik verilerin kullaniminin etik ve stratejik sonuglart halen yeterince tartisilmamustir.
Bu eksiklikler calismanin hedeflerinde 6ne ¢iktig1 {izere tiiketici davranisi teorilerini ve
sinirbilimi biitiinlestiren kavramsal bir cercevenin gelistirilmesinin gerekliligini giiclii bir
bi¢cimde vurgulamaktadir.

6. CALISMA ANALIZ CERCEVESI

Calismanin kavramsal g¢ergevesi, tiiketici karar verme siiregleri ile norofizyolojik beyin
dalgasi aktiviteleri arasindaki iliskiyi agiklamay1 amaclamaktadir. Bu baglamda tiiketici karar
verme siirecinin dort temel asamasi olan dikkat, duygusal degerlendirme, hafiza kodlama ve
satin alma niyeti ile belirli beyin dalgas: oriintiileri (alfa, beta, teta ve gama) arasinda teorik bir
bag kurulmaktadir. S6z konusu iligki biligsel sinirbilim, davramis psikolojisi ve pazarlama
disiplinlerinden elde edilen bulgular 1s1ginda sekillendirilmistir. Bu ¢ercevede odaklanmig
dikkat ve aktif biligsel katilimin beta dalgalariyla iligkili oldugu vurgulanmaktadir. Artan beta
dalgasi aktivitesi tiiketicilerin reklamlar, iiriin yerlesimleri ya da dijital arayiizler gibi pazarlama
uyaranlarina maruz kaldiklarinda biligsel olarak yogun bir sekilde mesgul olduklarini
gostermektedir. Bu bulgu, Babiloni ve arkadaslar1 (2010) ile Venkatraman ve arkadaslar
(2015) tarafindan gergeklestirilen calismalarla da desteklenmektedir.

Hafiza kodlama siirecinde ise teta dalgalarinin, 6zellikle marka ipuglar1 karsisinda bilgi
isleme ve hatirlamay1 kolaylastirdig1 gosterilmistir (Klimesch, 1999) Duygusal degerlendirme
asamasinda frontal alfa asimetrisi bireylerin yaklasma-kaginma motivasyonlarini yansitirken
(Davidson, 2004), gama dalgalar1 bilingdist tercihlerin yani sira duygusal biitiinlesme
siireclerinde rol oynamaktadir (Herrmann vd., 2010).
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Bercea’nin (2013) ve Stanton ve digerleri (2017) ile ¢aligmalarina paralel olarak gelistirilen
bu kavramsal model, tiiketici nérobiliminde etik ve metodolojik ilkelerin altin1 ¢izmektedir.
Model 6zellikle invazif olmayan 6l¢iim tekniklerinin tercih edilmesi katilime1 rizasinin agik bir
bigimde alinmasi veri toplama siireclerinde seffafligin saglanmasi ve elde edilen nérofizyolojik
verilerin sorumlu bir sekilde kullanilmast gerektigini vurgulamaktadir. Bu yaklasim yalnizca
etik standartlarin korunmasina hizmet etmemekte ayni zamanda arastirma sonuglariin
giivenilirligini ve gecerliligini de giliclendirmektedir. Bunun Otesinde literatiirdeki farkl
disiplinlerden (bilissel sinirbilim, davranis psikolojisi, pazarlama bilimi) elde edilen bulgular
biitiinlestirerek tiiketici karar verme siireclerini daha derinlemesine agiklamaya yonelik teorik
bir zemin sunmaktadir. Bu biitlinlestirici yaklasim hem ileri diizey ampirik arastirmalar i¢in
metodolojik bir rehber saglamakta hem de pazarlama teorilerinin yeniden yapilandirilmasina
katkida bulunmaktadir.

Sonug olarak, model pazarlamacilarin tiiketici davraniglarini yalnizca yiizeysel gdzlemlerle
degil norobilissel siiregler araciliiyla da degerlendirebilmelerine olanak tanimaktadir. Boylece
geleneksel tiiketici davranist modellerinin kapsamini genisletmekte, pazarlama stratejilerinin
Ongorii giiclinii  artirmakta ve daha etkili kisisellestirilmis pazarlama taktiklerinin
gelistirilmesine zemin hazirlamaktadir.

7. ARASTIRMA TARTISMASI

Amag 1: Alfa, beta, teta ve gama dalgalar1 gibi temel beyin dalgasi oriintiilerinin dikkat,
duygusal degerlendirme, hafiza siiregleri ve satin alma niyeti gibi tiiketici karar verme siirecinin
kritik asamalariyla olan iligkisini kuramsal diizeyde agikliga kavusturmak.

Pazarlama arastirmalari, tiiketici davranislarini anlamada geleneksel yontemlerin Gtesine
gecerek beyin dalgasi analizlerinden yararlanmaya baglamigtir. Arastirmalar, tiiketicilerin
pazarlama uyaranlarin1 isleme bigimlerinin alfa, beta, teta ve gama dalgalartyla farkh
bigimlerde iliskilendigini gostermektedir. Ornegin, Gama dalgalar1 acisindan Keil ve
arkadaglar1 (2001) daha yiiksek gama aktivitesinin duygusal uyaricilarin islenmesiyle baglantili
oldugunu ve bu durumun 6zellikle gorsel olarak yogun reklam igeriklerinde giiclii duygusal
yankilar uyandirdigin1 gostermistir. Benzer bi¢cimde Basar ve arkadaslar1 (2001) teta
senkronizasyonunun bilgi kodlama sirasinda kritik rol oynadigini ileri stirmiistiir. Mitchell ve
arkadaslar1 (2009), markalara iliskin bellek kodlamasinin teta dalga aktivitesi ile gliglendigini
bulmustur. Hubert ve Kenning (2008), néroekonomik yaklasimlar ¢ergevesinde, beyin dalgasi
desenlerinin maliyet-fayda analizlerinin altinda yatan norobilissel mekanizmalar1 agiklamaya
yardimci oldugunu ortaya koymustur. Ohme ve arkadaslar1 (2010), reklamlarda yer alan
duygusal iceriklerin frontal alfa asimetrisini etkileyerek tiiketicilerin yaklasma veya kaginma
egilimlerini belirledigini vurgulamistir. Morin (2011), beyin dalgas1 dl¢limlerinin pazarlama
modelleriyle entegrasyonunun tiiketici tercihlerini daha gergekei ve giivenilir bir sekilde tahmin
etmede kritik bir adim oldugunu vurgulamistir. Karar verme asamalarinda ise, Cohen ve ark.
(2012), teta ve beta dalgalarinin entegrasyonunun riskli satin alma kararlarint 6ngérmede
onemli oldugunu 6ne siirmiistiir. Boksem ve Smidts (2015) reklamlara maruz kalma sirasinda
frontal alfa aktivitesindeki degisimlerin tiiketicilerin ilgisini ve reklamin hatirlanabilirligini
Ongorebildigini ortaya koymustur. Ayrica, Pozharliev ve arkadaglar1 (2015) beta dalgasi
aktivitesindeki artigin sosyal baglamda sunulan liiks tiriinlere yonelik biligsel katilimin arttigin
gostermistir. Son olarak Watanabe ve ark. (2018), nihai satin alma kararlarindan dénce gama
uyumunun arttigini, bunun da tiiketicilerin duygusal ve bilissel siire¢lerinin eszamanli olarak
devreye girdigini gosterdigini belirtmistir.
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Amac 2: Norofizyolojik bulgular klasik tiiketici davranist modelleriyle sentezleyen; beyin
dalgalarina dayali néropazarlama yaklasimlarinin pazarlama stratejilerine entegrasyonunda
ortaya c¢ikan stratejik firsatlar1 ve etik sorumluluklart 6n plana ¢ikaran kuramsal bir ¢ergeve
olusturmak.

Pazarlama teorisi alaninda, noérofizyolojik verilerin geleneksel tliketici davranisi
modellerine entegre edilmesiyle 6nemli bir paradigm degisikligi gozlemlenmektedir. AIDA
modeli ve Engel-Kollat-Blackwell (EKB) modeli gibi klasik yaklasimlar, biiyiik olglide
tiikketicinin kendi bildirimlerine ve gozlemlenebilir davranislarina dayanmakta olup, karar
verme siireclerinin ardindaki bilingdist biligsel mekanizmalari ihmal etmektedir. Lim (2018) ve
benzeri arastirmacilar, bu eksikligin, 6zellikle biling dncesi siireclerin pazarlama uyaranlarina
tepkilerde oynadigi kritik rol nedeniyle, karar verme davraniglarini anlamada siirlayici
oldugunu vurgulamaktadir. EEG tabanli beyin dalgasi analizlerinin kullanimi, tiiketicinin
bilin¢li ve bilingdist biligsel siireglerinin daha kapsamli bir sekilde incelenmesini miimkiin
kilmaktadir. Smidts ve arkadaslar1 (2014), pazarlama teorilerini biligsel sinirbilimle
biitiinlestirmenin 6nemini ortaya koyarak, tiiketici davranisinin norobilissel temellerinin
anlagilmasiin stratejik ve teorik katkilarimi vurgulamaktadir. Bu biitiinlesik yaklasim,
geleneksel modellerde genellikle goz ardi edilen biling 6ncesi degerlendirme asamasinin dne
cikarilmasin1 saglamaktadir. Plassmann ve arkadaslari (2015), beyin dalgast modellerinin,
anket tabanli ve 0zbildirim yontemleriyle elde edilen verilerden daha yiiksek bir tahmin
gecerliligine sahip oldugunu belirterek, bu entegrasyonun pratik faydalarini desteklemektedir.
Benzer sekilde, Yoon ve arkadaglar1 (2012), frontal alfa asimetrisi gibi norolojik gostergelerin
tilkketici tercihlerinin olusumu ile dogrudan iligkili olabilecegini 6ne siirmekte, bdylece
geleneksel modellerin duygusal etkileri hesaba katamamasi nedeniyle olusan bosluklar
doldurmaktadir.

Lee, Broderick ve Chamberlain (2007), etik ¢erceveler dahilinde kullanilan beyin dalgasi
verilerinin, pazarlama segmentasyonu ve hedefleme stratejilerini gelistirdigini ve manipiilatif
yontemlere olan ihtiyaci azalttigin1 gostermektedir. Benzer bigimde, ética odakli ¢aligmalar,
Murphy, Illes ve Reiner (2008) ile Fisher, Chin ve Klitzman (2010) tarafindan vurgulandigi
gibi, niza, seffaflik ve tiiketici 6zerkligine saygi ilkelerini ndropazarlama uygulamalarina
entegre etmenin 6nemini ortaya koymaktadir. Stratejik agidan, Venkatraman ve arkadaslari
(2015) beyin dalgasi olgiimlerinin geleneksel pazarlama gostergeleriyle birlestirilmesinin
reklam etkinligi ve marka performans: tahminlerini iyilestirdigini gostermistir. Ayrica,
Genevsky ve Knutson (2015), sinirsel verilerin tiiketici tercihlerini dngérmede davranigsal
gostergelerden daha erken ve hassas sinyaller sagladigini ortaya koymustur. Morin (2011) ise
psikolojik kavramlar ile nérobilimsel bulgularin biitiinlestirilmesinin, tiiketicilerin neden belirli
davraniglar1 sergilediklerini anlamada kritik bir ara¢ oldugunu savunmaktadir. Sonug olarak,
norobilissel verilerin geleneksel pazarlama modellerine dahil edilmesi, sadece tiiketici
davranisinin daha dogru ve derinlemesine anlasilmasini saglamakla kalmamakta, ayn1 zamanda
pazarlama stratejilerinin etkinligini artirmak ve tiiketici deneyimlerini optimize etmek igin
saglam bir teorik ve metodolojik zemin sunmaktadir.
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8. SONUC

Bu kavramsal ¢alisma, tiiketici davranisin1 anlamada noropazarlamanin artan énemini ve
cok disiplinli bir yaklasim olarak sagladig: katkilar1 vurgulamaktadir. Makale alfa, beta, teta ve
gama dalgalar1 gibi beyin dalgasi aktivitelerinin tiiketicinin karar verme siirecleri tizerindeki
roliinii incelemekte ve norofizyolojik tepkiler ile karar verme siirecinin ¢esitli asamalari
arasinda kuramsal bir iligski 6nerisinde bulunmaktadir. S6z konusu asamalar arasinda duygusal
degerlendirme, dikkat, hafiza kodlama ve satin alma niyeti yer almakta olup, her bir asama
belirli beyin dalgas1 Oriintiileri ile iliskilendirilmektedir. Calisma, pazarlama, psikoloji ve
sinirbilim disiplinlerinden elde edilen bulgular1 sentezleyerek, geleneksel tiiketici davranigi
modellerini gelistiren ve norofizyolojik verileri temel alan entegre bir ¢erceve sunmaktadir. Bu
cergeve yalnizca Ozbildirim ve gozlemlenebilir davraniglarla sinirli kalmayarak, bilingalti
siireclerin karar verme tlizerindeki etkilerini ortaya ¢ikarmay1 hedeflemektedir. Ayrica ¢erceve
tiiketici hedefleme stratejilerini optimize etme, marka bagliligini artirma ve reklam etkinligini
tyilestirme gibi stratejik avantajlar1 da dikkate almaktadir.

Etik boyutlar, ¢alismanin temel unsurlarindan biri olarak ele alinmakta; seffaflik,
bilgilendirilmis onam ve sinirsel verilerin sorumlu kullanimi vurgulanmaktadir. Bu yaklagim,
tilketici 6zerkligini korumanin yani sira néropazarlama uygulamalarinin giivenilirligini ve
mesruiyetini artirmaktadir. Kavramsal niteligi sayesinde c¢alisma, disiplinler arasi igbirligini
tesvik etmekte ve mevcut teorik modellerin gelistirilmesine yonelik yeni ampirik arastirma
firsatlar1 yaratmaktadir. Sonug olarak bu ¢alisma, pazarlamacilarin tiiketici kararlarini etkileyen
biligsel ve duygusal siirecleri daha derinlemesine anlamalarini saglayan ve bu anlayisi etik bir
cergeve ile biitlinlestiren norobilimsel bir perspektif sunarak gelismekte olan tiiketici davranisi
teorisine anlamli bir katki saglamaktadir.

9. CALISMANIN UZUN VADELI KATKILARI

Tiiketici davranmisinin sinirsel temelleri lizerine, 6zellikle beyin dalgasi analizi yoluyla
yapilacak gelecekteki ampirik arastirmalar, bu kavramsal ¢alisma sayesinde miimkiin hale
gelmistir. Gelecekteki ¢alismalar, EEG tabanli deneysel tasarimlari kullanarak, 6nerilen
cerceve belirli beyin dalgasi modellerini karar verme siirecinin agamalariyla iliskilendirse de
dijital medya, magaza i¢i deneyimler ve reklamcilik dahil olmak {izere ¢esitli pazarlama
baglamlarinda bu iliskileri ampirik olarak dogrulayabilir.

Noropazarlama modellerinin  genellestirilebilirligi  kiiltiirler —arasi  arastirmalarla
gelistirilebilir ve bu arastirmalar beyin dalgas1 tepkilerinin demografik ve kiiltiirel faktorlere
gore nasil degistigine dair bilgiler de saglayabilir. Boylamsal ¢aligmalar tiiketici 6grenimi ve
marka sadakati ile iliskili olarak bu sinirsel tepkilerin zaman i¢indeki tutarliligini veya
degiskenligini de arastirabilir. Ek olarak, tiiketici davranig tahminlerinin dogrulugunu artirmak
i¢cin ndropazarlama verilerini makine 6grenimi ve yapay zeka araglariyla birlestirme potansiyeli
bulunmaktadir. Etik acidan bakildiginda, gelecekteki c¢aligmalar tiiketicilerin pazarlama
alaninda sinirsel verilerin kullanimina nasil baktiklarini incelemeli ve tiiketici gizliligi ile
inovasyon arasinda bir denge kuran g¢erceveler olusturmalidir. Son olarak, néropazarlamada
kapsamli ve ahlaki acgidan saglam bir bilgi birikimi gelistirmek igin norobilimciler,
pazarlamacilar, etik¢iler ve veri bilimcileri arasinda disiplinler arasi isbirligi gerekecektir. Bu
tiir girisimler, alanin teorik temellerini giiclendirmenin yam sira, gelecekteki etik ve basarili
pazarlama stratejilerine de yon verecektir.
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OZET

Bu ¢alismanin amaci, Tripadvisor'daki ¢evrimigi degerlendirmelerden yola ¢ikarak Antalya
ilindeki milli park ve doga parklarini ziyaret edenlerin algi ve deneyimlerini analiz etmektir.
Metodolojik olarak, nicel degerlendirmelerle desteklenen niteliksel igerik analizi yapilmustir.
Bu analizde, doga ve manzara deneyimi, altyapi, erisilebilirlik ve siirdiiriilebilirlik gibi temel
kategoriler sistematik olarak kaydedilmistir. Arastirma, turistler tarafindan Ozellikle sik
degerlendirilen secilmis milli park ve doga parklarin1 kapsamaktadir. Bunlar arasinda ekolojik
ve kiiltiirel agidan 6nemli koruma alanlar1 olan Kopriilii Kanyon Milli Parki, Beydaglar Kiy1
Milli Parki (Olympos-Beydaglari) ve Termessos Milli Parki ile Uziimdere, Tekirova, Zeytintasi
Magaras1 ve Altinbesik Magarast doga parklari bulunmaktadir. Bu alanlar, rafting ve dag
yiirliylisiinden magara kesiflerine ve deniz kenarinda dinlenmeye kadar genis bir yelpazede
turistik aktiviteleri temsil etmekte ve bdylece Antalya'daki alternatif turizmin c¢esitliligini
yansitmaktadir. Sonugclar, ziyaretgilerin 6zellikle olaganiistii doga ¢esitliligini ve manzara
giizelligini one ¢ikardigini gostermektedir. Ayni1 zamanda, altyapi, isaretleme ve ziyaretgi
yonlendirme alanlarinda eksikliklerin ortaya ¢iktig1 tespit edilmistir. Kopriilii Kanyon, rafting
gibi agik hava etkinlikleriyle 6zellikle olumlu bir sekilde iliskilendirilirken, Beydaglar1 Kiy1
Milli Parki, 6zellikle huzur ve doga ile i¢ ice olmasi nedeniyle takdir edilmektedir. Buna
karsilik, Termessos Milli Parki, ulasiminin kisithh olmast ve arkeolojik alanlarin yetersiz
korunmasi nedeniyle siklikla elestirilmektedir. Genel olarak, calisma, c¢evrimici

degerlendirmelerin sadece algilanan giiglii ve zay1f yonler hakkinda degerli bilgiler saglamakla
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kalmay1p, ayn1 zamanda koruma alanlarinin yonetimi i¢in de 6nemli bir ara¢ oldugunu ortaya
koymaktadir. Bu durum, 6zellikle erisilebilirlik, hedef kitleye yonelik bilgi sunumu ve ¢evreye
duyarli ziyaret¢i yonlendirmesi alanlarinda siirdiiriilebilir turizm stratejilerinin gelistirilmesi

i¢in pratik 6dneme sahip Onerilerle sonuglanmaktadir.

Anahtar Kelimeler: Antalya, Milli Parklar, Doga Parklar1, Tripadvisor, Igerik Analizi

VISITOR PERCEPTIONS IN NATIONAL PARKS AND NATURE PARKS IN
ANTALYA PROVINCE: A CONTENT ANALYSIS BASED ON TRIPADVISOR
REVIEWS
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ABSTRACT

The purpose of this study is to analyze the perceptions and experiences of visitors to national
parks and nature parks in Antalya with reference to online reviews on Tripadvisor.
Methodologically, a qualitative content analysis supported by quantitative reviews was carried
out. In this analysis, fundamental categories such as nature and landscape experience,
infrastructure, accessibility, and sustainability were systematically recorded. The research
covers selected national parks and nature parks that are particularly frequently reviewed by
tourists. These include ecologically and culturally significant protected areas such as Kopriilii
Canyon National Park, Beydaglari Coastal National Park (Olympos-Beydaglari), and
Termessos National Park, as well as the nature parks of Uziimdere, Tekirova, Zeytintas1 Cave,
and Altinbesik Cave. These areas represent a wide range of tourist activities, from rafting and
mountain hiking to cave exploration and seaside relaxation, thus reflecting the diversity of
alternative tourism in Antalya. The results show that visitors particularly highlight the
exceptional natural diversity and scenic beauty. At the same time, deficiencies in infrastructure,
signage, and visitor guidance have been identified. Kopriilii Canyon is particularly associated

positively with outdoor activities such as rafting, while Beydaglar1 Coastal National Park is
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appreciated especially for its tranquility and closeness to nature. In contrast, Termessos
National Park is frequently criticized for its limited accessibility and inadequate protection of
archaeological sites. In general, the study reveals that online reviews not only provide valuable
information about perceived strengths and weaknesses but also serve as an important tool for
the management of protected areas. This results in practical recommendations for the
development of sustainable tourism strategies, particularly in the areas of accessibility,

information provision to target audiences, and environmentally sensitive visitor management.

Keywords: Antalya, National Parks, Nature Parks, Tripadvisor, Content Analysis.
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ABSTRACT

Anrtificial Intelligence (Al) is reshaping advertising by enabling highly targeted personalization,
predictive analytics, and dynamic content creation while requiring careful management of
consumer trust. Recent developments demonstrate that Al-driven personalization enhances
engagement by aligning messages with individual preferences and by influencing digital buying
behavior across diverse cultural markets. Predictive analytics allows organizations to forecast
emerging trends, optimize campaigns, and reduce customer churn, leading to more efficient
allocation of marketing resources and higher returns on investment. Yet these advancements
present significant ethical challenges, ranging from data privacy risks and algorithmic bias to
issues of transparency, that can undermine brand credibility and public confidence. Drawing
from practical experience in global coffee-roasting machine marketing, this study illustrates
how Al can adapt advertising content to regional and cultural contexts, such as emphasizing
espresso traditions in Italy or Turkish coffee culture in the Middle East, thereby increasing
relevance without breaching ethical standards. Integrating real-world insights with conceptual
analysis, the paper proposes a framework for responsible Al use that emphasizes bias auditing,
model explainability, and informed consent as essential components of ethical governance. The
originality of the research lies in linking practical marketing adaptation with broader concerns
about cultural variation, trust, and accountability in Al systems. It concludes that ethical Al is
not merely a compliance requirement but a driver of sustainable customer relationships and
brand resilience, underscoring the importance of strong governance and regulatory alignment
for future industry innovation.

Keywords: Artificial Intelligence, Advertising, Predictive Analytics, Personalization,
Consumer Trust

1. INTRODUCTION

The field of advertising is undergoing one of the most profound transformations since the rise
of mass media, as artificial intelligence (Al) reshapes the way campaigns are conceived,
targeted, distributed, and evaluated. What once relied on creative intuition and segmented
strategy is now grounded in algorithmic reasoning and continuous data feedback. Algorithms
that merely optimized budgets or clustered audiences have evolved into systems capable of
designing, writing, and personalizing messages in real time. This progression redefines
persuasion by merging computational efficiency with emotional nuance, demanding a balance
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between machine precision and human credibility. As Taylor (2025) emphasizes, sustaining
this balance between ‘“data-driven precision” and the “human touch” ensures that advertising
retains both ethical legitimacy and emotional authenticity.

Al-driven advertising systems integrate machine learning, natural language processing
(NLP), and computer vision to interpret consumer data, recognize behavioral cues, and deliver
tailored messages at scale. Through adaptive feedback loops, these models dynamically
recalibrate content to anticipate which visual or textual elements elicit the strongest cognitive
and affective responses. Research by Haneefa and Singh (2025) demonstrates that Al-enhanced
personalization substantially improves customer satisfaction and purchase intention,
particularly when campaigns appeal simultaneously to hedonic enjoyment and utilitarian value.
The shift from mass persuasion to micro-prediction introduces a dual effect: marketers gain
unprecedented efficiency through predictive analytics that refine timing, budget allocation, and
creative format (Wamba et al., 2019), while consumers encounter highly individualized content
streams that heighten engagement but blur the line between relevance and intrusion (Martin &
Murphy, 2017). As personalization grows more granular, concerns surrounding privacy,
manipulation, and the erosion of consumer agency also intensify (Brookings Institution, 2019).

Traditionally, advertising research concentrated on message effects, creativity, and
media planning; yet the rise of Al compels a reconceptualization of agency within algorithmic
persuasion. The discipline now faces an epistemological challenge: defining the role of human
intention when computational systems autonomously decide what audiences see. Taylor (2025)
notes that scholarly inquiry has lagged behind industry practice in addressing AI’s ethical and
cultural implications. Although personalization can enhance engagement, empirical evidence
shows it can also trigger psychological resistance when consumers perceive surveillance or
exploitation (Culnan & Bies, 2003). Furthermore, cross-cultural analyses reveal that Western
consumers prioritize autonomy and privacy, whereas Asian and Middle Eastern audiences value
relational authenticity (Quereshi, 2024). Despite these contextual differences, many Al
advertising models remain technocentric, overlooking the socio-emotional dynamics that shape
trust formation (Kietzmann, Paschen, & Treen, 2018). Consequently, trust emerges not as a
peripheral factor but as a central mediator linking algorithmic precision with consumer
acceptance.

Al personalization relies on behavioral inference, aggregating browsing histories,
purchase patterns, and sentiment data to predict resonance between message and recipient.
Predictive analytics extend this principle by forecasting future behaviors such as click-through
probability or brand-switch likelihood (Chung, Kim, & Park, 2021). Yet prediction alone
cannot generate trust. As Martin and Murphy (2017) argue, transparency, fairness, and
perceived reciprocity determine whether users regard algorithmic actions as legitimate. When
data usage is explained and perceived as mutually beneficial, trust deepens; when algorithms
remain opaque, consumers experience unease and “creepiness.” Emerging approaches like
explainable Al (XAIl) address this tension by revealing the rationale behind targeted content
(Miller, 2019). By making algorithmic logic interpretable, XAl converts opaque computation
into collaborative intelligence, reinforcing procedural justice when fairness constraints and
exclusion filters are integrated into ad delivery (Culnan & Bies, 2003).
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Understanding AI’s impact also requires viewing it as a socio-technical phenomenon.
Kietzmann et al. (2018) classify AI’s marketing functions as automation, augmentation, social
interaction, and autonomy—dimensions that increasingly converge in advertising ecosystems.
These systems automate optimization tasks, augment creativity through generative models,
simulate human interaction via chatbots, and operate autonomously in real-time bidding. Such
convergence disrupts traditional professional hierarchies: copywriters become prompt
engineers, media planners evolve into data analysts, and creative directors coordinate human—
machine collaborations. As Torkestani, Dose, and Mansouri (2025) observe, Al literacy and
prompt-engineering competence now constitute essential managerial skills, without which
ethical oversight and interpretive control weaken. Advertising thus becomes an institutional
transformation where creativity emerges as co-production between humans and algorithms.
Taylor (2025) cautions that if advertising forfeits its humanity, it also forfeits persuasion,
underscoring the need to embed emotional intelligence and moral reflection within Al
workflows.

A practical illustration of this transformation can be found in the global coffee-machine
industry between 2022 and 2024, where Al-based systems localized campaigns across regions.
In Italy, they emphasized espresso culture and minimalist aesthetics; in Northern Europe, third-
wave brewing and artisanal authenticity; and in Middle Eastern markets, the ritual and social
symbolism of Turkish coffee. These adaptive strategies demonstrate how predictive analytics
combined with cultural empathy can enhance resonance without breaching ethical boundaries.
Markets that implemented such hybrid personalization achieved higher engagement and
positive sentiment, whereas those relying solely on automation encountered consumer
detachment and distrust. The example highlights that responsible Al marketing requires
sensitivity to cultural semiotics and emotional texture, not just algorithmic efficiency.

The central aim of this study is to integrate personalization, predictive analytics, and
consumer trust within a unified conceptual framework for ethical Al advertising. By bridging
theoretical constructs and managerial realities, it argues that trust should be treated as an active
outcome of algorithmic design rather than a passive consequence of communication. The
research therefore examines how responsible Al can personalize without exploiting, predict
without manipulating, and automate without eroding human agency. Structurally, the study
proceeds by reviewing prior research on Al advertising and predictive modeling, analyzing
managerial and ethical implications, and concluding with theoretical contributions and future
directions. In advancing this argument, the paper positions ethical Al as the cornerstone of
sustainable advertising—asserting that the longevity of brand—consumer relationships depends
not on maximal personalization but on responsible personalization that aligns technological
sophistication with moral accountability.

2. LITERATURE REVIEW AND CONCEPTUAL BACKGROUND
2.1. Al Personalization in Contemporary Advertising

Personalization has long been a strategic goal in advertising, but the integration of artificial
intelligence (Al) has transformed it from segmentation-based targeting to individualized
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interaction. Traditional campaigns relied on static demographic categories, while Al now
enables psychographic and behavioral prediction grounded in continuous data streams. As
Kietzmann, Paschen, and Treen (2018) observe, Al redefines the foundational architecture of
marketing by combining pattern recognition, machine learning, and natural language
processing to create messages that adapt in real time. Within this framework, personalization
becomes both a technical and psychological process that reconfigures the communicative
relationship between brand and consumer.

Haneefa and Singh (2025) provide empirical support for this transformation in their
investigation of Al-driven quick grocery marketing, where personalized advertisements
increased conversion rates by aligning emotional and utilitarian values. Their Stimulus—
Organism—Response (SOR) model situates personalization not as a mechanical tool but as a
cognitive trigger. Tailored advertising acts as a stimulus that evokes emotional responses, such
as comfort, familiarity, or perceived relevance, which then guide behavioral outcomes. This
model positions Al personalization at the intersection of psychological resonance and
technological precision.

Empirical findings consistently show that consumers respond positively to
personalization when it is perceived as supportive rather than invasive (Martin & Murphy,
2017). Yet this boundary remains fragile. Overly predictive or intrusive messaging, such as ads
appearing moments after a verbal reference to a product, can provoke what Culnan and Bies
(2003) describe as “privacy turbulence,” where users experience a loss of control and mistrust.
This paradox defines the ethical dilemma at the center of Al advertising: personalization
simultaneously attracts and alienates.

Technically, personalization unfolds across three interconnected layers, data capture,
data interpretation, and creative generation. Data capture encompasses tracking and consent
management; interpretation involves machine learning models that infer preferences; and
creative generation manifests through dynamic ad composition. Each layer introduces its own
risks and opportunities. Dynamic creative optimization (DCO), for example, enhances
efficiency by generating thousands of ad variants but can perpetuate stereotyping when trained
on biased datasets (Brookings Institution, 2019). Thus, personalization requires continuous
ethical calibration to ensure that its precision remains compatible with fairness and authenticity.

2.2. Predictive Analytics as Strategic Intelligence

Predictive analytics extends personalization by transforming descriptive insights into
prescriptive foresight. As Wamba et al. (2019) explain, predictive systems can forecast
consumer churn, anticipate seasonal trends, and detect nascent cultural patterns before they
emerge in mainstream markets. This capacity elevates advertising from a reactive craft to a
proactive science, allowing organizations to synchronize strategic planning with consumer
rhythms. In luxury markets, Chung, Kim, and Park (2021) demonstrated that predictive
analytics enhanced return on investment by optimizing message timing and channel selection.
Similarly, Haneefa and Singh (2025) reported that predictive dashboards combining sales data,
weather conditions, and social media sentiment could recalibrate advertising content within
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hours, demonstrating contextual intelligence—the alignment of message cadence with lived
consumer experience.

Evidence from professional practice further illustrates these dynamics. In a global
coffee-machine company operating across Europe and the Middle East, predictive analytics
localized campaigns by integrating Google Trends data, retailer feedback, and Instagram
hashtags to identify seasonal flavor preferences. When Italian consumers shifted from espresso
pods toward sustainable coffee beans, Al models adjusted creative emphasis to highlight
ecological sourcing and fair-trade values. This ethical responsiveness preserved brand integrity
and strengthened trust by reflecting consumer priorities. Predictive analytics, therefore,
functions as both an operational and moral instrument, optimizing efficiency while sustaining
ethical alignment.

Equally important, predictive systems can advance budgetary responsibility. By
optimizing exposure frequency and thematic variation, Al prevents the over-targeting that often
produces consumer fatigue and distrust (Taylor, 2025). Frequency capping and creative rotation
ensure that personalization remains relevant without becoming coercive. In this respect,
predictive analytics does not merely predict behavior; it orchestrates rhythm, pacing, and
respect within consumer communication.

2.3. Human-Al Co-Creation and Advertising Creativity

The most transformative and debated innovation in Al advertising lies in creative co-production
between humans and machines. Generative models such as ChatGPT, DALL-E, and Adobe
Firefly can now compose slogans, visuals, and full campaign narratives, radically expanding
the boundaries of creative practice. Taylor (2025) characterizes this evolution as a call for
“human touch plus Al,” warning that creativity devoid of empathy risks aesthetic sterility and
diminished authenticity.

Empirical studies confirm this risk—reward dynamic. Baek, Lee, and Choi (2024) found
that purely Al-generated advertisements, although efficient, often lacked emotional resonance,
resulting in lower consumer trust. In contrast, campaigns refined by human editors, through
tonal adjustments, humor, and cultural nuance, achieved higher authenticity and engagement.
Pandey, Dhaliwal, and Pandey (2025) describe this synergy as “awe-based flow,” in which Al
contributes analytical precision and humans provide emotional depth. Their e-tail study
demonstrated that interfaces capable of inducing awe and immersive flow increased satisfaction
and loyalty, suggesting that human—Al hybridity is not a compromise but a creative evolution.

In advertising, emotional design principles remain decisive because consumers rarely
remember technical accuracy; they remember affective moments that inspire or delight.
Affective computing enables Al to detect and respond to emotion, transforming digital
interaction into empathetic engagement. However, as Kietzmann et al. (2018) note, emotional
analytics must operate within the boundaries of augmented empathy—using data to understand
rather than manipulate. The goal is not emotional extraction but emotional understanding: to
design messages that resonate ethically with human experience.

2.4. Trust, Transparency, and Governance
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Trust functions both as a quantifiable variable and as a social contract between organizations
and their audiences. As Al becomes the hidden architect of most advertising placements,
opacity in decision-making threatens this trust. Taylor (2025) identifies transparency as the
“non-negotiable currency” of Al-driven advertising, emphasizing that consumers must
understand who, or what, is addressing them. Explainable Al (XAl) provides one mechanism
for restoring visibility. Miller (2019) proposes that ads can include short disclosures such as,
“You are seeing this ad because you searched for sustainable coffee makers,” turning
surveillance into conversation and enhancing perceived fairness (Culnan & Bies, 2003). Yet
technical disclosure alone is insufficient; it must be supported by governance structures
ensuring accountability at institutional levels. The Brookings Institution (2019) outlines three
principles vital for algorithmic governance: responsibility, identifying accountable actors for
algorithmic outcomes; explainability, clarifying decision logic; and auditability—facilitating
independent verification.

These principles underpin what Wamba et al. (2019) describe as the formation of “trust
capital,” an emergent form of brand equity in algorithmic economies. Within the coffee-
machine company case, quarterly algorithmic audits evaluated both model performance and
fairness. One audit revealed gender bias in product recommendations, where female consumers
were underrepresented in premium offerings. Rectifying this imbalance improved fairness
metrics and consumer satisfaction simultaneously. Ethical oversight thus proved to be not only
a compliance measure but a driver of performance optimization, demonstrating that responsible
Al is inseparable from strategic value creation.

2.5. Educational Competence and Industry Readiness

The effectiveness of Al in advertising depends as much on human literacy as on technical
sophistication. Torkestani, Dose, and Mansouri (2025) identify prompt engineering, the ability
to design purposeful inputs for generative models, as the emerging core competency in
marketing. Without structured education in this area, professionals risk producing biased or
incoherent outputs that undermine brand credibility. Practical interventions include Al literacy
workshops, scenario-based ethics training, and collaboration between marketing practitioners
and data scientists. Drawing on Kolb’s experiential learning model, Torkestani et al. (2025)
emphasize the importance of iterative experimentation and reflective practice in cultivating
ethical and creative judgment. Such education reframes Al not as an autonomous producer but
as a cognitive partner, enabling practitioners to critically evaluate algorithmic suggestions
rather than accept them unexamined. In industry settings, educational investment yields
tangible outcomes. Within the coffee-machine case, teams trained in prompt design produced
higher-quality assets and faster iterations than untrained teams. They also displayed heightened
ethical awareness, rejecting algorithmic proposals that misrepresented cultural values or gender
representation. These findings reinforce Taylor’s (2025) assertion that “humanized Al begins
with educated humans.” Building organizational ecosystems that integrate continual training in
Al literacy, ethical reasoning, and cross-disciplinary dialogue ensures that technological
innovation remains anchored in human judgment.
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Across empirical and theoretical studies, a coherent pattern emerges: Al advertising

achieves effectiveness when data accuracy, creative empathy, and ethical transparency function
in equilibrium. Personalization enhances relevance; predictive analytics provides foresight;
human—Al co-creation enriches meaning; and governance secures trust. Each dimension
supports the others in a circular system of responsible intelligence. However, this relationship
is dialectical rather than linear, an imbalance in any one area can destabilize the entire
ecosystem.
The reviewed literature therefore converges on a paradigm of sustainable intelligence, in which
Al systems are not designed merely to persuade but to respect. Advertising’s future lies in
cultivating systems that balance automation with humanity, precision with empathy, and
innovation with accountability. This synthesis establishes the conceptual foundation for the
following section, which analyzes managerial practices, explores ethical implications, and
proposes a framework for sustainable Al governance in contemporary advertising.

3. FINDINGS AND EVALUATION

The findings emerging from the combined literature review, theoretical synthesis, and case-
based analysis reveal that artificial intelligence (Al) substantially enhances advertising
performance but only when implemented through frameworks of ethical intelligence and
transparent governance. Predictive analytics and personalization generate measurable increases
in engagement and return on investment (ROI), yet these gains diminish when audiences
perceive algorithmic processes as manipulative or opaque. As Taylor (2025) argues, AI’s
legitimacy in advertising depends less on computational precision than on moral coherence—
the system’s ability to act transparently, inclusively, and accountably. Quantitative results
underscore this interdependence. In several campaigns, predictive models improved ad
responsiveness by approximately 30 percent (Wamba et al., 2019), but survey data indicated
that 41 percent of participants remained skeptical about data usage and consent management, a
concern consistent with Martin and Murphy’s (2017) observation that awareness of data mining
weakens perceived fairness. These outcomes suggest a dual-effect phenomenon: algorithmic
sophistication improves efficiency while simultaneously amplifying privacy anxiety. The
managerial challenge therefore lies in harmonizing these opposing dynamics through clear
communication and reciprocal value exchange.

In the empirical setting of the global coffee-machine advertising campaigns, Al played
an integrative role across creative and analytical dimensions. Predictive dashboards
consolidated social media sentiment, regional taste data, and seasonal behavioral trends to
refine message timing and tonality. During winter months in Italy, the system accentuated
espresso’s warmth and ritualistic heritage, while in the Gulf region, it highlighted traditional
Turkish coffee symbolism as an emblem of hospitality. Comparative analysis across regions
showed that personalization, while essential, was not by itself sufficient to secure trust.
Campaigns achieved success only when algorithmic outputs were contextually adapted and
culturally meaningful. Markets emphasizing human—Al collaboration, where creative teams
refined machine-generated suggestions, recorded higher levels of engagement and credibility,
confirming Baek, Lee, and Choi’s (2024) conclusion that human revision restores authenticity

36



|ﬁ| ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- Izmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

in Al-generated advertising. Conversely, regions relying solely on automated creative
production displayed indifference or mild suspicion, demonstrating that efficiency without
emotional and cultural sensitivity erodes consumer confidence.

Quantitative evaluation of predictive performance further supports these qualitative
observations. Campaign dashboards revealed that forecast accuracy increased by roughly 25
percent over conventional rule-based systems, cost per acquisition declined by 18 percent,
click-through rates rose by 22 percent, and return on ad spend improved by 15 percent. These
metrics mirror the improvements reported by Chung, Kim, and Park (2021) in Al-enabled
luxury brand marketing. Yet, accompanying interviews exposed an ethical paradox: many
participants were unaware that Al rather than human agents had crafted the messages,
producing a latent concern about honesty in digital persuasion. The finding indicates that
invisible automation, though operationally advantageous, may jeopardize perceived
authenticity when left unexplained.

The analysis confirms that consumer trust functions as a mediating variable connecting
Al sophistication with advertising effectiveness. When personalization and predictive analytics
operate within transparent frameworks, trust amplifies engagement; when opacity prevails, it
moderates or even reverses the effect. This relationship aligns with the Stimulus—Organism—
Response (SOR) framework articulated by Haneefa and Singh (2025), wherein algorithmic
stimuli, personalized or predictive, activate internal cognitive and affective states that
subsequently shape behavioral responses such as purchase intention or advocacy. Trust, within
this structure, is not a peripheral sentiment but a central cognitive mechanism determining the
moral acceptability of digital influence.

Ethical evaluation of Al implementation, conducted through quarterly algorithmic
audits inspired by the Brookings Institution’s (2019) accountability framework, provided
additional insights into fairness and inclusion. The audits revealed gender imbalance in ad
targeting: female consumers were underrepresented in luxury product recommendations due to
biased historical data. Introducing fairness constraints into the predictive models reduced this
bias by 14 percent and increased engagement among female users by 11 percent. These findings
substantiate Culnan and Bies’s (2003) principle of procedural fairness, which posits that ethical
data management produces both reputational and commercial dividends. Complementary
initiatives in explainability reinforced this improvement. Following Miller’s (2019) model of
explainable Al (XAl), the firm embedded brief statements in digital ads clarifying the rationale
for personalization, such as “Shown to you because you enjoy sustainable coffee.” Post-
implementation surveys revealed a 20 percent rise in trust perception scores, indicating that
transparency communication effectively transforms opaque algorithms into interpretable
partners in persuasion.

The managerial implications drawn from these findings underscore four interrelated
priorities for responsible Al advertising. First, explainability must be integrated into interface
and content design so that consumers understand the contextual logic behind targeted messages,
converting the algorithm from an invisible persuader into an accountable communicator
(Miller, 2019). Second, ethical auditing should be institutionalized as a continuous governance
process rather than an occasional compliance activity, consistent with Taylor’s (2025) call for
predictive governance that preempts reputational and regulatory risks. Third, human creative
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oversight remains indispensable: excessive automation diminishes perceived authenticity,
whereas human curation of tone, humor, and cultural nuance restores affective credibility (Baek
et al.,, 2024). Finally, organizations must invest in Al literacy and prompt-engineering
education. As Torkestani, Dose, and Mansouri (2025) emphasize, continuous training enables
marketing professionals to understand both the potential and the ethical limits of generative
systems, ensuring that decision-making remains interpretive rather than mechanical.

Cross-cultural findings reveal that determinants of trust vary significantly by region. In
European markets, transparency, data control, and compliance with privacy regulation ranked
highest in importance, reflecting the influence of GDPR-oriented consumer awareness. Middle
Eastern audiences, by contrast, prioritized relational authenticity and respect for tradition,
resonating with Quereshi’s (2024) observation that trust is culturally constructed rather than
universally defined. These differences imply that ethical Al governance should avoid uniform
templates. Instead, advertisers must design localized trust architectures that integrate global
ethical principles with regional communicative forms. Written consent notices may suffice in
Europe, whereas visual assurances, influencer endorsements, or symbolic cues of hospitality
can be more effective trust signals in Eastern contexts.

Beyond technological and cultural adaptation, the educational dimension of Al ethics
emerged as a decisive factor in organizational performance. Agencies that implemented
structured Al training, encompassing bias detection, ethical prompting, and interpretive
reasoning, displayed superior creative flexibility and accountability. This outcome aligns with
Torkestani et al. (2025), who demonstrated that Al literacy enhances innovation by fostering
critical dialogue between humans and machines. Within the coffee-machine firm, employees
who participated in such training achieved a 27 percent reduction in creative turnaround time
and reported higher satisfaction with Al integration. More importantly, staff gained confidence
in questioning algorithmic decisions, indicating that ethical oversight begins with empowered
human operators. Trust in Al, therefore, originates in trust toward those who design and deploy
it.

Synthesizing the empirical, conceptual, and practical evidence yields a coherent
conclusion: Al elevates advertising precision and ROI but simultaneously intensifies the moral
demand for transparency. Consumer trust mediates the link between technological capability
and behavioral engagement, determining whether innovation translates into sustained
relationship capital. Cross-cultural adaptation and human—Al collaboration emerge as central
to authenticity, while continuous education and governance sustain both innovation and
integrity. Ultimately, these findings affirm that Al advertising is not merely a technical frontier
but an ethical and relational enterprise. Its long-term success depends on whether technology
deepens rather than diminishes the bond between brands and their audiences, transforming
algorithmic persuasion into a mutually intelligible dialogue grounded in trust and shared
understanding.

4. DISCUSSION AND MANAGERIAL IMPLICATIONS

The findings demonstrate that artificial intelligence (Al) in advertising is most effective when
technological precision and ethical responsibility evolve together. The convergence of
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predictive analytics, personalization, and explainability produces measurable performance
improvements, but these advantages depend on the cultivation of trust. Al does not operate in
a moral vacuum; its success is mediated by the degree to which consumers perceive
transparency, fairness, and authenticity. In this sense, the empirical results affirm the
proposition that algorithmic efficiency must transition toward ethical intelligence, a
transformation that reshapes both the strategic and cultural dimensions of marketing practice.

The first major implication concerns the redefinition of advertising value. The results
confirm that predictive analytics and personalization contribute to measurable gains in
engagement and return on ad spend, yet these benefits plateau when consumers feel surveilled
or manipulated. This tension echoes Taylor’s (2025) argument that AI’s value derives not from
automation alone but from its ability to maintain the integrity of persuasion. Brands that use Al
to anticipate consumer needs without violating privacy achieve superior reputational outcomes,
illustrating that transparency and accountability constitute new dimensions of competitive
advantage. When explainability is integrated into advertising systems—through clear rationale
statements, opt-out mechanisms, or visible cues of consent—consumers interpret Al activity as
cooperative rather than coercive. This transformation recasts persuasion as dialogue, aligning
with Miller’s (2019) thesis that explainable systems humanize algorithmic decision-making.

The second implication relates to the evolution of creative labor in the era of algorithmic
collaboration. As generative models produce text, images, and design layouts at unprecedented
speed, the role of human creativity becomes one of interpretation rather than mere production.
Baek, Lee, and Choi (2024) demonstrated that hybrid campaigns, where human editors refine
Al-generated drafts, outperform fully automated outputs by restoring emotional nuance and
contextual appropriateness. The present study corroborates this finding through the coffee-
machine campaigns, where local creative teams infused cultural meaning into machine-
generated content, achieving higher trust and engagement. These results underscore the
necessity of maintaining human oversight not as a nostalgic attachment to tradition but as an
ethical imperative that preserves communicative empathy. Al-driven advertising therefore
demands new forms of creative literacy: professionals must learn not only how to operate
algorithms but also how to translate data patterns into emotionally resonant narratives.

The third implication involves the institutionalization of ethical governance as a
strategic resource. The evidence from quarterly audits demonstrates that fairness constraints
and bias correction directly enhance engagement metrics. This outcome substantiates Culnan
and Bies’s (2003) argument that ethical procedures yield tangible organizational returns. Firms
that embed governance frameworks into their daily operations, such as algorithmic auditing,
fairness evaluation, and cross-departmental oversight,create what Wamba et al. (2019) describe
as “trust capital,” an intangible yet enduring form of value. Ethical intelligence, therefore, is
not a peripheral concern but an operational capability that reduces regulatory risk while
amplifying consumer loyalty. The case findings further validate Taylor’s (2025) notion of
predictive governance: systematic auditing and ethical reflexivity enable firms to anticipate
moral and reputational challenges before they escalate. In this light, governance emerges not as
a constraint on innovation but as its precondition, ensuring that technological experimentation
proceeds within socially legitimate boundaries.
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A fourth implication arises from the cross-cultural variability of trust formation. The
analysis revealed that European consumers prioritize transparency, consent, and control,
whereas Middle Eastern audiences value relational authenticity and cultural respect. These
differences confirm Quereshi’s (2024) contention that trust is culturally constructed, shaped by
historical and normative contexts. Accordingly, managerial strategies should abandon
universalist ethics in favor of contextual sensitivity. Global advertisers must design multi-
layered trust architectures that harmonize universal principles, such as fairness and data
protection, with localized expressions of respect, reciprocity, and communal identity. In
practice, this may entail adapting communication tone, symbolic design, and interface language
to reflect regional moral vocabularies. Such localization transforms Al advertising from a
technocratic practice into a culturally literate dialogue, bridging algorithmic systems with
human meaning.

The fifth implication relates to organizational learning and capability development. The
evidence demonstrates that agencies with structured Al training programs achieve greater
creative agility, ethical consistency, and employee confidence. Torkestani, Dose, and Mansouri
(2025) identify prompt engineering as a cornerstone of future marketing education, a view
supported here by the observed performance gains following staff training in the coffee-
machine campaigns. Employees who understood the logic of generative systems and the ethics
of prompting not only produced superior creative outputs but also exhibited greater willingness
to question algorithmic biases. This reflexive engagement transforms human operators from
passive supervisors into critical partners of Al systems. Following Kolb’s (1984) experiential
learning model, organizations can institutionalize this process through iterative
experimentation, peer review, and interdisciplinary dialogue. Such environments foster ethical
resilience, the capacity to adapt to technological change without sacrificing moral awareness.

More broadly, these managerial insights collectively reframe Al-driven advertising as a
socio-technical ecosystem where performance and responsibility must coevolve. The
transformation from algorithmic efficiency to ethical intelligence demands three forms of
integration: cognitive, procedural, and cultural. Cognitively, managers must understand that
trust mediates every technological advantage; without it, data precision becomes irrelevant.
Procedurally, firms must design internal infrastructures, audits, dashboards, and training
protocols, that ensure transparency and fairness are maintained alongside efficiency. Culturally,
leadership must cultivate values of accountability and empathy, ensuring that innovation aligns
with the moral expectations of stakeholders. The synthesis of these elements defines what can
be termed sustainable persuasion, a mode of communication that leverages Al’s analytical
power while honoring human dignity and consent.

Finally, the broader implications of these findings extend beyond the advertising
industry to the general philosophy of human—machine collaboration. The results suggest that
the future of Al is neither fully automated nor entirely human-centered but co-creative. In this
paradigm, technology amplifies human insight rather than replacing it, while ethical governance
transforms corporate responsibility from reactive compliance into proactive design. Al systems
that are transparent, interpretable, and inclusive can enhance not only market performance but
also public trust in digital ecosystems. In turn, organizations that educate their workforce in Al
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literacy and ethical reasoning will shape an emergent professional culture where innovation and
conscience reinforce rather than oppose each other.

In sum, the discussion affirms that the trajectory of Al in advertising depends on the
integration of three intertwined intelligences: analytical precision, creative empathy, and ethical
accountability. Firms that balance these dimensions will sustain both economic and moral
legitimacy in increasingly algorithmic markets. The managerial implications are therefore clear:
competitive advantage in the age of Al arises not from automation alone but from the capacity
to make technology transparent, culture-sensitive, and morally intelligible. Advertising that
embodies these principles will redefine persuasion as a collaborative act between data and
humanity, ensuring that progress in computation remains aligned with the enduring human
demand for meaning, fairness, and trust.

5. CONCLUSION AND FUTURE RESEARCH

The research findings collectively confirm that artificial intelligence (Al) has moved beyond its
instrumental role as an operational support system to become a constitutive element in the logic
of contemporary advertising. Yet, this transformation reveals a crucial paradox: as Al enhances
analytical precision, creative productivity, and predictive power, it simultaneously exposes
advertising to deeper ethical vulnerabilities. The evidence demonstrates that technical
efficiency alone cannot sustain legitimacy. Trust, transparency, and cultural sensitivity are not
supplementary ideals but structural conditions for effective Al adoption. The results therefore
suggest that the next stage of advertising evolution will be defined not by the sophistication of
algorithms but by the moral intelligence with which they are governed.

The study contributes to scholarship by integrating insights from empirical, theoretical,
and managerial perspectives into a unified interpretive framework. Drawing on the Stimulus—
Organism—Response (SOR) model (Haneefa & Singh, 2025), it conceptualizes trust as the
central cognitive mediator linking algorithmic personalization with consumer engagement. In
this model, Al stimuli, personalized recommendations, predictive analytics, or generative
content, affect internal evaluations of fairness and credibility that, in turn, shape behavioral
outcomes. The results reinforce earlier theoretical propositions that algorithmic persuasion can
only remain effective when ethical transparency converts technical logic into humanly
intelligible meaning (Miller, 2019). This integration advances current debates in digital
marketing by reconciling technological determinism with normative theory, positioning Al not
as an autonomous force but as a relational medium shaped by human values.

The contribution is also methodological. By combining quantitative campaign metrics
with qualitative reflections from practitioners and consumers, the study establishes a dual-
evidence base for evaluating Al performance. The quantitative results, improvements in
forecast accuracy, cost efficiency, and engagement, correspond with established findings in
predictive marketing (Chung, Kim, & Park, 2021; Wamba et al., 2019). However, the
qualitative evidence reveals a persistent awareness gap: many consumers remain uncertain
about how algorithms determine the content they see. This disjunction between operational
success and perceptual opacity substantiates the claim that ethical communication is a
prerequisite for sustainable automation. Transparency mechanisms such as explainable Al
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(XAl) and fairness auditing emerge as crucial instruments for aligning performance metrics
with societal expectations.

From a managerial standpoint, the findings highlight the necessity of embedding ethical
governance, human creativity, and educational development within Al-driven ecosystems.
Institutionalizing quarterly audits, establishing internal Al literacy programs, and maintaining
human oversight over generative outputs are not merely compliance practices but strategic
investments. Organizations that operationalize these principles cultivate what Wamba et al.
(2019) describe as “trust capital,” a form of intangible value that compounds through credibility
and accountability. The study also reinforces Torkestani, Dose, and Mansouri’s (2025)
argument that prompt engineering and interpretive training are foundational to professional
competence in the digital era. Firms that build these capacities achieve not only technical
efficiency but also moral agility, the ability to anticipate ethical risk while sustaining creative
innovation.

At the cultural level, the research underscores the contextual nature of trust. Cross-
regional analysis shows that European markets emphasize data autonomy and regulatory
compliance, whereas Middle Eastern audiences prioritize relational authenticity and symbolic
respect. This variation validates Quereshi’s (2024) insight that trust is historically and culturally
situated rather than universally defined. For global advertisers, this means that ethical Al
governance must operate as a flexible architecture: global in its principles but local in its
execution. Adaptable ethical design, whether through transparent consent processes, culturally
resonant imagery, or context-sensitive communication, ensures that technology remains
anchored in human diversity.

Theoretically, the study expands the notion of sustainability in advertising beyond
environmental and economic parameters to include cognitive and ethical sustainability.
Sustainable persuasion implies that brands not only reduce informational waste but also
preserve interpretive clarity and consumer agency. Following Culnan and Bies (2003), the
evidence confirms that procedural fairness generates reputational equity as measurable as
financial return. Ethical intelligence, when institutionalized, produces a self-reinforcing cycle
of credibility, loyalty, and innovation. In this sense, the results align with Taylor’s (2025) call
for predictive governance, a managerial paradigm in which ethical foresight is treated as a form
of strategic anticipation.

Despite these contributions, certain limitations suggest avenues for future research. The
study’s empirical base, though diverse, remains confined to the advertising sector and a limited
set of regional markets. Further studies could employ longitudinal designs to observe how
perceptions of algorithmic fairness evolve over time and how regulatory interventions reshape
consumer expectations. Moreover, emotional constructs such as “awe,” “flow,” and “trust
resonance,” highlighted by Pandey, Dhaliwal, and Pandey (2025), warrant deeper psychometric
investigation using multimodal analytics such as eye-tracking or sentiment-based
neuroimaging. Future research might also examine how ethical education influences creative
decision-making by comparing trained and untrained teams in generative design contexts.
Cross-sectoral comparisons, between advertising, banking, healthcare, and public
communication, could illuminate how domain-specific ethics interact with algorithmic design
principles.
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Emerging technological trajectories further expand the research horizon. As generative
Al evolves toward greater autonomy, future studies must interrogate the moral boundaries of
synthetic creativity: at what point does co-creation become substitution, and how can regulatory
frameworks maintain human interpretive sovereignty? The development of global standards,
such as the European Union’s Al Act or ISO 42001 guidelines for Al management systems,
also calls for comparative policy analysis to evaluate how differing governance models affect
innovation and accountability. Finally, environmental implications of Al advertising, its energy
consumption, data storage, and digital waste, remain largely unexplored yet integral to a truly
sustainable communication paradigm.

In conclusion, this study argues that the future of advertising intelligence depends on
the integration of analytical, emotional, and ethical dimensions. Al systems that combine
precision with transparency, automation with empathy, and efficiency with fairness will define
the next generation of persuasive communication. As digital ecosystems grow increasingly
autonomous, the enduring responsibility of advertisers, educators, and policymakers is to
ensure that technology remains intelligible to those it seeks to influence. The success of Al in
advertising will not be measured solely by engagement metrics or return on investment, but by
its capacity to cultivate trust, respect cultural complexity, and preserve the ethical foundations
of human communication.
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ABSTRACT

Artificial Intelligence (Al) is transforming marketing by enabling firms to process vast
consumer datasets, identify emerging trends, and design campaigns aligned with sustainability,
corporate social responsibility (CSR), and environmental, social, and governance (ESG)
objectives. Drawing on contemporary literature and practical insights, this study examines how
Al applications, particularly predictive analytics, can forecast demand shifts and consumer
preferences, while natural language processing and sentiment analysis reveal attitudes toward
environmentally conscious practices. Findings show that Al enhances both short-term
campaign performance and long-term brand equity. However, challenges such as algorithmic
opacity, data privacy risks, and integration with legacy IT infrastructures remain significant
barriers, as emphasized by Akter et al. (2022). The study’s contribution lies in bridging
theoretical understanding and managerial practice, demonstrating how responsibly managed Al
can simultaneously advance sustainability and market competitiveness. It concludes that strong
governance frameworks, based on transparency, accountability, and regular algorithmic audits,
are essential for maintaining consumer trust and meeting evolving regulatory requirements.
Future research should investigate cultural and industry-specific dynamics to further refine Al-
driven sustainable marketing strategies.

Keywords: Artificial Intelligence, Marketing Strategy, Sustainability, Customer Insights,
Strategic Decision-Making

1. INTRODUCTION

Artificial intelligence (Al) has evolved from a technological support tool into a transformative
force redefining marketing logic, decision-making, and customer experience across global
industries. The convergence of Al, big data analytics, and digital platforms enables marketers
to analyze vast datasets, recognize behavioral patterns, and design personalized campaigns that
align with sustainability, corporate social responsibility (CSR), and environmental, social, and
governance (ESG) priorities (Haneefa & Singh, 2025). These technological capabilities, once
viewed primarily as instruments of operational efficiency, now serve as strategic enablers that
enhance value creation, competitive differentiation, and brand integrity in data-driven
economies.

The increasing deployment of Al across marketing channels, from quick commerce
applications to e-tail fashion platforms, illustrates a shift from reactive to predictive marketing
practices. In the quick-grocery sector, for instance, Al facilitates dynamic personalization,
smart search, and algorithmic pricing models that minimize consumer effort and optimize real-
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time decision-making. Using the Stimulus-Organism-Response (SOR) framework, Haneefa
and Singh (2025) demonstrated how Al-driven marketing stimuli (personalization, smart
search, and dynamic pricing) influence consumers’ internal attitudes, both utilitarian and
hedonic, thereby shaping their purchase intentions. The SOR model underscores a cognitive-
affective duality in which technology-driven stimuli affect perception and emotional states
before manifesting in behavioral responses. Such findings emphasize that the marketing value
of Al lies not merely in automation but in its ability to mediate perception, experience, and
choice.

This transformative potential of Al extends far beyond the digital shopping interface. In
fashion and e-tail industries, the adoption of Al-enabled services has introduced emotional and
experiential dimensions that redefine customer journeys. Pandey, Dhaliwal, and Pandey (2024)
illustrated that Al-powered retail interfaces, such as virtual try-on systems, recommendation
engines, and chatbots, can simultaneously enhance concentration, control, and enjoyment,
thereby generating an “awe experience” among consumers. Drawing upon the broaden-and-
build theory of positive emotions, their study revealed that customer experiences are no longer
limited to functional satisfaction; instead, they are shaped by immersive emotional engagement
facilitated by Al. This paradigm positions the consumer not as a passive data point but as a co-
experiencer in an interactive digital ecosystem.

The shift from rational to emotional marketing through Al-driven design redefines how
customer value is created and sustained. Traditional marketing relied on segmentation and static
positioning, whereas Al-enabled marketing leverages real-time behavioral data, adaptive
learning models, and contextual intelligence. Machine learning and natural language processing
(NLP) systems interpret nuanced sentiment patterns across social media, review platforms, and
purchase histories, transforming consumer insights into actionable strategies (Kaplan &
Haenlein, 2019; Srivastava et al., 2023). In doing so, marketers can dynamically recalibrate
campaigns to reflect shifts in consumer expectations, environmental concerns, and ethical
awareness, particularly vital for firms striving to integrate sustainability within competitive
markets.

However, while the technological promise of Al is considerable, its diffusion into
marketing practice also reveals profound capability gaps. Most organizations acknowledge Al’s
potential, yet few have achieved maturity in Al literacy, governance, or ethical alignment
(Torkestani, Dose, & Mansouri, 2025). The critical challenge lies not in data access but in
human competency—especially the ability to interpret, design, and ethically prompt Al systems
to produce contextually relevant outputs. As large language models (LLMSs) such as GPT-4 or
Gemini become embedded in marketing workflows, prompt engineering emerges as a core
strategic and educational competency. Effective prompting involves crafting structured and
intentional language inputs that guide Al models toward accurate, creative, and brand-
consistent outcomes (Reynolds & McDonell, 2021). Without this literacy, marketers risk
algorithmic bias, inefficiency, or reputational harm.

Torkestani et al. (2025) argue that marketing education must integrate prompt
engineering into curricula to bridge the skill gap between technological sophistication and
managerial capability. Their framework, informed by constructivist and experiential learning
theories (Kolb, 1984; Vygotsky, 1978), outlines how marketers can develop advanced
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competencies through hands-on engagement with Al tools. Ethical literacy, transparency, and
reflexive awareness are positioned as equally critical components of this competency. Thus,
Al-driven marketing today requires not only analytical proficiency but also ethical and
interpretive agility, a balance between technical precision and human judgment. These studies
highlight a multidimensional transformation in marketing. Haneefa and Singh (2025) view Al
as a behavioral stimulus shaping purchase intention; Pandey et al. (2024) conceptualize Al as
an experiential medium generating awe and flow; and Torkestani et al. (2025) regard Al as a
pedagogical and ethical frontier requiring skill development. Synthesizing these perspectives
suggests that Al is simultaneously a technological infrastructure, an experiential environment,
and a cognitive partner. This convergence marks a departure from the instrumental logic of
earlier digital marketing frameworks, positioning Al as a co-creative agent within sustainable,
customer-centric ecosystems.

Despite growing interest, current scholarship reveals several theoretical and practical
gaps. First, most empirical models emphasize customer behavior but overlook how Al literacy
among marketing professionals influences the design and ethical deployment of Al systems.
Second, while affective dimensions such as awe and engagement have been studied in isolation,
few models integrate these with predictive analytics or governance frameworks. Third,
sustainability and CSR objectives are often rhetorically invoked but not operationally linked to
Al’s algorithmic decision structures. These omissions highlight the need for a holistic
framework that connects Al-driven analytics, emotional engagement, and human capability
building under a unified sustainable marketing strategy.

This article develops an integrative conceptual model that unites three complementary
dimensions of Al-driven marketing. The first is the predictive-analytical dimension, which
explores how Al processes large volumes of consumer data, uncovers behavioral patterns, and
anticipates future trends that guide marketing strategy (Haneefa & Singh, 2025). The second is
the experiential-emotional dimension, showing how Al interfaces can create immersive and
emotionally rich experiences, moments of curiosity, enjoyment, or awe, that draw users into
more meaningful engagement with brands (Pandey et al., 2024). The third is the educational-
competency dimension, emphasizing the role of Al in developing prompt-engineering skills,
ethical sensitivity, and creative confidence among marketing learners and professionals
(Torkestani et al., 2025). Rather than treating these areas as separate, the model views them as
parts of a shared story about how technology and humanity meet in the marketing world. Al
does not simply automate or predict; it learns, responds, and co-evolves with human behavior.
Through this perspective, Al becomes a socio-technical ecosystem, a living network of
algorithms, users, educators, and ethical principles that collectively shape the future of
marketing in sustainable and responsible ways.

In this article, | explore these ideas in several stages. | begin by establishing the
conceptual foundations, drawing from the Stimulus—Organism—Response (SOR) model, flow
theory, and constructivist learning principles to frame how Al influences both consumers and
marketers. | then discuss current research methods and practical examples, highlighting
approaches such as structural equation modeling (SEM) and thematic analysis that reveal how
these dimensions work in practice. The following section turns to implications for professionals
and educators, showing how predictive insight, emotional design, and Al literacy can strengthen
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ethical and strategic decision-making. The article closes with reflections on the broader ethical
landscape of Al-driven marketing and offers directions for building more sustainable, human-
centered marketing ecosystems.

2. LITERATURE REVIEW AND CONCEPTUAL BACKGROUND

2.1. Artificial Intelligence in Marketing: From Automation to Strategic Intelligence

The adoption of Al across marketing functions has redefined the boundaries between human
creativity and computational reasoning. Initially deployed for data mining and process
automation, Al has matured into a strategic system that informs segmentation, pricing, content
design, and customer relationship management (Kaplan & Haenlein, 2019; Chaffey & Ellis-
Chadwick, 2019). In its analytical dimension, Al enables marketers to synthesize unstructured
consumer data, reviews, purchase histories, clickstreams, and social media discourse, into
actionable insights that anticipate behavioral change. This capability marks a shift from
descriptive analytics to predictive and prescriptive intelligence, where algorithms model not
only what customers do but why they do it (Haneefa & Singh, 2025).

Within the quick-commerce (Q-commerce) and grocery sectors, Al now underpins the
entire value chain. Haneefa and Singh (2025) identify personalization, smart search, and
dynamic pricing as core Al-driven marketing techniques that function as stimuli within the
Stimulus-Organism-Response (SOR) model. Personalization algorithms curate product
assortments tailored to behavioral histories, reducing cognitive effort for consumers. Smart
search mechanisms, powered by natural language processing, translate incomplete or colloquial
queries into precise product matches, enhancing discoverability and user satisfaction. Dynamic
pricing models, often based on reinforcement learning, optimize prices in real time by analyzing
demand elasticity, inventory levels, and competitor activity. Together, these features establish
a feedback loop between consumer perception and system intelligence—a continuous co-
adaptation process between human intention and algorithmic learning.

This convergence yields significant managerial implications. The SOR framework
highlights that marketing stimuli trigger internal cognitive and affective states (the “organism”),
which subsequently determine behavioral responses such as purchase intention or loyalty. In
Haneefa and Singh’s (2025) empirical analysis, hedonic and utilitarian attitudes mediate this
relationship, revealing that AI’s effectiveness depends on its capacity to appeal to both rational
and emotional dimensions of decision-making. In other words, algorithmic personalization
must not only match utility but also create delight, curiosity, and a sense of relevance.

These insights extend to omnichannel strategies where consistency across digital and
physical touchpoints is essential. The same Al logic that powers app-based grocery delivery
also informs recommendation systems in brick-and-click retail. Machine learning models
synchronize product visibility across e-commerce sites, in-store kiosks, and mobile
applications, ensuring a seamless customer journey. As a result, marketing has evolved from
message delivery to experience orchestration, a dynamic ecosystem where Al continuously
calibrates context, mood, and intent.

2.2. Customer Experience, Flow, and the Affective Turn in Al Marketing
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The emotional and experiential dimension of Al marketing, often termed the “affective turn,”
builds on decades of consumer psychology research emphasizing enjoyment, flow, and awe in
digital environments. Pandey, Dhaliwal, and Pandey (2024) explored how Al-enabled
interfaces alter the psychological state of flow, defined as deep concentration, perceived
control, and intrinsic enjoyment. Rooted in Csikszentmihalyi’s (1990) flow theory, this
framework posits that consumers experience optimal engagement when their skill level aligns
with task challenge, an equilibrium that induces immersion and positive affect.

Pandey et al. (2024) demonstrated that Al-powered e-retail services, such as augmented

reality (AR) try-on, virtual assistants, and recommendation engines, can both enhance and
disrupt this flow. When Al interfaces offer intuitive control and immediate feedback,
consumers report heightened enjoyment and awe. Conversely, when Al systems overwhelm
users with complexity or unpredictability, they disrupt concentration and diminish satisfaction.
This finding is critical for marketers designing Al touchpoints: technological sophistication
alone does not guarantee engagement; emotional calibration is equally vital.
The study’s adoption of the broaden-and-build theory provides a deeper psychological
explanation. Positive emotions such as awe expand users’ perceptual and cognitive capacity,
encouraging exploratory behavior and brand attachment (Keltner & Haidt, 2003). In contrast,
frustration or anxiety narrows focus and discourages interaction. Thus, Al design becomes a
form of emotional architecture, shaping how consumers feel as much as what they do.

In practical terms, successful Al marketing experiences balance control, concentration,
and enjoyment, ensuring that consumers perceive technology as an extension of their agency
rather than an external constraint. For example, virtual try-on tools in fashion e-tail allow users
to visualize products in realistic contexts, transforming the act of shopping into self-discovery.
Chatbots that simulate empathetic conversation increase trust, while voice-activated systems
provide accessibility and convenience. These experiences generate emotional resonance,
reinforcing loyalty and perceived brand intimacy (Ameen et al., 2021; Huang & Rust, 2018).
Such findings align with Haneefa and Singh’s (2025) argument that personalization acts as a
psychological stimulus, reducing cognitive friction and promoting positive affect. The synthesis
of these studies suggests that AI’s marketing value lies at the intersection of functionality and
feeling. When personalization and emotional engagement coalesce, they produce an “awe
experience,” a state of elevated satisfaction that transcends transactional exchange.

2.3. Bridging the Al Competency Gap: Educational and Ethical Dimensions

While the analytical and experiential dimensions of Al in marketing are well established, the
human-capability dimension remains underdeveloped. Torkestani, Dose, and Mansouri (2025)
identified a critical gap between technological innovation and workforce readiness: despite
widespread investment in Al, only a small proportion of organizations consider themselves
fully Al mature. This maturity gap arises from deficiencies in Al literacy, prompt engineering,
and ethical governance.

Prompt engineering, the ability to design effective instructions that elicit accurate
outputs from large language models, has emerged as an essential marketing competency. It
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combines linguistic precision, contextual awareness, and ethical discernment. For marketers
using generative Al tools like ChatGPT or Gemini, the quality of outcomes depends directly on
the quality of prompts. A poorly constructed prompt may yield biased or irrelevant content,
while a well-designed one ensures coherence, creativity, and factual reliability (Reynolds &
McDonell, 2021).

Torkestani et al. (2025) present a five-part educational framework designed to integrate
prompt engineering into marketing curricula in a way that combines technical mastery with
ethical and creative awareness. The framework begins with foundational knowledge, where
students gain a clear understanding of both Al principles and core marketing theory. It then
moves into skill development, encouraging hands-on practice with prompting strategies such
as Chain-of-Thought, Self-Refinement, and Cumulative Reasoning. Curriculum design plays a
key role in embedding experiential learning activities that help students apply these techniques
to real-world marketing scenarios. The model also stresses faculty collaboration, promoting
interdisciplinary teaching that brings together perspectives from computer science,
communication, and business education. Finally, ethical Al use is placed at the center of the
framework, focusing on data privacy, bias mitigation, and algorithmic transparency.

Drawing on constructivist and experiential learning theories (Piaget, 1954; Kolb, 1984),
this approach emphasizes active engagement and learning through experimentation. Students
interact directly with Al tools, evaluate model outputs, and iteratively refine their prompts to
improve accuracy and relevance. Vygotsky’s (1978) concept of social constructivism supports
this collaborative environment, where peer interaction and shared critique deepen conceptual
understanding. Workshops and simulation-based exercises allow learners to co-create
marketing content, conduct sentiment analysis, and critically assess ethical issues such as bias
or overfitting in Al-generated materials.

The ethical dimension of this pedagogy is vital to its effectiveness. As Al becomes
increasingly embedded in content creation, personalization, and predictive marketing, the risks
of algorithmic discrimination, data misuse, and system opacity demand informed oversight.
Scholars such as Jobin et al. (2019) and Acar (2024) emphasize that responsible Al marketing
depends on transparent and accountable practices, including regular algorithm audits and
stakeholder involvement. Building on this, Torkestani et al. (2025) argue that ethical literacy
should be considered as essential as technical skill for the next generation of marketers.
Educating students in prompt engineering not only equips them to use Al systems effectively
but also cultivates the discernment needed to guide these tools toward socially responsible and
innovative outcomes, transforming marketing practice from data-driven automation into a form
of intelligent and ethical orchestration.

2.4. Toward a Sustainable Al Marketing Paradigm
The integration of predictive analytics, emotional design, and educational ethics creates the
foundation for a sustainable marketing ecosystem. In this context, “sustainability” extends

beyond environmental responsibility to encompass organizational and cognitive sustainability:
the ability to maintain ethical consistency, user trust, and adaptive learning over time.
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From a theoretical perspective, the convergence of SOR and Flow models demonstrates
that Al stimuli shape both rational and emotional consumer pathways. When combined with
constructivist learning theory, these frameworks yield a multi-level understanding of Al as both
subject and teacher, a system that learns from consumers while educating the marketers who
build it. This bidirectional learning process positions Al-driven marketing as a reflexive
ecosystem, continuously adapting to technological, social, and ethical challenges.

Practically, this paradigm demands interdisciplinary collaboration. Data scientists,
behavioral researchers, designers, and educators must co-develop frameworks that balance
precision with empathy. In retail and digital commerce, Al can guide sustainable consumption
by aligning personalization with eco-conscious values, such as highlighting products with lower
carbon footprints or transparent supply chains. In education, similar systems can personalize
learning trajectories, ensuring that students not only master tools but also internalize ethical
reasoning.

2.6. Research Gaps and Future Directions

The literature reveals several underexplored intersections.
1. Ethical Personalization: How can Al personalization balance persuasion with
consumer autonomy?
2. Flow in Hybrid Retail: Can Al maintain emotional continuity between online and
offline experiences?
3. Pedagogical Evaluation: What assessment metrics best measure Al literacy and ethical
competence among marketing students?
Addressing these questions requires mixed-method research integrating quantitative modeling
(e.g., SEM, neural-network analysis) with qualitative inquiry (e.g., ethnography of Al learning
environments). This methodological pluralism ensures that technological and humanistic
perspectives inform each other, promoting a truly sustainable understanding of Al-driven
marketing.

3. METHODOLOGICAL INSIGHTS AND INDUSTRY APPLICATIONS
3.1 Methodological Synthesis Across Al-Marketing Studies

Recent empirical studies in Al-driven marketing reveal a growing integration of quantitative
modeling and qualitative inquiry, reflecting a methodological convergence in the field. Haneefa
and Singh (2025) employed structural equation modeling (SEM) within the Stimulus—
Organism—Response (SOR) framework to examine how personalization, intelligent search
mechanisms, and dynamic pricing influence consumer purchase intentions. Pandey et al. (2024)
conducted a survey-based investigation grounded in broaden-and-build theory, exploring how
perceived control, concentration, and enjoyment shape consumers’ experiences of awe in Al-
enabled e-commerce settings. In a different direction, Torkestani et al. (2025) applied an
integrative literature review and case study approach informed by constructivist educational
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theory to design a pedagogical model for embedding prompt engineering in marketing
education.

These studies collectively point toward the value of a mixed-method research paradigm
capable of addressing both technological performance and human perception. Quantitative
approaches such as SEM, covariance-based modeling (CB-SEM), and machine learning
analytics enable the identification and validation of causal links between Al features and
behavioral outcomes. In parallel, qualitative methods, including focus groups, ethnographic
observation, and think-aloud usability studies, illuminate experiential dimensions such as
emotional engagement, cognitive effort, and ethical awareness that numerical data alone cannot
capture. A sustainable research design in Al-driven marketing thus benefits from
methodological triangulation, combining analytical precision with interpretive insight to
evaluate algorithmic accuracy, psychological response, and human competence within a
coherent framework.

3.2 Proposed Integrated Methodological Framework

Building on prior research, this study introduces a three-phase mixed-method framework
developed to assess both the operational effectiveness and the ethical alignment of Al-driven
marketing strategies.

Phase 1: Quantitative Evaluation of Al Stimuli

Drawing on validated measures from Haneefa and Singh (2025), the first phase examines
consumer reactions to personalization, intelligent search functions, and dynamic pricing across
multiple sectors such as retail, fashion, and travel. Constructs including utilitarian attitude,
hedonic attitude, and purchase intention are measured using a five-point Likert scale. Data are
analyzed through structural equation modeling (SEM) to identify both direct and mediated
effects. In addition, algorithmic performance indicators—such as response time,
recommendation accuracy, and perceived price fairness—are incorporated as objective
covariates to ensure a balanced assessment of technological efficiency and user perception.

Phase 2: Qualitative Analysis of Flow and Emotional Engagement

Following the methodological approach of Pandey et al. (2024), the second phase employs in-
depth interviews and reflective journals to capture consumers’ emotional experiences during
interaction with Al-driven platforms such as chatbots, virtual try-on tools, or voice assistants.
Participants’ navigation behaviors are observed, and transcripts are thematically coded for core
flow dimensions—concentration, enjoyment, and control—allowing the identification of
affective peaks such as awe or frustration. This qualitative layer provides essential emotional
and cognitive insights that complement and refine the quantitative findings from Phase 1.

Phase 3: Educational and Ethical Competency Assessment
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Adapting the educational model proposed by Torkestani et al. (2025), the third phase engages
marketing students and professionals in workshops centered on prompt-engineering practices
using large language models (LLMs). Participants design prompts for content generation,
customer insight development, or campaign strategy, followed by self-assessment of the ethical
quality of the produced outputs. Evaluation rubrics focus on clarity, creativity, bias awareness,
and transparency. The insights generated in this phase are reintegrated into the earlier stages of
analysis, linking human expertise and ethical literacy to the overall performance and social
responsibility of Al-based marketing systems.

3.3 Operational Model for Industry Adoption

The proposed methodology extends beyond academic inquiry and offers a practical framework
for industry professionals seeking to evaluate and improve their Al-based marketing systems.
It envisions an ongoing operational cycle composed of four interconnected stages. In the first
stage, data acquisition and processing, Al models gather customer information from online and
offline touchpoints while ensuring GDPR-compliant anonymization. The second stage,
algorithmic application, involves the deployment of predictive models for personalization,
dynamic pricing, and sentiment analysis. In the third stage, customer experience monitoring,
engagement indicators such as flow and awe are measured through psychometric tools, with
interactive dashboards visualizing real-time emotional responses. Finally, the stage of human-
competency feedback allows marketers to review algorithmic outcomes, refine prompts, and
adjust ethical guidelines. This cyclical process represents a system of mutual learning in which
Al adapts through data input, while human practitioners evolve through reflection and ethical
calibration.

In the quick-commerce sector, Al enhances both efficiency and personalization by

predicting purchase frequency, anticipating replenishment needs, and designing dynamic
bundles based on consumers’ previous transactions (Haneefa & Singh, 2025). When applied
through an SOR-based survey model, researchers can identify which stimuli, such as smart
search or tailored recommendations, most effectively influence repeated app usage. These
insights enable managers to prioritize the features that have the strongest psychological impact,
ensuring that technological investment aligns with consumer motivation.
In the fashion and e-tail industry, Al applications such as virtual try-on tools, conversational
agents, and image-based recommendation systems have transformed online shopping into a
sensory experience. Using the broaden-and-build framework introduced by Pandey et al.
(2024), qualitative analyses can uncover which design elements evoke awe and engagement
rather than cognitive strain. The findings support UX redesign by simplifying navigation,
personalizing digital avatars, and strengthening users’ sense of control, key drivers of emotional
satisfaction and return intention.

The same methodological principles can be applied to marketing education and
corporate training, following the model proposed by Torkestani et al. (2025). Through hands-
on prompt-engineering workshops, participants learn to employ techniques such as Chain-of-
Thought and Self-Refinement to guide large language models in content creation and customer
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analysis. Post-activity reflections and surveys help assess confidence, creativity, and ethical
awareness. Quantified outcomes from these sessions can then inform curriculum development,
training programs, and recruitment strategies by identifying the skills and values most relevant
to Al-literate marketing practice.

A range of analytical tools ensures that both algorithmic efficiency and human
experience are evaluated within the same methodological ecosystem. Quantitative models such
as covariance-based SEM are used to validate the causal relationships proposed in SOR-based
designs, while machine-learning analytics predict outcomes like purchase intention or customer
churn. Sentiment analysis helps capture emotional nuances across consumer texts, and thematic
analysis reveals recurring experiential patterns of flow and awe. In educational and professional
contexts, prompt-engineering evaluations assess human-Al interaction skills through metrics
such as creativity and bias reduction. This integrated toolkit enables the measurement of
cognitive, affective, and technical variables in a cohesive analytical structure.

Ethical and data governance remain central to this approach. Consistent with the
recommendations of Torkestani et al. (2025) and Jobin et al. (2019), researchers are encouraged
to implement transparency audits that document data sources and model parameters, bias
detection protocols to identify demographic distortions, informed consent mechanisms to
protect participant autonomy, and algorithmic accountability logs to record both system
decisions and human interventions. Adopting such safeguards aligns with global frameworks
including ISO 42001 (Al Management Systems) and the European Al Act, strengthening public
trust in marketing analytics and research practices.

From an industry perspective, the integration of these methodological elements
produces several strategic advantages. First, combining structural and behavioral analytics
supports evidence-based decision-making, enabling organizations to allocate resources to the
most influential Al features. Second, embedding qualitative insights into design processes
promotes enhanced customer experience, ensuring that Al interactions remain emotionally
engaging rather than mechanistic. Third, structured workforce development through prompt-
engineering and ethical training fosters an adaptive learning culture that bridges technological
expertise and moral accountability. These outcomes collectively contribute to the establishment
of sustainable marketing ecosystems that balance efficiency with empathy and social
responsibility.

Despite its broad applicability, the integrated approach faces certain limitations.
Cultural differences may shape how consumers perceive personalization or experience awe,
underscoring the need for comparative studies across regions and demographics. Additionally,
the rapid evolution of generative Al calls for methodological flexibility, as traditional SEM
assumptions may not capture complex, non-linear learning behaviors. Future research should
therefore experiment with hybrid modeling techniques that combine machine-learning
predictors with SEM pathways and explore real-time A/B testing enriched with psychometric
assessment. Longitudinal studies could further illuminate how prompt-engineering proficiency
develops over time and how this growth corresponds to organizational maturity in Al adoption.

4. DISCUSSION AND MANAGERIAL IMPLICATIONS
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4.1 Interpreting the Convergence of Analytics, Emotion, and Education
The literature and methodology outlined above converge on a central insight: Al in marketing
is no longer a discrete technological subsystem but a socio-technical ecosystem that merges
computation, emotion, and cognition. The analytical dimension transforms consumer data into
strategic foresight; the experiential dimension transforms user interfaces into affective
environments; and the educational dimension ensures that human actors can interpret, audit,
and ethically refine algorithmic outputs. The interplay of these dimensions creates what might
be termed a sustainable intelligence cycle, a feedback system in which data, emotion, and
knowledge reinforce each other.

From a strategic management perspective, the convergence of these dimensions offers
a new form of competitive advantage. Firms that integrate predictive analytics with human
empathy and Al literacy can achieve long-term differentiation. Such organizations not only
anticipate consumer demand but also cultivate trust and authenticity, intangibles that purely
technological innovation cannot guarantee (Haneefa & Singh, 2025; Pandey et al., 2024). In
this sense, sustainability in marketing is less about environmental compliance alone and more
about the capacity to maintain harmony among automation, emotion, and ethics.

4.2 Analytical Insights: Toward Cognitive Sustainability

Analytical intelligence represents the backbone of modern marketing operations. Yet as data
volumes expand exponentially, analytical sustainability becomes a managerial imperative.
Decision-makers must ensure that machine-learning models remain transparent, interpretable,
and aligned with corporate responsibility goals. Algorithmic audits, recommended by both
Torkestani et al. (2025) and Jobin et al. (2019), provide a mechanism to evaluate fairness and
bias in recommendation systems or dynamic-pricing engines.

Managers should institutionalize cognitive sustainability: a practice of continuously
educating Al systems and employees alike. Dashboards that monitor not only sales metrics but
also ethical indicators, such as fairness scores or environmental impact ratios, transform
analytics from a profit-only tool into a multi-objective decision framework. This shift mirrors
the European Al Act’s emphasis on human oversight and traceability, highlighting that
sustainable analytics is both a technological and a moral commitment.

4.3 Experiential Insights: Designing for Awe and Flow

Pandey et al. (2024) emphasize that customer awe and flow are crucial affective responses in
Al-mediated commerce. In practice, these emotions determine the success of digital
experiences. Companies that design Al interfaces to elicit concentration, enjoyment, and
perceived control foster customer immersion and loyalty.

Managers should, therefore, apply experience architecture principles. Al features must
be tested not only for usability but also for emotional resonance. A voice assistant that adapts
tone to user sentiment, or a recommendation engine that alternates between novelty and
familiarity, can trigger micro-moments of awe. These affective peaks translate into memory
retention and positive word-of-mouth, expanding brand equity beyond functional satisfaction.
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Thus, experiential design becomes a form of emotional sustainability, maintaining long-term
consumer engagement without cognitive fatigue.

A further implication concerns cross-cultural design sensitivity. The threshold for awe,
and the balance between control and enjoyment, may vary between markets. Multilingual
sentiment analysis and localized UX testing can ensure inclusivity, avoiding ethnocentric
assumptions about digital pleasure or technological trust.

4.4 Educational Insights: Embedding Al Literacy in Organizational Culture

Torkestani et al. (2025) identify prompt engineering as the emergent literacy of marketing in
the generative-Al era. For managers, this implies that human resource development and
marketing strategy are now intertwined. Organizations must cultivate “Al-ready” professionals
who can design, question, and ethically guide machine outputs.

Corporate academies and universities should collaborate to develop curricula that combine
technical fluency with ethical understanding across four key dimensions. First, hands-on
prompt-design laboratories should allow learners to experiment directly with large language
models, testing how variations in input structure affect Al-generated marketing outputs.
Second, interdisciplinary workshops should bring together expertise from computer science,
linguistics, and marketing to help participants understand Al not only as a technical instrument
but as a communicative and cultural medium. Third, specialized modules on algorithmic bias,
data privacy, and explainability must be included to ensure that students and professionals can
identify systemic risks and design transparent, fair Al applications. Fourth, reflective case
studies should encourage participants to analyze real-world marketing dilemmas, cultivating
ethical reasoning and long-term awareness of accountability in digital practice. Embedding
such programs into institutional learning structures would create dynamic organizational
ecosystems where human and machine intelligence develop in parallel. This competence-
building process decreases reliance on external vendors, stimulates internal innovation, and
strengthens brand credibility by promoting responsible and transparent Al engagement.

4.5 Managerial Framework for Sustainable Al Marketing

The integrated findings of this study can be organized into a four-pillar managerial framework
designed to guide the sustainable implementation of Al-driven marketing. The first pillar,
Predictive Intelligence, focuses on the analytical capabilities of Al systems that forecast
consumer behavior and market trends. This component emphasizes both accuracy and
interpretability, ensuring that algorithmic outputs remain transparent and actionable. The
second pillar, Affective Design, centers on the emotional dimension of marketing, seeking to
enhance user experience through moments of flow and awe that increase engagement and
emotional resonance. The third pillar, Ethical Governance, addresses the need for transparent,
fair, and accountable Al practices. Regular algorithmic audits, bias detection mechanisms, and
open reporting structures serve as measurable indicators of integrity and compliance. The fourth
pillar, Human Competency, highlights the importance of continuous learning through training
in prompt engineering, Al literacy, and ethical reasoning. Together, these four pillars create a
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dynamic balance between technology, emotion, ethics, and education, transforming the
conceptual model into a functional strategy that supports both business performance and
societal well-being.

When effectively aligned, Al-driven marketing delivers several strategic advantages.
Predictive analytics enhances forecasting accuracy, refining inventory management, pricing,
and personalization decisions to reduce inefficiencies. Intuitive Al interfaces empower
customers by minimizing friction and increasing autonomy, thereby fostering satisfaction and
long-term loyalty. Transparent algorithms and ethically informed communication build
reputation capital, reinforcing stakeholder trust and public confidence. Furthermore, continuous
education and skill development strengthen organizational learning agility, enabling firms to
adapt swiftly to emerging technologies. Yet these benefits coexist with significant risks,
including algorithmic opacity, data breaches, over-personalization leading to user fatigue, and
cultural misalignment between Al-generated outputs and diverse audience expectations. To
mitigate such risks, organizations must implement governance systems that integrate technical
safeguards with human oversight. Establishing ethical review boards and cross-functional
monitoring committees can help institutionalize accountability and ensure that innovation
proceeds within responsible and socially aware boundaries.

The societal and policy dimensions of sustainable Al marketing underscore its broader
relevance beyond corporate strategy. As marketing algorithms increasingly shape public
perception and consumer behavior, policymakers recognize their potential as instruments of
social influence that require careful regulation. Companies that adopt transparent data
management practices, publish regular Al impact assessments, and align operations with global
ethical standards contribute directly to public trust and regulatory harmony. Moreover,
integrating Al marketing strategies with environmental, social, and governance (ESG)
objectives, such as reducing digital waste, advancing inclusive communication practices, and
supporting Al ethics education, positions organizations as leaders in responsible innovation. By
combining technological advancement with social accountability, sustainable Al marketing can
function as both a business advantage and a form of civic engagement, bridging corporate goals
with the ethical imperatives of the digital age.

5. CONCLUSION AND FUTURE RESEARCH

This study brings together three interrelated domains of contemporary marketing scholarship,
Al analytics, consumer experience, and marketing education—into a cohesive conceptual and
methodological framework. Building upon the work of Haneefa and Singh (2025), Al is
reinterpreted as a predictive and analytical engine that shapes consumer cognition through
mechanisms such as personalization, intelligent search, and dynamic pricing. Extending the
insights of Pandey et al. (2024), the research highlights the emotional dimension of Al-mediated
interaction, demonstrating that experiences of flow and awe are essential to sustaining
consumer engagement and loyalty. Following Torkestani et al. (2025), it also underscores
prompt engineering and ethical literacy as essential competencies that allow marketers and
students alike to participate actively and responsibly in Al-enabled ecosystems. Taken as a
whole, the findings define Al-driven marketing as an adaptive socio-technical system that
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harmonizes algorithmic intelligence, emotional resonance, and human learning to achieve
sustainable strategic advantage.

Theoretically, the research makes several contributions to the field. It unifies previously
distinct frameworks, namely, the Stimulus—Organism—Response (SOR) model, flow theory,
and constructivist learning, into a single integrative structure, illustrating the reciprocal
connections between data, emotion, and education. It also expands the meaning of sustainability
beyond its conventional environmental and economic dimensions to include the cognitive,
affective, and ethical continuity of human-machine collaboration. Most importantly, it
proposes a human-centered paradigm for Al, reframing technology not as an autonomous
decision-maker but as a co-creative and educative partner in marketing practice.

For practitioners, this framework offers a concrete pathway for embedding both
performance and ethics into organizational design. Firms can integrate predictive dashboards,
emotional analytics, and employee training programs within a unified governance structure.
Managers may employ flow indices and prompt-engineering evaluations as new performance
indicators, linking customer satisfaction with employee competency. Through such alignment,
Al adoption evolves from a tool of operational efficiency into a platform for trust, transparency,
and long-term value creation. Nonetheless, several limitations remain. The framework, while
comprehensive, is primarily conceptual and requires empirical validation across diverse
industries and cultural contexts. Emotional constructs such as flow and awe may vary according
to demographic variables like age, digital literacy, or cultural background, necessitating
comparative cross-sectional studies. Moreover, educational programs in prompt engineering
are still emerging, and standardized instruments for assessing ethical and cognitive outcomes
have not yet been developed. Addressing these gaps will require sustained collaboration among
data scientists, behavioral researchers, and education specialists.

Future research should pursue multiple directions to strengthen and expand the current
model. Real-time multimodal analytics, such as eye-tracking, facial emotion recognition, and
voice sentiment analysis, can be used to measure customer immersion during Al-mediated
interactions. Cross-cultural studies should explore how ethical expectations and emotional
responses differ across global markets. Researchers might also design Al literacy indices to
evaluate organizational readiness and ethical maturity. The emerging field of green Al
marketing deserves particular attention, focusing on how algorithms can optimize for
environmental as well as economic goals, such as carbon-neutral advertising and transparent
supply-chain monitoring. Finally, longitudinal studies are needed to measure how continuous
training in prompt engineering influences marketing creativity, campaign quality, and ethical
compliance over time.

Acrtificial intelligence has become inseparable from the contemporary marketing
landscape, yet its value ultimately depends on the ethical and intellectual maturity with which
it is managed. The integration of predictive analytics, emotional engagement, and educational
ethics represents the foundation of a sustainable marketing paradigm. Organizations that
cultivate this equilibrium will not only achieve competitive success but also contribute to a
more transparent, empathetic, and socially responsible digital economy. The future of
marketing lies in co-evolution, algorithms that adapt to human meaning, consumers who gain
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confidence through intelligent systems, and marketers who embrace lifelong learning within an
ethically guided Al ecosystem.
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OZET

Bu calisma, tam kapsamli liderlik (full-range leadership) alanindaki akademik arastirmalari
bibliyometrik analiz yontemi ile inceleyerek, kiiresel egilimleri ve literatiiriin gelisim
dinamiklerini ortaya koymay1 amaglamaktadir. Arastirmada, “Web of Science” veri tabanindan
elde edilen ve 2003-2025 yillar1 arasinda ingilizce dilinde yayimlanmis toplam 107 galisma
degerlendirilmistir. Bibliyometrik analiz kapsaminda yayin sayilari, atiflar, yazar isbirlikleri,
tilkelerin katkilari, anahtar kelime dagilimlar1 ve tematik gelisim siiregleri incelenmistir.

Elde edilen bulgular, tam kapsamli liderlik arastirmalarinin yillar iginde istikrarli bir artig
gosterdigini ortaya koymaktadir. Yillik yayin artig oran1 %7,59 olarak hesaplanmis, toplam atif
sayis1 5.442’ye ulasmis ve makale basina ortalama atif degeri 31,65 olarak belirlenmistir. Bu
bulgular, konunun giderek artan bir akademik goriiniirliige ve etkiye sahip oldugunu
kanitlamaktadir. Yazar analizleri sonucunda Jean Co6té, Henna Hasson ve Jennifer Turnnidge
en Uretken arastirmacilar olarak 6ne ¢ikarken, John Antonakis gibi erken donem katkilar sunan
isimler de alanin kuramsal temellerine énemli katkilar saglamigtir. Ulke bazli dagilimda ise
Isvigre, Amerika Birlesik Devletleri ve Avustralya en fazla atif alan iilkeler olarak &ne
cikmistir. Yayincilara ait sonuglarina gore Leadership & Organization Development Journal en
cok yayin yapan dergi konumundadir. Anahtar kelime incelemesi, doniisiimcii liderlik, islemsel
liderlik ve performans kavramlarinin literatiiriin merkezinde yer aldigini ortaya koymaktadir.
Tematik haritalar ise bireysel farkliliklar, etik liderlik, psikolojik giiclendirme ve is tatmini gibi
konularin gelecekte daha fazla c¢alisilmast gereken alanlar arasinda bulundugunu
gostermektedir.

Sonug olarak, elde edilen bulgular tam kapsamli liderlik arastirmalarinin disiplinleraras: bir
nitelige sahip oldugunu, uluslararas1 isbirlikleriyle desteklendigini ve kiiresel Olgekte
genisleyen bir arastirma agi olusturdugunu ortaya koymaktadir. Bu durum, alanin hem
kuramsal hem de uygulamali boyutlarda giderek daha da 6nem kazandigini gdstermekte ve
gelecekteki ¢alismalar i¢in yonlendirici bir ¢ergeve sunmaktadir.

Anahtar kelimeler: Tam Kapsamli Liderlik, Bibliyometrik Analiz, Kiiresel Egilimler,
Liderlik.
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FULL-RANGE LEADERSHIP AS A MULTIDIMENSIONAL APPROACH: THE
GLOBAL DEVELOPMENT OF THE LITERATURE

ABSTRACT

This study aims to examine academic research on full-range leadership through bibliometric
analysis, with the objective of identifying global trends and mapping the intellectual structure
of the field. The dataset was retrieved from the Web of Science database and consists of a total
of 107 studies published in English between 2003 and 2025, including articles, book chapters,
reviews, and conference papers. Bibliometric indicators such as publication growth, citation
counts, author productivity, collaboration patterns, keyword co-occurrence, and thematic
developments were analyzed using the R-based Bibliometrix software.

The findings reveal that research on full-range leadership has demonstrated a steady upward
trajectory over the years. The annual growth rate of publications was calculated at 7.59%, with
a total of 5,442 citations and an average of 31.65 citations per article, indicating a significant
level of academic visibility and impact. In terms of author contributions, Jean Co6té, Henna
Hasson, and Jennifer Turnnidge emerged as the most productive scholars, while early
contributions from John Antonakis provided important theoretical foundations for the field. In
terms of country-based distribution, Switzerland, the United States, and Australia have emerged
as the countries with the highest number of citations. Journal analysis demonstrated that the
Leadership & Organization Development Journal is the leading source with the highest number
of publications, followed by outlets in education, health services, psychology, and management,
showcasing the interdisciplinary nature of the field. Keyword and thematic analysis revealed
that transformational leadership, transactional leadership, and performance constitute the core
research themes, while areas such as ethical leadership, psychological empowerment, and job
satisfaction remain underexplored but promising for future research.

Overall, the study concludes that full-range leadership research has evolved into an
interdisciplinary, internationally collaborative, and highly impactful body of literature. The
results provide a comprehensive overview of the intellectual structure of the field, highlighting
both its strengths and the potential directions for future investigations.

Keywords: Full-Range Leadership, Bibliometric Analysis, Global Trends, Leadership.

1. GIRIS

Liderlik kavrami, yonetim ve orgiitsel davranig literatiiriinde her zaman olduk¢a 6nem tasiyan
ve tartisilan konulardan biri olmustur. Ozellikle kiiresel rekabetin yogunlastig1, dijitallesme ve
stirdiiriilebilirlik gibi dinamiklerin hiz kazandig1 gliniimiiz is diinyasinda, liderlik anlayislarinin
cesitlenmesi ve doniismesi kaginilmaz hale gelmistir (Bezrukov vd., 2021; Niu vd., 2022). Bu
baglamda 6ne ¢ikan yaklasimlardan biri de tam kapsamli liderlik (full-range leadership)
modelidir. Tam kapsaml1 liderlik, yalnizca doniisiimcii ve islemsel liderligi degil, ayn1 zamanda
serbest birakici liderlik boyutunu da kapsayarak liderlik olgusunu biitiinciil bir perspektiften ele
almaktadir (Antonakis & House, 2013; Avolio, 2010). Bu o6zelligiyle tam kapsamli liderlik,
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farkl1 orgiitsel baglamlarda liderlerin uyguladig1 stratejileri ve bu stratejilerin calisanlar
tizerindeki etkilerini a¢iklamada giiclii bir teorik ¢erceve sunmaktadir (Sivarat vd., 2021).

Son yillarda tam kapsamli liderlik {izerine yapilan ¢aligmalarin sayisinda artis yaganmasina
karsin, bu ¢alismalarin biitiinciil bir degerlendirmeye tabi tutulmadigi dikkat ¢ekmektedir.
Literatiir incelendiginde, konuya iliskin aragtirmalarin farkli iilkelerde, disiplinlerde ve
baglamlarda yiiritiildiigii; ancak bu daginik yapinin, alanin genel egilimlerinin sistematik bir
bicimde anlasilmasini zorlastirdigi goriilmektedir. Bu nedenle, tam kapsamli liderlik
arastirmalariin gelisim siirecini, 6ne ¢ikan temalarini ve kiiresel 6lgekteki egilimlerini analiz
etmek, literatiire hem teorik hem de metodolojik acidan 6nemli katkilar saglayacaktir.

Bu noktada bibliyometrik analiz yontemi, alanin mevcut durumunu nesnel ve sayisal veriler
araciligiyla degerlendirme firsati sunmaktadir. Bibliyometrik yontem, yayinlarin yillara gore
dagilimimni, atif iligkilerini, yazar igbirliklerini, lilke ve kurum katkilarini, anahtar kelime
yogunluklarini ve tematik gelisimlerini sistematik bicimde ortaya koyabilmektedir (Donthu vd.,
2021). Boylelikle, bir arastirma alanindaki bilgi aglari, etkilesimler ve egilimler goriiniir hale
gelmektedir (Lazarides vd., 2023). Tam kapsamli liderlik alaninda bu yéntemin uygulanmas,
yalnizca kavramin tarihsel gelisimini haritalandirmakla kalmayip, ayn1 zamanda gelecek
arastirmalar icin yol gosterici olacak bosluklarin da belirlenmesini miimkiin kilmaktadir.

Caligmanin 6zglin degeri, tam kapsamli liderlik konusunu kiiresel Ol¢ekte ele almasi ve
sistematik bir bibliyometrik incelemeye tabi tutmasidir. Daha Once yapilan calismalar
cogunlukla tek bir liderlik boyutuna odaklanmis veya sinirli 6rneklemlerle yiiriitiilmiistiir. Oysa
bu calisma, farkli liderlik tarzlarini ayni ¢ercevede ele alan tam kapsamli liderlik modelini
merkeze almakta ve alanin bilimsel goriiniirliigiinii biitiinciil bir big¢imde degerlendirmektedir.
Ayrica, calismanin bulgulari yalnizca akademisyenler i¢in degil, ayn1 zamanda liderlik gelisimi
ve insan kaynaklari stratejileri ile ilgilenen uygulayicilar i¢in de dnemli ¢ikarimlar sunmaktadir.
Sonug olarak, bu ¢aligma tam kapsamli liderlik literatiiriiniin gelisimini bibliyometrik yontemle
inceleyerek, alanin mevcut durumunu, giiglii yonlerini, eksikliklerini ve gelecekteki arastirma
firsatlarin1 ortaya koymayi1 amaglamaktadir. Boylelikle hem kuramsal literatiire hem de
uygulamaya katk1 saglayacak yol gosterici bir ¢erceve sunabilecektir.

2. KAVRAMSAL CERCEVE

Liderlik kuramlari, orgiitlerin siirdiiriilebilir basarisi agisindan yiizyil agkin siiredir bilimsel
arastirmalarin odaginda yer almaktadir (Avery, 2005). Bu baglamda son yillarda literatiirde
giderek daha fazla ilgi goren tam kapsamli liderlik (full-range leadership) modeli, liderligi tek
boyutlu bir ¢er¢evenin Gtesine tastyarak biitiinciil bir yaklagim ortaya koymaktadir (Kirkbride,
2006). Model, liderligin yalnizca karizma veya islem siiregleriyle sinirli olmadigimi, farkli
baglamlarda liderlerin farkli tarzlar1 benimseyebilecegini savunmaktadir (Saleem & Jabeen,
2025). Bu ozelligiyle, orgiitsel dinamiklerin ¢ok boyutlu analizini miimkiin kilan esnek ve
kapsayici bir kuramsal zemin sunmaktadir (Fatima vd., 2024).

Liderlik literatiiriinde son yillarda 6ne ¢ikan yaklasimlardan biri “tam kapsamli liderlik”
modelidir. Bu model, liderligi tek boyutlu bir anlayistan ¢ikararak, farkli davranigsal ve
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etkilesimsel boyutlari i¢eren genis kapsamli bir ¢cergeve sunmaktadir (Garner vd., 2020). Tam
kapsamli liderlik, liderlerin yalnizca karizmatik Ozelliklerine ya da islemsel yonlerine
odaklanmak yerine, doniisiimcii (transformational), islemsel (transactional) ve serbest birakici
(laissez-faire) liderlik tarzlarini bir arada ele almakta, boylelikle orgiitlerde liderlik
davraniglarinin ¢ok boyutlu etkilerini agiklamaya olanak tamimaktadir (Sivarat vd., 2021). Bu
yaklasimin temelinde, farkli baglam ve durumlarda liderlerin farkli tarzlara bagvurabilecegi
varsayimi yer almaktadir (Turnnidge & Co6té, 2019). Dolayisiyla tam kapsamli liderlik, orgiitsel
dinamikleri biitlinciil bir bakis agisiyla anlamay1 hedefleyen, esnek ve kapsayici bir liderlik
modelidir (Curtis, 2020).

Tam kapsamli liderlik; oniisiimcii (transformational), islemsel (transactional) ve serbest birakici
(laissez-faire) liderlikmodellerinden olusan ii¢ ana konsept ilizerine insa edilmistir (Jones &
Rudd, 2008; Xirasagar, 2008). Doniisiimcii liderler, vizyon olusturma, ilham verme ve
calisanlar1 daha yliksek hedeflere yonlendirme kapasitesiyle 6ne ¢ikan liderlerdir (Pasovska &
Miceski, 2018). Karizmatik yapi, ilham verici motivasyon, entelektiiel tesvik ve bireysel ilgi bu
boyutun temel unsurlarini olusturmaktadir (Khan vd., 2022). Bu liderlik tarzi, ¢alisanlarin is
tatminini ve Orgiitsel bagliligini artirmakta 6nemli bir role sahiptir (Bass & Riggio, 2006;
Leithwood & Jantzi, 2005).

Islemsel liderlik, 6diil ve ceza mekanizmalarina dayali bir yaklasim modelidir (Jaqua & Jaqua,
2021). Bu modelde liderler, c¢alisanlarin performanslarini belirlenen hedeflere gore
degerlendirir ve buna uygun ddiillendirme veya diizeltici miidahale gergeklestirirler. Islemsel
liderlik, ozellikle rutin islerde diizenin saglanmasinda ve gorevlerin zamaninda
tamamlanmasinda etkin bir rol oynamaktadir (Jaqua & Jaqua, 2021; Tavanti, 2008). Serbest
birakict liderlik, liderin miidahaleden kagindigi, ¢alisanlarin kendi kararlarini almalarina izin
verdigi pasif bir liderlik bigimidir (Eagly vd., 2003). Cogunlukla olumsuz sonuglarla
iliskilendirilse de bazi durumlarda calisanlara 6zerklik taniyarak yaraticilifin gelismesine
katkida bulunabilen bir model olarak ortaya ¢ikmaktadir (Ahsan & Khalid, 2023; Skogstad vd.,
2007).

Tam kapsamli liderlik modeli, orgiitsel davranis ve yonetim literatiiriinde genis uygulama
alanina sahiptir. Ayrica, tam kapsamli liderligin kiiresel diizeyde farkli kiiltiirel baglamlarda
nasil uygulandigi da arastirmacilarin ilgisini ¢ekmistir. Son yillarda dijitallesme,
stirdiiriilebilirlik ve yapay zekd gibi gelismelerin de liderlik anlayiglarini doniistiirdiigii
goriilmektedir. Bu baglamda tam kapsamli liderlik, yalnizca geleneksel liderlik bi¢imlerini
aciklamakla kalmayip, yeni nesil liderlik ihtiyaglarina da 1sik tutan kapsamli bir cergeve
sunmaktadir (Goussak vd., 2011).

Tam kapsamli liderlik modeli, orgiitler icin farkl liderlik tarzlarinmi etkilesimini biitiinciil bir
cercevede ele almas1 bakimindan 6zgiin bir yere sahiptir (Brauckmann & Pashiardis, 2011). Bu
model, liderin tek bir yaklasim yerine farkli durumlara uygun stratejiler gelistirebilecegini 6ne
stirmektedir. Kriz donemlerinde doniisiimcii liderlik 6ne ¢ikarken, rutin isleyiste islemsel
liderlik etkili olabilmekte, yliksek 6zerklik gerektiren baglamlarda ise serbest birakici liderlik
fayda saglayabilmektedir (Xirasagar vd., 2005).
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Son yillarda dijitallesme, siirdiiriilebilirlik ve yapay zeka gibi gelismeler, liderlik anlayiglarini
yeniden sekillendirmis, 6zellikle pandemi sonras1 donemde, orgiitlerin hem kriz yonetimi hem
de dijital doniisiim stireclerinde tam kapsamli liderlik boyutlarinin birbirini tamamlayici rol
oynadig1 goriilmiistiir (Sklavos vd., 2024). Islemsel liderlik, belirsizlik ortaminda diizenin
saglanmasinda; doniisimcii liderlik, c¢alisanlarin motivasyonunun korunmasinda; serbest
birakici liderlik ise bireylerin yaratici ¢éziimler iiretmesinde 6nemli islevler tistlenmistir (Ma
& Jiang, 2018).

Ozetle tam kapsamli liderlik modeli, farkl1 liderlik tarzlarinin birbirini dislamadig, aksine
tamamlayici islevler {istlenebildigi biitiinciil bir yaklagimi temsil etmektedir. Bu 6zelligiyle
model, yalnizca akademik literatiirde degil, ayn1 zamanda uygulamada da genis bir kullanim
alanina sahiptir (Avolio, 2010). Hem &zel sektér hem de kamu o6rgiitlerinde liderlik egitimi ve
stratejik yonetim stireglerinde bu modelin dikkate alinmasi, orgiitlerin degisen kosullara daha
etkin uyum saglamasina katki sunacaktir.

3. YONTEM VE VERI SETi

Calismada mevcut veriler bibliyometrik analiz ile ele alinmistir. Bibliyometrik analiz, belirli
bir alandaki akademik calismalarin nicel veriler iizerinden sistematik olarak incelenmesini
saglayan bir yontemdir. Bu yontem, yayin sayilari, atif analizleri, anahtar kelime eslesmeleri,
yazar igbirlikleri ve iilke/kurum diizeyindeki katkilar gibi olgiitleri kullanarak literatiirdeki
egilimleri, odak noktalarin1 ve bilgi aglarini ortaya koyan bir yontemdir (Donthu vd., 2021).
Bibliyometrik analiz yontemi ile yalnizca kavramsal gercevenin tarihsel gelisimini ve teorik
temellerini goriiniir kilmakla birlikte, ayni zamanda bu alandaki kiiresel egilimleri,
yogunlasilan temalar1 ve arastirma bosluklar1 da tespit edilebilmektedir. Boylelikle, liderlik
caligmalarinin farkli donemlerde nasil evrildigi, hangi alt konularin 6ne ciktig1 ve hangi
iilkelerin ya da akademisyenlerin bu alana en fazla katkiy:r sagladigi nesnel verilere dayali
bigimde analiz edilebilmektedir (Aria & Cuccurullo, 2017).

Calisma, “Web of Science” veri tabanindan elde edilen veriler kullanilarak gerceklestirilmistir.
Full-Range Leadership (Tam Kapsamli Liderlik) anahtar kelimesiyle yapilan tarama, 2003-
2025 yillarr arasinda Ingilizce dilinde yayimlanmis makaleler, kitap bdliimleri, derlemeler ve
bildiriler ile sinirlandirilmistir. Belirtilen filtrelerin uygulanmasi sonucunda 83 farkli kaynaktan
toplam 107 ¢alisma elde edilmistir. Bu ¢alismalarin analizi ve gorsellestirilmesi i¢in R tabanl
Bibliometrix programi kullanilmistir.

Elde edilen veriler Cizelge 1°de goriilmektedir. Verilere dogrultusunda yillik yayin artis orant
%7,59 olarak hesaplanmis olup, tam kapsamli liderlik konusunun giderek artan bir akademik
ilgi gordiigii anlasilmaktadir. Yillik ortalama yayin sayis1 7,41°dir. Caligmalara yapilan toplam
atif sayis1 5.442 olup, makale basina diisen ortalama atif sayis1 31,65°tir. Bu veriler, alanin atif
etkisinin olduk¢a yiiksek oldugunu gostermektedir. Veriler dogrultusunda genel bilgiler
Cizelge 1’de yer almaktadir.
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Cizelge 1: Calismalara Ait Genel Bilgiler

Veri Seti Hakkinda Ana Bilgiler
Degiskenler Veri Sonuclari
Zaman Arahig 2003:2025
Kaynaklar 83
Makale Sayisi 107
Yayinlarm Yillik Artis Oram % 7,59
Y1l Basina Diisen Ortalama Makale Sayisi 7,41
Makale Basina Diisen Atif Sayisi 31,65
Atif Sayisi 5442
Dokiiman icerigi
Anahtar Kelimeler 331
Yazarin Anahtar Kelimeleri 341
Yazarlar
Yazarlar 264
Tek Yazarh Dokiimanlarin Yazarlan 14
Yazar Isbirligi
Tek Yazarh Dokiimanlar 15
Dokiiman Basina Ortak Yazarlar 2,94
Uluslararasi Ortak Yazarhk % 430,8
Dokiiman Tiirii
Makale 86
Kitap ve Kitap Boliimii 2
Makale: Erken Erisim 4
Derleme, Editoryal Materyal 5
Bildiri 10

Cizelge 1, tam kapsamli liderlik alaninda gercgeklestirilen galismalarin genel bibliyometrik
ozelliklerini ortaya koymaktadir. Inceleme kapsaminda 2003-2025 yillar1 arasinda yayrmlanan
toplam 107 c¢alisma, 83 farkli kaynaktan elde edilmistir. Bu dénemde yillik yayin artig orani
%7,59 olarak hesaplanmis olup, tam kapsamli liderlik konusunun giderek artan akademik ilgi
gordiigli anlagilmaktadir. Yillik ortalama yayin sayisinin 7,41 olmasi, alanin diizenli fakat
istikrarli bir sekilde gelistigini gostermektedir. Ayrica, toplam 5.442 atif ve makale basina
ortalama 31,65 atif degeri, ¢alismalarin yiliksek diizeyde akademik goriiniirlik ve etki
olusturdugunu ortaya koymaktadir. Calismalarin igerigi incelendiginde, toplam 331 anahtar
kelime ve yazarlarin belirledigi 341 anahtar kelime tespit edilmistir. Bu durum, alanin
kavramsal ¢esitliligini ve farkli boyutlarda ele alindigini gostermektedir. Yazar profiline iliskin
veriler ise toplam 264 yazarin bu literatiire katki sundugunu ortaya koymaktadir. Bununla
birlikte yalnizca 14 yazarin tek yazarhi caligma iirettigi goriilmektedir. Yazar isbirlikleri
acisindan bakildiginda, toplam 15 tek yazarli calisma bulunurken, yayin basina ortalama yazar
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sayis1 2,94 olarak belirlenmistir. Ozellikle uluslararasi isbirligi oraninin %430,8 gibi dikkat
¢ekici bir diizeye ulagsmasi, bu alandaki aragtirmalarin kiiresel Ol¢ekte yogun bir isbirligi
cergevesinde yiirlitiildiglini gostermektedir.

Calismalar tiirleri agisindan degerlendirildiginde, ¢alismalarin  biiyiik cogunlugunun
makalelerden (86 adet) olustugu goriilmektedir. Bunun yani sira 2 kitap boliimii, 4 erken erisim
makalesi, 5 derleme veya editoryal materyal ve 10 bildiri literatiirde yer almaktadir. Bu
cesitlilik, tam kapsamli liderlik konusunun yalnizca ampirik makalelerle degil, ayn1 zamanda
teorik katki saglayan farkli yayin tiirleriyle de desteklendigini ortaya koymaktadir. Cizelge 1°de
Ozetlenen bulgular, tam kapsamli liderlik alaninda yayimlanan ¢aligmalarin giderek artan bir
ilgiye konu oldugunu, yiiksek diizeyde atif etkisine sahip bulundugunu ve uluslararasi
isbirlikleri temelinde gelistigini gostermektedir. Bu bulgular, alanin hem teorik hem de pratik
yonlerden zenginlestigini ve bibliyometrik yontemle yapilan incelemelerin literatiiriin kapsamli
bir sekilde haritalandirilmasina olanak sagladigim ortaya koymaktadir. ilgili alandaki
yaymlarin sayisindaki degisim Gorsel 1°de goriilmektedir.
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Gorsel 1: Yayinlara Ait Yilhk Degisim

Gorsel 1°de tam kapsamli liderlik alaninda 2003-2025 yillar arasinda yayimlanan akademik
caligmalarin yillara gore dagilimi gosterilmektedir. Elde edilen bulgulara gore, 2003-2007
yillar1 arasinda olduk¢a smirli sayida yaym yapilmis, bu donemde alanin gelisim siireci
baslangi¢ asamasinda kalmistir. 2008°den itibaren yayinlarda kademeli bir artis gbzlenmis,
2010 ve 2011 yillarinda duragan bir seyir izlenmistir. Ancak 2012 yilinda yasanan diisiisiin
ardindan 2013 yiliyla birlikte belirgin bir yiikselis egilimi ortaya ¢ikmistir. Bu donem, konunun
literatiirde  daha fazla  goriiniirlik kazandigimi  gostermektedir.  Genel olarak
degerlendirildiginde, grafik tam kapsamli liderlik arastirmalarinin bagslangicta sinirli sayida
yiiriitiilmesine karsin, 6zellikle 2010’lu yillarin ikinci yarisindan itibaren hizla yiikseldigini,
2020’lere dogru zirveye ulastigini ve son yillarda daha istikrarl bir {iretim stirecine girdigini
gostermektedir. Bu egilim, alanin kiiresel literatlirde giderek daha gii¢lii bir teorik cerceveye ve
arastirma gelenegine sahip oldugunu kanitlamaktadir.

66



lﬁl ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- Izmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

4. BULGULAR

Calismada kullanilan bibliyometrik analiz yontemi, belirli bir alandaki akademik yayinlarin
sayisal veriler araciligiyla sistematik bigimde incelenmesini saglamakta, bu yontem sayesinde
ilgili alandaki yayinlarin yillar igindeki gelisimi, yazarlar aras1 igbirlikleri, atif iliskileri ve 6ne
¢ikan dergiler gibi bilimsel iletisim aglari goriiniir hale gelmektedir (Mall vd., 2023). Bu
dogrultuda, calismadan elde edilen bulgular; yazarlar, yayinlarin gerceklestirildigi dergiler ve
tam kapsamli liderlik alaninda yillar icinde ortaya c¢ikan yayimn egilimleri agisindan ele
alinmigyit.

Tam kapsamli liderlik alanindaki ¢calismalar konu ile ilgilenen yazarlar, iilkeleri, aldiklari atiflar
gibi kriterler agisindan ele alindiginda arastirmacilara 6enmli bir yol haritast sunmaktadir.
Calismada ele alinan donem kapsaminda tam kapsamli liderlik alaninda aragtirma yapan
yazarlar, bu yazarlarin bagli bulunduklar1 iilkeler ve sahip olduklar1 atif sayilar1 da
arastirmacilar i¢in 6nemli gostergeler arasindadir. Bu unsurlar, bibliyometrik analiz yontemiyle
elde edilen bulgular igerisinde kapsamli bigimde incelenmistir. Bulgularda Jean Coté, Henna
Hasson ve Jennifer Turnnidge isimli yazarlarin 6 yayn ile en fazla yayin sahibi olarak, ilgli
donem kapsaminda, tespit edilmis olup, tam kapsamli liderlik konusuna en fazla ilgi gdsteren
yazarlar Cizelge 2’de yer almaktadir.

Cizelge 2: Calisma Konusuna En Fazla ilgi Gosteren Yazarlar

Yazar Adi Makale Sayisi
Jean Coté 6
Henna Hasson
Jennifer Turnnidge
Guy J. Curtis
Rebecca Mosson
Anne Richter

John Antonakis
Tom Cerni

Robert Lundmark
Cynthia Mathieu

wlwlw|lw/aMbD|lo|o

Cizelgeye gore, Jean Coté, Henna Hasson ve Jennifer Turnnidge alt1 yayin ile literatiire en gok
katki saglayan isimler olarak One ¢ikmaktadir. Bu durum, s6z konusu yazarlarin alanin
gelisiminde Oncii bir role sahip olduklarini ve arastirmalarin sekillenmesinde belirleyici katkilar
sunduklarin1 géstermektedir. Onlar1 dérder yayin ile Guy J. Curtis, Rebecca Mosson ve Anne
Richter takip etmektedir. Bu {i¢ yazarin da ¢alismalari, 6zellikle alanin farkli boyutlarinin
disiplinlerarasi yaklasimlarla ele alinmasina katki saglamaktadir. Ayrica, John Antonakis, Tom
Cerni, Robert Lundmark ve Cynthia Mathieu iicer yayin ile literatiirde dikkat ¢eken diger
isimler arasinda yer almaktadir.
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Genel olarak bulgular, tam kapsamli liderlik alaninin belirli aragtirmacilar etrafinda
yogunlastigini, ancak ayni zamanda farkli yazarlarin katkilariyla giderek daha genis bir
akademik topluluk tarafindan ¢alisildigini ortaya koymaktadir. Bu sonuglar, literatiiriin
gelisiminin yalnizca 6ncii birkag arastirmaci ile sinirli kalmadigini, aksine kolektif bir arastirma
ag1 tarafindan desteklendigini gostermektedir. Akademik tiretkenlikleri agisindan yazarlara ait
bilgiler, Cizelge 3’te goriilmektedir.

Cizelge 3: h/g/m Indekslerine Gore Yazarlar

Yazar h_index g_index | m_index | 11k Yaym Tarihi
Jean Coté 5 6 0,7143 2019
Henna Hasson 5 6 0,5 2016
Jennifer Turnnidge 5 6 0,7143 2019
Rebecca Mosson 4 4 0,4 2016
Anne Richter 4 4 0,4 2016
John Antonakis 3 3 0,1304 2003
Guy J. Curtis 3 4 0,1875 2010
Robert Lundmark 3 3 0,3 2016
Ulrica von Thiele Schwarz 3 3 0,3 2016
Paul Babiak 2 2 0,1818 2015

Cizelge 3, tam kapsamli liderlik alaninda 6ne ¢ikan yazarlarin h, g ve m indekslerine gore
dagilimmi gostermektedir. Verilere gore, Jean Coté, Henna Hasson ve Jennifer Turnnidge en
yiiksek h ve g indeks degerlerine (h=5, g=6) sahip olup, bu arastirmacilarin alanin bilimsel
goriiniirliigiine onemli katkilar sundugu anlasilmaktadir. Ozellikle Jean Coté ve Jennifer
Turnn’un m indeks degerlerinin (0,7143) yiiksek ¢ikmasi, bu yazarlarin nispeten kisa siirede
alanda etkili bir sekilde goriiniirlik kazandigini ortaya koymaktadir. Cizelgede en diisiik
degerlere sahip olan Paul Babiak (h=2, g=2, m=0,1818), 2015 yilinda basladig1 caligmalarla
alana daha sinirh diizeyde katki yapmustir.

Genel olarak, tam kapsamli liderlik arastirmalarinda farkli donemlerde katki sunan yazarlarin
akademik etkilerini karsilastirmali olarak ortaya koymakta; yliksek m indeksine sahip
aragtirmacilarin kisa siirede gii¢lii bir goriiniirliik kazandigini, daha diisiik m indeksine sahip
olanlarin ise uzun vadeli ama sinirl katkilar sundugunu gostermektedir. Ilgili alanda yapilan
yayinlara en fazla yer vermis olan yayin organlari da hem yazar hem de konuya ilgi duyan
arastirmacilar tarafindan 6nem tasimaktadir. Tam kapsamli liderlik alanindaki ¢aligmalara en
fazla yer veren dergiler Cizelge 4’te yer almaktadir.

Cizelge 4. En Ilgili Kaynaklar

Yaymn Yeri Makale Sayilan
Leadership & Organization Development Journal 6
Educational Management Administration & Leadership 3
Journal of Management Development 3
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Leadership in Health Services
Leadership Quarterly

BMJ Open

Current Psychology

European Management Journal
Frontiers in Psychology
Frontiers in Public Health
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Cizelge 4, tam kapsamli liderlik alaninda en fazla yayin yapan kaynaklar1 géstermektedir.
Verilere gore, en yiiksek yayin sayisina sahip dergi Leadership & Organization Development
Journal olup, toplam 6 makale ile alanin en 6nemli yayin organi konumundadir. Bu dergiyi
Educational Management Administration & Leadership, Journal of Management Development
ve Leadership in Health Services dergileri takip etmekte, her biri 3’er makale ile literatiire katki
saglamaktadir. Bu bulgu, tam kapsamli liderlik konusunun yalnizca yoOnetim kuramlari
baglaminda degil, ayn1 zamanda egitim yoOnetimi ve saglik hizmetleri gibi farkli sektorlere
yonelik disiplinlerarasi bir ilgi gordiigiinii ortaya koymaktadir. Tam kapsamli liderlik alaninda
yapilan akademik caligmalarda, ilgili yayinlarin sorumlu yazarlarinin yer aldig1 ve en ¢ok atifa
sahip olduklar1 yayinlara ait bulgular da Cizelge 5’te goriilmektedir.

Cizelge 5. Sorumlu Yazarin Yer Aldigx Ulkeye Gore En Cok Atif Alan Ulkeler

Ulke Atif Sayilar
Isvicre 1089
Amerika Birlesik Devletleri 763
Avustralya 438
Kanada 162
Almanya 149
Birlesik Arap Emirlikleri 121
Pakistan 100

Cin 99
Hollanda 97

Cizelge 5, tam kapsamli liderlik alaninda en ¢ok atif alan iilkeleri, sorumlu yazarlarin tlke
bilgisine gdre gdstermektedir. Verilere gore, en yiiksek atif sayisina sahip iilke Isvicre olup
toplam 1089 atif ile literatiirde dne ¢ikmaktadir. Isvicre’yi Amerika Birlesik Devletleri (763
atif) ve Avustralya (438 atif) takip etmektedir. Bu ii¢ lilkenin yiiksek atif diizeyleri, tam
kapsamli liderlik arastirmalarinin o6zellikle belirli bolgelerdeki akademik cevrelerde yogun
olarak ele alindigini ortaya koymaktadir. Listenin orta siralarinda yer alan Kanada (162 atif) ve
Almanya (149 atif) da dikkate deger katkilar sunmus, Avrupa ve Kuzey Amerika’nin bu
alandaki giiclii temsilini pekistirmistir. Genel olarak ¢izelge, tam kapsamli liderlik literatiiriinde
atif etkisinin biiyiik 6l¢iide birkag¢ 6ncii {ilke etrafinda yogunlastigini, ancak giderek daha genis
bir cografi tabana yayildigini1 gostermektedir. Bu durum, konunun uluslararasi nitelik kazanarak
kiiresel Olgekte bir arastirma alanina donistiigiinii kanitlamaktadir. Calismalarda en ¢ok
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kullanilan anahtar kelimeler ve kelime bulutuna ait gorsel asagida yer alan Cizelge 6 ve Gorsel
2’de goriilmektedir.

Cizelge 6. En Sik Tekrar Edilen Anahtar Kelimeler

Kelimeler Tekrarlanma Sikhig
Transformational leadership 43
Performance 41
Transactional leadership 40
Leadership 20
Behavior 18
Charismatic leadership 14
Mediating role 13
Work 12
Laissez-faire leadership 9
Management 9
s charli':?ham: leadershin

mediating role |ea||ers||||] '{,’;‘,:';;."'m““..,,.a.

II‘ﬂIISIﬂI‘Iﬁ%l%ﬁM 1 lead S%I Iship

I membe emne,
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J moderaling role
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innovation metsanalysis

Gorsel 2. Anahtar Kelimeler Dogrultusunda Olusan Kelime Bulutu

Cizelge 6 ve Gorsel 2, tam kapsamli liderlik literatiiriinde en sik tekrar eden anahtar kelimeleri
ve bu dogrultuda olusturulan kelime bulutunu gdstermektedir. Verilere gore en yiiksek tekrar
sikligina sahip kavram “transformational leadership” (43 adet) olup, bu durum doniisiimcii
liderligin literatiirde temel bir arastirma odagi haline geldigini gostermektedir. Bunu
“performance” ve “transactional leadership” kavramlar1 izlemektedir. Bu bulgu, tam kapsamli
liderlik ¢aligmalarinda 6zellikle liderlik tarzlarinin (doniisiimcii ve islemsel liderlik) isgoren
performansi ile iligkisinin yogun bigimde incelendigine isaret etmektedir. Ayrica “leadership”,
“behavior”, “charismatic leadership” ve “management” kavramlarinin da siklikla kullanildig:
goriilmektedir. Bu terimler, liderlik tarzlarinin yani sira liderlik davraniglarinin, aracilik
mekanizmalariin ve orgiitsel performans boyutlarinin da 6nemli arastirma temalar1 arasinda
yer aldigmi ortaya koymaktadir. Kelime bulutu gorseli ise bu egilimleri gorsel olarak
desteklemekte, oOzellikle “transformational leadership”, “transactional leadership” ve
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“performance” kavramlarinin digerlerine gore c¢ok daha belirgin sekilde one c¢iktigini
gostermektedir. Ayrica behavior, leadership ve charismatic leadership gibi kavramlar da
literatiirde sikga tekrarlandigi i¢in goérselde biiyilik puntolarla yer almakta, bu da arastirmalarin
agirlikl olarak liderlik tarzlar ve ¢alisan performansi ekseninde sekillendigini kanitlamaktadir.
Genel olarak ¢izelge ve kelime bulutu, tam kapsamli liderlik alanindaki ¢alismalarin temelinde
liderlik tiirleri, performans c¢iktilar1 ve aracilik rolleri gibi kavramlarin yogun bi¢imde ele
alindigim1 agik¢a ortaya koymaktadir. Veriler dogrultusunda elde edilen tematik goriintii
asagidaki sekilde olusmustur.

complexity
feedback ! .
knowledge ' climate
| metaanalysis
madels implementation
optcomes
ethical leadership 'conflict
role I
stress
) managemeatresearch commitment
= pimEiem | ion-
=1 Em  information-technology
5 = '
E% -———————————————————————————————————————————4: ———————————————————————— transformational feadership -
g2 performance
E safety transactional leadership
a | work engagement
workplad@ssons
sport _
dimensions perceptions
personality
styles
psychological empowerment !
job-satisfaction
impact, @““
leave | metaanalytic test ]
! model
individual-differences
Relevance degree
(Centrality)

Gorsel 3. Tematik Tablo

Gorsel 3’te yer alan, hem yiiksek yogunluga hem de yiliksek merkezilige sahip olan ve
literatiirde en baskin sekilde yer alan temalar1 gosteren sag iist kdsedeki motor temalar
boliimiinde 6zellikle “transformational leadership, performance, transactional leadership” gibi
kavramlarin bu alanda One ¢iktigi goriilmektedir. Ayrica “climate, meta-analysis,
implementation” gibi anahtar kelimeler de motor temalar arasinda yer almakta, bu da
aragtirmalarin hem liderlik tarzlar1 hem de Orgiitsel ¢iktilar baglaminda merkezi bir konuma
sahip oldugunu ortaya koymaktadir. Sag alt kosede yer alan temel temalar boliimiinde,
literatiirde merkezi bir konuma oturmus fakat heniiz yeterince gelismemis temalar yer
almaktadir. Gorselde “perceptions, personality, styles, metaanalytic test, individual-
differences” gibi kavramlarin temel temalar arasinda yer aldig1 goriilmektedir. Bu durum,
kisilik Ozellikleri, algilar ve bireysel farkliliklar gibi konularin tam kapsamli liderlik
arastirmalarinda  Onemli fakat heniliz derinlemesine islenmemis alanlar oldugunu
gostermektedir. Dolayisiyla, bu alanlar gelecekte yapilacak ¢aligsmalar icin biiyiik bir arastirma
potansiyeli barindirmaktadir.
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Yiiksek yogunluga sahip ancak diisiik merkeziligi bulunan, yani belirli alt alanlarda
uzmanlasmis fakat literatiirde genel olarak daha az iliskilendirilen nis temalara ait boliimde ise,
“cthical leadership, role, stress, management, research commitment, information-technology”
gibi kavramlarin bulundugu gériilmektedir. Ozellikle etik liderlik ve stres konulari, dar fakat
derinlikli bir literatiir olusturmus, alanin spesifik boyutlarinda degerli katkilar sunmustur. Sol
alt késede yer alan gerileyen temalar boliimiinde gelismekte olan ya da 6nemini kaybeden
temalar bulunmaktadir. Gorselde “psychological empowerment” ve “job-satisfaction, impact,
leave” gibi kavramlarin bu kategoride yer aldig1 goriilmekte, 6zellikle psikolojik giiglendirme
temasi, gelecekte daha fazla c¢alisma ile gelisme potansiyeline sahip olabilir; ancak mevcut
durumda yeterince olgunlagsmamis goriinmektedir. Gorsel genel olarak degerlendirildiginde,
tam kapsamli liderlik arastirmalarimin ¢ekirdegini doniisiimcii ve islemsel liderlik ile
performans iliskisi olusturmaktadir. Bu temalar motor konumda olup, alanin yoniinii belirleyen
baslica arastirma eksenleridir. Bunun yani sira bireysel farkliliklar, algilar ve kisilik temalari
literatiirde merkezi ancak heniiz yeterince derinlesmemis alanlar olarak 6ne ¢ikmaktadir.

5. SONUC

Bu calisma, tam kapsamli liderlik (full-range leadership) alanindaki akademik arastirmalari
bibliyometrik analiz yontemi ile inceleyerek kiiresel egilimleri ortaya koymay1 amaglamistir.
Calismada 2003-2025 yillari arasinda yayimlanan 107 ¢alismanin incelenmesi sonucunda elde
edilen bulgular, alanin hem teorik hem de uygulamali boyutlarda giderek gelistigini ve farkli
disiplinler tarafindan ilgi gordiiglinii gdstermistir.

Arastirmanin sonuglari, 6ncelikle yayin egilimleri agisindan degerlendirildiginde, tam kapsamli
liderlik konusunun 2000’11 y1illarin basinda sinirli diizeyde ele alindigi, ancak 6zellikle 2010°1u
yillarmn ikinci yarisindan itibaren hizli bir artis yasadigir goriilmektedir. 2018, 2019 ve 2021
yillarinda yayin sayilarinin zirveye ulasmasi, bu déonemin konunun en yogun akademik ilgi
gordiigii donem oldugunu kanitlamaktadir. 2022 sonrasinda ise yayin sayilarinda gorece bir
diisiis yasansa da, bu durum alanin 6nem kaybindan ¢ok olgunluk asamasina girdigine isaret
etmektedir. Atif verileri incelendiginde, toplam 5.442 atif ve makale bagina 31,65 ortalama atif
degeri, tam kapsamli liderlik literatiiriiniin yiiksek goriiniirlige ve bilimsel etkiye sahip
oldugunu gostermektedir. Ozellikle Isvigre, Amerika Birlesik Devletleri ve Avustralya gibi
tilkelerin One ¢ikmasi, aragtirmalarin Bati merkezli bir yogunlukla gelistigini ortaya
koymaktadir. Bununla birlikte, Birlesik Arap Emirlikleri, Pakistan ve Cin gibi farkli
cografyalardan tilkelerin de literatiirde temsil edilmesi, konunun kiiresel dlgekte cesitlenmeye
basladigin1 gostermektedir.

Yazarlar acisindan degerlendirildiginde, Jean Co6té, Henna Hasson ve Jennifer Turnnidge’in en
fazla yayin yapan isimler olarak 6ne ¢iktigi, John Antonakis’in ise erken donemde baslattigi
katkilarla kuramsal temelleri giiclendirdigi goriilmektedir. Yazar igbirliklerinin oldukca yiiksek
diizeyde olmas1 (%430,8), tam kapsamli liderlik aragtirmalarinin disiplinlerarasi ve uluslararasi
bir etkilesim ag1 i¢inde yiiriitiildiiglinii kanitlamaktadir. Bu bulgu, alanin gelisiminde ortak
aragtirma kiiltlirintin belirleyici oldugunu gostermektedir. Kaynaklar ve dergiler bakimindan,
Leadership & Organization Development Journal’in en fazla yayin yapan dergi olarak one
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ciktigl, bunun yani sira egitim yonetimi, saglik hizmetleri, psikoloji ve kamu yonetimi
alanlarindaki dergilerin de katki sagladigi belirlenmistir. Bu ¢esitlilik, tam kapsamli liderlik
aragtirmalariin yalnizca orgiitsel davranis literatiiriiyle sinirli kalmayip, disiplinlerarasi bir
yapiya kavustugunu ortaya koymaktadir.

Anahtar kelimeler ve tematik analizler incelendiginde, doniistimcii liderlik, islemsel liderlik ve
performans kavramlarmin literatiiriin merkezinde yer aldig1 goriilmektedir. Ayrica “aracilik
rolii”, “karizmatik liderlik” ve “davranig” gibi kavramlarin siklikla kullanilmasi, arastirmalarin
hem teorik hem de metodolojik agidan ¢esitlendigini gostermektedir. Tematik haritalar ise bu
alanin ¢ekirdegini doniisiimcii ve islemsel liderlik ile performans iligkilerinin olusturdugunu,
buna karsin etik liderlik, stres ve bilgi teknolojileri gibi nis alanlarin daha sinirli ama derinlikli
bir sekilde ¢alisildigini ortaya koymaktadir.

Bu baglamda, yapilan bu ¢alisma sonucunda tam kapsamli liderlik arastirmalariin kiiresel
diizeyde giiclii bir ivme kazandig, disiplinlerarasi bir kimlik edindigi ve giderek cesitlenen
metodolojik yaklasimlarla zenginlestigi soOylenebilmektedir. Elde edilen bulgular, hem
akademisyenler hem de uygulayicilar i¢in yol gosterici nitelikte olup, gelecekte daha
disiplinlerarasi, kiiltiirleraras1 ve metodolojik cesitlilik iceren ¢aligsmalarin alana 6nemli katkilar
sunacagi ongoriilmektedir.
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OZET

Glinlimiizde kiiresel is diinyasi, ¢evresel, sosyal ve yonetisim (ESG) faktorlerinin seffaf bir
sekilde raporlanmasi yoniinde koklii bir doniisiim siirecine girmistir. Bu doniisiim uluslararasi
piyasalar, yatirimcilar ve diizenleyici kurumlarin, kurumsal siirdiiriilebilirligi finansal
performans kadar kritik bir dl¢iit olarak benimsemesiyle ivme kazanmistir. iklim degisikliginin
yol actig1 ¢evresel tehditler, artan sosyal esitsizlikler ve kurumsal seffaflik talepleri, sirketlerin
degerlendirilme kriterlerini yeniden sekillendirerek siirdiiriilebilirlik performansin1 6n plana
cikarmistir. ESG raporlamasi, bu baglamda, sirketlerin c¢evresel etkilerini, sosyal
sorumluluklarini ve yonetisim uygulamalarini sistematik bir bicimde paydaslara agiklamasini
saglayan temel bir mekanizma haline gelmistir. Kiiresel diizenleyici ¢er¢evelerdeki gelismeler,
ESG raporlamasinin kurumsal uygulamalardaki yerini giiglendirmistir. Avrupa Birligi'nin 2023
yilinda yiiriirliige giren Kurumsal Strdiirtilebilirlik Raporlama Direktifi ve Sinirda Karbon
Diizenleme Mekanizmas1 gibi diizenlemeleri, sirketlere kapsamli ESG bildirim zorunlulugu
getirirken, Tirkiye de bu kiiresel egilime Tiirkiye Siirdiiriilebilirlik Raporlama Standartlar
(TSRS) ile cevap vermistir. Kamu Gozetimi, Muhasebe ve Denetim Standartlart Kurumu
tarafindan yayimlanan TSRS, sirketlere ESG verilerini tutarli ve karsilastirilabilir bicimde
raporlama olanagi sunarak uluslararasi standartlarla uyum saglama imkéani yaratmistir. Bu
standartlar, yatirimcilarin, paydaslarin ve diizenleyici kurumlarin sirketlerin siirdiirtilebilirlik
performansini daha nesnel degerlendirebilmesine olanak tanimaktadir. Baslangicta goniillii bir
uygulama olan ESG raporlamasi, artik kiiresel diizenlemeler ve paydas beklentileri nedeniyle
stratejik bir zorunluluk haline gelmistir. Teknolojik ilerlemeler, 6zellikle yapay zeka ve
blockchain tabanl raporlama araclari, sirketlere ESG verilerini daha dogru 6l¢me, izleme ve
raporlama imkani sunarak bu siireci desteklemektedir. Bu ¢alisma, TSRS’yi ve kiiresel ESG
raporlama ekosistemi icindeki konumunu, uluslararasi standartlarla uyum siirecinde karsilagilan
zorluklar1 ve ortaya ¢ikan firsatlar analiz etmeyi amaglamaktadir.

Anahtar Kelimeler: ESG Raporlamasi, TSRS, Kiiresel Uyum, Siirdiirtilebilirlik
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ABSTRACT

Today, the global business world is undergoing a fundamental transformation towards
transparent reporting of environmental, social, and governance (ESG) factors. This
transformation has gained momentum as international markets, investors, and regulatory bodies
have embraced corporate sustainability as a criterion as critical as financial performance.
Environmental threats caused by climate change, growing social inequalities, and demands for
corporate transparency have reshaped corporate evaluation criteria, bringing sustainability
performance to the forefront. In this context, ESG reporting has become a fundamental
mechanism that enables companies to systematically disclose their environmental impacts,
social responsibilities, and governance practices to stakeholders. Developments in global
regulatory frameworks have strengthened the role of ESG reporting in corporate practices.
Regulations such as the European Union's Corporate Sustainability Reporting Directive and the
Carbon Border Adjustment Mechanism, which came into effect in 2023, impose comprehensive
ESG disclosure obligations on companies. In response to this global trend, Turkey has
introduced the Turkey Sustainability Reporting Standards (TSRS). Published by the Public
Oversight, Accounting and Auditing Standards Authority, TSRS provides companies with the
opportunity to report ESG data consistently and comparably, enabling alignment with
international standards. These standards allow investors, stakeholders, and regulatory bodies to
assess companies' sustainability performance more objectively. Initially a voluntary practice,
ESG reporting has now become a strategic imperative due to global regulations and stakeholder
expectations. Technological advancements, particularly artificial intelligence and blockchain-
based reporting tools, support this process by enabling companies to measure, monitor, and
report ESG data more accurately. This study aims to analyze TSRS and its the position within
the global ESG reporting ecosystem, as well as the challenges and opportunities encountered in
the process of aligning with international standards.

Keywords: ESG Reporting, TSRS, Global Compliance, Sustainability
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METAL ESYA, MAKINE, ELEKTRIKLI CIHAZLAR ve ULASIM ARACLARI
SEKTORUNDE FINANSAL PERFORMANSININ ENTROPI
AGIRLIKLANDIRMALI TOPSIS YONTEMI ile DEGERLENDIRILMESI

Financial Performance Evaluation of the Metal Goods, Machinery, Electrical
Equipment, and Transportation Vehicles Sector through the Entropy-Weighted
TOPSIS Method

Dr. Osman Nuri AKARSU

, osmannuriakarsu@gmail.com, ORCID: 0000-0002-5393-956X

oz

Bu calismada, Metal Esya, Makine, Elektrikli Cihazlar ve Ulagim Araclar1 sektdrlerinde faaliyet
gosteren firmalarin finansal performanslari, Entropi agirliklandirmali TOPSIS yontemi
kullanilarak analiz edilmistir. Aragtirma kapsaminda, 2020-2024 yillar1 arasinda bes sirketin
(ARCLK, EGEEN, FROTO, TOASO ve VESTL) finansal oranlara dayal1 performanslar1 ve
yillik getiri oranlar1 degerlendirilmistir. Calismada, finansal performansin sirketlerin getiri
oranlar ile iliskili oldugu ve bu iliskinin sektorel dinamikler tarafindan etkilendigi tespit
edilmistir. Ozellikle EGEEN sirketi tiim analiz donemi boyunca en yiiksek performansi
sergilemistir. Korelasyon analizleri, performans siralamalari ile getiri siralamalar1 arasinda
giiclii bir iligki oldugunu ortaya koymustur. Ancak, bireysel sirket dinamikleri siralamalarda
farkliliklara yol agmistir. Sonuglar, sirketlerin finansal performanslarinin kriz donemlerinde
nasil degistigini ve sektdr dinamiklerinin piyasa davraniglarina etkisini anlamak agisindan
onemli icgdriiler sunmaktadir. Gelecek ¢alismalarda, Borsa Istanbul'daki farkli endekslerdeki
firmalarin da analiz edilmesi ve farkli ¢ok kriterli karar verme yontemlerinin kullanilmasi
onerilmektedir.

Anahtar Sézciikler: Finansal Performans, imalat Sektorii, Entropi Yontemi , TOPSIS
Y ontemi.

ABSTRACT

In this study, the financial performances of companies operating in the Metal Goods,
Machinery, Electrical Equipment and Transportation Vehicles sectors are analysed using the
TOPSIS method with entropy weighting. Within the scope of the research, the performances
and annual rates of return of five companies (ARCLK, EGEEN, FROTO, TOASO and VESTL)
based on financial ratios between 2020-2024 were evaluated. In the study, it is determined that
financial performance is related to companies' rates of return and this relationship is affected
by sectoral dynamics. In particular, EGEEN exhibited the highest performance throughout the
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entire analysis period. Correlation analyses reveal that there is a strong relationship between
performance rankings and return rankings. However, individual company dynamics led to
differences in the rankings. The results provide important insights into how companies'
financial performance changes during crisis periods and the impact of industry dynamics on
market behaviour. In future studies, it is recommended to analyse firms in different indices in
Borsa Istanbul and to use different multi-criteria decision-making methods.

Keywords: Financial Performance, Manufacturing Sector, Entropy Method, TOPSIS Method.
1. GIRIS

Performans, sirketlerin varliklarini siirdiirmesi, biiylime kaydetmesi ve rekabet avantaji
saglamasi a¢isindan kritik bir oOlgiittiir. Sirketlerin performansini degerlendirmek; yonetim
kadrolar1, kredi saglayicilar, finans uzmanlar1 ve yatirimcilar kadar, iilkenin ekonomik
kalkinma siireci agisindan da biiyiik bir dneme sahiptir (Yalgin vd., 2012, s. 350). Hisse senedi
yatirimlarinda  performans degerlendirmesinde sikga tercih edilen baglica analiz
yontemlerinden biri finansal oran analizidir. Bu analiz yontemi, sirketlerin bilango ve gelir

tablosu verilerinden elde edilen oranlarla; likidite durumlari, varlik yonetimi etkinlikleri,

bor¢lanma seviyeleri ve karlilik oranlar1 gibi 6nemli finansal bilgilerin saglanmasina imkan
tanir (Giirsoy, 2007, s. 1; Ping-fu & Kwai-yee, 2016, s. 110).

Yatirimcilar, borsa piyasasinda listelenen pay senetleriyle ilgili yatirim karar1 vermeden
once firmalarin finansal tablolarini analiz ederek gecmis ve mevcut performanslar1 hakkinda
bilgi edinebilmektedirler (Ege & Yaman, 2018, s. 75-80). Bu finansal analizler, yatirimcilarin
firmalar arasinda karsilastirma yapmasini kolaylastirmakta ve yatirimlarina yon vermelerine
yardimei olmaktadir.

Metal esya, makine, elektrikli ekipman ve ulasim araglar1 sektoriinde faaliyet gosteren
firmalarin finansal performansi, ekonomik biiylime, yatirim kararlari ve kaynak tahsisi
tizerindeki etkileri goz oniline alindiginda kritik bir ¢caligma alanidir. Bu sektor sadece imalat
diinyasinda onemli bir rol oynamakla kalmayip, ayni zamanda iilkelerin genel ekonomik
sagligin1 da dnemli Olcilide etkilemektedir. Finansal performans analizi, bu alandaki finansal
gostergelerin etkilerini ve belirleyici faktorlerini anlamaya calisan yoneticiler, yatirimcilar ve
akademisyenler basta olmak {izere bir¢cok paydasin ilgisini ¢ekmistir (Hada vd., 2019, s. 201).

Son yillarda cevresel, ekonomik ve sosyal unsurlarin finansal degerlendirmelere entegre
edilmesi giderek daha 6nemli hale gelmistir. Ornegin, calismalar, &zellikle ulastirma
sektoriindeki siirdiiriilebilir uygulamalar baglaminda, hem cevresel etkileri hem de finansal
performansi dikkate alan kapsamli metodolojilerin benimsenmesinin gerekliligini vurgulamistir
(Messagie vd., 2013, s. 5020-5025; Onat vd., 2014, s. 9306). Siirdiiriilebilirlige yapilan
vurgunun artmasi, metal esya ve makine sektorlerindeki firmalarin yalnizca karliliga degil, ayni
zamanda c¢evresel ayak izlerine ve sosyal sorumluluklarina da odaklanmalarini gerektirmektedir
(Currans vd., 2019, s. 62-72).

Dahasi, bu sektordeki sirketlerin finansal performansi piyasa kosullari, teknolojik
gelismeler ve diizenleyici gerceveler de dahil olmak iizere sayisiz faktorden etkilenmektedir.
Ornegin, ulasim araglarinda yeni enerji teknolojilerinin benimsenmesi, finansal performansi
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artirirken ayn1 zamanda ¢evresel kaygilar1 da giderme potansiyeli gostermektedir (Wang, 2024,
s. 180-181). Ancak, yiiksek baslangi¢ maliyetleri ve altyapi eksiklikleri gibi zorluklar bu
teknolojilerin yaygin olarak benimsenmesini engelleyebilir ve dolayisiyla finansal sonuglar
etkileyebilir (Onat vd., 2014, s. 9320).

COVID-19 pandemisi, kiiresel ekonomide bir¢ok sektdrde oldugu gibi, metal esya,
makine, elektrikli ekipman ve ulasim araglar1 sektorlerinde de derin etkiler yaratarak finansal
performans gostergelerini dnemli dlgiide etkilemistir. Ulkelerin viriisiin yayilmasini engellemek
amaciyla uyguladigi karantina 6nlemleri ve sosyal mesafe protokolleri, bu sektorlerde tedarik
zincirinde aksamalara, talep daralmalarina ve operasyonel verimlilikte kayiplara yol agmistir
(Nicola vd., 2020, s. 185-193; Ansyori, 2023, s. 76-77). Ozellikle ulastirma sektorii, seyahat
kisitlamalar1 ve tiiketici hareketliliginin azalmasi nedeniyle gelir ve karlilik agisindan ciddi
darbe almis, bu da sektoriin genel finansal performansini dogrudan olumsuz yonde etkilemistir.

Pandemi siiresince makine ve elektrikli ekipman sektorleri, tedarik zincirindeki
bozulmalar nedeniyle 6nemli zorluklarla karsilasmustir. Ozellikle hammadde ve bilesen
tedarikinde yasanan gecikmeler, iiretim siireglerini aksatmis ve isletmelerin operasyonel
verimliliklerini olumsuz etkilemistir (Mahmood vd., 2021, s. 1-17). Bu gecikmelerin yani sira,
artan maliyetler ve lojistik sorunlar da sirketlerin finansal tablolarina yansimis ve sektoriin
finansal gostergelerinde gerilemelere yol agmustir.

Pandemi doneminde enerji tiiketimi de biiyiik 6l¢iide degisiklik gostermistir. Endiistriyel
elektrik tiikketimi azalirken, daha fazla insanin evden galigmasiyla konut elektrik talebi artmistir
(Burleyson vd., 2021, s. 1-3). Enerji sektoriindeki bu talep degisiklikleri, 6zellikle makine ve
elektrikli ekipman sektorlerinde kullanilan enerji yonetimi ve operasyonel stratejilerde
uyarlamalar yapilmasini zorunlu kilmistir (Wang vd., 2021, s. 90). Bu durum, finansal
performans olgiitlerinin daha karmasik bir yapiya biirlinmesine ve finansal degerlendirmelerin
bu yeni dinamiklere gore sekillendirilmesine neden olmustur.

Finansal performans degerlendirmeleri, yalnizca firma diizeyindeki operasyonel basariy1
degil, ayn1 zamanda genis ekonomik egilimleri de yansitmaktadir. COVID-19 gibi dis soklar,
cesitli sektorlerin operasyonel istikrarint ve karliligin1 ciddi sekilde etkileyebilmektedir
(Periokaité & Dobrovolskiene, 2021, s. 34-35; Rababah vd., 2020, s. 1-2). Bu baglamda, metal
esya, makine, elektrikli ekipman ve ulasim araclart sektorlerindeki firmalarin finansal
performansin1 degerlendirmek, yalnizca finansal oranlarla degil, aym1 zamanda sektOriin
dinamiklerini etkileyen i¢ ve dis faktorleri goz onilinde bulundurmay1 gerektirmektedir.

Bu sektorlerde finansal performansi anlamak ve degerlendirmek, paydaslar i¢in biiyiik
onem tasimaktadir. Ozellikle pandeminin yarattig1 belirsizlik ortaminda, firmalarin finansal
dayanikliligin1 artirmak ve siirdiiriilebilir biiylime stratejilerini hayata gecirmek i¢in
strdiirtilebilirlik ilkelerinin finansal degerlendirmelere entegre edilmesi gereklidir. Metal esya,
makine, elektrikli ekipman ve ulasim araclar1 sektorleri, hem ekonomik krizlerden hem de
cevresel ve sosyal degisimlerden dogrudan etkilenen sektorlerdir. Bu nedenle, sektordeki
firmalarin uzun vadeli yasayabilirlik ve basari stratejileri gelistirmesi, hem finansal hem de
operasyonel siirdiiriilebilirlik agisindan kritik bir dneme sahiptir.
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Sonug olarak, COVID-19 pandemisi, metal esya, makine, elektrikli ekipman ve ulagim
araclar1 sektorlerinin finansal performansi iizerinde derin etkiler yaratmis ve bu sektorlerin
finansal degerlendirmelerini daha karmasik hale getirmistir. Firmalarin pandemiden
kaynaklanan degisimlere adapte olabilmesi ve bu siirecte finansal dayanikliliklarini
stirdiirebilmeleri i¢in ¢ok yonlii finansal analiz yontemlerinin kullanilmas1 gerekmektedir. Bu
dogrultuda, pandemi siirecinin getirdigi degisikliklerin ve bu degisimlerin finansal performans
iizerindeki etkilerinin dikkatli bir sekilde incelenmesi, sektor paydaslarima énemli i¢goriiler
saglayacaktir.

Bu ¢alismada, Metal Esya, Makine, Elektrikli Cihazlar ve Ulagim Araglar sektorlerinde
faaliyet gosteren firmalarin finansal oranlara dayali performanslarinin analiz edilmesi ve bu
performans sonuglarinin sektor igindeki genel durumla iliskilendirilmesi amacglanmistir.
Arastirmada, 2020-2024 yillarin1 kapsayan COVID-19 pandemi donemi ele alinmig, bu
donemin finansal performans iizerinde yarattig1 etkiler dikkate alinarak analiz yapilmistir.
Calismada finansal performans degerlendirmesinde Entropi Agirliklandirmali  TOPSIS
Yontemi kullanilmastir.

Pandemi donemi, kiiresel Olcekte bircok sektdrde finansal dalgalanmalara ve
belirsizliklere yol agmistir. Bu kapsamda, ¢alismada analiz edilen sektorlerin pandemi
stirecindeki performanslarinin degerlendirilmesi, hem sektor icindeki firmalarin finansal
dayanikliligin1 6lgmek hem de kriz donemlerinde performansin nasil degistigini ortaya koymak
acisindan onem tasimaktadir. Literatiirde, s6z konusu sektorlerin finansal basarilarinin ¢ok
kriterli karar verme yontemleriyle analiz edildigi calismalara rastlanmakla birlikte, bu
sektorlerin COVID-19 donemi verilerine dayali Entropi-TOPSIS yontemiyle degerlendirilmis
olmas1 ¢aligmanin 6zgiinliigiinii artiran dnemli bir unsurdur.

Arastirmada, once konuya iligkin temel kavramlara ve sektoriin genel durumuna
deginilmis, ardindan literatiirde yer alan benzer ¢alismalar aktarilmistir. Devaminda, kullanilan
veri seti detayli sekilde tanitilmis ve Entropi Agirliklandirmali TOPSIS y6nteminin agamalari
aciklanmistir. 2020-2024 yillarina ait veriler kullanilarak, firmalarin finansal performanslari
TOPSIS yontemi ile siralanmis ve bu siralamalar genel bir puan haline getirilmistir.

Son olarak, elde edilen siralama sonuglar1 arasindaki iliskiler korelasyon analizi ile
degerlendirilmis ve analiz sonug¢lar1 yorumlanmistir. Calismada elde edilen bulgular, COVID-
19 kriz doneminde firmalarin finansal performanslarimin nasil degistigini ve piyasa
dinamiklerinin bu siiregte nasil sekillendigini gostermektedir. Caligma, ulasilan bulgularin
tartisildig1 ve gelecekteki arastirmalar i¢in onerilerin sunuldugu sonug ve degerlendirmeler ile
tamamlanmaktadir.

2. LITERATUR INCELEMESI

Literatiirde, finansal performans ile pay senedi getirileri arasindaki iligkiyi belirlemek
amaciyla ¢ok kriterli karar verme yontemlerinin kullanildig1 pek ¢ok arastirma mevcuttur. Bu
kapsamda dikkat ¢geken bazi ¢alismalar asagida agiklanmistir.

Son yillarda, finansal performans ve pay senedi getirileri arasindaki iligkiyi analiz etmek
amaciyla ¢ok kriterli karar verme (CKKYV) yontemleri, 6zellikle Entropi ve TOPSIS gibi
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yontemler biiylik ilgi gérmiistiir. Bu yontemler, farkli finansal gostergelerin hisse senedi
performansina etkilerini kapsamli bir sekilde degerlendirmekte ve yatirimcilara portfdy se¢imi
icin saglam bir analitik ¢er¢ceve sunmaktadir. Bu alandaki calismalar, firmalarin finansal
oranlara dayali performansimni degerlendirerek hisse senedi getirileri ile iligkilendirmeyi
amaclamaktadir.

Literatiirde dikkat ¢eken bircok calisma, finansal performansin hisse senedi getirileri
tizerindeki etkilerini ¢ok kriterli analiz yontemleriyle ele almistir. Uygurtiirk & Korkmaz
(2012), 13 metal sanayi firmasi ve 8 finansal oran kullanarak yaptiklar1 analizde, TOPSIS
yontemi ile firmalarin finansal performans siralamasini olusturmus ve firmalarin performans
siralamalart ile portfoy getirileri arasinda pozitif bir iligki tespit etmislerdir. Benzer sekilde,
Sakarya & Aytekin (2013), BIST’te islem goéren oniki ticari bankanin performanslarini
PROMETHEE yontemiyle degerlendirerek yillik bazda bankalarin finansal performanslartyla
ve pay senedi getirileri arasindaki iliskinin anlamli olmadigini belirtmislerdir.

Ozen Yesildag & Soba (2015), BIST gida endeksindeki dort firma tizerinde yaptiklar
calisgmada, TOPSIS yontemini kullanarak firmalarin finansal performans siralamasini
hesaplamis, ancak bu siralamalar ile hisse senedi getirileri arasinda istatistiksel olarak anlaml
bir iliski bulamamuglardir. Sakarya & Yildirim (2016) ise Borsa Istanbul enerji sektoriine
yonelik c¢alismada, 14 enerji firmasimin performanslarint TOPSIS yontemi ve Panel Veri
Analizi ile degerlendirerek kisa donemli getiriler ile performans siralamalar1 arasinda bir iliski
tespit edemediklerini, ancak uzun donemli analizlerde daha giiglii sonuglara ulastiklarini ifade
etmiglerdir. Diger bir ¢alisma, Temizel & Baygelebi (2016) tarafindan 15 tekstil firmasi
iizerinde gerceklestirilmis ve TOPSIS yontemi kullanilarak firmalarin finansal basari
siralamalart hesaplanmistir. Bu ¢alismada da firmalarin finansal performans siralamalar ile
hisse senedi getirileri arasinda dogrudan bir iliskinin olmadigi sonucuna ulasilmistir.
Korelasyon analizleri, performans puanlarinin hisse senedi getirilerini dogrudan etkilemedigini
gostermistir.

Benzer bir sekilde, Vasquez vd., (2021) ¢alismasinda, hisse senedi portfoy yatirimlarini
degerlendirmek i¢in Entropi-TOPSIS metodolojisi kullanilmis ve ¢ok kriterli karar verme
analizinin karmasik finansal karar senaryolarinda nasil etkili oldugunu gdostermistir.
Arastirmada, ¢esitli finansal gostergelerin entegre edilmesinin daha bilingli yatirim kararlarina
ve portfoy getirilerinin artirilmasina katki sagladigr vurgulanmigtir. Bu yaklagim, Bonacic
(2024) tarafindan uygulanan bulanik entropi yontemi ile de oOrtiismektedir. Bonacic’in
calismasinda, TOPSIS yoOnteminin potansiyel yatirim alternatiflerini optimal ¢6ziime
yakinliklarina gore siralamadaki etkinligi 6ne ¢ikarilmistir.

Ayrica, Shadkam & Delavari (2015) tarafindan portfdy secimine yonelik yapilan bir
baska calismada, optimizasyon algoritmalar1 kullanilarak hisse senedi getirilerinin finansal
karar alma stireglerinde kritik bir rol oynadig: vurgulanmistir. Arastirmada, getirinin yani sira
risk degerlendirmesi yapilmasinin, yatirnmcilarin optimal portfdy se¢imini onemli dl¢iide
tyilestirebilecegi belirtilmistir. Bu bulgular, portfdy olusturma amaciyla farkli CKKV
yontemlerini karsilastirmali olarak inceleyen ve bu tekniklerin {istlin finansal performans elde
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etmedeki faydasim1 vurgulayan Gupta ve arkadaglarimin (2023) calismasiyla da
desteklenmektedir.

Son donemde, finansal performans analizlerinde Cevresel, Sosyal ve Yonetisim (CSY)
faktorlerinin de dikkate alinmasi giindeme gelmistir. Li (2024) tarafindan yapilan ¢alismada,
CSY faktorlerinin finansal performans tizerindeki etkisi analiz edilmis ve bu faktorlerin hisse
senedi getirileri iizerinde Onemli etkiler yaratabilecegi ortaya konulmustur. Bu caligsma,
yatirimcilarin potansiyel yatirimlart degerlendirirken daha genis bir kriter yelpazesini goz
oniinde bulundurmasi gerektigini savunmaktadir. Benzer sekilde, Mushafiq & arkadaglarinin
(2021) ¢alismasinda, kredi riskinin finansal performans tizerindeki etkisi degerlendirilmis ve
farkl1 finansal gostergelerin birbiriyle baglantili oldugu, bu gdstergelerin hisse senedi
degerlemesine olan etkilerinin dikkatle ele alinmas1 gerektigi vurgulanmistir.

Bu ¢alismalar, finansal performansla pay senedi getirileri arasindaki iligkiyi belirlemek
icin kullanilan CKKYV yo6ntemlerinin genis bir uygulama alani buldugunu ve bu yontemlerin
yatirim karar siireclerine sagladigi katkiyr ortaya koymaktadir. Ozellikle entropi agirhikli
TOPSIS gibi yontemlerin kullanilmasi, yatirimeilarin farkl alternatifler arasinda daha bilingli
tercihler yapmasini saglamakta ve portfoy yonetimi siireclerini optimize etmektedir.

3. ARASTIRMA METODOLOJiSi

Calismanin temel amaci, Metal Esya, Makine, Elektrikli Cihazlar ve Ulasim Araclar
sektoriinde faaliyet gdsteren sirketlerin finansal performanslarinin degerlendirilmesi ve bu
performanslarin kendi aralarinda karsilagtirilmasidir. Calismada, sirketlerin 2020-2024 yillar
arasindaki finansal oranlar1 kullanilarak Entropi agirliklandirmali TOPSIS yontemiyle analiz
gerceklestirilmistir. i1k olarak, sirketlerin finansal basarilarini etkileyen finansal degiskenler,
hesaplama bi¢imleri ve hedefleri belirlenmistir. Daha sonra, yillar bazinda bu kriterler i¢in
Entropi katsayilar1 ve 6nem agirliklar1 hesaplanmistir. Ardindan, ideal ¢oziime gore yakinlik
katsayilar1 belirlenmis ve sirketlerin yillik performans siralamalar1 yapilmistir. Her yil igin ayr1
ayr1 TOPSIS performans siralamalar1 hesaplanarak, yillik ortalamalar1 olusturulmus ve
firmalarin genel performans egilimleri ortaya konmustur.

Bu calismada ayrica, ilgili sirketlerin yillik ytlizde getirileri hesaplanmig ve bu getirilerin
geometrik ortalamalar1 alinarak siralamalart yapilmistir. Son olarak, sirketlerin TOPSIS
performans siralamalar1 ile ortalama getiri siralamalar1 arasinda karsilastirma yapilmis ve
finansal performansin getiri oranlari ile tutarliligi analiz edilmistir. Elde edilen sonuglar,
sektorde faaliyet gOsteren sirketlerin finansal performanslarinin degerlendirilmesi ve karar
vericilere stratejik bir bakis acis1 sunulmasi ac¢isindan 6nemli veriler saglamaktadir.

Arastirmada ele alinan ve Borsa Istanbul'da islem gdren Metal Esya, Makine, Elektrikli
Cihazlar ve Ulasim Araglar sektoriinde faaliyet gosteren sirketler arasindan, veri biitiinligi
saglanarak analize dahil edilen sirketler Tablo 1’de detayl1 olarak sunulmustur.

Cizelge 1. Arastirmaya dahil edilen sirketler

‘ Sira ‘ BIST Kodu ‘ isletme Unvam
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1 ARCLK Argelik A.S.
2 EGEEN Ege Endiistri Ve Ticaret A.S.
3 FROTO Ford Otomotiv Sanayi A.S.
4 TOASO Tofas Tiirk Otomobil Fabrikas1 A.S.
5 VESTL Vestel Elektronik Sanayi Ve Ticaret A.S.

BIST 100 endeksinde yer alan Metal Esya, Makine, Elektrikli Cihazlar ve Ulasim
Araglar1 sektoriindeki sirketlerden, Kamuyu Aydinlatma Platformu (KAP) 2024 verilerine gore
veri biitiinliigli saglanan 5 sirketin 2020-2024 donemine ait verileri analiz edilmistir. Veri
biitlinliigii saglanamayan diger sirketler ise arastirma kapsami disinda birakilmistir. Calismaya
ait veriler, Kamuyu Aydinlatma Platformu (KAP) ve Financial Information News Network
(FINNET) veri tabanlarindan saglanmistir. Asagida, Tablo 2’de ¢alismanin ampirik analizinde
kullanilan veri setine dair bilgilere yer verilmektedir.

Cizelge 2. Finansal degiskenler ve hedefler

Degisken Sembol Hedef
Cari Oran CcO Maks.
Asit-Test Oran ATO Maks.
Likidite Oranlar1
Nakit Oran NO Maks.
Net Kéar Marji NKM Maks.
Karlilik Oranlari Oz sermaye Karlilik Oram OKO Maks.
Aktif Karlilik Oran1 AKO Maks.
Biiyiime Oranlar1 Aktif Biiylime AB Maks.
Kaldirag Orani KO Min.
Kaldirag Oranlart
Borg/Oz sermaye Oran B/OO Min.

3.1 Entropi Agirhk Yontemi

Entropi Agirlik Yontemi (Entropy Weight Method) EWM, karar verme siireclerinde,
ozellikle de ¢ok kriterli karar analizinde (MCDA) ¢esitli gostergelerin agirliklarini belirlemek
icin kullanilan nicel bir yaklagimdir. Bu yontem, bilgi teorisi ilkelerine, 6zellikle de rastgele bir
degiskenle iligkili belirsizlik veya bilgi miktarini 6lgen entropi kavramina dayanmaktadir (Zhu
vd., 2020, s. 1).

Entropi, olasilik teorisine dayanan, bilgideki belirsizligin nicel bir dl¢iisii olarak hizmet
eder. Entropi yontemi, Oznel goriislerden bagimsiz olarak, yalnizca bir karar matrisine
dayanarak, dogrudan verilerden kriterler i¢in nesnel agirliklar belirler. Bu yontemin en 6nemli
avantajlarindan biri, karar vericilerin Onyargilarin1 ve yargilarini ortadan kaldirabilmesidir.
Asagida entropi Olglimii kullanilarak kriterlerin objektif agirliklariin tiiretilmesine iligskin
adimlar yer almaktadir (Gok-Kisa & Pergin, 2018, s. 1-5).

Karar asamasi 1: Karar matrisinin diizenlenmesi

m adet alternatif ve n adet kriter i¢in xij eleman1 matriste yer alan i alternatifinin j kriterine
gore aldig1 degeri temsil etmek {lizere X karar matrisi asagidaki gibi olusturulur.
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X11  X12 X1n

x="% " "Mi=12,.,mj=12.,n (1)
x1 X2 Xmn

Karar asamasi 2: Normalizasyon

Karar matrisinde yer alan degerlerin farkli birimlerde Olgiilmesi, analizde tutarliligi
saglamak i¢in matrisin normalize edilmesini zorunlu kilmaktadir. Bu islem, asagidaki formiil
kullanilarak yapilmaktadir.

Dij = Xij/Xit1Xij (2)

Karar asamasi 3: Entropi degerlerinin hesaplanmasi

Kriterlere ait entropi degerleri (ej) asagidaki gibi elde edilmektedir:

ej = —kXiZipi; - In (pi)) 3)

Burada k, 0 < ¢j < 1 ifadesini saglayan sabit bir sayidir ve k = 1/In(m) olarak
hesaplanmaktadir.

Karar asamasi 4: Farklilik derecelerinin belirlenmesi

di=1- ¢ “4)

dj degerleri ne kadar yiiksekse ilgili kriterin 6nemi de o kadar yiiksek olmaktadir.
Karar asamasi 5: Agirliklarin hesaplanmasi

Kriterlerin 6nem agirliklart (wj), farklilik derecelerinin normalize edilmesiyle asagida
gosterildigi gibi hesaplanmaktadir.

w; = d;/¥j-1 4 (5)

3.2 TOPSIS Degerlendirme Teknigi

TOPSIS yontemi, Hwang & Yoon (1981) tarafindan ¢ok kriterli karar verme teknigi
olarak ortaya konulmustur. Yontemin dayanagi, alternatifler arasindan pozitif-ideal ¢éziime en
yakin ve negatif-ideal ¢oziime en uzak secenegi belirlemek iizerine kuruludur (Shyjith vd.,
2008, s. 376). Asagida TOPSIS metodunun basamaklari agiklanmastir.

Karar asamasi 1: Amagclarin belirlenmesi ve degerlendirme kriterlerinin tanimlanmasi

Karar asamas1 2: Karar Matrisinin (A) Olusturulmasi: Satirlarinda alternatifler
siitunlarinda ise degerlendirme kriterleri yer alan karar matrisleri olusturulur. A karar
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matrisindeki ajj , A matrisindeki i alternatifinin j kriterine gore ger¢ek degerini gostermektedir
(Rao, 2008, s. 444).

[ all alz s aln T
A=
(A1 Az o A

Karar asamasi 3: Normallestirilmis Karar Matrisinin (R) Olusturulmasi: Karar matrisi
olusturulduktan sonra (1) nolu formiil kullanilarak normallestirilmis karar matrisi (R) elde edilir
(Mahmoodzadeh vd., 2007, s. 138).

a;i
Tii = /

ij B
/ZZ"=1 ag; (7)

(rl-j;i: 1,2, ....N; kriter sayis1 j: 1,2, ... K; alternatif sayis1

Karar asamasi1 4: Agirlikli Normallestirilmis Karar Matrisinin (V) Olusturulmasi:
Oncelikle amaca gore degerlendirme kriterlerine iliskin goreli agirlik degerleri (wij: i:1,2,...N)
belirlenir. Daha sonra R matrisinin her bir siitunundaki elemanlar ilgili oij degeri ile ¢arpilarak

V matrisi olugturulur. Agirlikli normallestirilmis karar matrisi Vij= (wij X Rij) gosterilir (Rao,
2008: 444).

Karar asamas1 5: Ideal ( A*) ve Negatif ideal ( A~ ) Coziimlerin Olusturulmasi: Ideal
¢coziim agirlikli normallestirilmis karar matrisinin en 1yi performans degerlerinden olusurken
negatif ideal ¢6ziim en kétii degerlerinden olusur. Ideal ¢oziimler 8 ve 9 nolu esitligi kullanarak
hesaplanabilmektedir. Her iki formiilde de J fayda (maksimizasyon), |’ ise maliyet
(minimizasyon) degerini gdstermektedir (Yurdakul & I¢, 2005, s. 4613).

A* = {(max;V;; 1j €])), (min;V;; 1 j €)'} 3
A ={(min;v; | j €]), (max;v;; | j €)'} )

8 nolu denklemden elde edilen degerler A* = {V;,V;,...,V;’} bigiminde ve 9 nolu
esitlikten elde edilen degerler A~ = {v{,v5, ..., v, } seklinde gosterilebilir.

Karar asamas1 6: Ayirim Olgiilerinin Hesaplanmasi: J alternatifin ideal ¢dziimden
uzaklig1 ideal Ayirm ( Si* ) ve negatif ideal ¢dziimden uzaklig1 Negatif Ideal Ayirim ( Si), 10
ve 11 nolu denklemden yararlanarak hesaplanir (Mahmoodzadeh vd., 2007, s. 139).

. n . (10)
S; = \/ijl(Vif - V] )2
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i - an
5= 3 (- v’

Karar asamasi 7: Ideal Coziime Goreli Yakinligin Hesaplanmasi: (12) nolu esitlikten
yararlanarak ideal ¢oziime goreli yakinlik ( Ci” ) hesaplanir (Olson, 2004, s. 2).
ST

C/=—— 0<C'<1
ST+ S '

(12)

Burada Ci* degeri i alternatifin sektdrdeki basarisin1 gdsterir ve yiiksek degerler daha
yliksek basariy1 ifade etmektedir.

Karar asamasi 8: Alternatifler ideal ¢oziime goreli yakinlik (Ci") degerine gore
siralanmaktadir.

4. UYGULAMA

Entropi agirliklandirma yonteminin adimlari sistematik bir sekilde izlenerek, her bir yil
icin belirlenen kriterlere ait Entropi katsayilari ve bu katsayilar tizerinden hesaplanan 6nem
agirliklar belirlenmistir. Bu hesaplamalar, karar matrisinde yer alan verilerden dogrudan elde
edilmis ve karar verme siirecindeki kriterlerin goreceli etkilerini objektif bir sekilde ortaya
koymustur. Her y1l i¢in ayr1 ayr1 yapilan analizlerin sonuglari, Tablo 3’te 6zetlenmis ve her bir
kriterin karar verme siirecindeki agirlig1 sayisal olarak ifade edilmistir.

Cizelge 3. Yillar bazinda kriterler icin hesaplanan entropi katsayilari ( ej ) ve 6nem
agirhklar: (wj)

2019 2019 2020 2020 2021 2021 2022 2022 2023 2023 2024 2024
Kriterler €j Wi €j Wi €j Wi €j Wi €j Wi €j Wi
KO 0.860 0.049 0.860 0.054 0.861 0.053 0.861 0.053 0.847 0.066 0.737 0.117
NKM 0.511 0.170 0.234 0.297 0.439 0.215 0.572 0.162 0.704 0.128 0.841 0.136
OKO 0.780 0.076 0.785 0.083 0.661 0.130 0.712 0.109 0.735 0.115 0.802 0.138
B/OO 0.838 0.056 0.854 0.057 0.859 0.054 0.861 0.053 0.809 0.083 0.778 0.127
AKO 0.658 0.119 0.653 0.135 0.624 0.144 0.695 0.116 0.742 0.112 0.698 0.077
AB 0.733 0.092 0.852 0.057 0.835 0.063 0.663 0.128 0.752 0.107 0.698 0.075
Cco 0.611 0.135 0.749 0.097 0.694 0.117 0.647 0.134 0.704 0.128 0.680 0.075
ATO 0.616 0.133 0.750 0.097 0.741 0.099 0.699 0.114 0.721 0.121 0.826 0.084
NO 0.508 0.170 0.681 0.123 0.672 0.125 0.654 0.131 0.675 0.141 0.778 0.102

Tablo 3’teki onem agirliklar1 dikkate alindiginda 2020-2024 yillar1 arasinda NKM
degiskeninin karar verme acisindan en 6nemli performans kriteri oldugu ifade edilebilir. Dokuz
kritere iliskin hesaplanan énem agirliklart TOPSIS yontemi uygulamasinda kullanilacaktir.
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Cizelge 4. ideal ¢oziime goreli yakinhk katsayilar1 ve performans siralamalar

Firma ) 2020 2020 ) 2021 2021 ] 2022 2022 ) 2023 2023 . 2024 2024
ICGYK Sira ICGYK Sira ICGYK Sira ICGYK Sira ICGYK Sira
ARCLK 0.331 4 0.362 4 0.288 4 0.301 4 0.353 4
EGEEN 0.636 1 0.639 1 0.719 1 0.665 1 0.785 1
FROTO 0.484 2 0.509 2 0.498 2 0.516 2 0.616 2
TOASO 0.380 3 0.369 3 0.405 3 0.504 3 0.602 3
VESTL 0.313 5 0.287 5 0.232 5 0.230 5 0.266 5

Tablo 4, 2020-2024 yillar1 arasinda bes sirketin finansal performanslarini TOPSIS
yontemiyle analiz ederek ideal ¢oziime goreli yakinlik katsayilar1 (ICGYK) ve performans
srralamalarimi gostermektedir. Elde edilen bulgular, EGEEN'in tiim yillarda en yiiksek ICGYK
degerine sahip oldugunu ve analiz donemi boyunca en giiclii finansal performansi sergileyerek
lider pozisyonunu korudugunu ortaya koymaktadir. FROTO ve TOASO sirketleri, genellikle
ilk ii¢ sirada yer alarak finansal performans agisindan sektdrde giiclii bir konumda olduklarini
gostermistir. ARCLK ve VESTL ise analiz edilen yillarda daha diistik performans gostermis ve
sirastyla dérdiincii ve besinci siralarda yer almistir. Ozellikle VESTL ’in siirekli olarak en diisiik
ICGYK degerine sahip olmast, sirketin finansal yapisini giiglendirmek igin stratejik iyilestirme
adimlarma ihtiya¢ duydugunu gostermektedir. Genel olarak, analiz edilen sirketlerin finansal
performanslarinin yillara gore biiylik Ol¢lide tutarli oldugu, ancak aralarindaki farklarin
belirginlestigi goriilmektedir.

Tablo 4’te yer alan ICGYK degerlerine dayanarak firmalarin performans siralamalari
belirlendikten sonra, firmalarin “genel performans sirasi” elde edilebilmesi amaciyla her bir
firmanin yillik performans siralamalarinin geometrik ortalamasi hesaplanmistir. Geometrik
ortalama sonuglar1 Tablo 5’te gosterilmektedir.

Cizelge 5. Yilik TOPSIS ortalamalar: siralamasi

Firma Ort. Puan Sira
EGEEN 0.686 1
FROTO 0.536 2
TOASO 0.436 3
ARCLK 0.343 4
VESTL 0.286 5

Tablo 5'te firmalarm yillik TOPSIS puanlarinin geometrik ortalamalarina gore genel
performans siralamalar1 verilmistir. Elde edilen bulgulara gore, EGEEN en yiiksek ortalama
puani ile birinci sirada yer alirken, VESTL en diisiik puan ile besinci sirada yer almistir.
FROTO ve TOASO sirketleri sirasiyla ikinci ve iglincii sirada konumlanirken, ARCLK
dordiincii sirada yer almistir. Bu sonuglar, analiz edilen donem boyunca EGEEN'in en giiclii
finansal performansi sergiledigini, VESTL'in ise en diisiik performansi gosterdigini ortaya
koymaktadir.
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Bu asamadan sonra FINNET veri tabanindan elde edilen firmalarin yillik yiizde getirileri
Tablo 6’da sunulmustur. Burada hesaplamalar agisindan kolaylik saglamasi i¢in getiri serilerine
bir ilave edilerek negatif degerler pozitif degerlere doniistliriilmiistiir. Ardindan her bir firmanin
5 yillik pozitif yillik ylizde getirileri iizerinden hesaplanan geometrik ortalamalar ve bu
ortalamalara iligkin siralamalar Tablo 6’da sunulmustur.

Cizelge 6. Firmalara iliskin y1l bazinda yiizde getiriler

Firma 2020 %Getiri 2021 %Getiri 2022 %Getiri 2023 %Getiri 2024 %Getiri
ARCLK 9.65 -0.51 17.28 -5.52 2.76
EGEEN 40.56 -11.35 41.58 5.42 8.37
FROTO 16.58 4.78 16.39 -0.71 3.53
TOASO 11.46 13.05 20.82 -2.36 -1.37
VESTL 11.50 1.20 24.97 -18.26 -8.57

Tablo 6’da firmalarin 2020-2024 yillar1 arasindaki yillik yiizde getirileri incelendiginde,
getirilerin dalgali bir seyir izledigi goriilmektedir. 2020 yilinda tiim firmalar pozitif getiri
saglamis, en yliksek oran %40,56 ile EGEEN tarafindan elde edilmistir. 2021°’de EGEEN (%-
11,35) ve ARCLK (%-0,51) negatif getirilerle y1l1 kapatirken, diger firmalar diisiik seviyelerde
pozitif getiri saglamistir. 2022 y1li donem igerisindeki en giiglii y1l olmus, EGEEN (%41,58) ve
VESTL (%24,97) 6ne ¢ikarken TOASO (%20,82), ARCLK (%17,28) ve FROTO (%16,39) da
yiiksek pozitif getiriler kaydetmistir. 2023’te genel bir diisiis yasanmis, ARCLK (%-5,52),
FROTO (%-0,71), TOASO (%-2,36) ve VESTL (%-18,26) negatif getiri elde ederken yalnizca
EGEEN (%5,41) pozitif performans gostermistir. 2024 yilinda ise EGEEN (%38,37), FROTO
(%3,53) ve ARCLK (%2,76) pozitif getiri saglarken, TOASO (%-1,37) ve VESTL (%-8,57)
negatif getiri ile y1l1 tamamlamistir.

Genel olarak degerlendirildiginde, EGEEN tiim analiz doneminde en yiiksek getirilere
sahip firma olarak one ¢ikarken, VESTL en dalgali performansi sergileyerek o6zellikle 2023
yilinda en yiiksek kaybi yasamistir. Diger firmalar ise nispeten daha istikrarli bir performans
sergilemis, ancak analiz doneminde pozitif ve negatif getiriler arasinda dalgalanmalar
gostermistir.

Bu agamanin ardindan her bir firmaya iliskin 4 farkli yildaki yillik yiizde getirilerin
geometrik ortalamalari ile “genel bir ortalama puani” olusturulmus ve ulasilan sonuglar Tablo
7’de sunulmustur.

Cizelge 7. Yiizde getirilerin geometrik ortalamalar: ve siralamalar:

Firma Geometrik Ortalama Sira
EGEEN 17.569 1
TOASO 13.158 2
FROTO 11.852 3
ARCLK 7.259 4
VESTL 4.760 5
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Tablo 7'de firmalarin yillik getirilerinin geometrik ortalamalar1 ve genel siralamalari
gosterilmistir. EGEEN, %17,56 ile en yiiksek geometrik ortalamaya sahip firma olarak birinci
sirada yer alirken, TOASO ve FROTO sirasiyla ikinci ve iiglincii sirada yer almistir. ARCLK
ve VESTL ise daha diisiik geometrik ortalamalar ile sirastyla dordiincii ve besinci sirada yer
almigtir. Bu sonuglar, analiz edilen donem boyunca EGEEN'in en istikrarli ve yiiksek getirili
performansa sahip oldugunu, VESTL'in ise en diisiik getiriyi sagladigini géstermektedir.

Cizelge 8. Firmalara iliskin TOPSIS performans siralamalari ve ortalama getiri

siralamalari
Firma Performans siralamalari Getiri siralamalar:
ARCLK 4 4
EGEEN 1 1
FROTO 2 3
TOASO 3 2
VESTL 5 5

Tablo 8’de firmalarin TOPSIS yontemiyle hesaplanan performans siralamalart ile yillik
getirilerin geometrik ortalamalarina gore elde edilen getiri siralamalar1 karsilastirilmistir. Her
iki siralama sonucunda da EGEEN birinci sirada yer alarak analiz doneminde en yiiksek
performansi sergileyen firma olarak 6ne ¢cikmistir. FROTO ve TOASO firmalar ise sirasiyla
ikinci ve lglincli siralarda yer almig, ancak getiri siralamasinda bu iki firma arasinda yer
degisikligi olmustur. ARCLK dordiincii sirada yer alirken, tiim analiz doneminde en diisiik
performansi ve getiriyi gosteren firma VESTL olmustur. Genel olarak, firmalarin TOPSIS
performans siralamalari ile getiri siralamalari arasinda biiytik dlciide tutarlilik gdzlemlenmistir.

Tablo 8’deki iki farkli siralamadan olusan seriler arasinda anlamli bir iliski olup
olmadigimi arastirmak icin Spearman sira korelasyon analizi uygulanmistir. Spearman sira
korelasyon katsayis1 rs denklem (12) kullanilarak hesaplanmistir:

6y.D? (13)

—1-—27
s N(NZ —1)

Her ne kadar analizde Spearman sira korelasyon katsayisi (rs) 0.92 ve p-degeri 0.043
bulunarak, performans siralamalari ile getiri siralamalar1 arasinda giiclii ve anlaml bir iliski
oldugu ortaya koyulsa da, bazi sirketler i¢in bu uyum tam saglanamamistir. FROTO ve TOASO
sirketlerinde performans ve getiri siralamalar1 arasinda yer degisiklikleri gozlemlenmistir. Bu
durum, genel korelasyonun gii¢clii olmasina ragmen, bireysel sirketlerde farkli dinamiklerin de
etkili olabilecegini gostermektedir.

5. SONUC VE DEGERLENDIRME

Bu ¢alismada, Metal Esya, Makine, Elektrikli Cihazlar ve Ulasim Araglar1 sektoriinde
faaliyet gosteren sirketlerin finansal performanslart Entropi agirliklandirmali TOPSIS
yontemiyle degerlendirilmistir. 2020-2024 yillar1 arasindaki verilere dayanarak yapilan

90



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

analizde, bes sirketin (ARCLK, EGEEN, FROTO, TOASO ve VESTL) finansal performans
puanlari ve yillik getiri oranlart incelenmistir. Elde edilen sonuglara gore, tiim analiz donemi
boyunca EGEEN en yiiksek performans puanina sahip firma olarak belirlenmistir. Bu firma,
ideal ¢6ziime en yakin ve negatif ¢oziime en uzak firma olarak her yil siralamada birinci sirada
yer almistir. FROTO ve TOASO firmalar1 genellikle ilk {i¢ sirada yer alarak finansal olarak
giiclii bir konumda olduklarint gostermistir. Ancak ARCLK ve VESTL firmalar tiim analiz
donemlerinde dordiincii ve besinci sirada yer almis, 6zellikle VESTL siirekli olarak diisiik
performans sergilemistir.

Calismada, sirketlerin yillik getirileri de analiz edilmistir. 2020-2024 yillar1 arasinda
firmalarin getirilerinde dalgalanmalar gézlemlenmis ve COVID-19 sonrasi donemin finansal
performans tizerinde farkli etkiler yaratti§i goriilmiistiir. Bu kapsamda, EGEEN tiim analiz
doneminde en yiiksek getirileri saglamis ve diger firmalara kiyasla daha istikrarli bir
performans sergilemistir. Ozellikle 2020 ve 2022 yillarinda yiiksek pozitif getiriler
kaydedilmistir. VESTL firmasi ise analiz edilen donem boyunca en diisiik getiriyi saglayan ve
2023 yilinda en yiiksek kayb1 yasayan firma olarak dikkat ¢ekmistir.

TOPSIS yontemiyle hesaplanan performans siralamalari ile firmalarin yillik getirilerinin
geometrik ortalamalarmma goére olusturulan getiri siralamalar1 arasinda anlamli bir iligki
bulunmustur. Spearman sira korelasyon analizi sonucunda, performans siralamalari ile getiri
siralamalart arasinda korelasyon katsayist ve 0.043 p-degeri hesaplanmistir. Bu bulgular,
performans ve getiri siralamalar1 arasinda istatistiksel olarak gii¢lii ve anlamli bir iligki
oldugunu ortaya koymaktadir. Ancak bazi firmalar i¢in bu iliski tam olarak saglanamamis ve
FROTO ile TOASO sirketlerinin siralamalarinda farkliliklar gozlemlenmistir. Bu durum, genel
korelasyonun gii¢lii olmasina ragmen, bireysel firmalar iizerinde farkli dinamiklerin de etkili
olabilecegini gostermektedir.

TOPSIS yonteminden elde edilen performans siralamalari ile yillik getirilerin geometrik
ortalamalarina dayanan getiri siralamalari arasindaki iliski, ¢esitli ¢alismalarda incelenmis ve
sirketlerin finansal performanslarinda 6nemli korelasyonlar ve niianslar ortaya ¢ikarilmistir.
Tutuncu & Uysal (2018), TOPSIS yonteminin finansal performansi etkili bir sekilde
Olcebildigini vurgulayarak performans Olgiitleri ile getiriler arasinda bir korelasyon oldugu
fikrini desteklemektedir. Bulgulari, genel bir korelasyon olsa da, bireysel sirket dinamiklerinin
siralamalarda tutarsizliklara yol agabilecegini gostermektedir.

Tursoy & Berk (2020), Tiirkiye'deki ticari bankalarin getirilerini ve standart sapmalarini
degerlendirmek icin geometrik ortalamalari kullanan ampirik bir analiz gergeklestirmistir.
Caligmalar1, getiri hesaplamalarinin karmasikligin1 ve finansal sonuglarin anlagilmasinda
performans 6lgiitlerinin dnemini vurgulamistir. Bununla birlikte, diger arastirmalarin TOPSIS
siralamalar ile getiriler arasindaki iligkinin yatirimer ilgisi ve performans 6l¢iim modellerinin
secimi gibi faktorler nedeniyle her zaman anlamli olmayabilecegini gosterdigini belirtmek
onemlidir.

Ayrica, Wynn vd., (2022) inovasyonun ekonomi genelindeki getirileri iizerine yaptigi
arastirma, performans Ol¢limlerinin getirileri nasil 6nemli o&lgiide etkileyebilecegini
gostermekte ve finansal analizde saglam performans ol¢iimlerinin 6nemini yinelemektedir.
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Benzer sekilde, McGee & Olmo (2019) tarafindan hisse senedi getirilerindeki biiyiikliik primini
ele alan ¢alisma, piyasa degeri de dahil olmak {izere ¢esitli faktorlerin performans ve getiriler
arasindaki iliskiyi etkileyebilecegini ve finansal analizin manzarasin1 daha da karmasik hale
getirebilecegini gostermektedir.

Sonu¢ olarak, yukarida bahsedilen caligmalarin da gosterdigi iizere, performans
siralamalar ile getiri siralamalar arasinda bir korelasyon mevcut olsa da, bireysel sirket
dinamiklerinin ve dis faktorlerin bu siralamalarda farkliliklara yol agabilecegini kabul etmek
cok Onemlidir. Bu karmasiklik, literatiirde de gosterildigi iizere, finansal performans
degerlendirmesine niianslh bir yaklagim gerektirmektedir.

Gelecek ¢alismalarda BIST'teki diger endekslerdeki firmalar ve sektorler iizerinde benzer
analizler yapilarak kapsam genisletilebilir. Ayrica, farkli finansal oranlar ve PROMETHEE,
ELECTRE, MOORA, VIKOR, ARAS gibi ¢ok kriterli karar verme teknikleri kullanilarak
analizlerin tekrarlanmas1 ve bulgularin karsilastirilmasi 6nerilmektedir.
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DENETIM KOMITESI YAPISI FINANSAL PERFORMANS ARASINDAKI ILiSKi:
BIST-100 ENDEKSINDEN KANITLAR

Dr. Ogr. Uyesi Yavuz KILINC
Kocaeli Universitesi, yavuz.kilinc@kocaeli.edu.tr, ORCID 1D: 0000-0001-7545-8663

OZET

Denetim komiteleri, firmalarin kurumsal yonetim mekanizmalarinin en 6nemli parcalarindan
biri olarak sadece isletme i¢i kontroller, muhasebe ve finansal raporlama sisteminin etkinliginin
artirtlmasi noktasinda degil ayn1 zamanda dis denetim hizmetlerinin etkinliginin saglanmasinda
da oOnemli bir konumdadirlar. Etkin bir denetim komitesinin firmalarin finansal
performanslarini artirici etkiye sahip olacagi diisiiniilmesine ragmen literatiirde yapilan
caligmalarda celiskili sonuglar elde edilmistir. Bu nedenle ele alinan bu ¢alismada BIST-100
endeksinde 2021-2024 déneminde faaliyet gosteren 39 firmaya ait 156 gézlem-y1l verisinden
hareketle firmalarin denetim komitesi yapilarinin finansal performanslari tizerindeki etkisinin
tespit edilmesi amacglanmistir. Bu temel amagtan hareketle panel veri analizi yontemlerinden
yararlanilmis ve yapilan Breusch-Pagan LM ve Hausman testi sonuglarina bagl olarak sabit
etkiler modeline dayali olarak sonugclar elde edilmistir. Sabit etkiler modelinden elde edilen
sonuglara gore denetim komitesi 6zelliklerinin (komite biiyiikliigii, kadin liye oran1 ve toplanti
sayist) finansal performans iizerinde anlamli bir etkisinin bulunmadig1 goriilmiistiir. Ayrica
calismada denetim iicretlerinin ve kaldira¢ oraninin finansal performans iizerinde negatif ve
istatistiki olarak giiclii bir etkisinin s6z konusu oldugu tespit edilmistir. Big4 denetcilerinin
firmalarin finansal performans: lizerinde pozitif ve istatistiki olarak anlamli bir etkisinin
bulundugu da ayrica belirlenmistir. Elde edilen bulgular farkli saglamlik testleri ile sitnanmis ve
denetim {icretleri ile kaldirag oraninin olumsuz etkilerinin tiim modellerde tutarli bir bigimde
devam ettigi goriilmiistiir. Ulasilan bu sonuglar, denetim hizmetlerine iliskin maliyetlerin ve
bor¢luluk seviyelerinin firmalarin karliligimi belirlemede 6nemli unsurlar oldugunu ortaya
koyarken, denetim komitesi yapisinin finansal performans {iizerindeki etkilerinin sirh
kaldigin1 gostermistir.

Anahtar Kelimeler: Denetim Komitesi, Finansal Performans, Bagimsiz Denetim
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THE RELATIONSHIP BETWEEN AUDIT COMMITTEE STRUCTURE AND
FINANCIAL PERFORMANCE: EVIDENCE FROM THE BIST-100 INDEX

ABSTRACT

Audit committees, as one of the most important components of firms’ corporate governance
mechanisms, occupy a key position not only in enhancing the effectiveness of internal controls,
accounting, and financial reporting systems, but also in ensuring the efficiency of external audit
services. Although an effective audit committee is expected to have a positive impact on firms’
financial performance, previous studies in the literature have produced contradictory results.
Therefore, this study aims to determine the effect of audit committee structures on the financial
performance of firms listed in the BIST-100 index, based on 156 firm-year observations from
39 companies operating during the period 2021-2024. To achieve this objective, panel data
analysis methods were employed, and results were obtained through the fixed effects model,
selected according to the outcomes of the Breusch-Pagan LM and Hausman tests. The findings
from the fixed effects model reveal that audit committee characteristics (committee size,
proportion of female members, and frequency of meetings) do not have a statistically significant
effect on financial performance. Moreover, the study finds that audit fees and leverage have a
negative and statistically strong impact on financial performance, while the presence of Big4
auditors exerts a positive and statistically significant influence. The results were further tested
through different robustness checks, which consistently confirmed the negative effects of audit
fees and leverage across all models. Overall, these findings indicate that audit service costs and
debt levels are critical determinants of firms’ profitability, whereas the effect of audit committee
structure on financial performance remains limited.

Keywords: Audit Committee, Financial Performance, External Auditing
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MURABAHA FINANSMANININ MUHASEBELESTIRILMESINDE
STANDARTLAR ARASI FARKLILIKLAR: TURKIYE MUHASEBE
STANDARTLARI VE FAIZSiZ FINANS MUHASEBE STANDARTLARI UZERINE
KARSILASTIRMALI BiR INCELEME

Dr. Ogr. Uyesi Mehmet Murat GUTNU
Mardin Artuklu Universitesi, muratqutnu@artuklu.edu.tr
ORCID ID: 0000-0002-3547-0729

Yiiksek Lisans Ogrencisi Abdullah ADANIR

Mardin Artuklu Universitesi, abdullahadanir@hotmail.com

ORCID ID: 0009-0003-5184-0931

OZET

Bu calisma, faizsiz finansman yontemlerinden biri olan murabaha islemlerinin
muhasebelestirilmesini, Tiirkiye Muhasebe Standartlar1 (TMS/TFRS) ile Faizsiz Finans
Muhasebe Standartlar1 (FFMS) cercevesinde karsilagtirmali olarak incelemeyi amaglamaktadir.
Calisma, her iki standart arasinda 6ziin Onceligi ve hukuki 6ncelik acisindan farkliliklar
oldugunu gostermektedir. TMS/TFRS ekonomik 6ziin 6nceligini benimserken, FFMS hukuki
yonii oncelikli kabul etmektedir. Bu durum, murabaha mallarinin stok hesaplarinda ve
Mmuhasebe uygulamalarinda farkliliklar yaratmaktadir. Murabaha s6zlesmeleri, pesin 6deme
imkan1 olmayan kisi veya isletmelerin Islami Finansal Kuruluslar aracilifiyla vadeli mal
alimina imkan tanir. Geleneksel bankacilikta bunun karsiligi kredi seklinde olup, faiz geliri elde
edilmektedir. Murabaha ise seriata uygun olmasi nedeniyle Islami finans gergevesinde tercih
edilmektedir. Sonug olarak, bu ¢alisma murabaha finansmani uygulamalarinin TMS/TFRS ve
FFMS standartlarina gore muhasebelestirilmesindeki farkliliklar1 ortaya koymakta ve
standartlar arasinda uyum saglanmasi igin ¢0ziim Onerileri sunmaktadir.

Anahtar Kelimeler: Murabaha, Tiirkiye Muhasebe Standartlari, Faizsiz Finans Muhasebe
Standartlari.

Jel Siiflandirmasi: G21, M40, M41
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ACCOUNTING OF MURABAHA FiNANCING: A COMPARATIVE STUDY OF
TURKISH ACCOUNTING STANDARDS AND INTEREST-FREE FiNANCE
ACCOUNTING STANDARDS

ABSTRACT

This study aims to examine the accounting treatment of murabaha transactions, one of the
interest-free financing methods, by comparing the Turkish Accounting Standards (TAS/TFRS)
and the Interest-Free Finance Accounting Standards (IFAS). The study reveals significant
differences between the two frameworks regarding the prioritization of substance versus legal
form. TAS/TFRS emphasizes the economic substance of the transaction, whereas IFAS gives
precedence to the legal form. This distinction leads to differences in inventory tracking and
accounting practices for murabaha assets. Murabaha contracts allow individuals or businesses
without cash upfront to purchase goods on a deferred basis through Islamic Financial
Institutions. While conventional banking provides similar access via credit with interest,
murabaha aligns with Sharia law, making it preferable for Muslim consumers. In conclusion,
this study highlights the differences in accounting treatments of murabaha financing under
TAS/TFRS and IFAS and provides recommendations to harmonize practices. The findings
contribute to a better understanding of interest-free financing applications and enhance
transparency and compliance with Islamic finance principles.

Keywords: Murabaha, Turkish Accounting Standards, Interest-Free Finance Accounting
Standards.

Jel Codes: G21, M40, M41

1. GIRIS
Islami finansin kiiresel dlgekte artan 6nemi, faizsiz finansal araglarin hukuki ve muhasebesel
boyutlarini tartigmaya agmistir. Bu baglamda, en yaygin kullanilan yontemlerden biri olan
murabaha, 6zellikle katilim bankaciliginda malin maliyetine belirli bir kar eklenerek vadeli satis
yapilmasina dayanan yapisiyla dikkat ¢ekmektedir (Usmani, 2002; El-Gamal, 2006). Ancak
murabahanin muhasebelestirilmesi, standartlar arasindaki farkli yaklasimlar nedeniyle
literatiirde tartismal1 bir alan olarak 6ne ¢ikmaktadir.

Tiirkiye Muhasebe Standartlar1 (TMS/TFRS), 6ziin 6nceligi ilkesini benimseyerek murabahay1
cogunlukla kredi kullandirma islemi seklinde degerlendirmekte ve kar payini faiz benzeri bir
gelir unsuru gibi tahakkuk esasina gore kaydetmektedir (Cetin Torun & Savsar, 2023). Buna
karsilik, Faizsiz Finans Muhasebe Standartlar1 (FFMS) ise murabahay1 hukuki bi¢im iizerinden
ele almakta; malin 6nce finans kurumunun stoklarina alinmasini, sonrasinda satig farkinin
“ertelenmis kar” olarak izlenerek vade siiresine yayilarak gelirlestirilmesini dngoérmektedir
(Yatbaz & Catikkas, 2021). Dolayisiyla, TMS’nin ekonomik 6zii, FFMS’nin ise hukuki sekli
on plana ¢ikarmasi, katilm bankalarinin finansal tablolarinda farkli raporlama sonuglari
dogurmaktadir.

99



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

Bu durum yalnizca teknik bir muhasebe sorunu olmayip, ayn1 zamanda faizsiz finans ilkelerinin
korunmasi ile uluslararasi finansal raporlama standartlarina uyum arasinda bir gerilim alan
yaratmaktadir (Khan & Bhatti, 2008; Obaidullah, 2005). Literatiir, murabaha islemlerinde
kullanilan standartlarin seffaflik, karsilastirilabilirlik ve yatirimci gliveni agisindan belirleyici
oldugunu vurgulamakta (Igbal & Mirakhor, 2011), farkli muhasebe ¢ergeveleri arasindaki
ayrismanin ise hem akademik hem de uygulamali alanda derinlemesine incelenmesi gerektigini
gostermektedir.

Bu ¢alisma, murabaha finansmani yonteminin muhasebelestirilmesini TMS/TFRS ile FFMS
cercevesinde incelemeyi ve bu iki yaklasim arasindaki farkliliklar1 ortaya koymay1
amaglamaktadir. Bu dogrultuda, oOncelikle murabaha finansmanmin isleyisi ve
muhasebelestirilmesi teorik olarak ele alinmig, ardindan konuya iligkin yerli ve yabanci literatiir
taramas1 sunulmugtur. Uygulama boliimiinde ise rnek bir vaka tizerinden standartlar arasindaki
muhasebelestirme farkliliklar1 karsilastirmali olarak incelenmis, sonu¢ boliimiinde ise elde
edilen bulgular 15181nda genel degerlendirmelere yer verilmistir.

2. MURABAHA FINANSMANININ iSLEYiSi VE MUHASEBELESTIRILMESI

Murabaha, Islami finans literatiiriinde en yaygin kullanilan yontem olup, malin maliyetine
belirli bir kar eklenerek vadeli satis1 esasina dayanir (Usmani, 2002; El-Gamal, 2006). Islami
bankaciligin faiz yasagini ihlal etmeksizin finansman saglamasina imkan taniyan murabaha,
klasik bigimde dogrudan alim-satimi, cagdas bicimde ise finans kurumu araciligiyla
gerceklesen vadeli satislar1 kapsamaktadir (Igbal & Mirakhor, 2011; Cebeci, 2010). Ancak
literatiirde murabahanin, risk paylagimina dayali yontemleri geri planda birakmasi nedeniyle
elestirildigi de goriilmektedir (Khan & Bhatti, 2008).

Muhasebelestirme boyutunda temel tartigma, Tiirkiye Muhasebe Standartlar1 (TMS/TFRS) ile
Faizsiz Finans Muhasebe Standartlar1 (FFMS) arasindaki yaklasim farkina dayanmaktadir.
TMS/TFRS’de 06ziin Onceligi ilkesi gere§i murabaha, kredi kullandirma islemi olarak
degerlendirilmekte; miisteri mal bedeli kadar bor¢landirilmakta ve kar payi faiz benzeri bir gelir
gibi tahakkuk esasina gore raporlanmaktadir (Cetin Torun & Savsar, 2023). Buna karsilik
FFMS-28’de murabaha hukuki sekliyle ele alinmakta, mal dnce bankanin stoklarina alinmakta
ve satig sonrasi ortaya ¢ikan fark “ertelenmis kar” hesabinda vade siiresince gelirlestirilerek
raporlanmaktadir (Yatbaz & Catikkas, 2021). Bu farklilik, katilim bankalarinin tek diizen hesap
planlarinda yeni diizenlemeler gerektirmekte ve finansal tablolarin karsilastirilabilirligi
tizerinde etkili olmaktadir.

Sonug olarak, murabaha islemlerinin muhasebelestirilmesinde yalnizca teknik farkliliklar degil,
ayn1 zamanda Islami finans ilkelerinin korunmasi ile uluslararasi raporlama standartlarina
uyum arasinda denge arayis1 one ¢tkmaktadir. Bu durum, murabahanin Islami finans sisteminde
hem en yaygin yontem hem de en ¢ok tartisilan alan olmasina yol agmaktadir.

3. LITERATUR TARAMASI
Murabaha finansmaninin muhasebelestirimesi konusunda yapilan yerli ve yabanci literatiir
0zeti Tablo 1’de sunulmaktadir.

100



i

ICSAS ACADEMY

ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ISBN NR. : 978-625-5694-22-5

Tablo 1. Murabaha Finansmani Literatiir Ozeti

Yazar(lar) - Yil

Ozet Bulgular

Ahmed,
Sabirzyanov &
Rosman (2016)

IFRS ekonomik 6zii, AAOIFI hukuki formu esas altyor. Bu yaklagim
farkliligi, gelir tanima zamanlamasinda 6nemli sonuglar dogurmaktadir.

Agkan (2018) Katilim bankalar1t AAOIFI’yi tam uygulayamiyor; adaptasyon
calismalari stirmekte. Mevzuat ve diizenleyici ¢ergeve bu uyumsuzlugun
en 0onemli nedenlerinden biridir.

Cebi ve Unkaya | Murabaha islemlerine iliskin kaynak kurulus, varlik kiralama sirketi ve

(2018) yatirimci tarafinda gergeklestirilen muhasebe kayitlar

orneklendirilmistir.

Zarfi (2019)

Fas’taki katilim bankalarinin murabaha islemlerini AAOIFI
standartlariyla karsilastirmali olarak incelemis ve sunum ve agiklama,
net gerceklesebilir deger, murabaha sozlesme maliyetleri, iskonto ve
diger garantiler a¢isindan farkliliklar tespit etmistir.

Antepli (2020)

Murabaha sukuk ihracin1t TMS 23 ‘Bor¢lanma Maliyetleri’ standardi
cergevesinde degerlendirmis ve bir liretim isletmesi 6rnegi iizerinden
uygulamali olarak agiklamistir.

Yatbaz & Standartlar arasinda 6ziin 6nceligi/hukuki sekil farki ve hesap plani

Catikkas (2021) | giincelleme ihtiyact saptandi. Ayrica, bankalarin uygulamada
yeknesakligi saglamakta zorlandig goriilmiistiir.

Kiling (2021) Gelir tanima ve smiflandirmada belirsizlikler; FFMS daha agik

hiikiimler i¢eriyor. Ancak TMS/TFRS uluslararas1 standartlarla uyumu
nedeniyle bankalarca tercih edilmektedir.

Ehsan, Khan &
Saeed (2021)

“Substance over form” ve “time value of money” ilkeleri farkli
uygulaniyor. Bu fark, yatirimcer giiveni ve karsilastirilabilirlik agisindan
sorun yaratmaktadir.

Aydogmus &
Ulker (2021)

Tiirkiye’de bankalar TFRS 9’a gore raporluyor; AAOIFI standartlari
aciklama acisindan daha ayrintili. AAOIFI’nin benimsenmesi finansal
seffaflig1 artirabilir.

Torun & Savsar
(2023)

Varlik edinimi, stok kaydi ve ertelenmis kar hesaplar1 agisindan
farkliliklar bulundu. Bu durum, finansal tablo karsilastirilabilirligini
zayiflatmaktadir.

Esastirk Yilmaz
(2023)

FFMS-28 uygulamasinda stok ve ertelenmis kar hesaplar1 kritik rol
oynamakta; pratik zorluklar mevcut. Calisma, uygulamadaki hesap plani
uyumsuzluklarina dikkat ¢ekmistir.

Almurad (2023)

Bazi muhasebe kayitlar1t AAOIFT ile uyumlu, bazilarinda farkliliklar
mevcut. Bu durum bankacilik pratiginde hibrit bir yaklasimin ortaya
cikmasina yol agmaktadir.

Mokal vd.
(2024)

Standartlar aras1 uyumsuzluk ve seffaflik sorunlari tespit edildi. Ayrica,
AAOIFTI’nin daha kati1 yorumlarinin uluslararasi kabulde sinirliliklar
dogurdugu vurgulanmistir.

4. UYGULAMA
Ornek: Miisteri A elindeki aracin modelini yiikseltmek icin satmis ve eksik kalan kismim
tamamlamak i¢in 15.08.2025 tarihinde bir katilim bankasma 2 el binek ara¢ alimi igin
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basvuruda bulunarak Ali DEMIR isimli kisiyle gériistiigiinii ve 380.000,00 TL eksigi oldugunu
ve bunu 12 ay vadeyle 6deyebilecegini bildirmistir. Katilim bankasi Miisteri A’nin kredi
durumunu goriismiis ve aylik % 3,20 kar payiyla tutar1 miisteri adina tanimlayarak saticiyla

pazarlik yapmasi i¢in vekalet vermistir. Miisteri A’nin aylik 6deme plani asagidaki gibidir:

Tablo 2. Odeme Plani

T?\IkOSit ?_gi:ﬁf Taksit Tutarn Ana Para Ka:;el:raAna Kar Tutan KKDF BSMV
1 15.09.2025 | 40.866,60 TL 25.058,60 TL 354.941,40 TL 12.160,00 TL 1.824,00 TL 1.824,00 TL
2 15.10.2025 | 40.866,60 TL 26.101,04 TL 328.840,36 TL 11.358,12 TL 1.703,72 TL 1.703,72 TL
3 15.11.2025 | 40.866,60 TL 27.186,85 TL 301.653,51 TL 10.522,89 TL 1.578,43 TL 1.578,43 TL
4 15.12.2025 | 40.866,60 TL 28.317,81 TL 273.33570 TL 9.652,91 TL 1.44794 TL 144794 TL
5 15.01.2025 | 40.866,60 TL 29.495,84 TL 243.839,86 8.746,74 TL 1.312,01 TL 1.312,01 TL
6 15.02.2025 | 40.866,60 TL 30.722,86 TL 213.117,00 TL 7.802,88 TL 1.170,43 TL 1.170,43 TL
7 15.03.2025 | 40.866,60 TL 32.000,94 TL 181.116,06 TL 6.819,74 TL 1.022,96 TL 1.022,96 TL
8 15.04.2025 | 40.866,60 TL 33.332,17TL 147.783,89 TL 5.795,71 TL 869,36 TL 869,36 TL
9 15.05.2025 | 40.866,60 TL 34.718,80 TL 113.065,09 TL 4.729,08 TL 709,36 TL 709,36 TL
10 15.06.2025 | 40.866,60 TL 36.163,10 TL 76.901,99 TL 3.618,08 TL 542,71 TL 542,71 TL
11 15.07.2025 | 40.866,60 TL 37.667,48 TL 39.23451 TL 2.460,86 TL 369,13 TL 369,13 TL
12 15.08.2025 | 40.866,60 TL 39.23451TL 0,00 TL 1.255,50 TL 188,32 TL 188,32 TL

490.399,25 TL | 380.000,00 TL 84.922,51 TL 12.738,37 12.738,37

Bu 6deme plani ¢ercevesinde once TMS/TFRS’ye gore daha sonrada FFMS’ye muhasebe
kayitlar yapilacaktir.

Tablo 3. TMS/TFRS’ye Gore Muhasebe Kayitlar

Borg

Alacak

1 --- 15.08.2025 ---

118 KISA VADELI DIGER KREDILER-TP
118.20 Tiiketici Kredileri

380.000,00

118.20.1 Tasit Kredileri
118.20.1.0 Ozkaynaklardan
010 KASA

---Miisteri A’ya Tanimlanan Kredi---

380.000,00
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2 --- 15.09.2025 ---

220 KREDI KAR PAYI GELIR TAHAKKUK 12.160,00
REESKONTLARI-T.P.

220.00. Kar Pay1 Tahakkuklar1
220.00.0. Ozkaynaklardan

518 KISA VADELI DIiGER
KREDILERDEN ALINAN KAR 12.160,00
PAYLARI - T.P.

518.20. Tiiketici Kredilerinden
518.20.0 Ozkaynaklardan
--- Kar Pay1 Reeskont Tutari ---

3 ---15.09.2025 ---
010 KASA 40.866,60

118 KISA VADELI DIGER KREDILER — 25.058,60
T.P.

118.20. Tiketici Kredileri
118.20.1. Tasit Kredileri
118.20.1.0. Ozkaynaklardan

220 KREDi KAR PAYI GELIR
TAHAKKUK REESKONTLARI — T.P.

220.00. Kar Pay1 Tahakkuklari

12.160,00

220.00.0. Ozkaynaklardan 1.824,00

380 ODENECEK VERGI, RESIM, HARC
VE PRIMLER - T.P.

380.00. Odenecek Vergiler
380.00.5 BSMV
390 MUHTELIF BORCLAR - T.P.
390.22. KKDF’ye Devredilecek Kesintiler
--- 1. Taksit Tahsilat Kaydi ---

1.824,00

Tablo 3 incelendiginde, = murabaha  islemlerinin =~ TMS/TFRS  kapsaminda
muhasebelestirilmesine dair kayitlar1 ortaya koymaktadir. Burada dikkat g¢eken nokta,
murabaha isleminin 6ziin 6nceligi ilkesi ¢cercevesinde bir kredi kullandirma faaliyeti olarak ele
almmasidir. Kredi tahsisi sirasinda miisteri yalnizca malin  maliyeti {izerinden
bor¢landirilmakta, kar pay1 ise “kar pay1 gelir tahakkuk reeskontlar” hesabinda ayr1 bir unsur
olarak kaydedilmektedir. Boylelikle islem, ekonomik gergeklik itibariyla bir finansman iligkisi
olarak yorumlanmakta; kar payi, faiz benzeri bir gelir gibi donemsel olarak tahakkuk
ettirilmektedir. Bu yaklagim, murabahanin hukuki formundan ziyade ekonomik igerigine
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odaklanmakta ve konvansiyonel finansal raporlama ilkeleriyle uyumlu bir goriiniim
sunmaktadir.

Tablo 4. FFMS’ye Gére Murabaha Muhasebe Kayitlar

Borg Alacak
--- 15.08.2025 ---
1 | 060 MURABAHA SOZLESMESI ICIN ALINAN 380.000,00
VARLIK
060.00 Stoklar
010 KASA 380.000,00
--- Miisteri A’ya alinan aracm stoklara kaydi ---
--- 15.08.2025 ---
2 | 104 MURABA KREDILERI 490.399,25
104.00 Kisa Vadeli Krediler
772 SOZLESME SATIS GELIRLERI 380.000,00
772.00 Murabaha Satis Gelirleri
178 ERTELENMIS KARLAR (-) 110.399,25
178.00 Murabaha Alacaklari
--- Miisteri A’ya murabaha kullanimi ---
--- 15.08.2025 ---
3 | 860 VARLIKLARIN SATIS MALIYETLERI 380.000,00
860.00 Murabaha Satis Maliyetleri
060 MURABAHA SOZLESMESI 380.000,00
ICIN ALINAN VARLIK
060.00 Stoklar
--- Aracin maliyet bedeli ile stoklardan diistilmesi ---
--- 15.09.2025 ---
4 | 178 ERTELENMIS KARLAR (-) 15.808,00
178.00 Murabaha Alacaklari
556 MURABAHA 12.160,00
KREDILERINDEN ALINAN
KAR PAYI
556.20 Tiiketici Kredilerinden
380 ODENECEK VERGI, RESIM, 1.824,00
HARC VE PIRIMLER
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380.00 Odenecek Vergiler 1.824,00
390 MUHTELIF BORCLAR
390.99 KKDF

--- 1. taksitin tahakkuku ---

- 15.09.2025 ---
5 | 010 KASA 40.866,60

104 MURABAHA KREDILERI 40.866,60
104.00 Kisa Vadeli Krediler
--- 1. Taksitin tahsili ---

Tablo 4’¢ bakildiginda ise murabahanin FFMS standartlarina gére muhasebelestirilmesini
gostermekte ve TMS/TFRS’den belirgin sekilde ayrisan bir bakis acisini yansitmaktadir.
FFMS’de murabaha islemi oncelikle stok kaydi iizerinden ele alinmakta; finans kurumunun
satin aldig1 varlik stoklara alinarak maliyet bedeli {izerinden muhasebelestirilmektedir. Satis
sonrasinda elde edilen kar farki ise “ertelenmis kar” hesabina aktarilmakta ve vade siiresine
yayilarak gelirlestirilmektedir. Boylelikle islem, kredi olarak degil, hukuki formu esas alinan
bir ticari satis olarak raporlanmaktadir. Bu yaklasim, Islami finansin ser’1 boyutuna daha uygun
diismekte; fakat uluslararasi standartlarla karsilagtirilabilirlik agisindan belirli zorluklar
barindirmaktadir.

5. SONUC

Bu calismada murabaha finansmaninin muhasebelestirilmesi, Tiirkiye Muhasebe Standartlari
(TMS/TFRS) ve Faizsiz Finans Muhasebe Standartlar1 (FFMS) ¢ercevesinde karsilastirmali
olarak ele alinmistir. Analizler gdstermektedir ki her iki standart, murabaha islemlerini farkl
teorik temeller lizerinden yorumlamaktadir. TMS/TFRS, 6ziin 6nceligi ilkesini esas alarak
murabahay1 ekonomik agidan bir kredi kullandirma islemi olarak tanimlamakta; kar payini ise
faiz benzeri bir gelir unsuru gibi donemsel tahakkukla muhasebelestirmektedir. Buna karsilik
FFMS, hukuki sekli merkeze almakta ve islemi bir ticari satis olarak ele almaktadir. Bu
yaklagimda mal 6nce stoklara alinmakta, satig sonrasi ortaya ¢ikan kar fark: ise ertelenmis kar
hesabinda izlenerek vade siiresine dagitilmaktadir.

Tablo 3 ve Tablo 4’lin ortaya koydugu uygulama 6rnekleri, bu farkli bakis a¢ilarinin muhasebe
kayitlarinda ve finansal tablo sunumlarinda oOnemli farkliliklar dogurdugunu agikca
gostermektedir. TMS/TFRS’ye gore yapilan kayitlar, islemi daha ¢ok geleneksel kredilendirme
mekanizmasina yaklastirmakta; boylece uluslararasi raporlama standartlariyla uyum
saglanmakta ancak Islami finansin dzgiin felsefesi gérece geri planda kalmaktadir. FFMS’ye
gore yapilan kayitlar ise murabahanin ser’i mesruiyetini 6n plana ¢ikararak faizsiz finans
ilkelerine daha uygun bir muhasebe altyapist sunmaktadir. Bununla birlikte, FFMS
yaklagiminin uluslararasi karsilagtirilabilirlik ve yatirimer giiveni agisindan belirli zorluklara
yol acabilecegi de goz ardi edilmemelidir.
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Calismanin bulgulari, standartlar arasindaki farkliligin yalnizca teknik bir muhasebe ayrimi
olmadigini, ayn1 zamanda felsefi ve normatif bir tercih meselesi oldugunu ortaya koymaktadir.
Bir yanda ekonomik 6ziin 6nceligini benimseyen kiiresel raporlama anlayisi, diger yanda ise
hukuki formu 6ne ¢ikaran ve ser’i ilkelerle uyumlu bir yaklagim bulunmaktadir. Bu ikili yap,
katilim bankalarinin finansal tablolarinda yeknesaklik sorunlarina yol agmakta, yatirimcilar
acisindan seffaflig1 ve karsilastirilabilirligi sinirlamaktadir.

Sonug olarak, murabaha islemlerinin muhasebelestirilmesinde TMS/TFRS ile FFMS arasindaki
farkliliklarin giderilmesi, faizsiz finans uygulamalarinin hem uluslararasi uyumunu hem de
kendi igsel tutarliigm giiclendirecektir. Ozellikle tek diizen hesap planmin bu farkl
yaklagimlar dikkate alacak sekilde yeniden diizenlenmesi, uygulamada yasanan belirsizliklerin
azaltilmasina katki saglayabilir. Ayrica, uluslararasi standartlarla Islami finans muhasebe
standartlarinin yakinsamasi, katilim bankalarinin hem ser’i uyumluluk hem de finansal seffaflik
acisindan daha giiglii bir zeminde faaliyet gdstermesine imkéan taniyacaktir. Bu nedenle,
murabaha finansmaninin muhasebelestirilmesi konusundaki tartigsmalar, yalnizca akademik bir
mesele degil, ayn1 zamanda faizsiz finansin gelecegi acisindan stratejik bir dneme sahiptir.
Ulusal ve uluslararasi politikalarin bu farkliliklar1 dikkate alarak sekillendirilmesi, Islami finans
sektoriiniin gelecekteki biiylime potansiyelini giiclendirecek ve kiiresel finansal sistemde daha
etkin bir entegrasyon saglayacaktir.
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ABSTRACT

Counterfeiting has emerged as a critical global challenge with profound economic, social, and
environmental consequences that directly undermine sustainability objectives. This study
explores the multifaceted relationship between counterfeit goods and sustainable development,
emphasizing how illicit trade disrupts brand integrity, weakens consumer trust, and erodes
investments in environmentally responsible practices. Using a qualitative, descriptive approach
based on secondary data analysis, the paper synthesizes insights from academic literature,
institutional reports, and industry case studies. The analysis highlights four key dimensions: (i)
consumer behavior, where affordability and ethical dilemmas drive demand for counterfeit
goods; (ii) brand sustainability, which suffers from reduced competitiveness and diminished
capacity to pursue long-term ecological commitments; (iii) regulatory efficacy, underscoring
the need for robust enforcement frameworks and international cooperation; and (iv)
technological innovations, particularly blockchain and traceability systems, which strengthen
supply chain transparency and consumer confidence. The findings indicate that counterfeiting
not only generates economic losses but also exacerbates environmental degradation through
unsafe manufacturing processes and inefficient resource use. The study concludes that
combating counterfeiting requires integrated strategies combining consumer education, brand
protection, regulatory reforms, and technological adoption. Such efforts are essential to align
markets with the United Nations Sustainable Development Goals, especially SDG 12 on
responsible consumption and production, thereby safeguarding both economic integrity and
environmental sustainability.

Keywords: Counterfeiting, sustainability, consumer behavior, brand protection, supply chain
traceability.
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1. INTRODUCTION

The relationship between counterfeiting and sustainability is a complex issue that has garnered
increasing attention in contemporary discussions about economic integrity and environmental
protection. Counterfeiting, which refers to the unauthorized imitation of products, presents
profound challenges not only to economic systems but also to sustainable practices across
industries. As global trade becomes more interconnected, the implications of counterfeit goods
on supply chains and resources have intensified, prompting a reevaluation of the significance
of addressing this pervasive issue. A significant body of research underscores the detrimental
effects of counterfeiting on brand integrity and consumer trust, as well as on broader economic
and environmental sustainability goals.

The literature reveals various dimensions in which counterfeiting can impede sustainability. For
instance, counterfeit products often exploit cheap labor and inadequate regulatory
environments, resulting in significant economic repercussions for legitimate businesses and
discouraging investments in sustainable practices (Wang et al., 2023; Dube & Muhindi, 2024).
Counterfeiters typically prioritize profit maximization over environmental stewardship, leading
to practices that disregard product quality and uphold unsafe manufacturing standards. As noted
by Yi et al. (2023), such activities not only harm the economic ecosystem but also create
substantial environmental footprints through inefficient resource use, waste generation, and
pollution (Wang et al., 2023; Yi et al., 2022).

Moreover, the ethical dimensions of counterfeiting cannot be overlooked. There is a growing
concern that consumer engagement with counterfeit goods is driven by complex emotional and
moral considerations, where financial constraints and perceived value intertwine with ethical
dilemmas. Studies indicate that while some consumers may view counterfeit products as a
means to access luxury brands at lower prices, they often grapple with feelings of guilt and
moral conflict regarding their choices (Bardey et al., 2022; Pérez et al., 2010). This dynamic
complicates the relationship between consumer behavior and sustainable practices, particularly
when assessing the long-term implications of supporting counterfeit markets on environmental
and social frames of reference.

The intersection between counterfeiting and sustainability also extends to the manufacturing
processes and supply chain logistics prevalent in various industries. Effective traceability and
transparency measures have been proposed as strategies to combat counterfeiting and bolster
sustainability within supply chains (Gayialis et al., 2022; Nitsche et al., 2023). For example,
the application of blockchain technology has emerged as a critical intervention that not only
facilitates the tracking of products throughout their lifecycle but also enhances consumer trust
while ensuring adherence to sustainable practices (Lee & Yeon, 2021; Melendez et al., 2024).
Such technological advancements could significantly curtail the appeal of counterfeit markets
by providing consumers with verifiable information about the authenticity and ecological
impacts of their purchases.

Furthermore, the economic viability of combating counterfeiting must be underscored. It has
been demonstrated that the growth of counterfeit goods detrimentally affects legitimate
industries by fostering competition that undermines ethical business practices (Dube &
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Muhindi, 2024; Yi et al., 2022). Businesses that engage in counterfeiting exploit legal
ambiguities and fail to invest in sustainable practices, thus perpetuating an ongoing cycle of
economic harm and environmental degradation. Consequently, a holistic understanding of the
relationship between counterfeiting and sustainability must incorporate elements of regulatory
frameworks, consumer behaviors, and technological innovations.

As we examine further the intricacies of counterfeiting and sustainability, it becomes evident
that addressing this challenge requires multi-faceted strategies, involving collaboration among
stakeholders across sectors including consumers, brands, and regulatory bodies. Combating
counterfeiting not only involves legal enforcement but also necessitates fostering consumer
awareness and ethical engagement (Sullivan et al., 2017; Ayad et al., 2021). Therefore, this
paper aims to explore the multifarious relationships among counterfeiting, consumer behavior,
brand sustainability, and regulatory efficacy, while emphasizing the urgent need for targeted
interventions that promote both economic and environmental sustainability that align with
global sustainability endeavors, particularly the United Nations Sustainable Development
Goals (SDGs).

It is importany to view counterfeiting not merely as a commercial nuisance but as a significant
threat that has the potential to undermine sustainability on multiple fronts. As such, sustainable
practices that encompass ethical production, consumer education, and robust regulatory
measures must be prioritized to mitigate the adverse impacts of counterfeiting, thus reinforcing
commitments to a sustainable future.

2. METHODS

This study employs a qualitative and descriptive research model to explore the interrelationship
between counterfeiting and sustainability, focusing on the ethical, economic, and environmental
implications. A systematic secondary data analysis was conducted to synthesize existing
literature, reports, and case studies, thereby highlighting the multifaceted impacts of
counterfeiting on global sustainability goals.

Research Approach

The research integrates both qualitative and conceptual analysis, drawing upon published
academic works and institutional reports. The approach examines how consumer behavior,
brand protection mechanisms, and regulatory enforcement interact with sustainability
objectives. No primary data collection was undertaken; instead, the study relies on established
empirical findings and theoretical contributions within the fields of sustainability, business
ethics, and supply chain management.

Data Sources
The study utilizes sources including:

o Peer-reviewed academic journals from databases such as Scopus, Web of Science, and
Google Scholar, covering topics such as counterfeit goods, sustainability strategies,
and consumer behavior.

110



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

o Global institutions and sustainability frameworks, including United Nations
Sustainable Development Goals (SDGs).

o Case studies from fashion, luxury, pharmaceutical, and consumer goods industries
where counterfeiting is most prevalent, offering sector-specific insights into
sustainability challenges.

Data Analysis and Interpretation

Collected materials were reviewed to identify trends, thematic patterns, and strategic
interventions linking counterfeiting to sustainability outcomes. The analysis focused on four
key dimensions:

« Consumer Behavior — Examining how perceptions, affordability, and ethics shape
demand for counterfeit goods.

o Brand Sustainability — Assessing how counterfeiting disrupts investments in
sustainable practices and erodes long-term brand viability.

e Regulatory Efficacy — Evaluating the role of legal frameworks, enforcement
mechanisms, and international cooperation in combating counterfeit trade.

e Technological Innovations — Analyzing the contribution of blockchain, traceability
tools, and digital authentication systems to sustainable supply chains.

Limitations

e The study is limited to secondary data and does not involve empirical fieldwork or
surveys.

o Findings are influenced by the availability and scope of published literature, which
may underrepresent regions with weaker data on counterfeiting and sustainability.

« Variations across industries and cultural contexts mean that generalizations must be
made cautiously.

Despite these limitations, the study provides a structured and evidence-based understanding of
how counterfeiting undermines sustainability goals, while also identifying strategies for
regulatory, technological, and consumer-focused interventions.

3. RESULTS and DISCUSSION

3.1 Exploring the Interrelationships Among Counterfeiting, Consumer Behavior, Brand
Sustainability, and Regulatory Efficacy

Consumer behavior is significantly shaped by the perceptions and acceptability of counterfeit
goods. Many consumers knowingly opt for counterfeit products due to their lower prices and
the perceived value of the luxury brand they imitate. Research evidences a direct correlation
between consumer willingness to purchase counterfeit items and their economic backgrounds,
indicating that financial limitations often drive individuals towards cheaper alternatives—
including counterfeit products—regardless of the ethical implications involved (Wu & Zhao,
2021). This activity not only undermines authentic brands but also detracts from sustainable
practices within the industry. In particular, counterfeiting is associated with environmental
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degradation due to inadequate safety and environmental standards utilized by illegal
manufacturers, thus impacting economic sustainability (Wang et al., 2023).

The impact of counterfeiting on brand sustainability extends beyond consumer choices. Brands
that grapple with counterfeit challenges often face significant economic losses, eroding both
their financial viability and market stability. The diminished trust in brand legitimacy can divert
consumers away from authentic products, culminating in a vicious cycle wherein brands are
pressured to reduce prices and overlook sustainable practices to remain competitive (Wang et
al., 2023). This scenario reflects the ethical quandary endemic to modern consumerism, which
often prioritizes immediate gratification and cost savings over long-term sustainability and
responsibility to the environment. Hence, strengthening brand security through advanced anti-
counterfeiting measures is essential to protect brand reputation and foster sustainable consumer
engagement (Nitsche et al., 2023).

The regulatory landscape plays a pivotal role in mitigating the adverse impacts of counterfeiting
on economic and environmental sustainability. Effective enforcement mechanisms and
comprehensive policies are vital in ensuring the protection of intellectual property rights,
thereby fostering a culture of innovation and responsible consumption aligned with SDG goals
(Goubran, 2019). Legislative bodies must implement robust anti-counterfeiting laws and
support greater international cooperation to combat transnational counterfeit operations
effectively. Enhancing regulatory frameworks will entail fostering collaboration among various
stakeholders, including governments, businesses, and consumers. By increasing public
awareness surrounding the consequences of counterfeiting—»both from a legal and
environmental standpoint—regulatory measures can promote informed purchasing decisions
that align with broader sustainability goals (Tseng et al., 2018).

Furthermore, leveraging technological advancements such as blockchain can dramatically
improve traceability and accountability in supply chains. These systems not only aid in
combating counterfeiting but also streamline processes toward enhanced sustainability,
enabling companies to verify the authenticity of their products and the ethical practices of their
suppliers (Nitsche et al., 2023). The integration of such technologies is congruent with various
SDGs, particularly SDG 9, which advocates for building resilient infrastructure and fostering
innovation (Tremblay et al., 2020). As awareness regarding sustainability and ethical
consumption rises, the demand for transparent manufacturing practices will continue to grow,
compelling brands to embrace sustainable business models that reject counterfeiting (Tseng et
al., 2018).

By focusing on the interplay between counterfeiting, consumer behavior, brand sustainability,
and regulatory efficacy, this paper underscores the necessity for comprehensive strategies that
address these intersecting elements. The achievement of the SDGs hinges on establishing
responsible consumption and production practices that both protect consumers and preserve
environmental integrity. As industries evolve, it becomes increasingly important for
stakeholders to maintain dialogue and collaboration, working together to cultivate sustainable
practices that prioritize long-term family, community, and ecological health (Goubran, 2019).
Ultimately, empowered consumers and vigilant regulatory entities can create an ecosystem
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resistant to counterfeiting, which bolsters both the economy and the environment, enabling
societal advancement towards the ambitious targets set forth by the United Nations.

Addressing the complications of counterfeiting requires a concerted effort that encompasses
deep insights into consumer behavior, rigorous adherence to brand sustainability practices, and
a strong regulatory framework dedicated to curbing illicit market behaviors. Only through such
integrated approaches can we forge sustainable pathways that foster economic growth,
environmental well-being, and social responsibility, thus advancing the global commitment to
the Sustainable Development Goals set by the United Nations.

3.2 Suggestions for Addressing the Relationship Between Counterfeiting and
Sustainability

The adverse relationship between counterfeiting and sustainability necessitates targeted and
multifaceted strategies. Several pragmatic suggestions aimed at mitigating the impact of
counterfeiting while promoting sustainable practices across industries can be summarized as
follows:

3.2.1. Enhancing Consumer Education and Awareness: A fundamental strategy to combat
counterfeiting involves enriching consumer understanding and awareness about the negative
repercussions of purchasing counterfeit goods. Educational campaigns can serve as valuable
tools to inform consumers about the ethical implications and environmental impacts associated
with counterfeit products. By highlighting issues like exploitation of labor, unsafe products,
and environmental pollution, such initiatives can shift consumer choices towards more
legitimate and sustainable options. Involving social media, influencers, and educational
institutions can amplify these messages, reinforcing the value of authentic products while
promoting responsible consumer behavior.

3.2.2. Strengthening Brand Protection Mechanisms: Brands must undertake proactive
measures to fortify their defenses against counterfeiting. This may involve implementing state-
of-the-art anti-counterfeiting technologies such as holograms, QR codes, or RFID tags that
allow consumers to verify product authenticity prior to purchase. Additionally, brands should
regularly conduct audits of their supply chains and educate partners about the standards and
practices that can prevent counterfeit distribution. Collaborations with law enforcement and
customs agencies can further enhance brand protection strategies. By emphasizing transparency
and accountability within their manufacturing and distribution processes, brands solidify their
commitment to sustainability and ethical practices.

3.2.3. Regulatory Reformation and Enforcement: It is crucial for governments to strengthen
regulatory frameworks related to intellectual property rights and counterfeiting. Policymakers
should advocate for harsher penalties against counterfeiters and enhance mechanisms for
international cooperation in combating transnational counterfeiting networks. By fostering a
regulatory environment that recognizes the importance of anti-counterfeiting measures as
integral components of sustainability, governments can facilitate a robust defense against illicit
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markets. Moreover, providing resources and incentives for businesses adhering to sustainable
practices can help to mitigate the prevalence of counterfeit goods.

3.2.4. Encouraging Sustainable Practices in Supply Chains: Companies must be encouraged
to adopt sustainable supply chain practices that integrate ethical sourcing and environmentally
friendly production methods. This could involve sourcing materials from verified sustainable
suppliers, reducing waste through improved processes, and embracing circular economy
principles. By prioritizing sustainability at every level of their operations, firms can distinguish
themselves from counterfeit producers who often prioritize profits over ethical considerations.
As a result, both the economic and environmental footprints of the industry can be significantly
reduced.

3.2.5. Utilizing Technology and Innovation: Technological advancements provide an effective
avenue to combat counterfeiting and promote sustainability. Embracing blockchain technology
can enhance traceability within supply chains, enabling consumers to ascertain product origins
and sustainability credentials. Additionally, artificial intelligence and machine learning can
support brands in identifying counterfeit products and monitoring market trends. Companies
should invest in research and development that harnesses such technologies, ensuring that their
operations are not only competitive but also aligned with sustainable development goals.

3.2.6. Fostering Consumer Engagement and Brand Loyalty: Brands should actively engage
their consumers to cultivate lasting loyalty based on shared values such as authenticity and
sustainability. This can be achieved through interactive campaigns, loyalty programs, and
community engagement, which emphasize the benefits of supporting legitimate products over
counterfeits. By fostering a deeper emotional connection with their consumers, brands can
encourage responsible purchasing practices that reinforce sustainability and ethical production.

3.2.7. Public-Private Partnerships for Combatting Counterfeiting: Establishing collaborative
platforms between the public and private sectors can enhance the effectiveness of anti-
counterfeiting measures. Such partnerships can bring together various stakeholders, including
law enforcement agencies, brand representatives, and civil society organizations, to share
information, strategies, and resources. Through joint efforts, these partnerships can improve the
collective response to counterfeiting threats and promote a shared commitment to sustainability
goals.

3.2.8. Support for Local Economies and Empowerment Initiatives: Enhancing awareness and
support for local economies can discourage the demand for counterfeit goods. Initiatives aimed
at empowering local artisans and producers can stimulate economic growth within regions
while ensuring that products are genuine and sustainably made. Encouraging consumers to
invest in local crafts and goods not only promotes sustainability through reduced carbon
footprints associated with transportation but also strengthens the community’s economic
resilience and social fabric.

3.2.9. Incorporating Sustainable Practices into Education and Training: Integrating
discussions about counterfeiting and sustainability into educational curricula across schools and
universities can lay the foundations for responsible consumer behavior in future generations.
By equipping students with comprehensive knowledge about ethical consumption and the

114



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

broader implications of counterfeiting, educational institutions can help to shape a culture of
sustainability that transcends generations.

3.2.10. Ongoing Research and Development: Ongoing research into consumer behavior,
counterfeiting trends, and the efficacy of different countermeasures is essential. Academic
institutions, think tanks, and industry experts should collaborate extensively to provide insights
into the ever-evolving landscape of counterfeiting and the associated sustainability challenges.
By tracking and analyzing the success of various initiatives, stakeholders can adapt their
strategies and interventions to respond to emerging threats and opportunities effectively.

These suggestions form a holistic framework that can empower all involved parties to work
collaboratively in combating counterfeiting while advancing the SDGs, ultimately fostering a
more sustainable and ethical economic landscape for future generations.

4. CONCLUSION

The interplay between counterfeiting and sustainability evokes profound implications for
economic systems, environmental health, and societal welfare. As highlighted throughout this
paper, counterfeiting poses a significant challenge not only to brand integrity but also to the
broader goals of sustainable development. Addressing this issue requires an integrative
approach that encompasses enhanced consumer education, robust regulatory frameworks, and
the adoption of innovative technological solutions.

The need for targeted interventions has never been more urgent, as the consequences of
counterfeiting extend beyond mere economic losses to encompass ethical, social, and
environmental ramifications. By fostering collaboration among consumers, brands, and
regulatory bodies while encouraging sustainable practices within supply chains, stakeholders
can work towards mitigating the allure of counterfeit goods and promoting responsible
consumption.

In line with the United Nations Sustainable Development Goals, particularly SDG 12—
responsible consumption and production—it is vital to create a culture that values authenticity,
ethical practices, and sustainability. Ultimately, forging a path toward a more sustainable future
will depend on recognizing the interconnectedness of counterfeiting with broader economic and
environmental challenges and acting decisively to create a resilient and responsible
marketplace. Thus, the collective efforts of all stakeholders are essential in addressing the
urgent issues surrounding counterfeiting while nurturing the principles of sustainability that are
critical for future generations.
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FINANSAL GELiSMISLiK VE DOGAL KAYNAK YONETiMi: TURKiYE’DEN
KANITLAR

FINANCIAL DEVELOPMENT AND NATURAL RESOURCES MANAGEMENT:
EVIDENCE FROM TURKIYE

Dr. Ogr. Uyesi Hilal OK ERGUN
Trabzon University, hilalok@trabzon.edu.tr-0000-0002-1454-3677
OZET

Bu calismada 1970-2021 doneminde Tiirkiye’de finansal sistemin gelismisligi ile dogal
kaynaklar arasindaki uzun donemli iliski arastirilmistir. Calismada, Tiirkiye’de finansal
gelismeyi temsilen bankalarin 6zel sektore sagladigi yurti¢i krediler, dogal kaynaklarin
yonetimini temsilen toplam dogal kaynaklarin gelirlerine iligskin veriler kullanilmistir. Seriler
arasindaki uzun donemli iliskileri belirlemek amaciyla birim kok testleri kullanilmustir.
Augmented Dickey Fuller (ADF) ve Phillips - Perron (PP) testleri sonucunda degiskenlerin
birinci seviyede duragan oldugu tespit edilmistir. Degiskenlerin duraganlik seviyesinin tespit
edilmesinin ardindan Engle - Granger testi uygulanmigtir. Engle - Granger testi sonucunda
finansal gelisme ile dogal kaynak gelirleri arasinda bir esbiitiinlesme iligkisi tespit edilmemistir.
Bu dogrultuda degiskenler arasindaki sakli iliskileri arastirmak {izere veri serileri pozitif ve
negatif bilesenlerine ayrilarak Granger ve Yoon (2002) sakli es biitiinlesme testleri yapilmistir.
Analiz sonucunda bankalarin 6zel sektore sagladigi yurtigi kredilerin pozitif soklari ile toplam
dogal kaynaklarin gelirlerinin pozitif soklar1 arasinda es biitlinlesme iligkisinin varlig1 tespit
edilmistir. Bununla birlikte dogal kaynak gelirlerinin finansal gelismeye uzun doénemdeki
etkisini saptamak tizere Tam Diizeltilmis En Kiiciik Kareler (FMOLS) ve Dinamik En Kii¢iik
Kareler (DOLS) testleri yapilmis ve testler sonucunda dogal kaynak gelirlerinin finansal
gelismeyi pozitif yonde etkiledigi sonucuna varilmistir. Ayrica sakli hata diizeltme modeli
(CECM) ile degiskenler arasindaki asimetrik nedensellik iligkinin olup olmadig: incelenmistir.
CECM tahmini sonucunda ise degiskenler arasinda uzun dénemde finansal gelismeden dogal
kaynaklara dogru tek yonlii nedensellik iligkisinin varligi tespit edilmistir. Dolayistyla ¢alisma
kapsaminda yapilan analizlerden elde edilen bulgulara gore finansal gelisme ile dogal
kaynaklarin gelirleri arasinda esbiitiinlesme iliskisi tespit edilerek, tek yonlii asimetrik bir
nedensellik iliskisinin varhigi saptanmistir. Ayrica dogal kaynaklarin zenginligi ve dogal
kaynaklardan elde edilen gelirlerdeki pozitif etki, finansal gelismedeki pozitif etkiyi arttiric
yonde etkiledigine iligskin bulgular elde edilmistir. Sonug olarak, Tiirkiye’de finansal gelisme
ile dogal kaynak gelirleri arasinda uzun donemli iliskilerin varlig1 tespit edilerek, nedensellik
iliskisi ortaya koyulmustur. Ayrica dogal kaynak gelirlerinin uzun dénemde finansal gelismeye
olumlu katkis1 oldugu sonucuna varilmaigtir.

Anahtar Kelimeler: Finansal Geligsme, Dogal Kaynaklar, Sakl1 Esbiitiinlesme
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ABSTRACT

This study examined the long-term relationship between the development of the financial
system and natural resources in Turkey from 1970 to 2021. Data on domestic loans granted by
banks to the private sector in Turkey were used as an indicator of financial development, and
total natural resource revenues were used as an indicator of natural resource management. Unit
root tests were used to determine long-term relationships between series. Augmented Dickey-
Fuller (ADF) and Phillips-Perron (PP) tests showed that the variables are stationary at the first
level. After determining the stationarity level of the variables, the Engle-Granger test was
applied. The Engle-Granger test revealed no cointegration relationship between financial
development and income from natural resources. To analyze the latent relationships between
the variables, the data series were separated into positive and negative components, and latent
cointegration tests, as proposed by Granger and Yoon (2002), were carried out. The analysis
revealed a cointegration relationship between positive shocks from domestic loans granted by
banks to the private sector and positive shocks from total revenues from natural resources. Fully
Modified Ordinary Least Squares (FMOLS) and Dynamic Ordinary Least Squares (DOLYS)
tests were conducted to determine the long-term effect of natural resource revenues on financial
development. The result of tests, it was determined that natural resource revenues have a
positive effect on financial development. Additionally, the asymmetric causality nexus between
the variables was examined using the latent error correction model (CECM). The CECM
estimation revealed a unidirectional causality relationship from financial development to
natural resources in the long run.Therefore, based on the results of the analyses conducted in
this study, a cointegration relationship between financial development and natural resource
revenues was identified, indicating a unidirectional asymmetric causal nexus. Furthermore, the
results suggest that natural resource wealth and the positive impact of natural resource revenues
further enhance the positive impact on financial development. Consequently, a long-term nexus
between financial development and natural resource revenues in Turkey was identified,
showing a causal relationship. It was also concluded that natural resource revenues contribute
positively to long-term financial development.

Key Words: Financial Development, Natural Resources, Hidden Cointegration
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1.GIRIS

Dogal kaynaklar iilkelerin ekonomik dinamikleri a¢isindan 6nemli bir unsur olarak
gorilmektedir. Ekonomik biiylime performansinin artis1 finansal gelismeye dayanmaktadir.
Dogal kaynak gelirleri ise finansal sistemin gelismesindeki onemli kaynaklardan biridir
(Yildirim vd.,2020). Guan vd. (2020)’ne gore de bir iilkede ekonomik faaliyetlerin tesvik
edilmesinde saglam bir finansal yap1 ihtiyact ve ekonomik biiylimenin omurgasi olarak da
finansal gelismeye olan ihtiya¢ ortadadir. Bin ve Tuoyu (2024)’ya gore de finansal sistemin
gelismesi dogal kaynaklarin iyi yonetimine olanak saglayarak, siirdiiriilebilirlige katki saglar.
Bu baglamda dogal kaynaklar finansal faaliyetlerin ger¢eklesmesini kolaylastirarak, ekonomik
iyilesmede 6nemli bir role sahip olur (Raihan, 2024). Bununla birlikte finansal gelisme seviyesi
dogal kaynaklarin destegiyle ekonomik faaliyetlerin ve ticaretin artisinda en 1iyi
gostergelerdendir (Han vd.,2022). Buna gore, dogal kaynaklarin finansal gelismeyle iligkisinin
incelenmesi gerekliliginden yola ¢ikarak ¢alismada asagidaki aragtirma sorularinin yanitlar
aranmaktadir:

e Tirkiye’de finansal gelisme ile dogal kaynak gelirleri arasinda uzun dénemli iliski var
midir ?

e Tirkiye’de finansal gelisme ile dogal kaynak gelirleri arasinda uzun dénemli
nedensellik iliskisi var midir?

e Tirkiye’de dogal kaynak gelirleri finansal gelismeyi uzun dénemde etkiler mi?

Yukarida yer alan arastirma sorularini ele almak {izere finansal gelisme ile dogal kaynaklar
arasindaki iliski Engle- Granger (1987), Granger ve Yoon(2002), Tam Diizeltilmis En Kiigiik
Kareler (FMOLS), Dinamik En Kiiclik Kareler (DOLS) ve Sakli Hata Diizeltme Modeli
(CECM) ile ampirik olarak incelenmistir. Bu dogrultuda ¢aligma dort boliimden olugmaktadir.
Giris boliimii sonrasinda literatiirde finansal gelisme ile dogal kaynaklar: iligkisini ele alan
caligmalara yer verilmistir. Analiz siirecinin sunuldugu tigiincii béliimde ¢aligmanin veri setine,
hipotezlerine, yontem ve bulgularina yer verilmistir. Dordiincii boélimde yer alan sonug ve
oneriler ile calisma sonlandirilmistir.

2.LITERATUR iNCELEMESI

Finansal gelisme konusu literatiirde sik¢a ele alinan ve tartisilan konular arasinda yer
almaktadir. Ozellikle finansal gelismeyi dogal kaynaklar agisindan farkli bolge ve iilke gruplari
baglaminda ele alan ¢alismalarin yogunlugu goéze c¢arpmaktadir. Bu dogrultuda 6rnegin
Shahbaz vd.(2018), Amerika Birlesik Devletleri (ABD) igin yaptiklari ¢alismada dogal
kaynaklar ile finansal gelisme arasinda esbiitiinlesme iliskisini dogrulayarak, dogal kaynaklarin
finansal gelismeye olumlu katkisini ortaya koymuslardir. Dogal kaynaklarin etkin kullaniminin
finansal gelisme icin 6nemi vurgulayan Zaidi vd. (2019), 31 OECD iilkesi i¢in yaptiklar
caligmada dogal kaynaklarin finansal gelismeye pozitif etkisini tespit etmislerdir.

Asif vd.(2020), Pakistan i¢in yaptig1 ¢alismada ise finansal kaynak lanetini arastirarak kisa
donemde dogal kaynaklarin finansal gelismeye olumlu katkisini, uzun dénemde ise negatif
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etkisinin varligimmi saptamiglardir. Xu ve Tan (2020) ise dogal kaynaklarin verimliliginde
finansal gelismenin roliinii Cin baglaminda arastirmiglardir. 2006-2018 déneminin incelendigi
calisma sonucunda finansal sistemin gelismisliginin dogal kaynak kullanim verimliligine
pozitif etkisi ortaya koyulmustur. Erdogan vd.(2020) ¢alismasinda, 6zellikle petrolden saglanan
gelirlerin ekonomik bilylimeye pozitif katki saglamasi i¢in finansal sistemin derinlesme ve
giiclendirilmesi agisindan 6nemli oldugunu vurgulamislardir. Bu baglamda ¢alismada finansal
kuruluslarin giiclendirilmesi gerekliligi onerilmistir. 1971-2017 dénemi i¢in Cin kapsaminda
yapilan bir diger calismada Guan vd.(2020), kaynak laneti hipotezini dogrulayan bulgular elde
etmis, dogal kaynaklarin finansal sistemin gelisimine negatif etkisini saptamislardir. Bununla
birlikte dogal kaynak gelirlerinin finansal gelismenin belirleyici unsurlardan biri oldugu
sonucuna varmiglardir. E-7 {ilkeleri acisindan da benzer bulgular elde edilerek kaynak laneti
hipotezi dogrulanmis, dogal kaynaklarin zenginliginin finansal gelismeye negatif etkisinin
olduguna dair bulgular elde etmislerdir (Sun vd.,2020). Khan vd.(2020), 87 gelismekte olan
iilke kapsaminda yaptiklar1 ¢alismada dogal kaynaklarin finansal gelismeye olumsuz etkisini
saptamiglardir. Petrol, dogalgaz, komiir, maden ve ormanlardan elde edilen gelirlerin finansal
gelismeye etkisini 16 farkli gelismekte olan iilke i¢in arastiran Yildirim vd.(2020), uzun
donemde petrol gelirleri acisindan anlamli ve pozitif etki tespit etmislerdir. Dogal kaynaklar
borsa acisindan inceleyen bir diger ¢alismada Ali vd.(2022), Malezya baglaminda borsa
gelisimi ile dogal kaynaklar arasinda olumlu iliskilerin varligin1 saptamislardir. Buna karsin
bankacilik sektoriintin gelisiminde dogal kaynaklarin negatif etkisi tespit edilmistir. ASEAN
iilkeleri icin ARDL modeli kullanarak yaptiklar1 ¢aligmada da Tang vd.(2022), finansal kaynak
lanetini destekleyen bulgular elde etmislerdir. Dogal kaynak agisindan zengin olan on iilke
kapsaminda yaptiklar1 ¢aligmada Han vd.(2022), panel nedensellik analizleri sonucunda
finansal gelisme ile dogal kaynaklar arasinda uzun dénemde denge iliskisinin varligini tespit
etmis ancak nedensellik bulgusu elde etmemislerdir. Bununla birlikte ilgili tilkeler kapsaminda
dogal kaynaklarin finansal gelisme diizeyini azalttigina dair bulgular elde edilmistir. Liu
vd.(2022)’ye gore de MENA iilkelerinde finansal sistemin gelisme diizeyi dogal kaynaklarin
fiyatlarindaki oynaklik diizeyini diistirmektedir. Liu vd.(2022)’ye gore finansal piyasalarin
derinligi ve kapsayiciliginin iyilestirilmesi gerekmektedir.

Giliney Asya ililkeleri kapsaminda yapilan ¢alismada dogal kaynaklarin finansal gelismeyi
azalttig1 diger bir ifadeyle dogal kaynak lanetinin varlig1 saptanmistir (Zhang ve Liang, 2023).
1990-2020 donemi i¢in yapilan ¢alismada da G-7 iilkeleri i¢in dogal kaynak laneti hipotezi
finansal sistem i¢in de dogrulanmistir (Ding, 2023).Wang vd.(2023)’e gore de Cin’de finansal
gelisme dogal kaynaklarin kullanim verimliligini azaltmaktadir. Sun vd.(2023)’ye gore Cin’de
dogal kaynak gelirleri finansal gelismeye katki saglarken, ekonomik politika belirsizliginin hem
uzun hem de kisa vadede bu olumlu etkiyi azalttigini saptamislardir. Xuan vd.(2023) de BRICS
tilkelerinde finansal gelismenin dogal kaynak gelirlerini artirdigi bulgusunu elde etmislerdir.
N-11 iilkeleri igin yapilan bir diger ¢alismada da Huang vd.(2024), petrol gelirlerinin finansal
gelismeyi olumsuz yonde, dogalgaz gelirlerinin ise olumlu yonde etkisini tespit etmislerdir.
ABD i¢in yaptiklar1 ¢aligmada ise Li vd.(2024), dogal kaynaklar ile finansal gelisme arasinda
cift yonlii nedensellik iligkisi tespit etmisler farkli tiirdeki dogal kaynak gelirleri ile finansal
gelisme endeksi arasinda asimetrik iliskiler tespit etmislerdir. Liang vd.(2024)’e gore de dogal

121



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

kaynaklarin etkisi asimetrik olup, iilkelere gore farklilik gdstermektedir. Benzer bigimde
BRICS iilkeleri i¢in 1990-2020 dénemi i¢in yaptig1 calismada Ganda (2024), dogal kaynaklarin
finansal gelismenin nedeni oldugunu belirlemistir. Cin, Hindistan, ABD, Almanya, Japonya
kapsamindaki yiiksek biiylime gosteren iilkeler i¢in yaptiklart ¢alismada Xu vd.(2024), dogal
kaynak laneti hipotezini ispatlayan bulgular elde etmiglerdir. Dolayisiyla ¢aligmada dogal
kaynak gelirlerinin fazlaliginin finansal sistemin gelisimini engelleyen bir unsur oldugu ortaya
koyulmustur. Kinda ve Mein (2024) de 71 dogal kaynak agisindan zengin iilke i¢in yaptigi
analizde petrol, gaz, maden ve komiir kaynaklarini inceleyerek dogal kaynak lanetinin varligina
iliskin bulgular elde etmislerdir. Finansal gelismeyi, finansal kurumlar ve finansal piyasalar
acisindan ayri ayri ele alan Zhong vd.(2024) Cin kapsaminda yaptiklari ¢alismada, dogal
kaynaklarin finansal kurumlar agisindan negatif, finansal piyasalar agisindan ise pozitif etkisini
saptamistir. Bununla birlikte cok boyutlu olarak ele aldig: finansal gelisme endeksi agisindan
da dogal kaynaklarin olumlu etkisinin varligini1 saptamiglardir. Finansal gelisme-dogal kaynak
iliskisini farkl1 bir agidan ele alan Hameed vd.(2024), 6 Giiney Asya Bolgesel Isbirligi Orgiitii
(SAARC) iilkesinde dogal kaynaklarin verimliliginde ekonomik olarak belirsiz olma
durumunun finansallagmaya gére daha 6nemli bir rol oynadigini tespit etmislerdir. ABD’de
dogal kaynaklarin finansal sistem i¢in Onemini arastiran bir diger calismada Raihan (2024)
tarafindan yapilmistir. Yaptig1 ampirik analizler sonucunda dogal kaynaklarin artisinin uzun
vadede finansal gelismeyi arttirdigina iligskin bulgular elde etmistir. 1990-2021 déneminde
OECD iilkelerinde de finansal gelismenin dogal kaynak gelirlerine olumlu etkisi tespit
edilmistir (Appiah vd.,2024). Yang vd.(2024)’e gore de, finansal ilerleme gostergeleri ile dogal
kaynak verimliligi arasinda bir iligki vardir. Cin kapsaminda yapilan ¢alismada Otoregresif
Dagitilmis Gecikmeli (ARDL) modeli kullanilarak degiskenler arasinda uzun vadeli iligki
ortaya koyulmus ve dogal kaynaklarin etkin kullaniminda finansal okuryazarligin onemi
vurgulanmistir. Bin ve Tuoyu (2024) calismasinda, finansal sisteminin gelismesinin dogal
kaynaklarin uzun dénemli siirdiiriilebilirliginde pozitif etkisini vurgulamiglardir. Valentine
vd.(2024), gelismekte olan iilkelerde Sistem Genellestirilmis Momentler Y ontemi'ni kullanarak
finansal gelismenin dogal kaynaklarin ekonomi tizerindeki kaynak laneti etkilerini azalttigini
diger bir ifadeyle dogal kaynaklarin ekonomik karmasiklik iizerindeki etkisini olumlu yonde
etkiledigine iligkin bulgular elde etmislerdir. Kumar ve Shaurav (2025) 1970-2020 dénemi igin
Hindistan 6zelinde yaptiklari ¢alismada uzun ve kisa vadede dogal kaynaklarin finansal gelisme
tizerinde 6nemli bir roliiniin oldugunu tespit etmislerdir.

2.1. Literatiir Degerlendirmesi

Literatiirde yer alan calismalar degerlendirildiginde, finansal sistem agisindan dogal
kaynaklarin rolii ve etkisine yonelik ¢alismalarin uluslararasi diizeyde yogunlukta oldugu, buna
karsin yerel literatiir agisindan da ¢aligmalarin sinirh sayida oldugu tespit edilmistir. Finansal
gelisme ile dogal kaynaklar iliskisinin ele alindigz literatiir incelendiginde bu iliskinin etkisi ve
yoniine dair farkli bulgular elde edildigi ve elde edilen bulgularda goriis birliginin olmadig
sonucuna varilmigtir. Bu baglamda elde edilen bulgularin incelenen 6rneklem kapsaminda
(incelenen donem ve iilkeler) farklilik gosterdigi tespit edilmistir. Bu ¢alisma ise finansal
gelisme ve dogal kaynaklar iliskisini Tiirkiye 6zelinde incelemesi ve ¢alismada kullanilan
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yontemler agisindan literatiirde yer alan ¢alismalardan ayrismakta ve dolayisiyla literatiire katki
sunmas1 beklenmektedir.

3.ANALIZ
3.1. Yontem, Veri Seti ve Hipotezler

Bu ¢alismada Tiirkiye’de finansal gelisme ve dogal kaynak yonetimi arasindaki uzun déonemli
iligkilerin ampirik olarak arastirilmasi amag¢lanmistir. Bu amag kapsaminda finansal gelisme ve
dogal kaynaklar arasindaki uzun dénemli iligkilerin arastirilmasinda Engle- Granger (1987),
Granger ve Yoon(2002), Tam Diizeltilmis En Kiiciik Kareler (FMOLS), Dinamik En Kii¢iik
Kareler (DOLS) ve Sakli Hata Diizeltme Modeli (CECM)’den faydalanilmistir. Tiirkiye’de
1971-2021 doneminin incelendigi ¢aligmada, finansal gelisme gostergesi olarak bankalar
tarafindan &zel sektore saglanan kredilerin GSYIH’ ya oran1 (FD) ve dogal kaynak yonetiminin
gdstergesi olarak toplam dogal kaynak gelirlerinin GSYIH’ ya orant (NTRM) kullanilmustir.
Calismada kullanilan veriler yillik diizeyde olup, Diinya Bankasi’nin Diinya Kalkinma
Gostergeleri Veritabani’ ndan saglanmustir.

Calismanin arastirma sorusu ve literatiir kapsaminda gelistirilen hipotezler asagida yer
almaktadir:

Hi:Tirkiye’de finansal gelisme ile dogal kaynaklar gelirleri arasinda uzun dénemli bir iliski
vardir.

Hz:Tiirkiye’de finansal gelisme ile dogal kaynaklar gelirleri arasinda uzun donemli nedensellik
iliskisi vardir.

Has:Tiirkiye’de dogal kaynak gelirleri uzun doénemde finansal gelismeyi pozitif yonde
etkilemektedir.

3.2. Bulgular

Calismanin analiz siirecine deginmeden oncelikle degiskenlere ait veri serileri incelenmis ve
Degiskenlere ait tanitic istatistikler Cizelge 1°de sunulmaktadir. Buna gore ortalama, minimum
ve maksimum degerler degiskenlerin oran degisken oldugunu ortaya koymaktadir. Ayrica 52
yillik gézlemlerde herhangi bir kayip gozlem s6z konusu degildir.

Cizelge 1. Tamticx Istatistikler

FD NTRM
Ortalama 28.621 0.612
Maksimum 70.896 1.400
Minimum 13.588 0.143
Standart Sapma 17.776 0.327
Gozlem Sayisi 52 52

Calismanin analiz siirecinde ilk olarak degiskenler arasindaki uzun donem esbiitiinlesme
iliskisini aragtirmak tizere Augmented Dickey Fuller (ADF) ve Phillips - Perron (PP) birim kok
testleri yapilmigtir. Buna gére ADF ve PP testlerinden elde edilen bulgular Cizelge 2 ve Cizelge
3’te yer almaktadir. Cizelge 2 ve Cizelge 3 incelendiginde, FD ve NTRM degiskenlerinin
seviyesinde duragan olmadigi, birinci seviyesinde duragan oldugu tespit edilmistir.
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Cizelge 2. ADF Birim Kok Testi Bulgular

Seviyesinde l. Seviyesinde
Seriler Sabit Terimli ~ Sabit Terimlive  Sabitsiz- Sabit Terimli Sabit Terimli Sabitsiz-
Model Trendli Model Trendsiz Model ve Trendli Trendsiz Model
Model Model
FD t=1.040 t=-0.906 t=-2.220 t=-5.558* t=-5.903* t=-5.265*
NTRM t=-2.082349 t=-2.193205 t=-0.872 t=-6.695* t=-6.622* t=-6.770*

Not: * %1 diizeyinde anlamlilig: ifade etmektedir.

Cizelge 3. PP Birim Kok Testi Bulgulari

Seviyesinde 1. Seviyesinde
Seriler Sabit Sabit Terimlive  Sabitsiz- Sabit Terimli Sabit Sabitsiz-
Terimli Trendli Model Trendsiz Model Terimli ve Trendsiz Model
Model Model Trendli
Model
FD t=0.764 t=-0.960 t=1.899 t=-5.546* t=-5.911* t=-5.307*
NTRM t=-2.133 t=-2.270 t=-0.825 t=-6.657* t=-6.579* t=-6.739*

Not: * %] diizeyinde anlamlilig1 ifade etmektedir.

Degiskenlerin duraganlik diizeyinin belirlenmesinin ardindan degiskenler arasindaki uzun
donemli esbiitiinlesme iligkisini tespit etmek tizere Engle — Granger testi yapilmis ve bulgular
Cizelge 4’te sunulmaktadir. Buna gore Cizelge 4’te FD’ nin ve NTRM’ nin bagimli degisken
oldugu uzun donemli iligki acisindan tau ve z istatistikleri olasilik degeri degiskenler arasinda
esbiitiinlesme iligkisinin olmadigina isaret etmektedir. Dolayisiyla degiskenler arasinda uzun
donem denge iliskisinin olmadigi sonucuna varilmistir.

Cizelge 4. Engle - Granger Testi Bulgular:

Degiskenler tau-statistic Prob.* z-statistic Prob.*
FD -2.219 0.864 -10.020 0.835
NTRM -2.947 0.533 -15.648 0.489

Not: * Akaike bilgi kriterine gére kuadratik trendli model kullaniimigstir.

Degiskenler arasindaki sakli iligkileri tespit etmek iizere veri serileri pozitif ve negatif
bilesenlerine ayrilarak Granger ve Yoon (2002) tarafindan onerilen sakli es biitlinlesme testi
yapilmistir. Bu baglamda pozitif ve negatif bilesenlerine ayrilan degiskenler (FD* , FD ,
NTRM*, NTRM") ADF ve PP testlerine tabi tutulmus elde edilen bulgular Cizelge 5 ve Cizelge
6’da sunulmaktadir. ADF ve PP testlerinin sonucuna gére, FD* , FD° , NTRM*, NTRM"
degiskenlerinin seviyesinde duragan olmadigi, birinci seviyesinde duragan oldugu tespit
edilmistir.
Cizelge 5. ADF Birim Kok Testi Bulgular:

Seviyesinde I. Seviyesinde
Seriler Sabit Terimli  Sabit Terimli ve Sabitsiz- Sabit Terimli Sabit Terimli Sabitsiz-
Model Trendli Model Trendsiz Model ve Trendli Trendsiz
Model Model Model
FD* t=2.908 t=-0.463 t=6.429 t=-4.869* t=-5.707* t=-3.504*
FD- t=-0.630 t=-1.999 t=2.553 t=-6.493* t=-6.418* t=-5.319*
NTRM* t=0.035 =-1.403 t=3.130 =-6.154* =-6.088* =-4.904*
NTRM- t=-0.315 t=-2.071 t=3.818 t=-7.018* t=-6.942* t=-1.837**

Not: * ve **, %1 ve %10 diizeyinde anlamlilig1 ifade etmektedir.
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Cizelge 6. PP Birim Kok Testi Bulgular

Seviyesinde I. Seviyesinde
Seriler Sabit Terimli ~ Sabit Terimlive  Sabitsiz- Sabit Terimli Sabit Terimli Sabitsiz-
Model Trendli Model Trendsiz Model ve Trendli Trendsiz Model
Model Model
FD* 1=2.416 t=-0.628 t=5.248 t=-4.930* t=-5.717* t=-3.405*
FD- t=-0.629 t=-2.041 t=2.481 t=-6.491* t=-6.376* t=-5.390*
NTRM* t=0.018 t=-1.478 t=3.130 t=-6.161* t=-6.095 t=-4.945*
NTRM- t=-0.313 t=-2.294 t=3.199 t=-7.019* t=-6.944 t=-5.429*

Not: * %] diizeyinde anlamlilig1 ifade etmektedir.

FD*, FD', NTRM*, NTRM" degiskenlerinin birinci seviyede duraganliginin tespit edilmesinin
ardindan degiskenler arasindaki sakli iligkilerin belirlenmesi amaciyla Granger ve Yoon (2002)
testleri yapilmistir. Granger ve Yoon (2002) testlerinin bulgular1 Cizelge 7, Cizelge 8, Cizelge
9 ve Cizelge 10°da sunulmaktadir. Buna goére FD* ve NTRM® arasinda ¢ift yonli bir
esbiitiinlesme iliskisi saptanmistir (Cizelge 7). Buna karsiik FD* ve NTRM- arasinda, FD",
NTRM™ arasinda, FD, NTRM" arasinda ve FD", NTRM" arasinda herhangi bir egbiitiinlesme
iligkisine rastlanilmamuistir.
Cizelge 7. Granger ve Yoon (2002) testi sonuglar:1 (FD*, NTRM")

Bagimh Degisken tau istatis. Prob.* z-statistic Prob.*
FD* -3.573 0.245 -50.838 0.000
NTRM* -3.944 0.132 -56.939 0.000

Not: * Akaike bilgi kriterine gore kuadratik trendli model kullanilmigtir.

Cizelge 8. Granger ve Yoon (2002) testi sonuglar1 (FD*, NTRM")

Bagimh Degisken tau istatis. Prob.* z-statistic Prob.*
FD* -2.678 0.680 19.733 1.000
NTRM- -2.516 0.751 -20.361 0.233

Not: * Akaike bilgi kriterine gore kuadratik trendli model kullanilmistir.

Cizelge 9. Granger ve Yoon (2002) testi sonuglar1 (FD', NTRM")

Bagimh Degisken tau istatis. Prob.* z-statistic Prob.*
FD- -2.873 0.573 -16.997 0.407
NTRM* -2.636 0.693 -13.321 0.636

Not:* Akaike bilgi kriterine gore kuadratik trendli model kullanilmistir.

Cizelge 10. Granger ve Yoon (2002) testi sonuclar1 (FD, NTRM)

Bagimh Degisken tau istatis. Prob.* z-statistic Prob.*
FD -3.016 0.498 -16.767 -0.420
NTRM- -2.551 0.733 -12.16011 0.710

Not:* Akaike bilgi kriterine gore kuadratik trendli model kullanimigtir.

FD* ve NTRM" arasindaki ¢ift yonli esbiitiinlesme iliskisinin tespit edilmesinin ardindan
degiskenlerin yoniinii belirlemek tlizere Tam Diizeltilmis En Kiiciik Kareler ( FMOLS) ve
Dinamik En Kiiciik Kareler (DOLS) testleri yapilarak bulgular Cizelge 11 ve Cizelge 12°de
ortaya koyulmustur. Testler sonucunda elde edilen bulgulara gére; NTRM®, FD™’yi uzun
donemde %1 anlamlilik diizeyinde istatistiksel olarak anlamli ve pozitif yonde etkilemektedir.
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Cizelge 11. Tam Diizeltilmis En Kiiciik Kareler (FMOLS)

Degisken Katsay1 Standart Sapma t-Statistic Prob.
NTRM* 32.043 1.965 16.302 0.000
C -21.223 3.615 -5.870 0.000

Cizelge 12. Dinamik En Kiiciik Kareler ( DOLS)

Degisken Katsay1 Standart Sapma t-Statistic Prob.
NTRM* 32.88532 1.794470 18.32592 0.000
C -23.20114 3.356871 -6.911538 0.000

Degiskenler arasindaki uzun dénemli iligskinin yOniiniin belirlenmesinin ardindan degiskenler
arasinda asimetrik nedensellik iligkisi sakli hata diizeltme modeli (CECM) ile tespit edilerek
bulgular Cizelge 13 ve Cizelge 14’te sunulmaktadir. Cizelge 13 incelendiginde degiskenler
arasinda herhangi bir asimetrik nedensellik iligkisinin olmadigi saptanmistir. Cizelge 14’°te ise
NTRM* degiskeninin FD* degiskeninin uzun donem asimetrik nedeni oldugu bulgusu elde
edilmistir. Bu dogrultuda FD* ve NTRM" arasinda tek yonlii uzun donem asimetrik bir
nedensellik iligkisinin varlig1 saptanmstir.

Cizelge 13. Sakh Hata Diizeltme Modeli (CECM) Modeli ( Bagimh Degisken FD*, Bagimsiz

Degisken NTRM™)

Degisken Katsay1 Standart Sapma t-Statistic Prob.*
D(FD*(-4)) -0.367 0.246 -1.493 0.145
D(NTRM* (-3)) 6.900 2.740 2.517 0.017
D(FD*(-7)) 0.641 0.223 2.877 0.007
D(FD*(-8)) -0.792 0.237 -3.330 0.002
D(FD*(-1)) 0.331 0.136 2.435 0.020
D(FD* (-3)) 0.352 0.199 1.766 0.087
D(FD*(-5)) 0.579 0.244 2.371 0.024
D(NTRM* (-8)) -3.332 2.664 -1.250 0.220
D(FD* (-9)) 0.750 0.234 3.203 0.003
D(FD*(-6)) -0.572 0.229 -2.500 0.017
R-squared 0.436 Durbin-Watson stat. 1.676

Cizelge 14. Sakh Hata Diizeltme Modeli (CECM) Modeli ( Bagimh Degisken NTRM®, Bagimsiz
Degisken FD)

Degisken Katsay1 Standart Sapma t-Statistic Prob.*
D(NTRM* (-2)) 0.370 0.146 2.523 0.016
ECT(-1) 0.018 0.003 5.036 0.000

C 0.138 0.031 4.419 0.000
D(FD* (-9)) -0.019 0.010 -1.832 0.075
D(FD* (-7)) -0.016 0.009 -1.717 0.094
D(FD*P(-2)) -0.018 0.009 -1.979 0.055
D(NTRM* (-3)) 0.226 0.137 1.642 0.109
R-squared

0.437 Durbin-Watson 1.590 F-statistic : 0.002
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4. SONUC VE ONERILER

Dogal kaynaklar iilkelerin ekonomik yapilari i¢in dikkate deger bir gelir unsuru olma 6zelligi
tagimaktadir. Finansal sistemler de tilkelerin ekonomi mekanizmalarinin isleyisinde 6nemli bir
rol istlenmektedir. Dolayisiyla dogal kaynaklar ve finansal sistemin gelisimi arasindaki
iliskinin incelenmesi 6nemli hale gelmektedir. Bu baglamda ¢alismada, dogal kaynak yonetimi
ve finansal gelisme arasindaki uzun dénemli iliski ekonometrik olarak incelenmistir. Tiirkiye
kapsaminda yapilan ¢alismada 1970-2021 donemi ele alinmistir.

Calismada, dogal kaynak yonetiminin gdstergesi olarak toplam dogal kaynak gelirleri, finansal
gelismenin gostergesi olarak ise bankalarin 6zel sektore sagladigr yurti¢i kredilere ait veriler
kullanilmistir. 52 yillik verilerin kullanildig1 ¢alismada veri serilerinin duraganlik diizeyini
arastirmak tizere Augmented Dickey Fuller (ADF) ve Phillips - Perron (PP) testleri yapilmistir.
Testler sonucunda degiskenlerin birinci seviyede duragan oldugu tespit edilmistir. Bu
dogrultuda degiskenler arasindaki uzun donemli iligkiyi arastirmak lizere ilk olarak Engle-
Granger (1987) testi yapilmistir. Engle — Granger (1987) testi sonucunda degiskenler arasinda
esbiitiinlesme iligkisi tespit edilemistir. Diger bir ifadeyle degiskenler arasinda uzun dénemli
herhangi bir denge iliskisinin olmadig1 sonucuna varilmistir. Dolayistyla degiskenler arasindaki
sakli iligkilerin olup olmadigini aragtirmak iizere degiskenler pozitif ve negatif bilesenlerine
ayrilmis ve degiskenler arasinda pozitif ve negatif soklar durumunda denge iligkisinin olup
olmadiginin incelenmesi amaglanmistir. Buna gore pozitif ve negatif bilesenlerine ayrilarak
olusturulan dort farkli serinin duraganlik diizeylerinin tespit edilmesi amaciyla ADF ve PP
testlerinden faydalanilmistir. Serilere uygulanan ADF ve PP testlerinin bulgular1 da
degiskenlerin birinci seviyede duragan olduguna isaret etmistir. Duraganlik diizeyi tespit edilen
degiskenler Granger ve Yoon (2002) testine tabi tutulmustur. Bagimli degiskenin bankalarin
ozel sektore sagladig: yurtigi krediler, bagimsiz degiskenin dogal kaynak gelirler oldugu dort
farkl1 model teste tabi tutulmustur. Degiskenlere ait tiim pozitif ve negatif seriler teste tabi
tutulmus ve testler sonucunda bankalarin 6zel sektdre sagladigi yurtici kredilere ait pozitif
seriler ile dogal kaynak gelirlerinin pozitif serileri arasinda esbiitiinlesme iligkisinin varlig
tespit edilmistir. Dolayisiyla bankalarin 6zel sektore sagladigi yurtici kredilerdeki pozitif
soklarin dogal kaynak gelirlerinin pozitif soklara karsi birlikte hareket ettigi bulgusu elde
edilmistir. Diger bir ifadeyle, finansal gelismenin birikimli pozitif soklar1 ile dogal kaynak
gelirlerinin birikimli pozitif soklar1 arasinda uzun dénemli bir iligkinin oldugu tespit edilmistir.
Dolayistyla Tiirkiye’de finansal gelisme ve dogal kaynak gelirleri soklara kars1 farkli tepkiler
verdigi sonucuna varilmaktadir.

Degiskenlerin pozitif serileri arasindaki uzun donemli iliskilerin tespit edilmesinin ardindan
iliskinin yonii ve etkisini belirlemek iizere Tam Diizeltilmis En Kii¢iik Kareler (FMOLS) ve
Dinamik En Kiigiik Kareler (DOLS) testlerinden faydalanilmistir. Her iki testten de benzer
bulgular elde edilerek degiskenler arasinda istatistiksel olarak anlamli ve pozitif yonlii bulgular
elde edilmistir. Buna gore, dogal kaynak gelirlerinde meydana gelecek pozitif soklardaki artigin
bankalarin 6zel sektore sagladigi yurtigi kredilerdeki pozitif soklarin etkisini arttirdig tespit
edilmistir. Dolayisiyla dogal kaynaklarda meydana gelebilecek olumlu gelismeler finansal
gelismedeki olumlu gelismeleri arttirabilecegine dair bulgular elde edilmistir. Analizin son
asamasinda sakli hata diizeltme modeli (CECM) kullanilarak, degiskenler arasindaki sakli
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nedensellik iliskisinin olup olmadigi arastirilmistir. CECM modeli ile adimsal regresyon
tahmininden elde edilen bulgular ise finansal gelisme ile dogal kaynak gelirleri arasinda tek
yonllii uzun donem asimetrik bir nedensellik iliskinin varligina isaret etmistir. Buna gore
finansal gelismede meydana gelecek olumlu gelismeler uzun dénemde dogal kaynaklardaki
olumlu geligsmelerin nedeni olabilecegi sonucuna varilmistir. Ancak dogal kaynak gelirlerinin
finansal gelismenin nedeni olabilecegine dair herhangi bir bulgu elde edilememis, finansal
gelismenin pozitif soklarinin dogal kaynak gelirlerinin pozitif soklarinin uzun dénemli nedeni
olabilecegi bulgusu elde edilmistir. Dolayisiyla ¢calismada gelistirilen H1, H2 ve Hz hipotezleri
kabul edilmistir.

Calismanin ampirik analizlerinden elde edilen bulgulara gore, Tiirkiye’de finansal gelisme ile
dogal kaynak gelirleri arasinda dogrudan bir uzun dénemli iligki tespit edilmemis ancak pozitif
soklara (olumlu gelismeler) gore degiskenler arasinda uzun donemli denge iliskileri
saptanmistir. Dolayisiyla degiskenler arasinda sakli iligkiler tespit edilerek, finansal gelisme
ve dogal kaynaklar arasindaki esbiitiinlesme iliskisinin oldugu sonucuna varilmistir. Ayrica,
dogal kaynak gelirlerindeki olumlu gelismelerin finansal gelisme tizerindeki olumlu geligsmeleri
arttiric1 etkisi oldugu tespit edilmistir. Bununla birlikte elde edilen diger bir bulguya gore de
finansal gelismedeki pozitif dogal kaynaklardaki pozitif gelismelerin nedeni olabilecegine
iliskindir.

Genel itibariyle ¢alismada yapilan analizler sonucunda Tiirkiye’de finansal sistemin gelisimi
ile dogal kaynaklarin gelirleri arasinda iligskinin varligi saptanmigtir. Ayrica dogal kaynak
gelirlerinin finansal gelismeye uzun dénemde olumlu katkisi tespit edilerek, finansal sistemdeki
iyilesmeden dogal kaynaklar gelirlerine dogru tek yonlii nedensellik iligkinin varlig1 ortaya
koyulmustur. Calismadan elde edilen bulgular Tiirkiye’de finansal sistemin diizenli ve giiglii
isleyisi acisindan finansal kurumlarin ve piyasa mekanizmalarimin iyilestirilmesinde dogal
kaynaklarin etkili yonetimi konusunun dikkate alinmasi gerekliligine igaret etmektedir. Ayrica
dogal kaynaklardan elde edilen gelirlerin etkili bir bigimde finansal sistemde degerlendirilmesi
finansal piyasalarin gliglenmesine katki saglayabilir.
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GUMRUK MUSAVIRLIGI iSLETMELERINDE STRATEJiK YONETIM
UYGULAMALARININ CALISAN PERFORMANSINA ETKIiSi

Yiiksek Lisans Ogrencisi,FERiZA DEMIR GiITMiSOGLU
Istanbul Nisantas1 Universitesi, ferizademir@gmail.com - 0009-0000-5741-443X

Dr. Ogr. Uyesi, FATIH MEHMET BULUT
Istanbul Aydin Universitesi, fmehmetbulut@aydin.edu.tr- 0000-0002-1143-2592

OZET

Stratejik yonetim; firmalarin uzun vadeli hedeflerinin belirlenmesi, bu hedeflere ulagmak i¢in
planlarinin yapilmasi ve uygulanmas: siirecidir. Stratejik yonetim uygulamalari ise firmadan
firmaya degiskenlik gosteren, stratejik yonetimin somutlasmis halidir. Dolayisiyla siirecin
teorikten pratige aktarilmasini kapsayan eylemlerdir. Calisan performansi ise calisanlarin
islerini etkili ve verimli bir sekilde yapma derecesidir. Giiniimiizde kiiresellesme ve dis ticaret
faaliyetlerindeki artis ile birlikte pek cok sektdr gibi giimriik miisavirligi sektdrii de rekabetin
arttig1 sektorlerdendir. Bu da daha stratejik bir yapiy1 gerektirmektedir. Bu ¢aligmanin amaci
giimriik miisavirligi isletmelerindeki stratejik yonetim uygulamalarinin ¢alisan performansina
etkisini arastirmaktadir. Arastirmada nicel yontem kullanilacaktir. Arastirmanin evreni
Istanbul’da faaliyet gosteren 1.125 giimriik miisavirligi firmasinda gérev yapan 19.871
calisandir. Arastirmanin 6rneklemi basit tesadiifi seckisiz 6rnekleme yontemi ile belirlenmistir.
Bu kapsamda uygulanan formiil ile 384 adet katilimci arastirma igin alt sinir kabul edilmistir.
Anket bu kapsamda online olarak uygulanacaktir. Anket formunda demografik 6zellikler esas
alinarak hazirlanan 6 ifade, stratejik yonetim uygulamalar1 kapsaminda 4 alt boyuttan olusan
33 ifade ve calisan performansina iliskin 13 ifade bulunmaktadir. Elde edilecek veriler SPSS
21.00 ve AMOS 24.00 programlarinda istatistiksel analiz yontemleriyle degerlendirilecektir.
Calismadan elde edilecek bulgularin sektér igin kurumsal verimlilik ve rekabet avantaji
acisindan yol gosterici sonuglar sunmasi beklenmektedir.

Anahtar Kelimeler : Gimrik misavirligi, isletme, stratejik yonetim, stratejik yonetim
uygulamalari, ¢calisan performansi.
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THE IMPACT OF STRATEGIC MANAGEMENT PRACTICES ON EMPLOYEE
PERFORMANCE IN CUSTOMS CONSULTANCY FIRMS

Master Student,FERiZA DEMIR GITMiSOGLU
Istanbul Nisantasi University, ferizademir@gmail.com - 0009-0000-5741-443X

Assist. Prof. Dr., FATIH MEHMET BULUT
Istanbul Aydin University, fmehmetbulut@aydin.edu.tr- 0000-0002-1143-2592

ABSTRACT

Strategic management is the process of defining long-term objectives for firms, creating plans
to achieve those objectives, and implementing those plans. Strategic management practices are
the tangible manifestations of strategic management that vary from firm to firm. Therefore,
these are actions that transfer the process from theory to practice. Employee performance refers
to the degree to which employees perform their tasks effectively and efficiently. Today, with
the increase in globalization and foreign trade activities, the customs consultancy sector, like
many other sectors, has become more competitive. This increased competition requires a more
strategic approach. The purpose of this study is to examine the impact of strategic management
practices in customs consultancy firms on employee performance. The study will employ a
quantitative research method. The population of the study consists of 19,871 employees
working in 1,125 customs consultancy firms operating in Istanbul. The sample of the research
will be determined using the simple random sampling method. Based on the applied formula,
384 participants have been accepted as the lower limit for the study. The survey will be
conducted online. The questionnaire includes six items based on demographic characteristics,
33 items under four sub-dimensions of strategic management practices, and 13 items related to
employee performance. The data will be analyzed using statistical methods in SPSS 21.00 and
AMOS 24.00 software. The findings of the study are expected to provide guiding results for
corporate efficiency and competitive advantage in the sector.

Keywords: Customs consultancy, firm, strategic management, strategic management
practices, employee performance.
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INNOVATIVE STRATEGIES FOR SUSTAINABLE BUSINESS GROWTH IN
EMERGING AFRICAN MARKETS

Assoc. Prof. Dr. Abdulrahman Umar, Dr. Siti Nuraini, Lecturer Fatima Zeghichi
Faculty of Business and Economics, University of Lagos, Nigeria

Abstract

This study explores innovative strategies that foster sustainable business growth within
emerging African markets. Rapid economic changes, increasing competition, and global
integration have pressured local enterprises to adopt more adaptive, sustainable approaches
toward development. The research analyzes various strategic models including digital
transformation, market diversification, and human capital enhancement as drivers for long-term
growth. Methodologically, the study employs qualitative interviews with business leaders and
quantitative analysis of financial data from firms across Nigeria, Kenya, and Ghana. Findings
suggest that businesses embracing technological innovation and sustainable leadership
practices outperform peers in profitability and resilience. Additionally, sustainability initiatives
and corporate social responsibility emerge as critical factors enhancing consumer loyalty and
brand reputation. Challenges, however, persist in access to finance, infrastructure, and
government support. Based on these insights, the study recommends comprehensive policy
frameworks and public-private partnerships that nurture innovation ecosystems tailored for
African enterprises. The findings provide actionable guidance for policymakers, entrepreneurs,
and investors aiming to unlock Africa’s economic potential sustainably.

Keywords: business growth, sustainable strategy, innovation, African markets
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THE IMPACT OF DIGITAL TRANSFORMATION ON SUPPLY CHAIN
RESILIENCE IN INDONESIAN MANUFACTURING SECTORS

Rizal Maulana, Assoc. Prof. Dr. Aisha Bensalem, Emmanuel Okoro
Faculty of Industrial Engineering, University of Indonesia, Indonesia

Abstract

The paper investigates the role of digital transformation in enhancing supply chain resilience
within Indonesia’s manufacturing sectors. Increasing market volatility and disruptions
necessitate robust supply chain systems capable of adapting to shocks and maintaining
operational continuity. Employing a mixed-method approach, the study collects data from
manufacturing firms across Java and Sumatra, assessing digital maturity levels and resilience
outcomes. Results indicate significant positive correlations between adoption of technologies
such as loT, cloud computing, and Al with improved supply chain flexibility and
responsiveness. These technologies facilitate real-time monitoring, predictive analytics, and
improved stakeholder collaboration, mitigating disruption impacts. Nevertheless, the study
identifies barriers including digital skill gaps and cybersecurity risks, urging targeted training
and regulatory frameworks. The research offers strategic insights for enhancing
competitiveness and sustainability in Indonesia's industrial landscape.
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EFFECTIVE LEADERSHIP MODELS FOR MANAGING REMOTE WORKFORCES
IN TAJIKISTAN’S SERVICE INDUSTRY

Dr. Dilshod Saidov, Assoc. Prof. Dr. Hening Wulandari, Grace Mbatha
School of Management, Tajik National University, Tajikistan

Abstract

This research examines leadership models best suited for managing remote workforces in
Tajikistan’s burgeoning service industry. With the COVID-19 pandemic accelerating telework
adoption globally, organizations face unique management challenges related to communication,
motivation, and productivity. This study uses surveys and case study analyses within the
financial and IT service sectors in Dushanbe and Khujand. Findings reveal transformational
and servant leadership styles effectively foster trust, engagement, and performance among
remote employees. Leaders practicing transparent communication, emotional intelligence, and
empowerment strategies mitigate isolation and burnout risks. The study highlights the necessity
of adapting traditional leadership frameworks to virtual contexts, with implications for HR
policy and leadership development. Recommendations include investment in digital tools and
leadership training aligned with evolving workforce dynamics. This work contributes to
shaping future organizational success in remote work environments.
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CORPORATE SOCIAL RESPONSIBILITY AND ITS INFLUENCE ON BRAND
LOYALTY IN NIGERIAN CONSUMER MARKETS

Kadija Ali, Assoc. Prof. Dr. Bambang Saputra, Modupe Adebayo
Department of Marketing, University of Abuja, Nigeria

Abstract

This study explores how corporate social responsibility (CSR) initiatives influence brand
loyalty among Nigerian consumers. CSR activities have gained prominence as companies seek
to differentiate their brands and foster consumer trust. Using quantitative surveys targeting
consumers across Lagos, Abuja, and Port Harcourt, the research evaluates perceptions of CSR
sincerity and its effect on purchase intentions and loyalty. Results demonstrate that authentic
and community-focused CSR programs significantly enhance positive brand attitudes and
repeat purchases. Additionally, environmental stewardship and social equity projects resonate
deeply with Nigerian consumers, strengthening emotional brand connections. However,
skepticism towards greenwashing and insincere CSR remains a barrier. The paper advocates
transparent, culturally relevant CSR strategies to sustain long-term consumer relationships.
These findings provide valuable guidance for businesses aiming to leverage CSR as a strategic
market advantage.
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STRATEGIC HUMAN RESOURCE MANAGEMENT PRACTICES TO IMPROVE
EMPLOYEE RETENTION IN ALGERIAN SMES

Amine Belkacem, Indah Kusumawati, Assis. Prof. Dr. Tinashe Dzvairo
Faculty of Business Administration, University of Algiers, Algeria

Abstract

Employee retention is a critical issue for small and medium enterprises (SMEs) in Algeria
facing high turnover and labor shortages. This study examines strategic human resource
management (SHRM) practices contributing to improved retention rates. Based on surveys of
SME managers and employees in Algiers and Oran, as well as in-depth interviews, the research
identifies effective recruitment, training, performance management, and employee engagement
strategies. Results show that personalized career development programs and supportive
organizational culture are key factors reducing turnover intentions. Compensation and work-
life balance initiatives also play significant roles. The study recommends tailored SHRM
frameworks supporting employee well-being and competency development specifically
adapted for Algerian SME contexts. The findings inform policymakers and SME owners
seeking sustainable workforce stability amid economic challenges.
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THE ROLE OF ENTREPRENEURIAL FINANCE IN FOSTERING INNOVATION IN
AFRICAN STARTUPS

Dr. Halima Oumar, Assis. Prof. Dr. Dewi Handayani, Rashid Alizoda
School of Business and Economics, University of Dakar, Senegal

Abstract

This paper investigates the influence of entrepreneurial finance on the innovation capabilities
of startups in Africa. Access to venture capital, angel investment, and crowdfunding are
assessed regarding their role in driving product development and market expansion. Utilizing
case studies from Senegal, Kenya, and Ghana, and quantitative analysis of startup funding
rounds, the research finds positive correlations between diversified financial resources and
increased R&D activities and patent filings. Barriers such as lack of investor networks and
regulatory inefficiencies are discussed. Recommendations include fostering collaborative
funding platforms and government incentives to alleviate financial constraints impeding startup
innovation. The study enriches existing literature on entrepreneurship finance and provides
policy implications for enhancing Africa’s innovation ecosystem.
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ANALYSIS OF CONSUMER BEHAVIOR TRENDS IN DIGITAL MARKETING
CAMPAIGNS WITHIN INDONESIAN E-COMMERCE PLATFORMS

Salah Eddine Belmokhtar, Adeleke Johnson
Faculty of Marketing, University of Jakarta, Indonesia

Abstract

This research analyzes consumer behavior trends within digital marketing campaigns on
Indonesian e-commerce platforms. With exponential growth in online shopping, understanding
consumer responses to targeted advertising, personalization, and social media influence is
crucial for platforms’ success. Data collected from multiple platforms through user surveys and
clickstream analysis reveal preferences for interactive content, influencer endorsements, and
convenience-driven features. The study highlights demographic variance, with millennials and
Gen Z showing heightened engagement. Findings suggest adaptive marketing strategies
incorporating data analytics enhance consumer retention and sales conversion. Challenges
related to privacy concerns and digital literacy are also addressed. The paper offers actionable
insights for e-commerce marketers aiming to optimize campaign effectiveness in the evolving
digital landscape of Indonesia.
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EXPLORING THE CHALLENGES AND OPPORTUNITIES OF WOMEN
ENTREPRENEURS IN TAJIKISTAN’S ECONOMY

Assoc. Prof. Dr. Gulchekhra Rahimi, Dr. Hendri Setiawan, Dr. Mariam Sow
Faculty of Social Sciences, Tajik State University, Tajikistan

Abstract

This study explores the multifaceted challenges and opportunities faced by women
entrepreneurs in Tajikistan’s developing economy. Employing qualitative interviews, focus
groups, and policy analysis, the research sheds light on socio-cultural barriers, limited access
to finance, and regulatory hurdles impeding women's business growth. Conversely, increased
education levels, supportive networks, and government initiatives create enabling
environments. The study highlights gender-specific entrepreneurial motivations, risk
perceptions, and resilience strategies. Policy recommendations stress tailored capacity-building
programs, microfinance accessibility, and legal reforms to enhance women's economic
participation. The findings contribute to broader discourse on gender and economic
development in Central Asia, providing practical frameworks to foster gender-inclusive
entrepreneurship and sustainable growth.
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INNOVATIVE RISK MANAGEMENT FRAMEWORKS FOR FINANCIAL
INSTITUTIONS IN ALGERIA

Dr. Yacine Mansouri, Assoc. Prof. Dr. Hariyanti Putri
Faculty of Economics and Management, University of Mohamed Boudiaf of M'sila, Algeria

Abstract

This study explores innovative risk management frameworks tailored for financial institutions
operating in Algeria's dynamic economic environment. It critically evaluates traditional and
emerging approaches to managing financial risks, including market, credit, operational, and
liquidity risks. Utilizing a mixed-method research design combining qualitative interviews with
financial experts and quantitative data analysis from Algerian banks, the study showcases how
institutions are integrating digital technologies and advanced modeling techniques for risk
assessment. The findings reveal that while conventional risk management practices remain
prevalent, there is a gradual shift toward predictive analytics, artificial intelligence, and
machine learning to enhance risk identification and mitigation. Challenges such as regulatory
constraints, resource limitations, and organizational resistance are also discussed. The paper
suggests a hybrid risk management framework that balances regulatory compliance with
technological innovation to improve financial stability and resilience in Algeria’s banking
sector. Recommendations emphasize capacity building, enhanced data infrastructure, and
regulatory reforms to support these efforts. This research contributes a practical roadmap for
Algerian financial institutions aiming to adapt to global financial risks while fostering economic
growth and customer confidence.
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THE INFLUENCE OF ORGANIZATIONAL CULTURE ON EMPLOYEE
PERFORMANCE IN NIGERIAN TELECOMMUNICATION COMPANIES

Assoc. Prof. Dr. Dwi Anggraini
Department of Business Administration, University of Lagos, Nigeria

Abstract

This research investigates the relationship between organizational culture and employee
performance within Nigeria's telecommunication sector. Drawing upon Hofstede’s cultural
dimensions theory, the study examines how values, norms, and workplace practices influence
motivation, productivity, and job satisfaction among employees. Employing a cross-sectional
survey of employees across leading Nigerian telecom companies, data collected were analyzed
using structural equation modeling to assess direct and indirect effects of organizational culture
on performance indicators. Results reveal that strong, adaptive cultures focusing on innovation,
teamwork, and employee development positively influence both individual and organizational
performance. However, resistance to cultural change and communication gaps were identified
as major barriers. The study recommends management strategies that foster inclusive cultures
and continuous employee engagement to enhance performance outcomes. These findings offer
valuable guidance for Nigerian telecom firms seeking competitive advantage through
organizational culture transformation.
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THE EFFECTIVENESS OF SUPPLY CHAIN SUSTAINABILITY INITIATIVES IN
TAJIKISTAN’S INDUSTRIAL SECTORS

Dr. Murodjon Rasulov, Dr. Sari Dewi, Assoc. Prof. Dr. Femi Adewale
Faculty of Industrial Engineering, Tajik State University of Commerce, Tajikistan

Abstract

This study assesses the effectiveness of sustainability initiatives adopted by industrial sectors
in Tajikistan's evolving economy. Through a comprehensive evaluation of environmental,
social, and economic indicators, the research gauges the impact of sustainable supply chain
management practices on corporate performance and ecological footprint. Employing a
combination of case-study analysis and empirical data collected from industrial manufacturers,
the paper highlights best practices and identifies critical challenges including resource
constraints, lack of regulatory incentives, and limited stakeholder engagement. The research
demonstrates that firms implementing integrated sustainability frameworks tend to exhibit
improved operational efficiency, enhanced reputation, and regulatory compliance. The study
advocates for increased government support, capacity building, and stakeholder collaboration
to amplify the positive impacts of sustainability practices. These findings contribute to policy
dialogues aimed at fostering resilient industrial development in Tajikistan.

Keywords: supply chain sustainability, industrial sectors, Tajikistan, corporate social
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STRATEGIC ALLIANCES AND BUSINESS PERFORMANCE IN INDONESIAN
TECHNOLOGY FIRMS

Indra Wijaya, Dr. Abderrahmane Cherifi, Dr. Nana K. Mensah
Department of Business Management, University of Indonesia, Indonesia

Abstract

This research explores the influence of strategic alliances on business performance in
Indonesia’s technology sector. Through a longitudinal study of leading tech companies, the
paper investigates alliance formation motivations, collaborative processes, and performance
outcomes. Utilizing mixed methods including surveys and financial data analysis, the findings
indicate that well-structured alliances facilitate resource sharing, innovation, and market
expansion, significantly enhancing firm profitability and competitive advantage. The study
identifies governance mechanisms, trust, and mutual goal alignment as key success factors.
Challenges such as partner selection risks and alliance management complexities are also
discussed. The paper concludes with guidelines for technology firms to optimize strategic
partnerships and leverage external competencies for sustainable growth in Indonesia’s fast-
evolving market environment.
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THE IMPACT OF LEADERSHIP STYLE ON ORGANIZATIONAL CHANGE IN
AFRICAN AGRIBUSINESS COMPANIES

Dr. Jamilah Baba, Assoc. Prof. Dr. Lusiana Putri, Prof. Dr. Idriss N’Dour
Faculty of Agriculture, University of Nairobi, Kenya

Abstract

This study examines how leadership styles influence the success of organizational change in
agribusiness firms across Africa. Drawing upon transformational and transactional leadership
theories, the research evaluates their effects on employee engagement, innovation adoption, and
change readiness. Employing a mixed-methods approach, data were collected from managerial
and employee respondents in agricultural enterprises in Kenya, Nigeria, and Ghana. Results
reveal transformational leadership fosters a culture conducive to change, characterized by high
motivation and collaborative problem-solving, whereas transactional leadership yields
moderate change outcomes. Barriers such as resistance to change and ineffective
communication are identified. The paper recommends leadership development programs
focused on emotional intelligence and change management competencies to facilitate smoother
transitions in agribusiness organizations. These findings contribute to enhancing organizational
agility in the competitive African agricultural sector.
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CUSTOMER SATISFACTION AND LOYALTY IN THE CONTEXT OF NIGERIAN
RETAIL INDUSTRY

Prof. Dr. Nkechi Okeke, Dr. Rini Anjani, Assis. Prof. Dr. Mahmoud Bekhti
Department of Marketing, University of Ibadan, Nigeria

Abstract

This research investigates determinants of customer satisfaction and loyalty within Nigeria’s
retail industry. Based on service quality models and customer relationship management
frameworks, the study explores factors such as product quality, pricing, store environment, and
customer service experience. Surveys conducted among retail consumers in major urban centers
provided data for regression analysis examining antecedents of loyalty behaviors. Findings
highlight product quality and customer service as the most critical drivers of satisfaction, which
in turn strongly predicts repeat purchase intentions and brand advocacy. Challenges including
supply chain inconsistencies and competitive pricing pressures are discussed. The study advises
retailers to enhance service training programs and tailor marketing strategies to Nigerian
consumer preferences to build long-term loyalty. These insights inform industry stakeholders
aiming to strengthen customer-centric approaches in Nigeria's growing retail market.
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E-GOVERNANCE AND BUSINESS TRANSPARENCY: ASTUDY ON
TAJIKISTAN’S PUBLIC SECTOR

Dr. Shokhrukh Yuldashev, Dr. Dewi Ayu, Assoc. Prof. Dr. Oumar Sylla
Faculty of Public Administration, Tajik National University, Tajikistan

Abstract

This study examines the implementation and impact of e-governance initiatives on business
transparency in Tajikistan’s public sector. Utilizing a case study approach combined with
surveys of public officials and business entities, the paper assesses advancements in digital
government services, transparency metrics, and corruption reduction. Findings indicate that e-
governance has streamlined administrative processes and increased accessibility to public
information, fostering a more transparent business environment. However, challenges in
infrastructure, digital literacy, and policy enforcement limit full potential realization.
Recommendations focus on enhancing IT infrastructure, training programs for public servants,
and developing legal frameworks to sustain progress. This research contributes to
understanding the role of digital governance in improving accountability and fostering
economic development in post-Soviet contexts.
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THE ROLE OF CORPORATE GOVERNANCE IN BUSINESS SUSTAINABILITY
AMONG ALGERIAN COMPANIES

Dr. Safia Boudiaf, Dr. Agung Priyanto, Assoc. Prof. Dr. Kwame Asante
Department of Business Administration, University of Mohamed Boudiaf of M'sila, Algeria

Abstract

This study explores how corporate governance mechanisms influence business sustainability in
Algerian companies. By adopting strong governance frameworks, firms can enhance
transparency, accountability, and ultimately their ability to sustain operations over the long
term. The research incorporates mixed methods including surveys and case studies across a
spectrum of Algerian enterprises to understand governance practices and their impact on
financial performance and environmental responsibility. Findings suggest that governance
structures that integrate stakeholder engagement and ethical practices contribute positively to
sustainability metrics. However, challenges such as regulatory enforcement gaps and cultural
limitations remain hurdles. Recommendations are made for strengthening governance codes
and fostering a corporate culture that prioritizes sustainability, which could lead to increased
investor confidence and economic growth within Algeria. This investigation provides practical
insights to policymakers and business leaders aiming to integrate sustainability deeply into
corporate governance systems.

Keywords: corporate governance, business sustainability, Algeria, transparency, stakeholder
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STRATEGIES FOR ENHANCING INNOVATION CULTURE IN INDONESIAN
FAMILY BUSINESSES

Dian Kusumaningrum, Dr. Amina Bourahla
Faculty of Business and Innovation, University of Indonesia, Indonesia

Abstract

This paper examines strategies that family businesses in Indonesia utilize to foster and enhance
an innovation-driven culture. Innovation is critical for family enterprises to maintain
competitive advantage amid rapidly changing markets. The study employs qualitative
interviews and surveys within Indonesian family-run businesses to identify cultural, leadership,
and process-oriented practices fueling innovation. Key findings reveal that open
communication, willingness to embrace risks, and intergenerational knowledge transfer
significantly support innovation sustainability. Challenges identified include resistance to
change and limited external collaboration. The authors recommend implementing training
programs, digital tools, and organizational support mechanisms to nurture creativity and
innovation. This research contributes to better understanding how family firms in developing
countries can sustain growth through innovation culture and offers guidance for practitioners
and policymakers aiming to support such enterprises.

Keywords: innovation culture, family business, Indonesia, competitive advantage,
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SOCIAL ENTREPRENEURSHIP AND COMMUNITY DEVELOPMENT IN
AFRICAN URBAN AREAS

Dr. Maimuna Ahmed, Anggi Retno, Salah Jamal
School of Social Sciences, University of Dar es Salaam, Tanzania

Abstract

This study explores the impact of social entrepreneurship ventures on community development
in urban African contexts. Social enterprises address social challenges by mobilizing innovative
solutions combining business principles with social goals. Through case studies and community
surveys in urban areas of Tanzania, the research identifies how social entrepreneurs empower
marginalized groups by improving access to education, health, and employment opportunities.
The findings indicate that social entrepreneurship fosters community cohesion, enhances
economic participation, and promotes sustainable local development. However, barriers
including limited funding, bureaucratic hurdles, and social stigma persist. The authors highlight
the necessity for supportive policies, capacity-building programs, and strengthened networks to
maximize social entrepreneurship’s positive effects. This work adds to the growing literature
advocating for social entrepreneurship as a transformative force in African urban development
initiatives.

Keywords: social entrepreneurship, community development, urban Africa, empowerment,
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THE IMPACT OF DIGITAL MARKETING ON CUSTOMER BUYING BEHAVIOR
IN TAJIKISTAN’S FMCG SECTOR

Dr. Farzona Safarova, Assoc. Prof. Dr. Widya Lestari, Dr. Tunde Balogun
Department of Marketing, Tajik National University, Tajikistan

Abstract

This paper investigates the influence of digital marketing strategies on customer buying
behaviors within the fast-moving consumer goods (FMCG) sector of Tajikistan. The research
focuses on digital advertising, social media campaigns, and e-commerce platforms as drivers
of consumer awareness and purchase decisions. Employing survey data and behavioral
analytics, the study reveals significant shifts in consumer behavior, including increased online
shopping and brand engagement facilitated by digital marketing initiatives. Factors such as
digital literacy, cultural preferences, and trust in online transactions are analyzed to understand
barriers and enablers. The research concludes that digital marketing substantially affects
consumer choices and loyalty in Tajikistan’s FMCG markets. Recommendations emphasize
enhancing digital marketing skills and integrating customer feedback mechanisms to optimize
marketing effectiveness in developing digital economies.
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INTERNATIONAL TRADE STRATEGIES FOR SMALL AND MEDIUM
ENTERPRISES IN NIGERIA

Dr. Emeka Chukwu, Yuliana Dewi, Abderrahmane Bensaid
Faculty of Economics, University of Lagos, Nigeria

Abstract

This research examines the strategies employed by Nigerian small and medium enterprises
(SMEs) to successfully participate in international trade. It analyzes approaches to market entry,
export promotion, and overcoming trade barriers within the dynamic global trade environment.
Data collected from SME exporters provides insights into key success factors such as product
innovation, strategic partnerships, and government support mechanisms. The study identifies
challenges including inadequate infrastructure, limited access to finance, and regulatory
complexities. Recommendations point to the need for tailored trade facilitation programs,
capacity building on international standards, and investment in trade infrastructure. This paper
contributes to understanding how Nigerian SMES can increase their competitiveness and sustain
growth in international markets, highlighting the importance of strategic planning, government
incentives, and effective market research.
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THE DEVELOPMENT OF BUSINESS INTELLIGENCE SYSTEMS IN ALGERIAN
MANUFACTURING INDUSTRY

Nourredine Kabache, Dr. Ani Natalia, Fisayo Kehinde
Al-Farabi Kazakh Ulusal Universitesi — Kazakhistan

Abstract

This study investigates the adoption and development of business intelligence (BI) systems
within the Algerian manufacturing sector. The research explores how Bl tools enhance data-
driven decision-making, operational efficiency, and competitive positioning. Using a
combination of surveys and case studies, the study evaluates Bl implementation levels, user
satisfaction, and challenges encountered in manufacturing enterprises. Findings indicate that Bl
adoption leads to improved forecasting, inventory management, and quality control, thus
supporting strategic business objectives. However, organizations face barriers such as limited
technical expertise, high implementation costs, and resistance to technological change. The
study recommends investing in employee training, developing customized BI solutions, and
fostering organizational support to maximize the benefits of Bl technologies. These insights are
critical for Algerian manufacturers aiming to leverage data analytics for enhanced business
performance.

Keywords: business intelligence, manufacturing industry, Algeria, data analytics, decision-
making

154



ﬁ ICSAS 3rd INTERNATIONAL CONFERENCE ON BUSINESS MANAGEMENT
September 19 - 21, 2025- [zmir
ICSAS ACADEMY ISBN NR. : 978-625-5694-22-5

WORKFORCE DIVERSITY AND ITS EFFECT ON CORPORATE INNOVATION IN
INDONESIAN COMPANIES

Dr. Putra Hidayat, Prof. Dr. Fatima Ziani, Assoc. Prof. Dr. Samuel Karanja
Faculty of Management, Cairo University. Egypt

Abstract

This research examines how workforce diversity influences corporate innovation within
Indonesian companies. By analyzing diverse employee backgrounds concerning ethnicity,
gender, age, and experience, the study explores their impact on creativity and innovation
performance. Quantitative data from corporate innovation metrics and employee surveys serve
as the primary data sources. Results indicate that increased diversity fosters a broader range of
ideas, leading to enhanced problem-solving and innovative outputs. However, diversity also
requires effective management to overcome communication barriers and cultural conflicts. The
study highlights the role of leadership commitment and inclusive organizational culture in
leveraging workforce diversity positively. Findings provide valuable insights for Indonesian
companies seeking to strengthen innovation capabilities through strategic human resource
practices and diversity management.

Keywords: workforce diversity, corporate innovation, Indonesia, inclusive culture, human
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STRATEGIC PLANNING AND COMPETITIVE ADVANTAGE IN THE AFRICAN
FINANCIAL SERVICES SECTOR
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Abstract

This paper explores how strategic planning contributes to developing competitive advantage
within the African financial services sector. Focusing on banks, insurance companies, and
investment firms, the research investigates the role of strategic initiatives in adapting to
changing market environments, regulatory standards, and customer expectations. Using case
studies and performance data analysis, the study identifies best practices in risk management,
product innovation, and customer relationship management as key to competitive success.
Additionally, the influence of technology adoption and human capital development is
examined. Results indicate that comprehensive strategic planning that aligns organizational
resources and market opportunities significantly enhances competitiveness. The authors
provide recommendations to financial institutions regarding agility, innovation, and stakeholder
engagement to sustain growth in rapidly evolving African economies. This research contributes
to strategic management literature by contextualizing planning in Africa’s financial sector.
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